Eytry  Saturday  with 
additional  isut  in  January 


. . .  Kut  His  Oartimiis  Travel 
ill  SEVEN  LEAGUE  BOOTS! 


Few'  ctlitorial  eartuoiis  in  America  are  so  eagerly  sought  or  so  widely 
reprinted  as  those  hy  Vaughn  Shoemaker,  editorial  cartoonist  of  the 
Chicago  Daily  News.  And  the  reasons  are  many.  Creator  of  the 
famed  figure  John  Q.  Public  .  .  .  twice  winner  of  the  Pulitzer  award 
. .  .  Shoemaker  is  a  past  master  at  tossing  an  editorial  into  a  glance. 
Newspaper  publishers  far  and  wide  have  sought  and  bought  his 
cartoons  so  that  their  readers,  too,  might  enjoy  the  finest  editorial 
cartooning  in  the  land. 


Among  those  now  subscribing  to  Shoemaker  s  cartoons  are 

AMARILLO  GLOBE  NEWS 
APPLETON  POST  CRESCENT 
ATLANTA  CONSTITUTION 
AUSTIN  AMERICAN  STATESMAN 
CHARLOTTE  NEWS 
DAYTON  JOURNAL  HERALD 
FORT  WAYNE  JOURNAL  GAZETTE 
CREEN  BAY  PRESS  GAZETTE 
GREENSBORO  RECORD 
HEMPSTEAD  NEWSDAY 
HOLLYWOOD  CITIZEN  NEWS 
HOUSTON  POST 
JOHNSTOWN  TRIBUNE 
UTTLE  ROCK  DEMOCRAT 
LONG  BEACH  PRESS  TELEGRAM 
NEWARK  STAR  LEDGER 
NEW  BEDFORD  STANDARD  TIMES 
NEW  HAVEN  JOURNAL  COURIER 
NIAGARA  FALKS  GAZETTE 
OKLAHOMA  CITY  DAILY  OKLAHOMAN 


PASADENA  STAR  NEWS  &  POST 

PASSAIC  HERALD  NEWS 

PHOENIX  ARIZONA  TIMES 

SACRAMENTO  UNION 

SAN  ANGELO  STANDARD  TIMES 

SAN  ANTONIO  NEWS 

SAN  FRANCISCO  ARGONAUT 

SANTA  FE  NEW  MEXICAN  ^ 

SHREVEPORT  TIMES 

SYRACUSE  HERALD  JOURNAL  J 

TAMPA  TIMES  ^ 

TOLEDO  BLADE  ; 

TORONTO  STAR 

TUCSON  CITIZEN 

WICHITA  FALLS  RECORD  NEWS 

WILMINGTON  NEWS  JOURNAL 

WISCONSIN  RAPIDS  DAILY  TRIBUNE 

WORCESTER  TELEGRAM  GAZETTE 

YOUNGSTOWN  VINDICATOR 


VAlKiHN  SHOEVIAKEK  CAKTOONS 

CHICAGO  IIAIIY  IMEWS 

Salvs  Agent:  REGISTER  &  TRIBUNE  SYNDICATE,  Des  Moines,  Iowa 


MONROE  COUNTY,  MICHIGAN 

. .  .outstanding  for  its  Paper  Box  Industries, 
Automotive  Equipment  Manufacturing  and 
acres  of  Nurseries 

The  importance  of  industry  in  Monroe  County, 
Michigan,  is  best  emphasized  by  the  fact  that  during 
1948  it  held  the  top  spot  among  18  Michigan  Indus 
trial  counties  for  average  weekly  wages  paid. 

For  many  years  the  city  of  Monroe  has  been  a 
recognized  paper  and  paper  box  manufacturing 
center.  Today,  ranking  in  importance  is  automotive 
equipment  manufacturing.  Monroe  is  the  home  of  the 
world’s  largest  manufacturer  of  ride  control  products. 

Of  commercial  importance,  too,  is  Monroe 
County’s  renowned  nurseries,  covering  thousands  of 
acres  and  known  wherever  home-lovers  appreciate 
beauty  in  landscaping  and  in  flowering  plants. 


*^Ooo 


and  this  is  the 


TOLEDO  BLADE 


Monroe  County,  Michigan,  is  one 
of  the  fourteen  counties  of  North¬ 


western  Ohio  and  Southeastern 


Michigan  which  form  the  pros 
perous  Toledo  Retail  Marketing 
Area.  Marketwise,  "This  .  .  TOO 


is  Toledo.” 


The  many  fields  of  industry  and 
neighboring  agricultural  areas,  of 
which  the  prosperous  Toledo 
Market  is  composed,  must  be 
served  by  journalistic  leadership. 
The  thorough  coverage  and  inten¬ 
sive  readership  of  The  Blade  justi¬ 
fies  this  need  to  make  it  "One  of 
America’s  Great  Newspapers.”  In 
it  you  get  coverage  of  city  and 
trading  areas  equalled  by  few,  if 
any,  papers  in  the  entire  country. 


COUNTY 

NURSERIES 


PAPER 

INDUSTRY 


too 

...  is  Toledo 


TOLEDO  BLADE 

Ome  ot  Americans  Great  IVeirnpapern 
—  in  One  of  Amerira^m  Great  Cities 


No.  79  in  a  Scries 


REPRESENTED  IT  MOLONET,  REGAN  t  SCHMITT.  INC. 
MEMIEI  IF  AMEIICAR  RENSPAPtl  AIVERTISINC  NEIHOIX 


Smoke 


Thafs  nothing*  I  know  a  big  space  buyer  who  can  blow 

^ Solid  Cincinnati  reads  The  Cincinnati  Enquirer*  in  smoke  rings 


ALSO  SLIGHTLY  SPECTACULAR: 

•  The  Cincinnati  Enquirer  has  the  largest  circulation  of 
Cincinnati  newspaper,  daily  and  Sunday. 

•  The  Cincinnati  Enquirer  has  the  lowest  milline  rate  in 
Cincinnati. 

•  The  Cincinnati  Enquirer  carries  more  advertising  linage 
than  any  other  Cincinnati  newspaper. 

Represented  by  Moloney,  Regan  and  Schmitt,  Inc. 


f  WiIj  1 
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More  lhan 
200  LAKE  ERIE 
DIRECTOMATS 
in  leading  planls 
prove  the 

advantages  of 


SHARPER  BLACK-AND-WHITE  MATS 

The  DIRECTOMAT  produces  sharp,  deep, 
uniform  mats,  making  possible  the  higher 
quality  reproduction  being  demanded  by  ad¬ 
vertisers,  agencies  and  publishers  alike. 

REDUCES  STRETCH  AND  BUCKLING 

The  DIRECTOMAT  reduces  mat  stretch  and 
buckling  to  a  minimum  ...  {)ermits  shrinkage 
as  desired  fur  black-and-white. 

ACCURATE  COLOR  REGISTER 

All  color  work  can  be  molded  and  uniformly 
dried  in  one  automatically  controlled  cycle 
that  assures  accurate  register. 

CAPACITY  OF  TWO  MAT  ROLLERS 

The  DIRECTOMAT  equipped  for  double- 
sided  operation  has  the  capacity  of  two  mat 
rollers  and  requires  the  space  of  only  one. 

NO  OPERATOR  FATIGUE 

There  is  no  extra  footwork 
with  DIRECTOMAT  mold¬ 
ing.  Operator  performs  all 
operations  from  one  cnmfort- 
anle  position. 


THE  TREND  to  direct  pressure  mat  molding  is 
so  pronounced  today  that  there  can  he  no  further 
tpiestion  about  the  superiority  of  the  equipment, 
the  method,  or  the  mats  produced  with  it.  In  plant 
after  plant  where  decisions  are  reached  to  improve 
quality  and  efficiency,  DIRECTOMAT  presses  are 
being  installed.  Already,  leading  dailies  and  com¬ 
mercial  plants  have  more  than  200  in  service.  And 
new  installations  are  being  made  at  the  fastest  rate 
ever.  If  you  are  among  those  who  want  to  improve 
quality  and  efficiency... or  if  you  want  to  provide  for 
R.O.P.  color  work  now  or  later — it  will  pay  you  to 
get  complete  facts  about  the  DIRECTOMAT  at  once. 


WRITE  for  this 
new  Bulletin.  Con¬ 
tains  complete  de¬ 
scription  of  the 
DIRECTOMAT- 

design,  construc¬ 
tion,  operation.  No 
■ddigation. 


LAKE  ERIE  I 

ENGINEERING  CORP. 
BUFFALO.  N.Y.  U.S./l. 


LAKE  ERIE  ENGINEERING  CORP. 

.iOS  Woodward  Avenue,  Buffalo  17,  New  York 

Officm  »»  Primcipal  Cu«c«  amd  Foreigm  Coumtrim 

★ 

•  Leading  manufacturer  of  hydraulic  presses— all  sizes  and 
types— stereotype  molding. ..rubber  and  plastic  plate  mak¬ 
ing. ..rubber  vulcanizing. ..metal  working. ..forging. ..metal 
extrusion. ..plastic  morning. ..processing. ..special  purpose. 
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THE 

DENVER  POST 


REPBCSfcNTEO  N4T10NALLV  BV 
mOIONEY,  RfGAN  \  SCMMiTT  I 


Tliii  summtr,  two  million  oMt-of*ttato  vocatlonictt  will  buy 
$154,000,000  worth  of  goods  and  sorvicas  in  Colorado. 

AJi  of  that  $154,000,000  will  bo  txtra  summor  b«^iwat..>aM!Wr 
and  srfbouo  tho  rogular  mcuhot.  That's  why  summor  saios  soar  ii|<fij^V'' 
r«Nlo..«and  that's  why  odvortisors  who  want  tho  maximum  salo^'||^i^j||^ 
from  thoir  odvortlslng  doitars  will  find  it  good  businoos  to  fiiiioiigi  lahlii 
summor  advortising  in  tho  most  widoly  rood  soiling  mo<8um  in>'1llo,i 
Rocky  Mountain  Emplro...THi  DINViR  POST. 


The  health  of  its  more  than  3,000  employees  v^as  an 
important  consideration  in  The  New  York  Times  post-war 
building  expansion  plans. 

Occupying  an  entire  wing  of  the  13th  floor,  the  staff 
includes  a  medical  director,  staff  internist,  surgeon,  den¬ 
tist,  eye  doctor,  three  registered  nurses,  two  night  internes, 
two  stenographers  and  a  matron. 

During  1948,  this  staff  handled  15,025  visits  by  Times 
employees. 


The  department  includes  five  examining  rooms;  a  sur¬ 
gery;  eye,  ear,  nose  and  throat  examining  room;  a  new 
X-ray  room  and  a  fluoroscope  room;  a  laboratory,  and 
facilities  for  taking  electrocardiograms  and  basal  metah 
olism  tests. 

In  addition  to  giving  emergency  medical  service  and 
advice.  The  Times  staff  also  acts  as  an  adjunct  to  the 
family  doctor,  giving  diagnostic  assistance  where  a 
family  physician  requests  it. 


Slljie  IJjark  Simejs 

"ALL  THE  NEWS  THAT'S  FIT  TO  PRINT" 


I 


editor  &  PUBLISHER  •  The  Oldest  Publishers'  and  Advertisers'  Newspaper  in  America 


ISSUED  EVEBY  SATURDAY 


FOUNDED  IN  1884 


’48  Revenue  Up  $260,000; 

$1,034  of  It  Kept  for  Profit 

circulation  papers  during  the 

Higher  Expense  of  50,000-Circulation 


Publishing  of  a  daily  news¬ 
paper  by  the  offset  process  and 
a  web  press  will  be  discussed 
at  a  session  for  under-10,000 
circulation  papers  during  the 


Doily  Eats  Up  Quarter-MiUion  Gain  irSs '’pe/‘ii'’u‘i^:T9y’'re  1,^4 

By  Robert  U.  Brown  !raiw«  SuSns'dSSfS 

^  ®  ■  .  Tuesday,  April  26,  session. 

3UGH  it  had  an  increase  accounts  for  only  1.4'^i  of  the  Circulation  Gam  “ 

■evenue  of  $260,435,  or  total  paper  and  ink  expense.  Net  paid  circulation  averaged  1945  hgure  of  $851,750.  The 


although  it  had  an  increase  accounts  for  only  1.4'';  of  the 
in  revenue  of  $260,435,  or  total  paper  and  ink  expense. 


tern  for  two  years,  is  scheduled 
to  answer  questions  during  the 
Tuesday.  April  26,  session. 


14.06%,  in  1948  over  1947,  Eoi-  Newsprint  is  the  major  factor  in  52,743  in  1948,  a  gain  of  831  over  1948  advertising  revenue  gains 

9.  OVTDI  TOUPdV  aU:-  : _  VN  « .4  i « ^  OQOQ  ^  ^  I  .  Kvr  rVT 


TO*  &  Publisher’s  “typical”  this  increase. 


50,000-circulation  daily  was  able  Newsprint  and  the  four  me  Rain  over  1945 


the  previous  year  and  a  2,898  were  accomplisned  by  virtue  of 


to  keep  only  $1,034  of  the  gain  chanical  departments  (compos- 
for  net  profit.  That  represented  ing  room,  pressroom,  stereotyp- 


an  increase  of  119,256  inches,  or 


Number  of  columns  printed  1,669,584  lines,  of  advertising 
in  the  final  editions  last  year  space  (a  13.61%  linage  gain) 


a  .4%  increase  in  net  profit  ing  and  photo-engraving »  ac-  was  78,912  compared  to  72,684  together  with  a  one-cent  per 
over  1947.  counted  for  51.3%  of  total  in  1947,  67,152  in  1946  and  57,528  line  rate  increase  on  local  effec- 

Ibtpenses  increased  $250,091,  expenses,  or  $866,749.  In  1945,  in  '45.  Ratio  of  advertising  to  tive  July  1  and  a  one-cent  a  line 
or  17.4%, during  the  year.  Taxes  these  five  items  amounted  to  editorial  space  was  60-40.  It  was  increase  in  national  effective 
and  “other  deductions”  (pen-  $387,326,  or  41.91 ',r  of  all  ex-  about  57-43  the  previous  year.  Sept.  1. 

sions.  bond  and  mortgage  in-  penses.  In  those  four  years,  they  Total  space  was  1,676,880  inches  Total  advertising  w^  994.853 
terest,  stock  and  bond  expense,  have  increased  $479,423  account-  with  994,853  advertising  inches,  inches,  or  13.927,942  lines,  at  a 
etc.)  cut  further  into  the  in-  ing  for  62.81%  of  the  $763,159  670,117  editorial  and  11.910  pro-  total  advertising  department 
creased  revenue.  increase  in  total  expenses.  motion.  cost  of  $154,475.  This  was  9.2% 

Costa  Ud  827  Since  '45  The  mechanical  departments  Of  total  revenue,  circulation  of  total  expense.  Revenue  per 

.  ,  .  "f  tv,-  H  •  alone  represent  26.4%  of  all  ex-  accounted  for  $562,237  or  26.6%  inch  was  $1.56  at  a  7.3%  cost  of 

r.  daily  s  penses  with  the  composing  room'  of  all  revenue.  This  was  a  gain  securing.  Advertising  revenue 

accounting  for  20.6%.  The  lat-  of  4.99%  over  the  previous  per  inch  was  $1.50  in  1947,  $1.40 
e^ues'^have  in(fre^ed'^69%*  showed  the  largest  percent-  year.  There  was  a  circulation  in  1946  and  $1.37  in  1945.  Aver- 

frnm  nnn  n 9®  increase  of  all  departments  rate  increase  of  1  cent  a  copy  age  cost  of  securing  in  those 

over  1947.  excepting  newsprint  on  March  1.  1947.  but  there  was  years  was  10.4%.  10.99%,  and 
have  risen  82'5%^rom  S24  239  and  administrative  and  general,  no  increase  in  rale  in  1948.  Per-  10J)8%  ♦  k 

(507  900**  D  with  a  17.54%  gain.  Stereotyp-  centage  of  circulation  revenue  Local  advertising  contributed 

•  Profit  before  taxes  costs  were  up  9.85%,  pr^  to  the  total  has  declined  each  $1,025,895.  or  48.6%  of  all  rev- 

tn%«9°7nn^  room  12.61%  and  photo-engrav-  year  from  31.86%e  in  1945,  but  enue.  It  was  a  21  %>  increase 
i cl  •  ing  15.01%.  These  increases  dollar-wise  it  is  41%  greater  over  the  previous  year  and  a 

Were  not  as  large  as  they  had  than  it  was  in  1945.  Circulation  96.5Ur  gain  over  1945.  While 
justitiM  pe-  been  in  1947  over  1946,  but  in  produced  $34.61  revenue  per  local  advertising  occupied 
four-year  period  since  1945  thousand  copies  This  has  in-  70.06%  or  697.069  inches  of  the 
nrino  Ko  i  composing  room  costs  have  gone  creased  every  year  since  1945  advertising  space,  it  accounted 

fqifi  J  np  98.7%  stereo  88.6%,  press  when  it  was  $26.02.  for  66.12%  or  $1,025,895  of  all 

rrLicH  ,it«  90^  ^oom  67.81%  and  photo-engrav-  Paper  and  ink  costs  per  1.000  advertising  revenue.  Local  de- 

creased  also  about  30  or  in  j^^g  88.41%.  Their  combined  copies  was  $25.83  in  1948.  In  partment  costs  were  $69,994,  or 

cost  has  risen  94.01%  since  1945.  1947  this  figure  was  $19.75,  in  45.31%  of  total  advertising  costs, 
contrast,  in  that  same  1946  it  was  $14.29  and  in  1945  This  classification  contributed 
because  of  the  unfair  tax  com-  ; _ «in97  of  si  47  nor  inch  at  a 


In  contrast,  in  that  same  1946  it  was  $14.29  and  in  1945  This  classification  contributed 


noi-icoA  _ io^c  period  editorial  costs  increased  it  was  $10.27.  ^v..  _ 

vi  i  55.59%,  advertising  department  Total  advertising  revenue  was  6.8%  cost  of  securing.  Local 

nrrrfft  ^Rn'lfno  ‘  67.91%  and  circulation  depart-  $1,550,511  comprising  73.4'r  of  had  a  gain  of  96,147  inches  (a 

I  $60,000.  ment  52.41%.  the  total  revenue  and  represent-  15.89';  linage  gain)  over  the 


revenue  of  $1.47  per  inch  at  a 


increased  $612,000  while  net 
profit  has  increased  $60,000. 

In  1948,  this  50,000-circulation 


Printing  308  issues  in  1948  ing  a  gain  of  17.75%  over  1947.  previous  year  when  it  accounted 


daily  had  total  operating  rev-  compared  to  307  in  each  of  the  It  was  an  ^%  gain  over  the 
enue  of  $2,112,748  and  total  _ 


{Continued  on  next  page) 


operating  expenses  of  $1,687,398 
leaving  an  operating  profit  of 
$425,350.  Other  income  of  $11,- 
459  and  other  deductions  of 
$4,109  brought  profit  before 
taxes  to  $432,700.  An  income 
tax  provision  of  $176,500  re¬ 
duced  net  profit  for  the  year 
to  $256,200. 

Paper-Mech.  Ratio  Up 
The  analysis  of  expense  items 
reproduced  on  this  page  reveals 
that  paper  and  ink  is  now  the 
largest  single  cost  item,  account¬ 
ing  for  25%  of  the  total. 
Whereas,  in  1947  it  accounted 
for  21%  of  the  total,  and  in  1946 


has  increased  166.96%  since 
1945  and  showed  the  largest  in¬ 
crease  last  year.  The  cost  of  ink 


:OST  SHEET  OF  TYPICAL  50.000~CmC.  DAILY 


Tf  Inc. 

%  Inc.  1948 

%  Inc.  1948 

%  of 

Over 

Over 

Over 

1948 

Total 

1947 

1947 

1946 

1946 

1945 

1945 

Paper  and  Ink . 

$  419,664 

24  9 

37  99 

.8  ;«M,n9 

.85.71 

$ 

22.5,976 

166  96 

81.57,201 

t'omposing  Room . 

347,891 

20  6 

17  .54 

29.5,977 

49  62 

232,.503 

98  70 

175,075 

Kditorial  I)ept . 

257,697 

15  3 

12  26 

•229.5.54 

26  91 

20;i,054 

55 .  i)9 

165,617 

.Advertising  Ilept . 

1.54,471 

9  2 

12  89 

136..833 

31  62 

117.:i62 

67  91 

91,986 

Circulation  Dept . 

1.50,137 

8  9 

12  .54 

133,408 

28  93 

116,4.52 

.52  41 

98,461 

.Administn.  and  Gen  .  . 

117,336 

7  0 

20  23 

97,.58.5 

44  80 

81,031 

96  83 

.59,611 

Building  and  Plant .  .  .  . 

79,300 

4  7 

—3  95 

82,.561 

15  92 

68,407 

51  6)4 

.52,293 

Stereotype  Dept . 

39,212 

2  3 

9  85 

3.5,69() 

48  81 

26,349 

.88  60 

20,787 

Business  Office . 

.34,.563 

2  0 

3  86 

33,278 

18  36 

‘29,201 

34  33 

25,729 

Press  Room . 

37,325 

9  9. 

12  61 

:I3.14.5 

32.74 

28,118 

67.81 

•22,240 

Photo-Engraving . 

22,6.57 

1  3 

15  01 

19.700 

31  .52 

17,227 

88  41 

12,023 

Depreciation . 

20,413 

1  2 

12  13 

18,205 

24.16 

16,440 

10  32 

18,.503 

Business  Taxes . 

2,219 

0  1 

—83  90 

13,784 

—86  91 

16,962 

—90  32 

‘22,9.50 

Prov.  Doubtful  Accts.  . 

4,513 

0  3 

30  35 

3,462 

85  87 

2,428 

155  98 

1,763 

Total . 

$1,687,398 

100  0 

17  40 

$1,4:17,307 

42  82 

$1,181,510 

82.52 

$924,239 
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typing  very  much  off  from  1945. 
50,000  Circ.  Daily  The  press  room  cost  of  opera- 

'  _  tion  last  year  was  $37,325,  an 

continued  from  page  5  increase  of  12.61%  over  1947 

-  and  a  67.81%  increase  over  1945. 

for  64.37%  of  advertising  rev-  With  16,679  man  hours  the  press 
enue  and  68.63%  of  advertising  room  in  1948  produced  ^,949 
Image.  Revenue  per  inch  has  thousands  of  eight-page  papers 
increased  every  year  from  $1.26  at  a  cost  per  unit  of  $.56  and 
in  1945  while  cost  of  securing  4.01  production  per  man  hour, 
has  declined  every  year  from  In  1947.  the  press  room  pro- 
7.56%  in  1945.  duced  60,378  thousands  of  eight- 

National  advertising  contrib-  page  papers  with  15,247  man 
uted  $256,450  in  1948,  or  12.1%  hours  at  a  $.55  cost  per  unit  and 
of  all  revenue.  It  showed  a  3.96  production  per  man  hour. 
10.88%  gain  over  1947  and  a  In  1946,  with  15,288  man  hours, 
49.88%  increase  in  revenue  over  the  press  room  produced  55.038 
1945.  National  occupied  127,347  thousands  of  eight-page  papers 
inches  of  space  and  department  at  a  $.51  cost  per  unit  and  pro¬ 
costs  were  $41,834.  In  relation  duction  per  man  hour  of  3.60. 
to  the  total  advertising  picture.  Cost  per  unit  was  $.49  in  1945 
national  produced  16^.53%  of  with  production  per  man  hour 
the  ad  revenue,  occupying  at  3.52. 

12.8%  of  the  ad  space,  and  ac-  The  greatest  increase  in  cost 
counting  for  27.08%  of  all  ad  per  unit  occurs  in  the  compos- 
expense.  National  revenue  per  ing  room.  Total  cost  of  opera- 
inch  was  $2.01  with  a  16.3%  cost  tion  of  this  department  last  year 
of  securing.  National  had  a  was  $347,891,  20.6%  of  all  ex¬ 
gain  of  10,192  inches  over  1947  penses.  and  a  gain  of  17.54% 
ian  8.69%  linage  gain)  when  it  over  1947.  It  was  a  gain  of 
produced  17.56%  of  the  ad  98.70%  over  1945  figures.  Last 
revenue  and  occupied  13.38%  of  year  the  composing  room  set 
the  ad  space.  Revenue  per  inch  86.198  columns  of  type  with 
has  increased  from  $1.82  in  1945  144.314  man  hours  at  a  cost  of 
and  cost  of  securing  has  fluctu-  $4.04  per  column  or  .60  columns 
ated  from  16.53%  in  1945  to  per  man  hour.  In  1947,  the  com- 
17%  In  ’46  to  16.2%  in  ’47.  posing  room  set  79,589  columns 
Classified  dollar  volume  was  with  128,369  man  hours  at  a  cost 
$268,166,  12.7%  of  all  revenue  of  $3.72  per  column  or  .62  per 
and  17.29%  of  all  advertising  man  hour.  In  1946,  75,841  col- 
revenue.  This  was  a  12.7%  in-  umns  were  set  with  133,054  man 
crease  over  1947  and  a  68.91%  hours  at  a  cost  per  column  of 
gain  over  1945.  Classified  ac-  $3.06  or  .57  per  man  hour.  In 
counted  for  170.437  inches  or  1945,  cost  per  column  was  $2.69 
19.11%  of  advertising  space,  at  and  production  per  man  hour 
a  cost  of  $42,647,  or  27.6%  of  was  .56. 

all  advertising  costs.  Classified  The  stereotype  department 
revenue  per  inch  was  $1.57  se-  cost  $39,212  in  1948,  a  gain  of 
cured  at  a  15.9%  cost.  This  9.85%  over  1947  and  88.6%  over 
category  showed  a  gain  of  12,917  1945.  With  15.852  nvan  hours. 
Inches  over  1947  (an  8.2%  lin-  this  department  produced  36,681 
age  gain)  when  it  produced  plates  at  a  cost  of  $1.07  per 
18%  of  the  ad  revenue  and  plate.  Production  per  man  hour 
17.09%  of  ad  space.  Revenue  was  2.31  plates.  In  1947,  with 

?er  inch  has  increased  from  15,053  man  hours,  34,170  plates 
1.40  in  1945  and  cost  of  secur-  were  cast  at  a  cost  of  $1.04  and 
Ing  has  remained  about  the  2.27  production  per  man  hour, 
same.  In  1946,  12.809  man  hours  pro- 

In  the  mechanical  depart-  duced  33,046  plates  at  a  cost  of 
ments,  while  cost  per  unit  of  $.80  per  plate  and  2.58  produc- 
production  has  increased  in  tion  per  man  hour.  In  1945, 
every  instance  except  photo-  cost  per  unit  was  $.70  and  man 
engraving,  man  hours  in  pro-  hour  production  was  2.47  plates, 
duction  are  also  up  but  produc-  The  photo-engraving  depart- 
tion  per  man  hour  has  increased  ment  cost  $22,63'7  in  1948  to 
except  the  composing  room,  off  operate  which  was  a  15.01%  in- 
slightly  from  1947,  and  stereo-  crease  over  1947  and  an  88.41% 

increase  over  1945.  Last  year 
ij^PY  7,456  man  hours  produced  370,- 

101  square  inches  of  engravings 

Books  in  Reviews  .  .  46  at  $.06  per  square  inch,  or  49.64 

Bright  Ideas  .  43  square  inches  per  man  hour. 

X  H . 1 .  14  1947,  7.394  man  hours  pro- 

^mpaigns  d  Accounts .  14  duced  356,325  square  inches  at 

Cartoons  .  11  a  cost  per  unit  of  $.06  or  48.19 

Circulation  .  54  units  per  man  hour.  In  1946, 

6.703  man  hours  produced  333  - 

toiionals  .  40  oi4  square  inches  at  a  cost  of 

Journalism  Education  .  49  $.05  per  unit  or  49.ro  per  man 

Obituary  .  72  hour.  In  1945  cost  per  unit  was 

.  $05  and  production  per  man 

.  41  hour  was  47.59  units. 

Photography  .  52  The  editorial  department  cost 

Promotion  43  operation  in  1948  was  $257,- 

tJi— .  en  15-3^  oI  all  costs,  and  an 

Rodio  and  Television  .  50  increase  of  12.26%  over  the  pre- 

Shop  Talk .  76  vious  year.  It  was  55.59%  over 

Short  Takes  .  24  1®45.  Last  year  the  editorial 

-I .  4a  department  produced  31,535  col- 

Syndicates  .  48  u^ns  of  reading  matter  at  a 

Any  article  appearing  in  this  cost  of  $8.17  per  column.  In 
publication  may  be  reproduced  1947,  30.891  columns  were  pro- 
provided  acknowledgement  is  duced  at  a  cost  of  $7.43  per 
made  of  the  Editor  &  Publisher  column.  In  1946,  30,742  columns 
copyright  and  the  date  of  issue,  cost  $6.61  per  column.  In  1945 

cost  per  column  was  $5.94. 


Items  Figured  in  Daily^s  Costs 


The  following  detail  of  oper¬ 
ating  costs  gives  a  complete 
picture  of  what  items  of  ex¬ 
pense  are  charged  to  the  various 
departments  in  the  accompany¬ 
ing  analysis  of  the  50,000-cir¬ 
culation  daily: 

Paper  and  Ink — 

Paper 
Freirht 
Cartare 
Storase 
News  Ink 
Color  Ink 
Paper  Handlers 
Demurrase 

Total  Paper  Expense 

Press  Room- 
Payroll 
Overtime 
Rollers 
Blankets 
Oil  and  Orease 
Raxs  and  Waste 
Repairs 

Supplies  and  Sundries 
Total  Press  Room 

Composlnx  Room — 

Payroll 
Overtime 
Repairs 
Metal 

Mats.  Sorts  and  Type 
Supplies  and  Sundries 
Total  Composinir  Room 

Stereotype  Dept. — 

Payroll 
Overtime 
Mats 
Repairs 
Metal 

Supplies  and  Sundries 
Total  Stereotype  Dept. 

Photo  Enuravlnx — 

Payroll 
Overtime 
Metal 
Chemioalt 

Supplies  and  Sundries 
Less  Cuts  Sold 

Total  Photo  Enrravlnir 

.Idvertlslnx  Loral— 

Payroll — Sales 
Payroll — OITIee 
Commissions 

Travel  and  Entertainment  Exp. 

Cut  Servlee# 

Stat'y  Prlntlnx.  Postage 
Dues  and  Subscriptions 
Dlnstratlons 
Promotion 

Supplies  and  Sundries 
Statistical  Payroll  ft  Exp. 

Total  Local  Expense 

.\dTertls1n*  National — 

Payroll — Sales 
Pavroll — Ofllce 
Commissions 

Travel  and  Entert.  Exp. 

Stat’y  Printing,  Postage 
Dues  and  Subscriptions 
Promotion 

Supplies  and  Sundries 
Statistical  Payroll  ft  Exp. 

Total  National  Expense 

.\dvrrtlslng  Classifled— 

Payro'l — Sales 
Payroll — Telephone 
Pavroll — Offlee 
Commissions 

Travel  and  Entert.  Exp. 

Telephone  Exp. 

Stat'y  Printing,  Postage 
Promotion 

Sunplles  and  Sundries 
Total  Classifled  Expense 

Clrmlatlnn  Out  of  Town — 

Payroll 
Delivery 

Second  Class  Postage 
Traveling  Exp. 

Maintenance  of  Aprencles 
Guarantee  Pay 
Prom . ; — Canvassers 
Prom.:— Prises  and  Premiums 
Prom.; — Other 
Sunn'Ies  and  Sundries 
Total  Out  of  Town 

City  Carriers  and  Dealers— 

Payroll 
Delivery 
Traveling  Exp. 

Stationery  and  Printing 
Guarantee  Pay 
Maint.  of  Substations 


Prom. : — Canvassers 
Prom.: — Prizes  and  Premiums 
Prom. : — Other 
Supplies  and  Sundries 
Total  City  Carrier 

Street  Sales — 

Payroll 

Delivery 

Promotion 

Supplies  and  Sundries 
Total  Street  Sales 

.Hull  Room — 

Payroll 

Paper  and  Twine 
Re|)air8 
Aildressograph 
Supplies  and  Sundries 
Total  Mail  Room 

Circulation  Offlee— 

Payroll 

Stationery  and  Printing 
Traveling  Exp. 

Postage 

Dues  and  Subscriptions 
Supplies  and  Sundries 
Total  Offlee 
Total  Cir.  Expense 

Supplements — 

Comics 

Gravure 

Total  Supplements 

Editorial — 

Editors  Payroll 
Local  Payroll 
Copy  Desk  Payroll 
Sports  Payroll 
Dramatic  and  Soc.  P2tyroll 
Financial  Payroll 
Special  Writers  Payroll 
Artists  Payroll 
Photographers  Payroll 
General  Payroll 
Correspondents  Payroll 
Correspondents  Space 
Feature  Services 
Telegraph  News  Services 
Overhead  Tolls 
Telephone  Tolls 
Reporters  Expense 
Art  Supplies  and  Expense 
Photo  Supplies  and  Expense 
Newspapers  and  Periodicals 
Stat’y  Printing.  Postage 
Supplies  and  Sundries 
Outside  Photos 

Total  Editorial  Expense 

Business  Offlee— 

Payroll 

Credit  Dept.  Payroll 
Collection  Service 

T>/v>  ftcro 

Traveling  Expense 
Club  Dues 

Stationery  and  Printing 
Supplies  and  Sundries 
Total  Business  Offlee 

Business  Taxes — 

Capital  Stock  Tax 
TTnemployment  Ins.  Tax 
S.S.  Tax 

Total  Business  Taxes 

General  and  .Administrative- 

Administrative  S.alarles 
Insurance  other  than  Fire 
Auto  Maintenance 
Telephone  and  Telegraph 
Trade  Mem.  and  Dues 
Traveling  Expenses 
Club  Dues 
Legal  Expense 
Prom.  Manager  Salary 
General  Promotion 
Supplies  and  Sundries 
Total  Gen.  ft  Adm. 

Oper.  ft  Maint.  of  Bldg.  A  Plant- 

Payroll — Plant 

Payroll — Bul’dlng 

Repairs  to  Building 

Repairs  to  Furniture  ft  Fixt. 

Heat 

Taxes 

Light,  Power— Gas 
Insurance  (Fire) 

Supplies,  Sundries — Plant 
Supplies,  Sundries — Bldg. 

Less  Rental  Income 
Total  Building  ft  Plant 


History  Series 

Opelika  Textile  Mills  and 
Pepperell  Manufacturing  Ca 
are  sponsors  of  a  series  of  ed^ 
cational  comic  strips  In  p« 
Opelika  (Ala.)  Eagle  featurini 
the  history  of  cotton  textiles. 
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Publishers  Suggest  Ways 
To  Aid  Co-op  Advertising 


85%  in  Iowa  Survey  Believe 
Total  Linage  Is  Increased 
By  William  R.  Mason 

School  of  loumalism.  State  University  of  Iowa 


A  SURVEY  conducted  by  the 

School  of  Journalism  at  the 
State  University  of  Iowa  has  re¬ 
vealed  some  interesting  informa¬ 
tion  regarding  newspaper  poli¬ 
cies  toward  co-operative  adver¬ 
tising. 

The  survey  also  indicated 
some  of  the  postwar  trends  in 
co-op  advertising.  Newspaper 
criticisms  of  the  practice  were 
reported  and  some  suggestions 
for  specific  improvements  of 
co-op  advertising  practices  were 
made. 

The  survey  sample  included 
daily  newspapers  having  circu¬ 
lations  from  3,000  to  210,000  but 
emphasis  was  placed  on  news¬ 
papers  having  circulations  of 
3,000  to  25,000. 

Renewal  of  Interest 

The  survey  substantiated  ear¬ 
lier  studies  of  manufacturer  pol¬ 
icies  that  indicated  a  renewal  of 
interest  in  co-op  advertising. 
78%  of  the  reporting  publishers 
felt  the  amount  of  co-operative 
advertising  appearing  in  their 
papers  had  increased  since  the 
end  of  World  War  II.  15% 
thought  that  co-op  advertising 
linage  had  decreased  and  7% 
felt  that  it  had  remained  about 
the  same. 

Research  men  hasten  to  point 
out  that  it  is  frequently  difficult 
for  a  publisher  to  determine  if 
the  cost  of  an  ad  is  shared  by 
both  the  manufacturer  and  the 
dealer  for  the  newspaper  bills 
only  the  dealer.  Furthermore, 
both  the  increase  and  decrease 
percentages  may  simply  reflect 
manufacturer  recognition  of  the 
particular  newspapers  surveyed. 

The  surveyed  publishers  indi¬ 
cated  a  wide  variation  of  per¬ 
centages  of  total  advertising,  ap¬ 
pearing  in  their  papers,  repre¬ 
sented  by  what  they  thought 
was  co-op  advertising.  A  high  of 
23%  was  reported  by  a  paper 
with  a  circulation  over  37,000. 
The  majority  of  publishers  felt 
that  co-op  advertising  at  present 
represented  between  5  and  10% 
k— .  of  their  total  advertising  rev¬ 

enue. 

Unwarranted  Criticism 

Because  a  frequent  criticism 
of  the  co-op  advertising  practice 
is  the  assertion  that  offering  the 
allowance  to  dealers  by  manu¬ 
facturers  doesn’t  increase  the 
amount  of  advertising  that  a 
dealer  does,  the  surveyers  asked 
the  publishers  if  they  thought 
co-op  advertising  increased  the 
total  amount  of  space  bought  in 
5  ®5%  thought  it 

j  Ca  did.  This  has  led  the  research 
if  edu*  men  to  feel  that,  in  the  case  of 

n  the  the  medium  of  newspapers  at 

ituring  least,  this  criticism  is  unwar- 

tiles.  ranted. 


The  survey  revealed  that  the 
principal  users  of  co-op  adver¬ 
tising  are  appliance  dealers,  de¬ 
partment  stores,  drug  stores, 
women’s  specialty  shops,  and 
automobile  agencies. 

In  one  question  the  publishers 
were  ask^  to  give  specific  rea¬ 
sons  why  they  did  or  did  not 
like  co-op  advertising.  For  the 
most  part,  the  reasons  given 
were  just  variations  of  the  same 
theme — “Co-op  advertising  in¬ 
creases  my  advertising  linage’’ — 
but  some  publishers  tried  to  ex¬ 
plain  exactly  how  co-op  adver¬ 
tising  increased  volume.  Fre¬ 
quent  comments  were: 

“Co-op  advertising  adds  to  our 
linage  because  the  merchant  can 
run  larger  ads  than  he  other¬ 
wise  would.  He  can  also  run  ads 
more  frequently.  It  does,  how¬ 
ever,  cause  us  more  book  work 
and  time  but  the  advantages  far 
outweigh  the  disadvantages.” 

*  •  • 

“Increases  linage  of  a  poor  ad¬ 
vertiser  and  expands  linage  of  a 
good  advertiser.” 

«  #  * 

“Helps  to  make  regular,  con¬ 
sistent  advertisers  of  some  mer¬ 
chants.  Increases  linage. 

•  •  • 

“Properly  worked,  this  phase 
of  local  advertising  can  become 
an  important  part  of  local  ad¬ 
vertising. 

*  *  • 

“Encourages  dealers  to  place 
ads  in  addition  to  their  regular 
purchases." 

•  «  « 

In  partial  explanation  of  these 
reasons,  the  publishers  indicated 
these  factors — not  usually  cited 
when  the  advantages  of  co-oper¬ 
ative  advertising  to  the  media 
are  listed: 

“Through  this  arrangement, 
small  operators  can  afford  the 
higher  newspaper  rates.” 

“This  is  the  only  way  to  induce 
a  retailer  to  advertise  a  com¬ 
modity  that  represents  only  a 
small  portion  of  the  retailer’s 
total  volume.” 

“Tends  to  stimulate  the  local 
dealer  into  greater  over-all  sell¬ 
ing  efforts.” 

The  usually  listed  media  ad¬ 
vantages  of  co-operative  adver¬ 
tising  were  also  reported: 

“Makes  the  retailer  more 
aware  of  advertising’s  value.” 

“Tends  to  bring  money  spent 
in  other  media  into  point  of  pur¬ 
chase  market.” 

An  interesting  comment  was 
received  from  the  publisher  of 
a  community  daily  with  a  small 
circulation.  The  research  men 
feel  that,  while  the  advantage  of 
co-op  advertising  cited  is  not  ap¬ 
plicable  in  most  cases,  it  does 
provide  a  point  of  departure  for 


those  who  advocate  use  of  the 
allowance. 

“Co-op  advertising  gives  more 
punch  to  retailer  ads  because 
manufacturers  furnish  mats  of 
ads  that  could  not  be  done  with 
small  newspaper  facilities. 

3  Principal  Complaints 

There  were  only  three  prin¬ 
cipal  complaints  or  objections 
raised  by  the  publishers  to  use 
of  co-operative  advertising  by 
their  retail  accounts.  ’Typical 
comments  were: 

“Needs  constant  watching — 
persistent  tendency  of  some  na¬ 
tional  advertisers  to  use  it  as  a 
device  for  by-passing  national 
advertising  rates.” 

•  *  « 

“It’s  a  headache.  Too  many  re¬ 
quests  for  checking  copies — re¬ 
made  statements  —  merchant 
failure  to  claim  rebate  within 
time  limit,  then  wants  affidavit.” 
•  •  • 

“Tear  sheets  are  a  problem. 

The  additional  book  work  takes 
too  much  time.” 

•  •  • 

These  reasons,  of  course,  are 

the  basic  objections  raised  by 
media  to  co-operative  advertis¬ 
ing  practices.  They  are  old  stuff 
to  most  publishers.  Actually, 
there  are  two  basic  gripes: 

(1)  Attempted  evasion  of  na¬ 
tional  rates  by  manufacturers. 

(2)  Increased  book  work  en¬ 
tailed. 

It  is  felt  that  the  first  offers 
little  opportunity  for  corrective 
efforts  by  university  research 
men.  A  conscientious  effort  by 
manufacturers  who  participate 
in  co-op  advertising  arrange¬ 
ments  to  recognize  rate  struc¬ 
tures  is  in  order  here.  The  sec¬ 
ond  complaint  does  offer  a 
chance  for  further  work  by  the 
research  men. 

’The  publishers  didn’t  stop 
with  the  listing  of  their  likes 
and  dislikes.  They  offered  many 
suggestions  for  altering  co-op 
advertising  practices  so  as  to 
facilitate  media  handling  of 
co-op  ads.  Most  of  the  sugges¬ 
tions  seem  to  come  directly  from 
retailers.  The  research  men-feel 
that  this  is  easily  explained  by 
the  position  of  the  newspaper  in 
the  co-op  advertising  picture. 
Because  the  newspaper’s  space 
salesman  is  frequently  the  driv¬ 
ing  force  that  gets  the  retailer 
to  advertise  at  all,  he,  of  course, 
promotes  retailer  interest  in 
manufacturer  furnished  adver¬ 
tising  materials  and  in  manu¬ 
facturer  sharing  of  space 
charges. 

Criticism  oi  Own  Failure 

Some  of  the  publisher  sugges¬ 
tions  are  actually  criticism  of 
their  own  medium’s  failure  to 
appreciate  fully  the  opportuni¬ 
ties  and  advantages  afforded  by 
manufacturers’  advertising  al¬ 
lowances. 

Here’s  a  list  of  the  more  im¬ 
portant  suggestions: 

( 1 )  Speed  up  payment  of  the 
allowance  to  the  retailer. 

’This  was  the  most  frequently 


offered  suggestion.  It  might  in¬ 
volve  the  hiring  of  additional 
personnel  in  order  to  handle  re¬ 
quests  for  rebates  with  more  dis¬ 
patch  but  the  publishers  feel 
that  if  the  manufacturer  is  will¬ 
ing  to  assume  the  expense  of  a 
co-operative  advertising  pro¬ 
gram,  he  should  see  to  it  that 
the  program  is  carried  out  effec¬ 
tively.  It  would  appear  that 
many  retailers  feel  that  there  is 
too  much  delay  between  their 
requests  for  allowances  and  the 
actual  rebates  by  the  manufac¬ 
turer.  Distrust  of  the  manufac¬ 
turer  is  the  result.  Ill  will  is 
incited.  Hence,  one  of  the  ob¬ 
jectives  of  co-op  advertising,  the 
promotion  of  dealer-manufac¬ 
turer  cooperation  and  harmony, 
is  defeated. 

(2)  Make  it  less  difficult  for 
the  retailer  to  get  the  allowance. 

’This  is  a  general  suggestion 
that  publishers  frequently  gave. 
Reference  was  made  to  the  com¬ 
plicated  forms  that  manufac¬ 
turers  demanded  in  triplicate, 
the  number  of  tear  sheets  and 
the  publishers’  sworn  state¬ 
ments  required.  ’The  publishers 
want  the  sheer  mechanics  of 
manufacture-retailer  advertising 
simplified. 

(3)  Make  it  easier  for  the  re¬ 
tailer  to  qualify  for  the  allow¬ 
ance. 

This  publisher  suggestion  en¬ 
courages  more  recognition  on 
the  manufacturer’s  part  of  space 
devoted  within  a  multiple  item 
ad  to  the  co-operating  manufac¬ 
turer’s  product.  Some  manufac¬ 
turers  do  offer  the  allowance  on 
such  ads  but  a  great  many  do 
not.  In  such  ads,  the  manufac¬ 
turer  might  specify  that  the  re¬ 
maining  space  in  the  ad  must 
not  be  devoted  to  competing 
products. 

Retailers  Prefer  Own  Ads 

Falling  within  this  suggestion 
of  man^acturer  recognition  is 
the  desire  on  the  part  of  many 
retailers  to  draw  their  own  ads. 
The  publishers  report  that  re¬ 
tailers  frequently  feel  that 
manufacturer  mats  look  too 
“canned’’  and  are  not  suitable 
for  local  market  conditions  or 
for  stocks  on  hand. 

(4)  Empower  the  company 
salesman  during  his  rounds  to 
check  with  local  media  and  re¬ 
bate  dealers  accordingly. 

The  publishers  felt  that  the 
problem  presented  by  involved 
forms  and  time-consuming  cor¬ 
respondence  could  be  eliminated 
by  simply  having  the  company 
salesman,  when  making  his  pe¬ 
riodic  calls,  check  the  tear  sheets 
and  statements  that  the  dealer 
had  accumulated  and  make  the 
rebate  on  the  spot.  Unfortunate¬ 
ly  these  publishers  neglected  to 
consider  arrangements  where 
the  manufacturer  distributes 
through  wholesalers,  jobbers,  or 
direct  mail. 

(5)  The  manufacturer  should 
ascertain  what  size  mat  the 
dealer  wants  in  line  with  hit 
stocks  and  advertising  budget. 

(6)  Better  education  of  both 
dealers  and  media  of  the  allow¬ 
ances  made  available  by  the 
manufacturer  and  of  the  require¬ 
ments  governing  use  of  the  al¬ 
lowances. 

The  research  men  feel  this 
suggestion  is  the  most  important. 
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Page  Costs  Cut 
10%  in  Miami 
Strike  Operation 


Page  costs  are  being  shaved 
more  than  \0%  below  "normal" 
on  Miami.  Fla.  newspapers,  us¬ 
ing  Teletypesetters  and  “cold 
type.”  the  American  Newspaper 
Publishers  Association  reports. 

The  Miami  Herald,  .struck  by 
union  printers  last  Dec.  23.  ex¬ 
pects  “before  long”  to  cut  page 
costs  about  25*^/  below  previous 
average  costs,  an  ANPA  ob¬ 
server  was  told.  During  the 
first  week  of  emergency  opera¬ 
tion.  mostly  with  photoengraved 
copy,  page  costs  soared  25'. 
above  normal. 

Decreased  costs  have  been  ac¬ 
complished  while  circulation 
has  jumped  7*^  and  advertising 
has  continued  at  a  high  level. 
About  20''r  of  display  copy  is 
processed  in  “cold  type"  by 
preference.  In  January,  the 
Herald  printed  3.207.437  lines 
of  advertising,  of  which  1.089.- 
411  was  classified,  and  in  Febru¬ 
ary  the  total  was  3.206.935  lines, 
with  991,518  lines  of  classified. 

Soon  after  the  printers 
walked  out,  the  Herald  had  12 
linecasting  machines  of  1925-30 
vintage  equipped  with  Teletype¬ 
setter  units.  Early  in  February, 
eight  new  Intertypes  were  in- 
^alled  by  Herald  personnel  and 
Teletypesetter  units  were  trans¬ 
ferred  from  old  machines.  Four 
of  the  new  machines  operate  13 
hours  a  day  and  four  10  hours 
a  day,  each  being  geared  to  set 
seven  lines  a  minute. 

"Output  of  these  eight  ma¬ 
chines.”  the  ANPA  report  said 
‘  rang^  in  actually  counted  lines 
from  3.162  lines  to  a  whopping 
big  6,413  lines  daily.  Perforat¬ 
ing  is  done  at  the  rate  of  ap¬ 
proximately  300  lines  per  hour 
average,  including  classified  and 
racing  results.  The  normal 
average  manual  operation  had 
of  f  050  to 
I.3M  lines  per  seven-hour  day.” 

With  the  eight  new  machines 
doing  80'vf'  of  the  work,  five 
other  machines  and  one  spare 
operating  unit  are  used  on  an 
average  ot  only  four  hours  a 
day. 


In  the  engraving  room,  where 
the  Herald  processed  125  757 
square  Inches  of  cuts  in  Janu- 
ary,  14  of  the  16  men  had  only 
an  average  experience  of  six 
months  prior  to  the  strike.  Two 
copy  cameras  and  two  etching 
machines  were  available.  In 
^^ojioary.  the  shop  turned  out 
94,095  square  inches  of  cuts, 
zinc  being  used  for  halftones 
and  magnesium  for  full-page 
ads  and  line  work. 

With  12  perforators  and  nine 
operating  units,  the  Miami  News 
sets  70''r  of  all  straight  news 
matter,  markets  and  classified 
on  Teletypesetters.  About  lO*? 
of  display  advertising  is  “cold 
type." 


Daily  Offered  to  Staff 

Winnipeg,  Man.— The  Morning 
Citizen,  founded  about  a  year 
ago  by  a  group  of  cooperatives 
and  labor  unions,  will  give  em¬ 
ployes  an  opportunity  to  con¬ 
tinue  publication.  Suspension 
has  been  set  for  March  31. 


Small  Dailies  Gain 
9.15^0  Linage  in  1948 


ADVERTISING  LINAGE  of 

small  dailies  increased  9.15% 
in  1948  over  1947.  according  to 
Editor  &  Publisher's  annual  sur¬ 
vey.  This  compares  with  a 
12.7'.  gain  for  metropolitan 
dailies,  as  recorded  by  Media 
Records  <  E  &  P,  Jan.  29,  p.  47). 

National  advertising  in  the 
small  dailies  was  up  7.92%.  local 
10.31'; .  and  classified  5.23%  .  The 
figures  cover  102  morning.  304 
evening,  and  140  Sunday  new’s- 
papers. 

Media  Records  figures  for  dail¬ 
ies  in  52  metropolitan  centers 
show  these  gains:  National 
<  general  and  automotive  com¬ 
bined).  10');  retail,  14.8%; 


classified,  10.3';.  The  increases 
for  general  and  automotive  lin¬ 
age  separately  were  7.6'7r  and 
20.5'f ,  respectively. 

While  evening  and  Sunday 
papers  among  the  small  dailies 
showed  greater  gains  than  those 
in  the  morning  field,  the  differ¬ 
ences  were  small:  mornings 
were  up  8.44'’;.  evenings  9.37'c, 
and  Sundays  9.22%. 

The  largest  increase  was  in 
the  Sunday  papers’  national 
linage — 12.42%.  Next  in  line 
were  the  evenings'  local  adver- 
t  i  s  i  n  g — up  10.68%  — and  the 
morning  papers’  local  gain  of 
9.91',; . 


102  MORNING  NEWSPAPERS 


1947 

1948 

Gain  or  Loss 

%  Gain 

Total  . 

2.571.319.306 

2.806.509.068 

235,189,762 

9.15% 

National 

80.130.545 

85,001,544 

4,870.999 

6.08% 

Local  . . . 

_  378,277,438 

415,750,419 

37,472,981 

9.91% 

Classified 

_  115,395.662 

121,466,465 

6.070,803 

5.26% 

Total  . 

_  573.803.645 

622.218,428 

48.414,783 

8.44‘; 

304  EVENING  NEWSPAPERS 

National 

.  194.646,228 

210,541,160 

15,894,932 

8.17% 

Local  . . . 

....  1.198,831.020 

1.326.887.270 

128,056,250 

10.68% 

Classified 

_  287.375.182 

301.014.515 

13,639,333 

4.75'; 

Total  . 

.  1.680,852,430 

1.838.442.945 

157,590,515 

9.37% 

140  SUNDAY  NEWSPAPERS 

National 

_  21.961,631 

24.689.987 

2,728,356 

12.42% 

Local  .  . . 

_  247.077.559 

269,667.882 

22,590,323 

9.14% 

Classified 

_  47,624.041 

51,489.826 

3.865,785 

8.12% 

Total  . 

_  316.663.231 

345,847,695 

29,185.464 

9.22% 

GRAND  TOTALS 

National 

...  296.738,404 

320.232.691 

23,494.287 

7.92% 

Local  . . 

_  1.824,186.017 

2,012.305.571 

188,119.554 

10.31% 

Classified 

....  450.394.885 

473.970,806 

23,575,921 

5.23% 

Total  . 

_  2.571.319.306 

'  2.806.509,068 

235,189,762 

9.15% 

Tacoma  Times, 
D  &  S,  Suspends 

Tacoma,  Wlash. — Management 
of  the  Tacoma  Times  announced 
suspension  of  that  newspaper 
on  March  31. 

“After  this  date.”  said  the 
announcement.  “the  Tacoma 
Times  and  Tacoma  Sunday 
Times  will  permanently  sus¬ 
pend  publication.  This  action  is 
being  taken  as  a  result  of  a  con¬ 
tinually  increasing  cost  of  news¬ 
paper  publication  which  has 
resulted  in  heavy  operating 
losses.” 

Plans  are  under  way,  it  added, 
to  develop  a  printing  business 
centered  around  the  equipment 
in  the  Times  building. 

Frank  S.  Baker,  publisher  of 
the  Tacoma  News  Tribune,  said 
arrangements  are  being  made  to 
take  over  the  circulation  lists  of 
the  Tacoma  Times  Publishing 
Co. 

A  few  days  ago,  Frank  W. 
Power  announced  his  retirement 
as  publisher  of  the  Times. 
i  Story  on  page  18.) 

The  suspension  followed  46 
years  of  operation  in  the  Ta¬ 
coma  newspaper  field.  It  had  a 
circulation  of  40.000.  George  R. 
Skaugset,  general  manager,  said 
approximately  150  employes 


were  notified  that  their  services 
were  being  terminated  after  the 
last  issue  of  the  newspaper 
rolled  from  the  presses. 

The  notice  to  employes  said: 
“All  accounts,  contracts  and 
other  items  will  be  reviewed  as 
soon  as  possible  and  any  fur¬ 
ther  payments  due  employes 
will  be  promptly  made.” 

■ 

'Curlation  Process' 
Saving  in  Pulp  Only 

Savings  in  newsprint  costs 
under  the  “curlation  process” 
(E&P,  March  19,  page  14) 
would  be  less  than  $1  a  ton  and 
“nothing  like  the  $5.50  figure” 
mentioned.  Editor  &  Publisher 
has  been  advised. 

The  difference  is  due  to  the 
fact  that  “curlation”  machines 
make  possible  cheaper  produc¬ 
tion  of  sulphite  pulp,  which  is 
a  small  part — 10  to  17% — of 
newsprint.  A  spokesman  for 
Price  Bros.,  whose  scientists 
discovered  the  pulp-making 
process,  “has  declared  the  esti¬ 
mated  ^.50  saving  “out  of  line.” 

■ 

Lawyers  to  Run  Ads 

Washington — The  District  of 
Columbia  Bar  Association  has 
voted  approval  of  an  institutional 
advertising  campaign. 
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Ontario  Bill 
Called  Harmful 
To  Foundation 

Toronto — Alexander  Stark,  a 
trustee  of  the  Atkinson  Charit¬ 
able  Foundation  which  admin¬ 
isters  the  Toronto  Daily  Star 
and  the  Star  Weekly,  has  de¬ 
scribed  the  Charitable  Gifts 
Act,  introduced  in  the  Ontario 
Legislature.  as  “retroactive 
legislation  of  an  iniquitous 
nature.” 

The  Act  would  restrict  hold¬ 
ings  of  charitable  trusts  or 
foundations  to  10%  of  capital 
stock  in  any  business. 

“It  looks  as  though  this  gov¬ 
ernment  bill  is  aimed  directly 
at  the  Star”  Mr.  Stark  said. 
The  Foundation  trustees,  he 
added,  intended  to  carry  out 
"as  closely  as  possible”  the  pro¬ 
visions  of  the  will  of  Joseph 
E.  Atkinson,  publisher  of  the 
two  newspapers,  who  died  in 
May,  1948.  The  Foundation  de¬ 
votes  profits  from  the  news¬ 
papers  to  religious,  charitable 
and  educational  purposes. 

"rhe  Atkinson  Foundation  was 
set  up  in  1942  and  at  the  pub- 
li.sher’s  death  his  estate  was 
valued  at  $8,767,854.  Of  this, 
$7,688,496  in  cash  and  property 
went  to  the  Foundation.  It 
includes  the  two  newspapers 
and  a  22-story  building  in  To¬ 


ronto. 

It  was  Mr.  Atkinson’s  purpose, 
the  Star  said  in  a  Page  One  edi¬ 
torial,  that  the  newspapers 
.should  be  controlled  from  with¬ 
in  “with  the  profit  motive,  while 
still  important,  subsidiary  to 
what  I  consider  to  be  the  chief 
functions  of  a  metropolitan 
newspaper.” 

His  will  also  requested  that 
the  newspapers  be  operated  by 
persons  “closely  related  to  the 
newspaper  business  and  familiar 
with  my  doctrines  and  beliefs.” 
The  Star  asserted  the  proposed 
Charitable  Gifts  Act  rewrites 
the  wills  of  men  now  dead  and 
"hopes  to  force  the  sale”  of  the 
newspapers. 

If  the  proposal  had  been  on 
the  statute  books  in  1918,  the 
Toronto  Telegram  pointed  out. 
the  Hospital  for  Sick  Children 
might  have  been  denied  $14.- 
700.000  which  it  has  received 
under  the  will  of  John  Ross 
Robertson.  This  sum  has  been 
paid  to  the  hospital  from  earn¬ 
ings  of  a  property  valued  at 
$1,720,000  in  1918. 
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Retail  Linage  Down 

In  60  of  107  markets  report^ 
on  by  Media  Records,  retail  ad- 
vertising  linage  in  Februapf, 
1949.  fell  below  the  figures  for 
the  same  month  last  year. 

The  greatest  loss  chalked  up 
was  that  of  Portland,  Ore.-;- 
48%.  (Several  February  edi¬ 
tions  of  the  Portland  papers 
failed  to  appear,  because  of  a 
pressmen’s  strike.  Best  gain 
was  made  by  the  Trenton,  N.  J- 
market — up  39.8%. 

In  Media  Records’  summa^ 
for  52  trend  cities  (E&P. 
March  26,  p.  43),  the  Retail 
linage  loss  for  February  was 
reported  as  2.7%. 
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‘American  Way  Urged 
In  Advertising  Window 


By  Virginia  Charles 

SYRACUSE,  N.  Y. — Advertising  ing  men  for  th( 
men  were  told  they  have  the  to  wartime  ca 
power  to  strengthen  American  urged  them  to 

economy  and  win  the  cold  war  ship  in  the  cold 
when  they  assembled  here  -Talk  to  peop 
March  25  at  the  climax  of  the  thinking  to  ot 
nations  first  Advertising  Week  -ifu  be  bigger 
program.  current  pyrami 

The  conference,  sponsored  by  that  are  today 
the  Advertising  and  Sales  Ex-  the  Irish  Sweep 
ecutives  Club  of  Syracuse  and 

l«dns  in  the  .dvertlslng  held,  '2j 

4  Receive  Medals  seeking  men.  1 

Lee  Hastings  Bristol,  presi-  in  our  professii 
dent  of  Bristol-Myers  Co.,  was  somehow  break 
the  featured  speaker  at  the  ban-  riers  of  commur 
quet.  He  and  three  other  men  peoples.” 
were  awarded  medals  for  out-  Advertising  ci 
stending  service  in  the  field  of  the  progressive 
advertising  by  Dean  M.  Lyle  litical  barriers 
Spencer  of  the  Syracuse  Uni-  jng  of  econor 
versity  School  of  Journalism.  which  impede  t 
Other  award  recipients  were  information,  he 
Don  Belding,  president  of  Foote,  „ 

Cone  &  Belding;  Neil  Borden, 

Harvard  School  of  Business  Ad-  “We  know  tht 
ministration,  and  G.  W,  Cun-  suasion.  For  th 
ningham,  general  advertising  let  us  possess  th 
and  sales  manager  of  Sears,  the  wisdom  to  e 
Roebuck  &  Co.  er  constructively 

The  daytime  forum  brought  to  Turning  to  t 
the  speakers’  stand  Budd  Gore,  maintaining  a  hi 
advertising  manager  of  Marshall  ness  activity,  M 
Field  &  Co.;  Wesby  R.  Parker,  the  advertising 
vicepresident  in  charge  of  sales  study  their  own 
for  General  Foods  Corp.;  Theo-  and  specific  situi 
dore  S.  Repplier,  president  of  several  plans  tc 
the  Advertising  Council,  Inc.;  ness  activity,  a 
Harold  H.  Dobberteen,  vicepresi-  the  plan  most  li 
dent  and  director  of  media  of  Mr.  Gore  proc 
Benton  &  Bowles,  Inc.,  and  in  the  advertis 
James  O.  Peckham,  executive  ability  to  appre( 
vicepresident  of  A.  C.  Nielsen  sibilities  and 
Co.  would  "continuf 

Among  others  who  spoke  dur-  in  civic  and  chai 
ing  the  week  in  which  advertis-  above  and  beyc 
ing  was  stressed  was  Harold  S.  crass  commercii 
Barnes,  director  of  the  Bureau  Advertising  a; 
of  Advertising,  ANPA.  force  was  disc 

In  the  principal  address  of  the  Parker, 
program,  Mr.  Bristol  asserted  Before  advert 
the  best  defense  against  the  en-  efficiently,  he  si 
croachment  of  Communism  first  must  be  wanted, 
of  all  is  in  making  democracy  and  the  produci 

advertisers  that  strong  he  °ass( 
their  business,  involving  the  pontinuTr 

freedom  of  choice,  is  the  very  soundly  conceiv 
essence  of  the  American  com- 
petiUve  system,  Mr.  Bristol  dtscdbed  a 

urged  them  to  tell  the  American  ®  described  a 
story  truthfully  and  effectively. 

“Resolve  to  show  in  America’s  • 

window  display,  that  is  in  ad¬ 
vertising,  that  the  American  ■  j  gureou 
way  of  life  means  as  much  to 
us  as  Communism  to  the  Marx- 
1^/’  he  said.  “Do  that,  and  Harold  S.  Barnes, 
otters  more  and  more  may  catch  f '*** 
the  contagion  of  our  enthusiasm.  ,  ^’.7  Mara, 

a  contagion  which  may  well  ‘®"'  pubhsher, 
bring  new  life  to  a  sick  world.”  Chauncoy 

The  acid  test  of  what  our  de-  S.  Hurley,  right, 
fense  against  Communism  is  to  advertising 

diMover  what  arouses  and  up-  director,  of 

»ts  Moscow  the  most,  he  con-  Syracuse 
finued.  It  is  our  U.S.A.  pros-  Herald-Journal 
perity,  our  U.S.A.  standard  of  and  Herald- 

onaf  2®*-  American, 

sonal  liberties  and  our  free  elec¬ 
tions,  to  mention  the  most 
obvious.  • 

Mr.  Bristol  praised  advertis- 
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ing  men  for  their  contributions 
to  wartime  campaigns  as  he 
urged  them  to  assume  leader¬ 
ship  in  the  cold  war. 

“Talk  to  people,  explain  your 
thinking  to  others,”  he  said. 
“It’ll  be  bigger  than  any  of  the 
current  pyramid  club  chains 
that  are  today  competing  with 
the  Irish  Sweepstakes.” 

Mr.  Gore,  who  opened  the 
series  of  talks,  declared  “we 
must  work  hard  and  fast  to 
further  the  efforts  of  peace¬ 
seeking  men.  ’The  skilled  with¬ 
in  our  profession’s  ranks  must 
somehow  break  down  the  bar¬ 
riers  of  communication  between 
peoples.” 

Advertising  can  contribute  to 
the  progressive  removal  of  po¬ 
litical  barriers  and  the  lessen¬ 
ing  of  economic  restrictions 
which  impede  the  free  flow  of 
information,  he  said. 

Urges  Gumption  and  Wisdom 

“We  know  the  power  of  per¬ 
suasion.  For  the  sake  of  peace, 
let  us  possess  the  gumption  and 
the  wisdom  to  employ  our  pow¬ 
er  constructively,”  he  urged. 

Turning  to  the  problem  of 
maintaining  a  high  level  of  busi¬ 
ness  activity,  Mr.  Gore  advised 
the  advertising  executives  to 
study  their  own  personal,  local 
and  specific  situations;  work  out 
several  plans  to  increase  busi¬ 
ness  activity,  and  then  select 
the  plan  most  likely  to  succeed. 

Mr.  Gore  proclaimed  his  faith 
in  the  advertising  profession’s 
ability  to  appreciate  its  respon¬ 
sibilities  and  he  asserted  it 
would  “continue  to  participate 
in  civic  and  charitable  activities 
above  and  beyond  the  call  of 
crass  commercialism.” 

Advertising  as  a  distribution 
force  was  discussed  by  Mr. 
Parker. 

Before  advertising  can  work 
efficiently,  he  said  the  product 
must  be  wanted,  the  price  right 
and  the  product  available. 

“When  those  three  links  are 
strong,”  he  asserted,  “we  can 
expect  continuing  results  from 
soundly  conceived  advertising, 
results  of  which  can  simply 
be  described  as  getting  and 


Medal  recipients  at  Syracuse  University:  Left  to  right — Neil  Borden. 
Harvard  School  of  Business  Administrotion;  G.  W.  Cunningham,  of 
Sears,  Roebuck  &  Co.;  Dean  M.  Lyle  Spencer  of  the  Syracuse  Uni¬ 
versity  School  of  Journalism;  Lee  H.  Bristol,  Bristol-Myers  Co.,  and 
Don  Belding,  of  Foote,  Cone  &  Belding. 


bolding  more  and  more  cus¬ 
tomers  at  a  profit.” 

“This  is  the  function  of  ad¬ 
vertising  —  of  mass  selling. 
Properly  understood,  planned 
and  executed,  this  advertising 
will  increase  profits,  decrease 
distribution  costs  and  impor¬ 
tantly  contribute  to  the  con¬ 
tinued  growth  of  America.” 

Mr.  Repplier  urged  upon 
Americans  “some  of  the  fanati¬ 
cism  about  Democracy  that  our 
opponents  have  about  Com¬ 
munism.”  Without  some  of  this 
fanaticism,  he  warned,  “we  may 
tire  first”  in  the  long  cold  war 
which  lies  ahead. 

Media  were  analyzed  by  Mr. 
Dobberteen.  As  far  as  costs  are 
concerned,  he  said,  media  have 
been  more  successful  in  keeping 
down  the  cost  per  thousand  than 
any  other  factor  in  business  in 
terms  of  value  received. 

The  current  phase  of  develop¬ 
ment  in  the  evaluation  of  media 
is  one  in  which  audience  re¬ 
search  is  receiving  much  atten¬ 
tion,  Mr.  Dobberteen  pointed 
out.  The  next  step  will  place 
a  new  emphasis  on  customers, 
he  said.  Studies  will  be 
made  to  determine  how  effec¬ 
tive  are  media  in  delivering  a 
message,  how  many  prospects 
are  attracted  per  dollar,  how 
many  customers  per  dollar  and 
how  many  new  users  per  dollar, 
he  continued. 

“These  are  the  questions 
which  are  being  asked  today 
and  which  will  be  asked  to¬ 
morrow  and  again  tomorrow,” 
he  said.  “In  determining  the 
answers  to  these  questions,  re¬ 
search — today  the  hand-maiden 
of  advertising — will  be  tomor¬ 
row’s  most  valuable  instrument 


at  our  command.  It  is  not  in¬ 
accurate  to  say  that  the  ad  man 
who  doesn’t  employ  it  is  al¬ 
ready  obsolete.” 

In  pointing  out  shifts  in  the 
use  of  media,  Mr.  Dobberteen 
reported  there  is  increased  use 
of  newspapers  with  a  trend 
toward  more  concentration  and 
continuity. 

It  is  impossible  to  predict 
what  television  is  eventually 
going  to  become,  he  remarked. 
He  believes  it  must  pay  its  own 
way  and  make  its  own  contribu¬ 
tion  in  terms  of  economics.  He 
said  no  medium  has  met  with 
greater  acceptance  by  adver¬ 
tisers. 

Mr.  Barnes  spoke  for  news¬ 
paper  advertising  as  offering 
efficient  concentration  on  mar¬ 
kets  of  highest  sales  possibil¬ 
ities  because  it  can  be  hand- 
tailored  to  the  pattern  of  the 
market. 

Closing  the  forum,  Mr.  Peck- 
ham  spoke  on  the  methods  of 
measuring  the  effect  of  adver¬ 
tising  on  consumer  sales.  In 
considering  the  value  of  adver¬ 
tisements  the  businessman  must 
consider  the  fact  that  added 
units  of  sale  mean  added  reg¬ 
ular  customers  and  that  ad¬ 
vertising  often  has  a  delayed 
effect  on  consumers.  Mr.  Peck- 
ham  said. 

He  advised  advertisers  to  find 
the  right  appeal  and  then  stick 
to  it. 

“Bear  in  mind  that  advertis¬ 
ing  is  designed  to  change  peo¬ 
ple's  habits  and  that  habits  are 
notoriously  hard  to  change,”  he 
said. 


Annenberg  Award 
Winners  Announced 

Philadelphia  —  Walter  H. 
Annenberg,  editor  and  publisher 
of  the  Philadelphia  Inquirer, 
has  announced  winners  of  the 
M.  L.  Annenberg  Memorial 
Awards  for  1948.  Bests  in  their 
field  were: 

Individual  reportorial  effort — 
Kos  Semonski,  $500;  News  story 
— Maurice  F.  X.  Donohue,  from 
Palestine,  $500;  Photograph — 
Harold  “Nick”  Carter,  $250; 
Cartoon — Robert  Epistein.  $250; 
Headline  —  Howard  Weiman, 
$250. 

Awards  of  $200  for  outstand¬ 
ing  effort  went  to:  Oliver  J. 
Crawford,  S.  O.  Grauley,  Frank 
Errigo,  Richard  J.  O’Keefe. 
Harry  Till,  and  John  MicCul- 
lough. 
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New  Sunday  P-G 
Promoted  to  the  Sky 


Reporting  Field 
Is  'Overcrowded' 


Printers  Accept 
Pre-Strike  Offer 


PITTSBURGH,  Pa.— From  18,- 

000,000  trolley  and  bua  trans¬ 
fers  to  one  helicopter — that  was 
the  range  of  media  used  by  the 
Pittsburgh  Post-Gazette  In  a 
month-long  promotion  campaign 
for  its  new  Sunday  edition. 

The  initial  run,  March  27,  was 
a  500,000  copy,  202-page  edition 
and  Co-publisher  William  BlocK 
anounced  he  was  well  pleased 
with  the  reception  it  had. 


Co-Publisher  William  Block  wel¬ 
comes  guests  to  the  Post-Gazette's 
waysgoose  breakfast. 


“The  backbone  of  the  cam¬ 
paign  was  newspaper  advertis¬ 
ing.’’  Public  Relations  Director 
Fred  Lowe  said  as  he  relaxed 
after  putting  in  weeks  of  18- 
hour  days  at  his  desk. 

The  Post-Gazette  advertised 
in  110  weekly  and  daily  news¬ 
papers  in  the  Tri-State  area,  at 
least  once  a  week,  and  the  ads 
ran  from  full  pages  to  single¬ 
column  “readers.”  Color  ads 
were  used  when  available. 

Within  its  own  pages,  the 
Post-Gazette  used  a  full-page 
color  ad  every  day,  after  March 
7  when  they  used  three  pages. 
A  10-day  “teaser”  campaign  had 
preceded  that. 

The  theme  of  the  campaign, 
a  stylized  eye.  with  a  “7”  in  the 
pupil,  and  the  slogan,  “Now 
Seven  Days  a  Week,”  was  born 
during  a  public  relations  staff 
meeting  after  numerous  ideas 
had  been  suggested  and  dis¬ 
carded.  When  that  was  settled 
upon,  Lowe  then  proceeded  to 
exploit  it. 

Radio  stations,  all  25  in  the 
district,  were  used  for  1,200  spot 
announcements  in  30  days.  Edi¬ 
tors,  columnists  and  staff  mem¬ 
bers  spoke  on  recordings. 

Billboards  —  400  of  them  — 
were  rented  and  the  signs 
changed  three  times.  One  hun¬ 
dred  smaller  billboards,  “poster- 
ettes,"  advertised  the  comic¬ 
book  supplement  “Spirit.” 

More  than  1.000,000  book 
matches  were  printed,  with  a 
message  on  each  individual 


match.  These  were  distributed 
through  cigaret  machines  and 
cigar  counters. 

Door  knob  hangers,  with  sub¬ 
scription  forms,  were  distribut¬ 
ed  to  350,000  homes.  Five  hun¬ 
dred  thousand  comic  books, 
with  14  top  comics  with  special 
strips  prepared  by  the  artists, 
were  handed  out. 

Through  arrangements  with 
ice  cream  manufacturers,  a  Post- 
Gazette  Sundae  was  sold  at  4.000 
fountains  and  25,000  Sight  Sav¬ 
ers,  spectacle  lens  cleaners, 
were  distributed  through  op¬ 
ticians. 

Large  lapel  buttons  were 
given  7,500  newspaperboys,  and 
15,000  helium-inflated  balloons 
were  handed  out. 

A  two-minute  spot  was  used 
on  the  single  television  station 
in  the  city. 

Through  arrangements  with 
the  manufacturers.  8,000  Hi- 
flyer  kites,  with  “Dick  Tracy” 
printed  on  them,  were  sold. 

All  banks  in  the  area  were 
contacted  and  130,000  blotters 
sent  them.  Also  distributed  were 
50,000  bookmarks,  45,000  base¬ 
ball  schedules  and  1,000  auto¬ 
mobile  and  truck  bumper  cards. 
Some  400  displays  were  set  up 
in  store  windows. 

P-G  pressmen  folded  5,000 
paper  hats.  The  money  they  re¬ 
ceived  for  it  was  put  in  their 
chapel  sick  fund. 

New  letterheads  were  printed 
with  the  “eye”  on  them.  The 
“eye”  also  will  be  used  as  a 
permanent  “ear”  on  the  Sunday 
paper. 

Searchlights  and  'Copter 

Two  of  the  more  spectacular 
stunts  were  the  use  of  two  huge 
revolving  searchlights  which 
were  placed  outside  the  plant 
and  sent  their  rays  high  in  the 
sky.  They  were  seen  as  far  as 
30  miles  away. 

A  two-seater  helicopter,  spe¬ 
cially  painted,  landed  on  the 
plant  roof  and  will  be  used  on 
assignments. 

Each  daily  subscriber  was 
sent  a  letter  from  the  publisher 
and  each  charter  subscriber  to 
the  Sunday  paper  was  given  a 
handsome  certificate. 

’Through  arrangements  with 
the  Pittsburgh  Railways  Com¬ 
pany,  the  words  “Transfer  to 
the  Sunday  Post-Gazette”  were 
printed  on  the  back  of  18,000,000 
fare  transfers. 

One  of  the  most  successful 
enterprises  was  the  “Wayzgoose” 
breakfast,  the  revival  of  an  old 
printer’s  custom.  Almost  1,000 
persons  attended  this. 

An  old  hand  printing  press 
was  set  up  outside  the  ballroom 
and  reproductions  of  the  first 
copy  of  the  Pittsburgh  Gazette 
of  1786  were  printed. 

The  entire  campaign  was  con¬ 
ducted  by  a  nucleus  of  six  per¬ 
sons.  Eight  free  lance  artists 
were  employed,  however.  Work¬ 
ing  closely  with  Mr.  Lowe  were 
Angelo  DiBernardo,  Harry  Rob¬ 
erts,  on  temporary  detachment 
from  the  Toledo  (O.)  Blade, 
and  Nancy  Manos,  art  co¬ 
ordinator. 


Washington — ^An  Occupational 
Outlook  Handbook  prepared  for 
the  Veterans  Administration  by 
the  Bureau  of  Labor  Statistics 
.says: 

“The  newspaper  reporting 
field  is  somewhat  overcrowded 
at  present.  In  the  long  run,  op¬ 
portunities  in  newspaper  work 
will  probably  continue  to  be 
limited,  but  some  expansion  in 
related  fields  is  expected.” 

’The  Bureau  said  leaders  in 
the  newspaper  field  were  con¬ 
sulted  and  drafts  of  the  report 
were  submitted  for  approval  be¬ 
fore  the  book  was  published. 
The  checkup  was  made  early 
in  1947. 


In  Shreveport 


Guild  Units  Advised 
To  Press  for  Pensions 

Providence,  R.  I. — The  New 
England  District  Council  of  the 
American  Newspaper  Guild, 
went  on  record  here  last  week¬ 
end  as  urging  its  locals  to  co¬ 
operate  with  other  plant  unions 
in  negotiating  pension  plans  “at 
a  time  when  wage  raises  are 
increasingly  hard  to  get.” 

George  A.  Harris  of  the  Bos¬ 
ton  American-Record  appealed 
for  council  support  in  negotia¬ 
tions  with  Hearst  management. 

Walter  Murtagh  of  the  Man¬ 
chester  (N.  H. )  Union-Leader 
described  a  new  profit-sharing 
plan  adopted  by  those  news¬ 
papers.  Employes  share  in  50% 
of  the  company’s  profit.  During 
the  first  three  months  of  opera¬ 
tion,  he  said,  the  employes’ 
share  amounted  to  $9,000  and 
individual  employes  received 
from  $50  to  $150. 


More  Names  Submitted 
For  U.N.  Subcommission 

Lake  Success  —  Nominations 
for  the  United  Nations  Subcom¬ 
mission  on  Freedom  of  Informa¬ 
tion  and  the  Press  continued  to 
come  in  to  the  Human  Rights 
Commission  this  week,  although 
the  deadline  had  been  set  at 
Miarch  20.  ( E  &  P,  March  26, 

page  51.) 

Canada  nominated  Burton 
Taylor  Richardson,  editor  of  the 
Winnipeg  (Man.)  Citizen,  and 
Oswald  Mayrand,  managing 
director  of  the  Montreal  (Que.) 
La  Patrie. 

India’s  two  candidates  are 
Devadas  Gandhi,  managing  edi¬ 
tor  of  the  New  Delhi  Hindustan 
Times  and  president  of  the  All- 
India  Newspaper  Editors  Con¬ 
ference,  and  Dr.  S.  B.  Purlekar, 
managing  editor  of  the  Poona 
Sakai,  a  Marathi  newspaper. 

Nominated  by  Yugoslavia  was 
Stevan  Dedijer,  deputy  direc¬ 
tor  of  the  agency  Tanjug. 


Shreveport,  La. — Union  print¬ 
ers  on  the  morning  Shrevepor. 
Times  and  evening  Shrevepor. 
Journal  returned  to  their  jobi 
at  4  p.m.  Monday,  March  21 
after  a  five-day  strike.  Both 
papers  maintained  publicatioc 
on  schedule. 

A  statement  by  the  papen 
said  the  union  accepted  th 
wage  increase  of  15  cents  i: 
hour  offered  by  the  publishen 
prior  to  the  strike. 

Pickets  had  gone  up  arovmc 
the  two  newspaper  plants.  In 
cated  opposite  each  other  « 
Marshall  Street,  at  3  p.m.  Thun 
day,  March  24,  without  noti« 
to  either  of  the  publishers. 

22  and  16-Page  Issues 

With  its  composing  root 
silent  and  44  pages  schedule: 
for  Friday  morning,  worker 
throughout  the  Times  buildinj 
swung  into  action  and  the  pape 
appeared  with  22  pages.  ’Th 
front  page  and  several  insidt 
pages  were  engravings  of  type: 
copy.  The  Friday  Journal  ar 
peared  with  16  pages. 

The  greatest  effort  was  pc 
into  the  Sunday  Times,  whid 
appeared  with  44  pages,  all  en 
gravings.  The  issue  containe 
more  than  4,000  inches  of  adver 
tising,  according  to  Dick  Halt 
advertising  director. 

Times  linage  in  five  strife 
issues  was  196,000  lines,  M’ 
Hale  said.  The  Journal  carrie 
56,472  lines,  in  its  three  strife 
issues,  according  to  T.  R.  “Jack 
Grafton,  treasurer.  Mr.  Grafto 
said  linage  in  the  three  paper 
was  28%  under  the  same  perio 
for  the  previous  week. 

Although  classified  volum 
was  greatly  reduced,  displr 
linage  exceeded  all  expecti 
tions  “because  of  the  generou 
’round-the-clock  effort  of  i 
employes  and  the  indulgence  f 
our  advertisers,”  Mr.  Hale  saii 


Mill  Assets  Acquired 

Quebec  —  Premier  Duplessis 
has  announced  acquisition  by 
Quebec  Province  of  the  assets 
of  the  Quebec  Pulp  and  Paper 
Mill  Co.  at  Chicoutimi.  'ITie 
firm  went  into  bankruptcy  15 
years  ago.  Its  chief  assets, 
valued  at  $1,500,000,  are  several 
hundred  thousand  cords  of  wood 
and  water  power  resources. 


Engravers  Kept  Busy 
Stereotsrpers,  pressmen  as 
mailers  continued  on  dut 
Union  engravers  in  the  Shrew 
port  Engraving  Co.,  which  i 
operated  by  the  two  papers  i 
a  separate  company,  worked 
The  strike  caught  the  Time 
“with  its  elevator  down.”  Wor) 
men  had  just  completed  tear!? 
out  the  old  elevator  in  tk 
building  and  were  preparing » 
install  a  new  one.  These  wort 
ers  refused  to  cross  the  printee 
picket  line  and  the  racing  f 
and  down  the  stairs  by  all  ’Hme 
employes  added  to  difficulties. 

“No  concessions  were  ma« 
by  either  paper  in  accepting  t» 
return  of  the  printers  to  the 
jobs.  Terms  were  exactly  ts 
same  as  those  offered  when  tk 
strike  began,”  said  John  1 
Ewing,  Times  publisher. 


Daily  Sells  Building 

Denver,  Col.  —  The 
Post’s  main  building  at  15* 
Champa  Street  has  been  so* 
to  Richard  M.  Mark  and  A^ 
ciate  of  Denver.  The  Posh 
new  plant  is  expected  to  kj 
ready  Sept.  1. 
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SPRING'S  HERE  AND  CARTOONISTS  DERIVE  INSPIRATION  FROM  IT 


London  Paper  Is  Fined  $40,000; 
Editor  Jailed  for  *Vampire*  Stories 


SILVESTER  BOLAM,  who  less  lishing  a  photograph  of  a  man 
than  a  month  ago  became  charged  with  an  offense.  The 
editor  of  the  London  Daily  Mir-  court  ruled  there  might  be  a 
ror,  is  spending  three  months  in  question  of  identity,  and  the 
Brixton  prison,  where  he  was  ruling  settled  a  practice  that 
sentenced  for  contempt  because  had  been  unoffending  journal- 
of  stories  appearing  in  the  ism  previously. 


Mirror. 

The  limited  company  that 
(derates  the  Mirror  was  also 


All  Papers  Sensationalized  Case 
Haigh’s  arrest,  as  a  matter  of 


punished;  its  proprietors  were  fact,  and  the  specific  cl^rge  of 
fined  £10,000  ($40,000),  murder  of  Mrs.  Olivia  Durand- 

Mr.  Bolam  had  succeeded  Deacon,  69,  were  preceded  by 
C.  E.  W.  Thomas  as  director.  »  wave  of  sensational  stories  in 
Both  men  have  long  and  envi-  even  the_  conservative  sections 
able  records  with  the  company.  British  press.  Nearly  all 

The  offending  stories  began  l^ndon  papers  de^ribed  acid- 
on  March  3,  when  the  Mirror  °ath  murders  in  which  a  killer 
printed  on  the  front  page  refer-  preyed  on  wealthy  people  and 
ences  to  a  “Vampire.”  and  its  then  chemically  destroyed  the 
alleged  habit  of  drinking  puls-  corpse. 

Ing  blood  from  live  victims.  Nevertheless,  the  stumbling 

Several  London  murders  were  the  Mirror  and  its  punish- 
recalled.  On  an  inside  page  was  ment  made  top  headlines  in  the 
printed  a  picture  of  John  George  *’®®t  of  the  London  press,  where 
Haigh,  39,  who  was  charged  on  a  circulation  war  has  been  rag- 
March  2  with  the  murder  of  an  since  new  newsprint  allot- 
eWerly  woman.  Haigh  then  was  ments  at  the  first  of  the  year. 
in  prison  awaiting  trial  The  Mirror  claims  the  world’s 


On  March  4,  the  Mirror  had  a  largest  newspaper  circulation. 


Page  One  story,  headlined:  "The 
Vampire — Mian  Held.” 


‘Disgrace,'  Says  Jurist 
The  London  Times  closed  a 


denunciatory  editorial  with  this 
plication  inescapable  that  Haigh  caution- 

®  “This' melancholy  episode  is  a 
pire  Man.  reminder  of  high  responsibilities 

Vampire  Man  Described  which  are  not  invariably  dis- 
In  this  issue,  on  Page  Two  charged  with  even  fidelity.” 
was  a  feature  article  with  a  Lord  Goddard,  the  jurist  who 
drawing  of  a  vampire  bat  There  delivered  the  sentence,  was  con- 
were  no  direct  references  to  siderably  more  specific. 

Haigh,  but  a  dapper  man  was  The  Mirror  on  March  26  re- 
described  as  the  vampire,  and  ported  its  own  Punishment  in  a 
the  description  could  appear  to  Page  One  story,  headlined: 
fit  Haigh  (quite  enough  evi-  “Judgment  Against  the  Mirror,” 
dence  under  English  law).  aud  sub-headed:  “Editor  Is  Sent 

On  behalf  of  the  Mirror.  Sir  to  Prison.”  The  account  was  by 
valentine  Holmes,  K.C.,  pointed  the  Press  Association,  not  Mir- 
out  that  in  46  years  the  Mirror  ror  writers,  and  included  a 
only  once  before  had  been  stinging  segment  of  Lord  God- 
charged  with  contempt.  Then,  dard’s  remarks, 
the  instance  involved  the  Mirror  Lord  Goddard  was  quoted  as 
and  another  newspaper  for  pub-  saying: 

editor  <S  publisher  for  AprU  2,  1949 


“These  editions  (of  the  Mir¬ 
ror)  contained  articles  and 
photographs  and  headings  in  the 
largest  possible  type  of  a  char¬ 
acter  which  this  court  can  only 
describe  as  a  disgrace  to  Eng¬ 
lish  journalism,  as  violating 
every  principle  of  justice  and 
fair  play  which  it  has  generally 
been  the  pride  of  this  country 
to  extend  to  the  worst  of 
criminals. 

“To  use  the  language  of  Lord 
Hardwicke  in  1742,  in  the  case  of 
the  St.  James’s  Evening  Post — 
‘it  is  a  case  of  prejudicing  man¬ 
kind  against  persons  before 
their  case  is  heard.’ 

“Anybody  who  has  had  the 
misfortune,  as  this  court  has 
had,  to  read  these  articles  must 
be  left  wondering  how  it  can  be 
possible  for  that  man  to  obtain 
a  fair  trial  after  that  which  has 
been  published  in  this  paper. 

“Not  only  does  it  describe 
him  as  a  vampire  and  proceed 
to  give  reasons  why  they  call 
him  a  vampire  but  in  addition 
to  saying  he  has  been  charged 
with  the  particular  murder  of 
which  he  has  been  charged, 
these  articles  go  on  to  say.  not 
merely  that  he  is  charged  with 
other  murders,  but  that  he  has 
committed  others,  and  give  the 
names  of  persons  who,  they  say. 
he  has  murdered,  and  a  photo¬ 
graph  of  a  person  whom  he  is 
said  to  have  murdered,  and  de¬ 
scribe  the  way  in  which  she 
was  murdered. 

“In  the  long  history  of  this 
class  of  case  there  has,  in  the 
opinion  of  this  court,  never 
been  a  case  approaching  such 
gravity  as  this,  or  one  of  such  a 
scandalous  and  wicked  charac¬ 
ter.  It  is  of  the  utmost  impor¬ 
tance  that  this  court  should 
vindicate  the  common  principles 
of  justice  and,  in  the  public 
interest,  see  that  condign  pun¬ 


ishment  is  meted  out  to  persons 
guilty  of  such  conduct. 

“In  the  opinion  of  this  court 
this  has  been  done,  not  as  an 
error  of  judgment,  but  as  a  mat¬ 
ter  of  policy,  pandering  to  sen¬ 
sationalism  for  the  purpose  of 
increasing  the  circulation  of  this 
paper. 

Mirror  Management  Was  Warned 

“Indeed,  it  having  come  to 
the  knowledge  of  the  Commis¬ 
sioner  of  Police  that  this  paper 
or  some  paper  was  likely  to  is¬ 
sue  some  details  concerning  this 
case,  in  the  course  of  the  eve¬ 
ning  a  warning  was  sent  from 
the  offices  of  the  Commissioner 
of  Police  to  this  newspaper. 

“But  that  that  had  any  real 
effect  on  this  newspaper,  in  spite 
of  what  had  been  said  in  the 
affidavit  which  has  been  filed, 
it  is  impossible  to  seriously  be¬ 
lieve. 

“There  was  some  alteration  In 
the  last  edition,  but  very  little. 
The  last  edition  itself  was  a 
gross  contempt.  .  .  .  The  fact 
that  a  warning  had  been  given 
by  the  police  does  not  affect  the 
question  one  way  or  the 
other.  .  .  . 

“It  may  aggravate  the  case 
that  more  attention  was  not 
paid  to  the  warning.  .  .  . 

“I  will  add  a  word  of  warn¬ 
ing.  Let  the  directors  beware. 
They  know  now  the  conduct  of 
which  their  employes  are  ca¬ 
pable.  They  know  now  the 
view  which  the  court  takes  of 
this  matter. 

“If,  for  the  purpose  of  in¬ 
creasing  the  circulation  of  their 
newspaper,  they  should  again 
venture  to  publish  such  matter, 
as  this,  the  directors  themselves 
may  find  that  the  arm  of  this 
court  is  long  enough  to  reach 
them  and  to  deal  with  them.” 

■ 

Mrs.  Ethridge  Dies 

Meridian,  Miss. — Mrs.  W.  N. 
Ethridge,  Sr.,  mother  of  Mark 
Ethridge,  publisher  of  the 
Louisville  (Ky.)  Courier-Jour- 
nal  and  Times,  died  here  March 
23.  Mr.  Ethridge  is  on  a  United 
Nations  mission  in  Palestine. 


SPRING  GEOGRAFY 

liulUnd,  Chicago  Tribune. 


THEY  FLOCK  TOGETHER 

Russell,  Los  Angeles  Times. 


HOOK,  LINE  AND  SINKER! 

Werner,  Indianapolis  Star. 


■DEALER  INFLUENCE,  PLUS- 


20  Points  for  ^Shirtsleeve  Medium* 


Newspapers  Increasingly  Important  in  Market 
Without  Any  Frills  or  Luxuries  of  the  Lush  Past 

By  James  W.  Egan,  Jr. 

Advertiaing  Director.  Toledo  (O.)  Blade 


A  BUYER’S  market,  as  I  under¬ 
stand  it,  is  a  market  where 
the  demand  is  less  than  the 
supply — a  market  where  the 
sellers  of  goods  have  to  sell — 
not  merely  produce  ...  a 
market  in  which  it  is  necessary' 
to  create  additional  demand  .  .  . 
where  existing  demand  is  not 
equal  to  supply  if  a  satisfactory 
and  profitable  operation  Is  to 
ensue. 

It  is  a  market  in  which  the 
advertiser  must  re-educate  or 
replace  his  sales  staff,  in  which 
he  must  re-educate  himself  or 
be  himself  replaced. 

It  is  a  market  when  each 
must  dispense  with  many  frills, 
luxuries,  gadgets,  customs,  and 
probably  some  individuals  with 
which  he  has  surrounded  his 
operation  in  the  overly  lush 
years  just  past. 

Serve  the  Customer 
It  is  a  market  in  which  he 
must  seek  to  serve  his  custom¬ 
er,  not  merely  grant  the  cus¬ 
tomer  the  privilege  of  doing 
business  with  him  on  his  own 
terms.  It  is  a  market  in  which 
every  dollar  spent  for  produc¬ 
tion  and  sales  must  retru’n  an 
honest  dollar's  worth  of  result. 

It  is  a  market  in  which 
beauty,  glamor,  tinsel,  that 
very  nice  feeling  of  going  na¬ 
tional  in  a  "big  shot”  way,  and 
many  things  that  may  have  in¬ 
fluenced  his  advertising  expend¬ 
itures  so  far  in  the  40's  will 
have  to  give  way  to  hard-hit¬ 
ting,  selling  advertising. 

It  is  a  market  in  which  the 
advertiser  will  have  to  ask, 
“Will  this  ad  reach  the  maxi¬ 
mum  number  of  people  most  ef¬ 
fectively,  efficiently,  at  least 
cost,  and  will  it  sell?" 

Long  Hours,  Honest  Sweat 
It  is  a  market  in  which  beau¬ 
tiful.  stylized,  glamorous  color 
advertisements  may  have  to 
come  to  more  closely  resemble 
a  mail-order  catalogue  page.  It 
is  a  market,  as  I  see  it.  where 
long  hours  and  honest  sweat 
will  again  bear  a  definite  rela¬ 
tionship  to  volume  of  sales. 

That  is  what  I  think  a  buyer's 
market  is.  If  I  am  correct  in 
that  definition  and  I  sincerely 
hope  I  am;  and  if  that  market 
is  now  upon  us  and  I  think  it 
is,  I  am  rather  pleased.  Be¬ 
cause  if  these  things  are  so, 
now  will  that  good  old  work¬ 
horse  of  national  advertising, 
that  shirt-sleeve  medium,  that 
hard-hitting  sales  weapon,  your 
daily  newspaper,  again  conclu¬ 
sively  demonstrate  its  essential¬ 
ity  to  this  industrial  and  busi¬ 
ness  world  of  ours. 

Now  will  the  full  significance 
of  that  so  sound,  so  true,  so 
important  merchandising  and 
sales  principle  “All  business  is 
local”  be  borne  out  to  every 


alert  and  intelligent  national 
advertiser. 

Now  will  national  advertisers 
in  larger  numbers  than  ever 
profit  by  the  example  of  the 
retailer.  The  retailer,  he  who 
sees  to  it  that  the  national  ad¬ 
vertisers'  products  get  into  the 
hands  of  the  consumers  in  good 
times  and  bad.  seller’s  markets 
and  buyer’s  markets,  firm  mar¬ 
kets  and  shaky  markets,  he  who 
has  profited  by  the  knowledge 
that  all  business  is  local,  that 
you  can  sell  more  units  of  all 
kinds  at  less  cost  through  your 
daily  newspaper  than  through 
any  other  medium. 

Appreciotion  for  Bureau 

Yes,  indeed,  the  buyer’s  mar¬ 
ket  is  a  market  in  which  the 
national  advertiser  becomes  in¬ 
creasingly  grateful  that  your 
daily  newspaper  exists  as  the 
effective  advertising  medium 
that  it  is. 

In  such  a  market  he  will  be¬ 
come  increasingly  appreciative 
of  the  Bureau  of  Advertising  of 
the  American  Newspaper  Pub¬ 
lishers’  Association — that  organ¬ 
ization  which  has  come  to  be  a 
repository  of  more  sound  sales, 
advertising,  and  merchandising 
fact  and  data  than  any  other 
organization  in  the  world. 

I  am  very  proud  of  the  lead¬ 
ers  in  the  newspaper  industry 
who  had  the  gumption  and  the 
foresight  during  the  past  seven 
'easy  come  easy  go”  years  to 
set  out  and  build  the  Bureau 
of  Advertising. 

Our  House  in  Order 

We  have  been  putting  our 
house  in  order  preparing  to 
serve  you  now  at  the  time  when 
you  are  going  to  need  it  most. 
We  bring  to  you  at  this  time 
a  greater  circulation  at  less  pro¬ 
portionate  cost;  we  bring  to  you 
at  this  time  more  coinplete 
newspapers  and  an  intensity  of 
reader  interest  that  astonishes 
even  us. 

We  bring  you  flexibility  and 
timeliness.  We  bring  you  the 
one  medium  that  enables  you 
to  get  the  advertising  pressure 
there  where  and  when  and  as 
it  is  needed.  The  opportunity 
to  adjust  your  advertising  pro¬ 
gram  to  the  peculiarities  of  each 
individual  market.  The  oppor¬ 
tunity  to  prepare  an  important 
emergency  sales  message  this 
morning  and  have  us  carry  it 
for  you  into  practically  every 
home  in  America  by  tomorrow 
afternoon.  That  timeliness  and 
flexibility  of  newspapers  are 
going  to  be  increasingly  impor¬ 
tant  to  a  buyer’s  market. 

We  bring  you  information  on 
movement  of  products,  your 
own  and  that  of  your  competi¬ 
tors  through  our  grocery  store 
inventories,  our  pantry  inven¬ 
tories.  our  consumer  analyses. 


We  bring  you  consumer  influ¬ 
ence  in  the  highest  degree! 
That  is  a  fact  which  is  most 
completely  and  unmistakably 
demonstrated  each  day  of  the 
year  by  the  retailers  of  thfs 
country.  Retailers  who  inci- 
dently  we  sometimes  forget, 
spend  substantially  more  money 
in  the  newspapers  each  year 
than  do  all  the  national  adver¬ 
tisers  put  together. 

We  bring  to  you  at  this  time 
when  you  need  it  the  oppor¬ 
tunity  to  sell  more  goods  at 
less  cost  than  ever  l^fore  in 
your  history. 

Two  Kinds  oi  Influence 

We  bring  you  dealer  influence. 
Many  of  you  national  advertis¬ 
ers  have  demonstrated  that  con¬ 
clusively  to  your  own  satisfac¬ 
tion. 

I  tell  you  that  Mr.  Dealer 
sees  the  national  advertising 
message  in  his  daily  newspaper. 
He  sees  how  his  competitors 
feature  your  product  and  he  is 
influence  by  what  he  sees. 
That  Is  one  kind  of  dealer  in¬ 
fluence — important  too. 

Another  kind  of  dealer  influ¬ 
ence  is  who  knows  better  than 
Mr.  Dealer  how  productive  of 
sales  newspaper  advertising  is. 
He  knows  the  right  product  ad¬ 
vertised  at  the  right  time  at  the 
right  price  in  newspapers  will 
bring  customers  like  nothing 
else.  He  appreciates  that  your 
advertising  in  newspapers  will 
help  him  sell  your  goods.  That’s 
double-barreled  dealer  influ¬ 
ence. 

A  Case  in  Point 

There  is  still  another — James 
Mund,  Branch  Sales  Promotion 
Manager  of  Westinghouse  told 
me  just  last  week — let  me  use 
his  exact  words:  “For  your  in¬ 
formation.  in  the  Toledo  area 
alone  we  had  over  13,000  lines 
of  Westinghouse  dealer  tie-in 
advertising,  the  bulk  of  which 
appeared  in  the  Toledo  Blade. 
harmonizing  with  the  national 
schedule  also  in  the  Blade. 
Furthermore,  our  rural  dealers 
found  it  highly  advantageous  to 
schedule  their  ads  in  their  local 
papers  according  to  the  Key 
City  ads  in  the  Blade  because 
of  yoiir  wide  circulation.  On 
the  over  all  picture,  dealers  op¬ 
erating  under  the  "roledo  West¬ 
inghouse  distributor  piled  up 
a  total  linage  in  this  campaign 
of  nearly  180,000  lines  or  about 
439%  of  the  national  schedule 
linage.  'This  percentage  has 
come  close  to  setting  a  record, 
if  it  actually  hasn’t.”  Is  that 


Part  oi  a  talk  given  by  Mr. 

Egan  at  the  recent  Advertising 

and  Sales  Promotion  confer¬ 
ence  at  Columbus,  O. 

dealer  influence  with  a  capital 
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Let  me  tell  you  this  good 
point  to  remember  in  a  buyer’s 
market — namely,  that  your  daily 
newspaper  reaches  more  dealers 
and  more  consumers  of  what¬ 
ever  your  product  may  be  mort 
quickly  and  at  less  cost  than 
any  other  medium. 

The  matter  of  what  medium 
is  best  for  you,  Mr.  National 
Advertiser,  in  the  buyer’s  mar¬ 
ket  depends  on  many  things, 
Each  medium  has  advantages 
peculiar  to  itself,  but  no  one 
of  them  possesses  a  major  po^ 
tion  of  the  20  prime  advan¬ 
tages  incidental  to  the  use  of 
display  space  in  daily  news¬ 
papers. 

20  Advantages  oi  Newspaperi 

The  20  advantages  of  news¬ 
paper  space  may  be  listed  as 
follows: 

•  1.  The  newspaper  is  the  only 
medium  of  advertising  in  which 
great  numbers  of  people,  as  a 
matter  of  custom,  look  for  ad 
vertlsements  of  merchandise  or 
service  which  they  are  about 
to  purchase.  Every  newspaper 
includes  in  its  circulation  many 
readers  who  shop  through  its 
pages  in  much  tiie  same  way 
they  shop  when  they  go  to  i 
large  department  store.  This 
shopping,  by  the  way,  is  not 
necessarily  influenced  by  pri« 
alone  to  any  greater  extent  than 
the  shopping  in  the  stores 
Style,  durability,  prestige,  artis¬ 
try  and  other  qualities  are  ali 
as  potent  factors  when  por 
trayed  in  type  or  illustration  as 
In  the  merchandise  itself. 

•  2.  Newspaper  circulations  art 
definitely  known — there  is  no 
guessing  in  your  purchase  of  op¬ 
portunity  to  reach  a  great,  stat 
ed  number  of  buyers  througl 
the  newspaper.  The  numbers  of 
persons  who  can  be  reached 
through  radio,  billboards  and 
street  car  or  bus  cards,  althougl 
large,  are  relatively  indefinite 

Subject  to  Daily  Change 

•  3.  Newspaper  space  affordi 
opportunity  for  effective  illw' 
tration — often  a  most  importai: 
feature — as  in  brief  space  a: 
illustration  often  conveys  i 
more  adequate  impression  ef 
merchandise  than  would  be  pof 
sible  by  verbal  description. 

•  4.  Tlie  newspaper  is  one  mr 
dium  of  advertising  which  s 
sure  to  reach,  daily,  the  inter 
ested  attention  of  an  audienc; 
in  excess  of  the  circulation  for 
which  the  advertiser  pays.  Tke 
newspaper’s  advertising  rate  is 
based  generally  upon  copie 
sold — rather  than  upon  tk 
number  of  possible  readers 
even  though,  conceivable,  tk 
number  and  kind  of  actual 
readers  may  exercise  son* 
.slight  indirect  influence  upw 
the  rate.  The  number  of  reav  ' 
ers  is  known  to  be  greatly 
excess  of  the  copies  sold. 

•  5.  In  the  newspaper  you  go* 
the  greatest  definite  circulatioc 
at  the  least  cost. 

•  6.  The  newspaper  permit 

(Continued  on  page  15) 
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How  to  go  home  in  Philadelphia 


In  Philadelphia,  heart  of  a  trading  area  of  over  four  million  popula¬ 
tion,  home  is  where  The  Bulletin  is  read  Monday  through  Sunday. 
So  the  certain  way  to  go  home  in  the  nation’s  third  largest 
market  is  to  call  in  company  with  The  Bulletin. 

In  the  500  block  of  School  House  Lane,  for  example.  The  Bulletin 
goes  to  57  of  71  households  interviewed. 

That’s  the  story  in  the  whole  city:  more  than  four  out  of  five  families 
take  The  Bulletin.  They  go  over  its  advertising  messages  carefully 
and  thoroughly  for  The  Bulletin  is  their  constantly  consulted  guide 
book  in  making  purchases.  It  ^oes  home,  stays  home,  is  read  by  the 
entire  family — evenings  and  Sundays. 


In  Philadelphia 
nearly  everybody  reads 
The  Bulletin 
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CAMPAIGNS  AND  ACCOUNTS 


Meat  Group’s  PR  Ads 
To  Run  In  200  Dailies 


CHICAGO  —  A  new  long-range 

public  relations  advertising 
program  for  the  meat  industry 
will  be  launched  early  in  May 
by  the  American  Meat  Institute. 

Ads  will  appear  on  a  monthly 
schedule  in  about  200  daily 
newspapers  throughout  the 
country  and  in  magazines,  and 
on  a  weekly  radio  network  pro¬ 
gram. 

Newspaper  ads,  dealing  with 
economic  questions,  will  “stress 
the  significance  of  all  factors  in 
the  meat  industry  —  farmer, 
packer  and  retailer,”  the  In¬ 
stitute  said.  “This  program  is 
being  undertaken  to  build  a 
better  appreciation  of  the  en¬ 
tire  meat  industry  and  to  cor¬ 
rect  many  misunderstandings 
that  exist.’’ 

Leo  Burnett  Co.,  Chicago, 
places  the  account 


Plug  for  Press 

AN  AD  appearing  in  ISO  daily 
and  weekly  newspapers  in  the 
Dakotas  and  Minnesota  man¬ 
ages  to  work  in  a  few  interest¬ 
ing  facts  about  newspaper  oper¬ 
ation.  Placed  by  the  Otter  Tail 
Power  Co.,  the  ad  has  the  well- 
known  Reddy  Kilowatt  tell 
about  the  Jobs  he  does  in  the 
newspaper  office  —  running 
presses,  heating  lead  in  com¬ 
posing  machines,  etc.  “News¬ 
paper  folks,”  comments  Reddy, 
“are  among  the  most  sincere, 
hard-w’orking  and  least-appreci¬ 
ated  people  I  know.”  He  goes 
on  to  describe  the  harried  life 
of  a  small-town  editor,  conclud¬ 
ing,  “Life  without  your  local 
newspaper  would  be  about  as 
dull  as  life  without  your  old 
electrical  pal,  Reddy  Kilowatt.” 

Sarney  Lavin  agency  in  Far¬ 
go,  N.  D.,  handles  the  account. 


ert  E.  Johnson  took  over  as  di¬ 
rector  of  advertising. 

Another  airline — Capital — an¬ 
nounces  from  its  Washington 
headquarters  that  it  has 
launched  “the  biggest,  most 
concentrated  advertising  cam¬ 
paign”  of  its  22-year-old  history 
to  publicize  the  extension  of  its 
Aircoach  service  to  new  routes. 
New  York  to  MinneapolLs-St. 
Paul  and  Washington  to  Chi¬ 
cago.  Capital,  too,  stresses  low 
cost. 

The  six-week  Capital  cam¬ 
paign  will  appear  in  23  metro¬ 
politan  dailies  in  nine  cities — 
Cleveland.  Chicago,  Detroit,  Mil¬ 
waukee.  Minneapolis,  St.  Paul, 
New  York,  Pittsburgh  and 
Washington.  It  is  labeled  as 
a  “high  visibility,  high  fre¬ 
quency”  program,  using  layouts 
in  four  sizes  from  80  to  450 
lines. 


Summer  Sandwiches 
MILLERS’  National  Federation 
is  sponsoring  a  special  ad 
featuring  the  favorite  picnic 
sandwiches  of  famous  people, 
to  appear  in  seven  southern 
newspapers  and  in  national 
magazines  in  June. 

Newspaper  copy  will  be  in 
the  form  of  a  special  half-page 
adaptation  of  a  full-page,  four- 
color  magazine  ad.  Local  tie- 
in  copy  is  also  being  furnished. 


Crosley  Refrigerators 
FEATURING  the  “woman’s  an¬ 
gle,”  Crosley  Division  of  Avco 
Manufacturing  Corp.  will  run 
a  heavy  campaign  on  its  1949 
Shelvador  refrigerator  during 
the  next  few  weeks. 

Kickoff  wiU  be  a  1,800-line 
newspaper  ad  in  major  markets, 
followed  by  another  of  1,500 
lines.  Secondary  markets  will 
start  with  1,800-line  insertions, 
following  up  with  1,000  lines. 
Ads  in  other  markets  will  be 
1,500  and  1,000  lines. 

Also  on  schedule  are  consis¬ 
tent  programs  in  national  week¬ 
ly  magazines  and  .American 
Weekly,  and  a  series  of  small 
ad  mats  for  use  by  dealers.  In 
addition  spot  radio  announce¬ 
ments  and  a  television  show  will 
plug  the  new  model,  starting 
early  in  April. 

The  Shelvador  campaign,  the 
company  said,  opens  an  exten¬ 
sive  advertising  and  promotion 
program  for  Crosley  for  1949, 
with  a  fund  of  more  than  $6,- 
000,000,  exclusive  of  dealer  ex¬ 
penditures,  allocated.  Other 
products  advertised  include 
freezers,  ranges,  radios  and  tele¬ 
vision  sets. 


Airline  Ads 

IN  AN  aggressive  campaign  de¬ 
signed  to  show  the  economy 
and  speed  of  air  travel.  United 
Air  Lines  has  started  a  special 
newspaper  schedule  in  major 
cities  directly  comparing  “out 
of  pocket”  air  and  rail  travel 
costs. 

The  ads,  three  columns  by  200 
lines,  are  appearing  in  Boston, 
Chicago,  New  York,  Cleveland 
and  Philadelphia,  and  show  ac¬ 
tual  dollar-for-dollar  compari¬ 
sons  of  rates  for  typical  routes. 

Incidentally,  United  made  it 
known  this  week  that  its  news¬ 
paper  advertising  has  increased 
five-fold  since  1938,  when  Rob¬ 


Shift  to  Newspapers 
STATE  of  Wyoming  will  shift 
its  advertising  for  1949  from 
magazines  to  metropolitan  news¬ 
papers.  it  is  announced  by  H.  C. 
Anderson,  secretary-manager  of 
the  Commerce  and  Industry 
Commi.ssion.  Ads  will  start  In 
New  York.  Boston,  Baltimore 
and  Philadelphia  in  the  East, 
then  the  schedule  will  run 
through  Pennsylvania,  Ohio, 
Indiana,  Wisconsin,  Illinois, 
Iowa  and  Missouri,  reaching  in¬ 
to  Texas  and  the  West  Coast. 

Fadell  Co.,  Minneapolis,  is  the 
agency. 


More  Campaigns 
A  PREMIUM  offer — “Tom  Mix’s 
New  Signal  Arrowhead!” — 
will  be  used,  starting  April  8, 
to  boost  Shredded  Ralston  sales. 


The  offer  will  be  introduced  on 
the  Tom  Mix  radio  program 
over  the  Mutual  network  and 
will  be  featured  in  full-color 
comics  in  45  cities  Sunday, 
April  10.  Special  merchandis¬ 
ing  tieups  through  local  news¬ 
papers  and  radio  stations  will 
also  be  used. 

Pillsbury  Mills  and  SunkLst 
join  forces  for  a  spring  cam¬ 
paign  featuring  lemon  meringue 
pie  and  promoting  Sunkist 
lemons  and  Pillsbury’s  Best  Pie 
Crust  Mix.  On  the  list  are  sev¬ 
eral  national  magazines,  Chi¬ 
cago  Tribune  Grafic,  American 
Weekly,  Parade,  and  radio  and 
trade  paper  promotions. 

Roto-ette,  "IVoy,  N.  Y.,  manu¬ 
facturer  of  powered  gardening 
equipment,  will  devote  its  en¬ 
tire  1949  budget  to  newspapers. 
President  C.  W.  Kelsey  an¬ 
nounced.  Reason:  ‘"The  flexi¬ 
bility  and  fast  returns  of  news¬ 
paper  advertising,  which  make 
possible  seasonal  promotion.” 
J.  Walter  Thompson  agency. 


NBBB  Issues 


Accounts 


WELCH  GRAPE  JUICE  CO., 

Westfield,  N.  Y.,  to  Lennen 
&  Mitchell  for  all  its  products. 

Frank  A.  Weaner  Co.,  Inc., 
manufacturer  of  Beer-Shampoo, 
to  Harry  J.  Lazarus  &  Co.;  test 
campaign  scheduled  for  Co¬ 
lumbus,  O. 

Blue  Magic,  Inc.,  Ardmore, 
Pa.  (Dura-Starch,  a  new  plastic 
starch),  to  W.  H.  Watt  agency. 
Upper  Darby,  Pa.;  test  now  in 
progress  in  Philadelphia,  to  be 
followed  by  promotions  in  other 
Eastern  markets. 

Benson  &  Hedges  to  A1  Paul 
Lefton  Co.,  to  handle  promo¬ 
tion  and  advertising  of  the  new 
Private  Blend  cigarettes,  to  be 
introduced  in  New  York  area 
in  April. 

Procter  &  Gamble  to  Blow  Co. 
for  Lilt,  new  permanent  wave 
kit  now  in  test  markets. 


Campaign  Briefs 
BENSON  &  HEDGES  is  expand¬ 
ing  its  promotion  of  Parlia¬ 
ment  cigarettes.  Plans  for  ’49 
call  for  a  more  intensified  news¬ 
paper  drive  In  New  York,  Chi¬ 
cago,  Los  Angeles,  San  Fran¬ 
cisco,  Philadelphia,  Boston  and 
Cleveland,  plus  magazines  and  a 
network  radio  program.  Kudner 
Agency,  New  "York. 


'Do's  and  Don'ts' 
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THE  KEISTER  APS 


0«p«rtm«nt  AA 
STRASIURG,  VIRGINIA 


On  Ad  Copy 


Publication  of  “Do’s  and 
Don’ts  in  Advertising  Copy,”  a 
250,000-word  compendium  of  of¬ 
ficial  and  non-official  views  on 
proper  advertising  practice 
(E  &  P,  Feb.  19,  p.  12),  was  an¬ 
nounced  this  week  by  the  Na¬ 
tional  Better  Business  Bureau. 

Issued  in  loose-leaf  form,  the 
book  contains  199  chapters  in  1( 
general  sections  on  drugs  and 
devices,  cosmetics,  food,  alco¬ 
holic  beverages,  jewelry,  fabrics, 
wearing  apparel,  appliance, 
home  furnishings,  etc.  Monthly 
supplements  will  be  issued. 

Result  of  nearly  a  year’s  prep¬ 
aration,  the  book  was  edited  by 
Allan  E.  Backman,  a  member  of 
the  NBBB  staff. 

Facts  and  recommendations  in 
the  book  are  based  on  ad  laws, 
court  and  Federal  Trade  Com¬ 
mission  decisions,  voluntary 
standards,  etc.  As  Backman 
points  out  in  the  introduction, 
the  book  is  a  “fact-finding,  not 
a  fault-finding,  service.” 

The  work  is  easily  the  most 
complete — in  terms  of  products 
covered— ever  issued.  Ranging 
from  AC  Radios  to  Zinfandel 
anl  Zircons,  it  considers  by  the 
way  such  things  as  albumenaria, 
Alencon  lace,  brows  and  lashes, 
glycosuria.  Kip  leather,  muleide 
and  run-proof  hosiery. 

Following  are  some  examples 
of  the  many  thousands  of  bits  of 
advice  in  the  book; 

“Because  the  term  ‘Pure  Dye’ 
is  definitely  associated  in  the 
public  mind  with  products  made 
of  silk,  this  term  may  not  be 
applied  to  products  made  of 
rayon.” 

“Since  laxatives  are  artificial 
aids,  temporary  in  effect,  they 
should  not  be  advertised  to 
bring  about  a  ‘normal’  or  ‘na¬ 
tural’  action  ...  or  to  restore 
‘regularity.’  ” 

“There  is  no  such  thing  as  a 
permanent  (hair)  dye.” 

“  ‘Custom-made’  shoes  are 
made  to  the  order  and  measure¬ 
ments  of,  or  to  the  specifications 
given  by  an  individual  customer. 
The  terms  ‘Custom-Made’  or 
‘Custom-Built’  should  not  be  ap¬ 
plied  to  ready-made  shoes.” 

Price  of  “Do’s  and  Don’ts”  ii 
$30.  including  supplements  and 
revisions  for  1949. 
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THE  ADVERTISING  SURVEY 

K'F  Changes  Agency 
On  $8,000,000  Account 


Swaney 


By  Samuel  Rovner 

resignation  of  the  $8,000,000 
Kaiser-Frazer  advertising  ac¬ 
count,  primarily  because  of  dif¬ 
ferences  over 
media  policies, 
was  announced 
this  week  by 
Morris  F.  Swa¬ 
ney,  president 
of  Morris  F. 

Swaney,  Inc. 

The  agency 
has  favored 
newspaper  ad¬ 
vertising  and 
spot  radio,  Mr. 

Swaney  said, 
while  the  K  -  F 
management  in¬ 
clines  toward  an  “unbalance"  of 
media,  heavy  with  network 
radio. 

“From  the  company’s  incep¬ 
tion,"  he  told  E  &  P,  “newspa¬ 
per  space  has  made  up  more 
than  50%  of  its  advertising.  And, 
this  has  been  supported  by  the 
largest  use  of  spot  radio  in  the 
history  of  automotive  advertis¬ 
ing. 

“We  have  felt  that  newspa¬ 
pers  are  a  ‘must’  when  you  have 
something  to  sell.  But,  Kaiser- 
Frazer  management  has  leaned 
toward  an  unbalance  of  media, 
according  to  our  group's  way  of 
thinking,  and  we  have  not  been 
in  accord.” 

A  simultaneous  announcement 
by  Edgar  F.  Kaiser,  newly-elect¬ 
ed  president  of  the  auto  firm, 
reported  the  appointment  of 
William  H.  Weintraub  &  Co., 
Inc.,  as  agency.  Starting  April 
1,  it  was  stated,  the  new  agency 
will  launch  a  newspaper  cam¬ 
paign  announcing  Kaiser-Fraz- 
er's  entry  into  a  new  price  field. 

WUliam  H.  Weintraub,  presi¬ 
dent  of  the  agency,  told  E  &  P 
that  newspaper  advertising 
would  continue  to  be  Kaiser- 
Frazer’s  “first  line  of  attack.” 

Newspapers,”  he  declared, 
'‘are  basic,  primary — we  can’t 
do  without  them.  Everything 
else  is  secondary.” 

K-F  officials  are  also  reported 
to  have  given  assurance  that 
they  aire  still  newspaper- 
minded  and  that  radio  is  con¬ 
sidered  “supplementary.” 

K-F  Upheaval 

I  The  events  were  part  of  a 
\  I  general  upheaval  in  K-F  opera¬ 
'll  tioni  which  saw  Edgar  Kaiser 
] elevated  to  the  presidency;  the 
[j^ifting  of  Joseph  W.  Frazer, 
former  president,  to  the  position 
M  vicechairman  with  “purely 
|Mvijory’’  duties;  price  cuts  of 
198  to  $333  on  the  company’s 
ars. 

Whether  media  policy  figured 
Jjfflportantly  in  Mr.  Frazer’s 
^^ipanged  status  in  the  company 
®ot  known.  However,  some 
fveeki  ago  he  told  Editor  &  Pub- 
aisan  that  "we  look  upon  news- 
P*P«rs  u  the  backbone  of  our 
Pdvertising  program”  (E  &  P, 
18,  p.  7). 


No  exact  figures  are  available 
on  Kaiser-Frazer’s  current  ad¬ 
vertising  expenditures.  Esti¬ 
mates  for  1948,  however,  place 
the  total  bill  at  about  $6,000,000, 
well  over  half  of  it  going  for 
newspaper  space. 

L^t  year’s  network  radio  ad¬ 
vertising  cost  Kaiser-Frazer 
about  $1,000,000.  That  bill  will 
be  considerably  higher  in  1949, 
including  as  it  does  the  high- 
priced  Walter  Winchell  pro¬ 
gram.  Winchell,  when  he  part¬ 
ed  company  with  Jergens  last 
summer,  signed  a  contract  with 
the  ABC  network  guaranteeing 
him  $320,000  a  year. 

Presumably,  that  sum  is  K-F’s 
fee  to  Winchell.  In  addition, 
there  is  the  time  cost,  the  pay¬ 
ments  to  celebrities  for  tran¬ 
scribed  testimonials  on  the 
Winchell  program,  a  fairly  large 
spot  radio  campaign,  and  other 
factors,  all  of  which  raise  the 
K-F  radio  ante  well  beyond  last 
year’s  figure.  This,  together 
with  stepped-up  magazine  and 
newspaper  linage,  accounts  for 
the  $8,000,000  figure. 

The  Weintraub  agency’s  new 
campaign  indicates  that  the  firm 
will  continue  to  spend  sizable 
money  in  newspapers.  Tlie 
price-copy  campaign  will  run  in 
1,521  dailies  and  1,584  weeklies, 
the  agency  said,  and  copy  sizes 
will  continue  large — from  1,500 
down  to  600  lines  for  the  forth¬ 
coming  series. 

While  the  Weintraub  company 
gets  K-F’s  national  billing,  the 
Swaney  agency  will  continue  to 
represent  the  K-F  dealers’  or¬ 
ganization  in  Chicago  and  sev¬ 
eral  other  places,  according  to 
Mr.  Swaney. 

Appointment  of  the  Weintraub 
agency  does  not  represent  a 
new  association.  Last  fall,  that 
firm  negotiated  for  K-F  the 
purchase  of  the  Winchell  pro¬ 
gram,  which  started  under  its 
new  sponsorship  January  1, 
1949.  'The  Weintraub  firm  also 
conducted  several  campaigns  for 
K-F  on  the  West  Coast  last  year, 
and  has  been  handling  its  tele¬ 
vision  activities. 

Mr.  Swaney,  former  director 
of  merchandising  and  marketing 
for  the  Hearst  Newspapers,  went 
into  the  agency  field  as  a  prin¬ 
cipal  with  U.  S.  Advertising 
Corporation,  Chicago.  He  han¬ 
dled  Willys-Overland’s  “Jeep” 
advertising  for  Mr.  Frazer  (the 
two  men  coined  the  name),  and 
continued  his  association  with 
the  latter  when  he  bought  con¬ 
trol  of  the  Graham-Paige  com¬ 
pany. 

In  1945,  Mr.  Swaney  helped 
organize  a  new  agency,  'Trade 
Development  Corporation,  one  of 
whose  accounts  was  Kaiser- 
Frazer.  Later  this  agency  be¬ 
came  Swaney,  Drake  &  Bement, 
and  finally,  in  May,  1948,  when 
the  latter  two  withdrew  from 
the  company  it  was  renamed 
Morris  F.  Swaney,  Inc. 
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Egan's  20  Points 

continued  from  page  12 


with  minimum  effort  daily 
change  in  your  announcements, 
each  change  variable  in  size  in 
proportion  to  the  importance 
you  attach  to  the  message. 

•  7.  The  element  of  art,  me¬ 
chanical  and  other  costs  in¬ 
volved  in  the  preparation  of 
your  announcements  is  rela¬ 
tively  insignificant  in  newspa¬ 
per  advertising,  as  compared 
with  the  costs  involved  in 
changes  in  your  announcements 
through  other  media. 

•  8.  The  newspaper  is  one  of 
two  media  available  to  adver¬ 
tisers  which  await  the  conven¬ 
ience  of  the  reader.  The  radio 
message  and  the  billboard  an¬ 
nouncement  must  be  received 
within  the  fleeting  moment.  'ITie 
street  car  or  motor  bus  card 
must  register  within  the  brief 
period  while  the  reader  is  still 
a  passenger  and  subject  to  many 
distractions.  Your  advertise¬ 
ment  in  the  daily  newspaper 
lives  for  many  hours — and 
sometimes  for  days. 

•  9.  The  newspaper  is  the  one 
major  medium  of  advertising 
which  enters  the  home  daily, 
under  conditions  assuring  to  the 
advertiser  that  every  commu¬ 
nication  included  in  it  will  be 
available  to  every  member  of 
the  family  at  a  time  of  his  or 
her  own  choosing. 

•  10.  Newspaper  advertisers 
have  the  advantage  offered  by 
few  regularly  established  re¬ 
tail  advertising  media  of  print¬ 
ed  registration  of  the  adver¬ 
tiser’s  name,  address  and  tele¬ 
phone  number,  in  form  con¬ 
venient  for  preservation  with¬ 
out  need  of  memorandum. 

Overwhelming  Endorsement 

•  11.  Newspaper  advertising 
has,  by  use,  the  overwhelming 
endorsement  of  the  greatest 
number  of  successful  advertis¬ 
ers  everywhere. 

•  12.  Newspapers  are  one  of 
two  major  media  for  which 
readers  pay.  They  possess  the 
unique  distinction  of  a  medium 
wanted,  sought,  and  paid  for. 

•  13.  Newspapers  reach  all 
claves  of  people  regardless  of 
social  advantages,  prejudices  or 
culture. 

•  14.  Of  all  the  media  of  ad¬ 
vertising,  newspapers  are  the 
most  quoted  in  the  daily  con¬ 
tacts  of  people  everywhere. 

•  15.  Newspai>ers  are  con¬ 
cerned  with  every  human  activ¬ 
ity  and  are  looked  to  for  guid¬ 
ance. 

•  16.  Newspapers  are  the  long¬ 
est  established  regular  medium 
for  the  dissemination  of  facts. 

•  17.  There  is  in  America  no 
community,  of  any  important 
size,  without  its  daily  newspa¬ 
per. 

•  18.  Every  issue  of  every 
newspaper  has  something  of  in¬ 
terest  or  importance  for  every 
reader  in  every  family. 

•  19.  Newspapers  serve  the 
triple  function  of  instruction, 
guidance  and  amusement. 

•  20.  Every  newspaper  worthy 
of  the  name  possesses  institu¬ 
tional  prestige  and  authority 
which,  to  some  extent,  are  re¬ 
flected  to  the  merchandise  ad¬ 
vertised  in  its  columns. 


Chicago  Typos 
Vote  April  3 
On  Proposal 

Chicago — With  “two  strikes” 
already  against  the  Chicago 
publishers’  proposal  for  settle¬ 
ment  of  the  16-month  strike, 
members  of  Chicago  Typogra¬ 
phical  Union  No.  16  will  vote 
by  secret  ballot  on  Sunday, 
April  3,  on  recommendations  to 
reject  the  contract-pay  increase 
offered. 

Woodruff  Randolph,  president 
of  International  Typographical 
Union,  told  more  than  3,000 
printers  assembled  at  their 
regular  monthly  meeting  that 
eight  or  10  clauses  are  unac¬ 
ceptable.  However,  he  is  re¬ 
ported  to  have  said  that  some 
of  the  points  could  be  made 
acceptable  by  word  changes 
and  clarification.  Others,  he 
said,  would  require  further  ne¬ 
gotiations. 

No  mention  was  made  at  the 
meeting  of  the  publishers’  of¬ 
fer  of  a  $10  weekly  wage  in¬ 
crease  (to  $95.50  days,  $101 
nights)  on  which  Local  16’s 
officers  and  scale  committee 
had  previously  reported  they 
would  recommend  rejection. 

President  John  J.  Pilch  of 
Local  16  said  the  union  “had 
not  acted  on  any  part  of  the 
contract  proposal  yet”  in  an¬ 
nouncing  the  April  3  meeting. 

Both  Mr.  Randolph  and  El¬ 
mer  Brown,  second  vicepresi¬ 
dent  of  I'lU,  addressed  the 
March  27  meeting.  Mr.  Ran¬ 
dolph  later  refused  to  comment 
on  what  he  said.  He  is  re¬ 
ported  to  have  praised  the 
1,500  strikers  for  their  loyalty 
to  the  union,  reca'ling  what  he 
had  said  before  the  strike  be¬ 
gan  that  it  might  last  two 
weeks,  two  months  or  two 
years.  He  is  said  to  have  added 
“it  hasn’t  lasted  two  years  yet.” 

Randolph’s  insistence  on  a 
closed  session  for  ITU  members 
only .  was  carried  out  to  the 
letter.  The  hall  was  emptied 
and  the  3,000  members  admitted 
again  by  showing  union  cards. 
Mr.  Randolph,  it  was  reported, 
instructed  there  be  “no  note 
taking.” 

■ 

CIO  Union  Says  Guild 
Threatens  Job  Security 

The  Newspaper  Guild  of  New 
York  this  week  was  charged 
with  threatening  the  job  secur¬ 
ity  of  its  employes  after  it  gave 
notice  to  three  office  workers 
that  they  were  fired  as  of  April 
8. 

In  a  letter  to  Guildsmen, 
Grace  Porter  of  the  United  Of¬ 
fice  and  Professional  Workers  of 
America  (CIO),  said  the  em¬ 
ployes,  of  which  she  is  one,  “are 
being  fired  on  a  pretext  so  flimsy 
that  not  even  a  publisher  would 
dare  use  it.” 

Jack  Deegan,  secretary-treas¬ 
urer  of  the  Guild,  said  the  ex¬ 
ecutive  board  had  decided  to 
reorganize  the  office  and  the  fir¬ 
ings  were  “for  the  best  inter¬ 
ests’  of  the  Guild. 


1949 


15 


Bedding  Manufacturers 
Line  Up  'Sleep  Show' 

Chicago  —  National  "Sleep 
Show,”  April  18-30,  backed  by 


Dairy  Industry 
Launches  Drive 
To  Sell  Butter 

Chicago — A  four-point  promo¬ 
tional  drive  designed  primarily 
to  recapture  the  "lost”  butter 
business  was  adopted  by  the 
American  Dairy  Association  at 
its  recent  meeting  here. 

The  promotional  program  calls 
for  the  ADA  to  ( 1 )  revamp  the 
attitude  of  the  buying  public 
toward  the  dairy  industry;  (2) 
rekindle  the  public's  accept¬ 
ance  of  dairy  foods;  (3)  recap¬ 
ture  the  "lost”  markets;  (4)  re¬ 
emphasize  the  importance  of 
100%  industry-wide  action  on 
the  ADA  advertising  "set-aside” 
in  June. 

The  nation’s  5,000,000  dairy 
farmers  have  been  asked  to 
designate  June  Dairy  Month  as 
fund-raising  time  to  finance  the 
year's  campaign  and  dairy 
plants  across  the  country  have 
been  invited  to  cooperate  with 
their  producers  by  making  the 
advertising  set-aside  at  the  rate 
of  one  cent  per  pound  of  butter- 
fat  delivered  at  the  plants. 

"A  half  cent  on  every  pound 
of  butter  is  all  that  stands  be¬ 
tween  us  and  the  return  of  the 
butter  business,”  Owen  M.  Rich¬ 
ards,  ADA  general  manager, 
told  the  dairy  men.  "Butter 
consumption  has  dropped  from 
17  pounds  per  capita  to  11 
pounds  and  there  it  remains. 
Something  must  be  done  about 
it.” 

It  is  proposed  to  start  a  sep¬ 
arate  campaign  for  butter  adver¬ 
tising  funds  from  the  industry 
side  among  the  manufacturers 
in  16  states  who  produce  85% 
of  the  nation’s  butter.  The  drive 
would  be  entirely  apart  from 
the  June  set-aside  program,  but 
spearheaded  by  ADA. 

Richards  suggested  that  ad¬ 
vertising  expenditures  for  butter 
"should  be  measured  in  millions, 
not  thousands.” 

Winners  of  the  second  annual 
ADA  “Distinguished  Service 
Awards”  for  promotion  of  dairy 
foods  included  the  Chicago  Trib¬ 
une  and  Newark  (N.  J. )  Eve¬ 
ning  News. 

m 

Appointments 

WHITING  MILK  CO..  New  Eng¬ 
land  milk  distributor,  to 
Chambers  &  Wiswell,  B<»ton; 
newspapers  and  radio. 

Old  Treasure  Whiskey  (Kin¬ 
sey  Distilling  Corp.)  and  Hood 
Chemical  Co.  to  McKee  &  Al¬ 
bright,  Philadelphia.  Old  Treas¬ 
ure  will  be  advertised  in  mag¬ 
azines,  newspapers  and  other 
media.  Hood  Chemical's  33 
Bleach,  Zero  Household  Cleaner, 
E-Z  Starch  and  other  products 
will  be  advertised  nationally  in 
newspapers  on  a  52-week  basis. 

Equitable  Life  Assurance  So¬ 
ciety  to  C.  V.  Parkinson  Asso¬ 
ciates,  Manhasset,  N.  Y.,  for  an 
expanded  newspaper  campaign. 

Bangor  &  Aroostook  Railroad 
Co..  Bangor,  Me.,  to  J.  Robert 
Mendte,  Philadelphia. 

Seibel  &  Stem,  girls’  and 
children’s  dresses,  to  Ldincastcr 
Advertising  Agency. 

Remington  Radio  Corp.,  White 
Plains.  N.  Y.,  to  BcJtjley  Co.; 
newspapers,  magazines,  mail. 
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Newspapermen  FUl  is  announced  by  a  group  which 

„  11  V  t  included  L.  A.  (Dean)  Allen 

BozeU  &  Jacobs  Posts  as  president.  Floyd  W.  McRae, 

NEW  YORK  offices  of  Bozell  &  jr.  as  vicepresident,  and  Robert 
Jacobs,  Inc.,  have  been  moved  h  Scott,  son  of  the  founder,  as 
to  larger  quarters  at  31  West  secretary  and  treasurer. 

47th  Street,  according  to  an  an-  Allen  has  been  art  di- 

nouncement  by  Donald  D.  rector  and  general  production 
Hoover,  vicepresident  and  east-  manager  of  the  agency  since  its 
ern  manager.  inception.  His  quarter-century 

Mr.  Hoover  also  announced  experience  in  the  advertising 
opening  of  a  Washington  branch  business  includes  12  years  in 
under  managership  of  Don  ^he  advertising  service  depart- 
Underwood,  chief  of  bureau  in  ment  of  the  Atlanta  Georgian. 
that  city  for  the  Indianapolis 
News  until  he  joined  B.  &  J.  Lupton  in  AAAA 
J  M  Mwrhea^  formerly  of  jqhN  MATHER  LUPTON  Co., 
the  New  York  Herald  Tribune  ^  New  York  City,  has  been 


Ralph  Cushing  Retires 
CHICAIjO  —  Ralph  Norwood 
Cushing,  veteran  advertising 
agency  executive  here  for  43 
years,  retired  April  1  from 
Presba,  Fellers  &  Presba,  where 
he  has  been  account  executive 
and  media  director  for  nine 
years.  He  came  here  in  1905 
from  Bowdoin  College  to  enter 
the  advertising  business.  He 
started  as  a  clerk  in  the  Lord  & 
Thomas  agency. 


circulation  now  tops 


Agency  to  Continue 
ATLANTA,  Ga.  —  Organization 
of  Robert  H.  Scott,  Inc.  to  con¬ 
tinue  the  advertising  business 
conducted  by  the  late  Robert 
H.  ( Bob )  Scott  as  an  individual 


46  out  of  every 
100  New  York  Sun 
families  own  their 
own  homes.  This  pro-  ^ 
portion  is  43%  higher  V 
than  the  proportion  for  ' 
the  New  York  market, 
which  is  32  out  of  100. 


where  retail  sales  exceed  *2,000,000  a  day 


Newsday  carried  more  advertising  in  1948  thon  any  New  York  City 
evening  paper .  .  .  and  on  the  Real  Long  Island  .  .  .  Newsday  carried 
82.8%  more  advertising  than  the  second  paper.  Source;  Media  Records 

Alicia  Patterson,  Editor  and  Publisher 

Executive  Offices,  Hempstead,  Long  Island^  N.  Y.  , 

-  .  •  .  ■’‘r  .'1.’  >'  - 

Represented  NationalTy.  by  Kelly-Smith  Company 


The  new  mechanical  building 
houses  the  most  modern  equip¬ 
ment,  including  a  6-unit  Goss 
Headliner  press  with  tension  plate 
lock-up  (capacity  over  50,000  news¬ 
papers  per  hour);  stereotyping, 
composing,  mailing  and  dispatching 
departments  designed  for  high  oper¬ 
ating  efficiency. 


Modernizations  and  additions  to 
the  plant  of  The  Roanoke  Times 
and  The  Roanoke  World-News  are 
in  line  with  the  publishers’  policy 
to  keep  pace  with  the  rapid  develop¬ 
ment  of  the  Roanoke  trading  area. 
The  object  is  to  render  maximum 
service  to  the  public.  Equally  signifi¬ 
cant  is  the  fact  that  the  program 
symbolizes  ever-increasing  reader 
reliance  upon  these  family  news¬ 
papers.  Their  combined  daily  circu¬ 
lation  of  78,053*  completely  domi¬ 
nates  the  17-county  market  in  West¬ 
ern  Virginia. 

•January 


Completion  of  this  new  home  for 
the  mechanical  departments  of  The 
Roanoke  Times  and  The  Roanoke 
World-News  marks  the  most  im¬ 
portant  step  in  a  program  to  pro¬ 
vide  unexcelled  service  for  readers 
and  users  of  advertising  space  in 
these  newspapers. 


View  of  the  modem  stereotyping  department 
which  is  newly  equipped  throughout;  automillet 
in  foreground. 


This  Goss  Headliner  press  has  tension  plate 
lock-up,  assures  safety  and  better  printing. 


VIRGINIA 


SAWYER  —  FERGUSON  —  WALKER  CO.,  Nationa'  Representatives 
New  York  •  Chicago  •  Detroit  •  Atlanta  •  Los  Angeles  •  San  Francisco 
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ABC  Denies 
Wholesale  Price 
Data  Request 

Chicago — Directors  of  the  Au¬ 
dit  Bureau  of  Circulations  have 
accepted  recommendations  of 
the  auditing  practice  committee 
not  to  include  wholesale  prices 
to  distributors  in  Audit  Reports, 
as  requested  by  the  advertising 
agency  division  of  the  Bureau. 

The  report  of  the  committee, 
released  this  week  in  an  ABC 
bulletin,  advanced  three  spe¬ 
cific^  reasons  for  not  recommend¬ 
ing  inclusion  of  wholesale  prices 
in  Audit  Reports: 

“1.  That  the  inclusion  of  rates, 
etc.,  as  proposed  would  confuse 
rather  than  clarify  reports  for 
advertisers. 

“2.  That  the  disadvantages 
would  far  outweigh  any  prac¬ 
tical  benefits  to  space  buyers. 

“3.  That  publishers  are  gen¬ 
erally  willing  to  give  such  de¬ 
tailed  information  to  any  of 
their  advertising  clients  who 
may  request  it  for  their  specific 
use  and  .  ,  .  that  publishers 
individually  or  all  in  the  same 
city  by  agreement  may  at  the 
time  of  audit  request  that 
such  information  be  included  in 
their  respective  audit  reports.” 

Restudy  the  Proposal 

The  committee,  headed  by 
Roy  Hatton,  Detroit  (Mich.) 
Free  Press,  ABC  newspaper  di¬ 
rector,  stated  in  its  report: 

“The  subject  has  been  again 
restudied.  The  opinions  of  pub¬ 
lishers  of  both  small  and  large 
papers  have  been  secured  and 
analyzed. 

“It  is  substantially  unani¬ 
mously  agreed  that  the  objec¬ 
tions  which  prevailed  in  1941 
are  existent  today  and  in  cer¬ 
tain  respects  have  grown  with 
the  changing  conditions  of  the 
past  few  years. 

“To  comply  with  the  proposal 
of  the  advertising  agency  di¬ 
vision  would  require  several 
paragraphs  of  technical  explan¬ 
ation  in  Audit  Reports.  Pub¬ 
lishers  in  the  same  city,  or  in 
different  cities,  have  various 
setups  under  which  their  dis¬ 
tributors  or  agents  operate. 
Some  are  on  a  straight  profit 
basis,  some  on  profit  plus  an 
allowance,  and  in  other  cases 
salary  plus  expense,  etc. 
Others  bill  at  varying  rates  as 
required. 

Use  Different  Methods 

“Newspaper  publishers  recog¬ 
nize  that  to  maintain  service  to 
subscribers,  adequate  profit  or 
compensation  in  other  form 
must  be  provided  to  wholesal¬ 
ers,  distributors  and  carriers. 
The  ‘profit’  requirement  varies 
in  n  spect  to  the  area,  its  size 
and  location,  density  of  popula¬ 
tion  and  of  circulation  cover-  | 
age.  The  size  and  number  of 
autos  required  and  mileage  is 
often  a  deciding  factor  in  de¬ 
termining  the  applicable  rates. 
CompetiUve  conditions  are  a  big 
factor  and  publishers  object 
strenuously  to  making  all  de¬ 
tailed  information  available  to 
competitors  and  to  other  whole¬ 
salers  or  distributors. 

“In  many  cases  such  informa¬ 
tion  has  been  used  to  the  great 
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1,518  Dailies  Now 
Charge  5c  a  Copy 

The  latest  score  on  per  copy 
prices  of  daily  newspapers  was 
announced  this  week  by  the 
ANPA  as  follows: 


Ic .  None 

2c .  10 

3c .  91 

4c .  119 

5c .  1,518 

7c .  12 

10c .  5 

15c  (commercial)  1 


California  had  11  of  the  7c 
dailies;  Idaho  one. 

In  1948  there  were  1,395  on 
the  5c  list,  172  at  4c  and  154 
at  3c. 

The  Sunday  per  copy  price 
record  for  1949  was:  4c,  1;  5c, 
143;  6c,  1;  7c,  5;  8c,  4;  9c,  1; 
lOc,  219;  12c,  7;  15c,  93. 


disadvantage  of  publishers  in 
their  relations  with  organiza¬ 
tions  of  wholesalers  or  distrib¬ 
utors  as  well  as  individuals. 

“Under  the  ever  mounting 
costs  of  distribution,  publishers 
must  get  the  highest  practical 
wholesale  rates  in  order  that 
circulation  revenue  may  carry 
its  fair  share  of  the  costs  of 
publishing,  thus  relieving  to  the 
fullest  extent  possible  the 
amount  required  from  adver¬ 
tising  revenue. 

“TTie  amount  the  subscriber 
pays,  not  the  wholesalers  or  dis¬ 
tributors,  determines  whether 
the  circulation  qualifies  under 
the  Bureau’s  definition  of  net 
paid. 

“In  making  audits,  all  such 
rates,  records,  transportation 
costs,  their  amounts  a^  meth¬ 
ods  of  application  are  available 
to  the  Bureau  and  are  audited. 
The  Bureau  has  under  the  pres¬ 
ent  rule  full  powers  to  deter¬ 
mine  whether  or  not  circulation 
shall  be  disqualified  and  also 
the  authority  to  deduct  any 
circulation  failing  to  meet  Bu¬ 
reau  standards.” 

■ 

5th  Hometown  Study 

Los  Angeles,  Calif. — The  fifth 
annual  readership  study  of  five 
western  Hometown  Daily  News¬ 
papers  is  now  in  progress  on  the 
Albany  (Ore.)  Democrat-Her¬ 
ald,  Pueblo  (Colo.)  Chieftain 
Star  -  Journal,  Santa  Monica 
(Calif.)  Evening  Outlook,  Twin 
Falls  (Ida.)  Times-News,  Yaki¬ 
ma  (Wash.)  Herald-Republic. 


Breakfast  Briefs 

Whether  it’s  just  “disinflation”  or 
I  really  recession  depends  on 
j  whether  you’re  talking  to  an 
I  employed  person  whose  cost  of  , 
living  has  gone  down,  or  to  a 
person  just  laid  off  his  job 
*  •  * 

I  A  member  of  the  Federal  Power  j 
Commission  favors  using  wind-  | 
I  mills  instead  of  atomic  energy  for  j 
I  manufacture  of  cheap  electricity.  . 
I  his  plan  would  be  safer  and  ! 
would  provide  a  means  of  making  ' 
I  use  of  some  of  our  congressmen.  | 

I  frt>m  the  Chvciand  Plain  Dealer 


Power  Retires 
As  Publisher, 
Tacoma  Times 

Tacoma,  Wash.  —  Frank  W. 
Power  accomplished  last  week 
that  which  he  set  out  more  than 
two  years  ago  to  do. 

He  retired  as  active  publisher 
of  the  Tacoma  Times  and  Ta¬ 
coma  Sunday  Times. 

Thus  climaxed  27  years  of 
active  duties  as  an  executive  of 
the  Tacoma  Times  Publishing 
Co. 

He  will  continue  as  associate 
publisher  and  will  serve  in  an 
advisory  capacity. 

Taking  over  the  duties  as  pub¬ 
lisher  will  be  Burl  C.  Hagadone, 
who  at  the  1948  annual  meeting 
of  the  directors  of  the  Tacoma 
Times  Publishing  Co.  was  elect¬ 
ed  president  of  the  firm. 

with  Mr.  Power’s  retirement 
from  active  duty  came  an¬ 
nouncement  of  the  promotion  of 
George  R.  Skaugset  to  general 
manager. 

Mr.  Skaugset,  like  many  other 
employes  of  the  Times,  is  a  na¬ 
tive  Tacoman.  He,  too,  has  been 
associated  with  the  publishing 
firm  for  27  years. 

Mr.  Power  came  to  Tacoma 
from  the  Atlantic  coast,  where 
he  had  been  associated  with 
newspapers.  His  assignment 
here  was  with  the  advertising 
department. 

Then,  as  today,  the  Times’ 
“merit  system”  for  employes 
soon  plac^  M!r.  Power  in  a  key 
position. 

Mr.  Hagadone  is  a  veteran 
newspaper  and  radio  man.  He 
has  t^en  associated  with  Scripps 
enterprises  for  more  than  20 
years  and  has  heavy  financial 
investments  in  Tacoma. 


Record  68-Page  Edition 

Valley  City,  N.  D. — A  record 
68-page  edition  was  published 
recently  by  the  Valley  City 
Times-Record  to  herald  the  11th 
annual  North  Dakota  Winter 
Show.  Advertising  totalled  52,- 
780  lines,  Jerome  O.  Bjerke, 
publisher,  announced.  A  total 
of  121  cuts  was  used. 


I  The  careful  reader  of  a  few  good 
I  newspapers  can  learn  more  in  a  year 


than  most  scholars  do  in  their  great 
libraries.  F.  B.  Sanborn 


PublUhed  in  the  interest  of  all 
newspapers  by 

MOLONEY.  REGAN  A  SCHMITT 

Newtpaptr  Reprettniativet  nnc*  1900 
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VIEW  THESE 
FACTS  ....  A  I 

SURE  BET  IN 
THE  SOUTHEAST— 


(TbeXState 

iChr  (Tiilumliia  tSrrurfi 


Circulation 

MORNING  6r  QQ  572^ 
EVENING 

SUNDAY  & 

EVENING 


92,326“ 

Coverage 

20%  .  18  counties* 

10-20%  .  6  counties* 


Ever  increasing  bonk  cicorings 
— o  sure  sign  of  o  growing,  rick 
morket  .  .  .  and  this  market  is 
almost  completely  dominated  by 
The  Columbio  Stote  ond  Record 
Be  sure  to  investigate  this  force 
ful  combinotion  before  you  plocc 
any  schedule  for  the  Southeost. 

t  The  State.  Dec.  31.  H«» 

ttThe  State.  Feb.  IS.  1949 
O  ABC  Publishers  Statement  9-39-41 
•  March  31.  1941.  ABC  Audit 
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EDITOR  &  PUBLISHER  for  April  2,  1949 


Today  more  than  400  leading  newspapers 
are  using  Recordak  Microfilm  editions . . . 


iiev\>ipap«*r  pajfes  on  a  roll  of  Keror 
dak  IVIirrofiliii — means  sim{)liHed  lian 
«lliii*;.  filing. 


Your  <‘«>iiiplete  haek-tiles  ran  he  kept  at 
your  Hnjier  tips  .  .  .  IK.(MM)  mieroHliiied 
neHspaj>er  pajjes  in  a  siiijrle  file  drawer. 


You  save  reference  time 


You  ean  sp«‘ed  the  film  troni  pa^e  to  pa^e 
. .  .  read  the  news  larjjer  than  original  size 
— find  ever\ tiling;  there — nothing  t(*rn. 
soiled,  missing. 


Now . 


Keeordak  is  niierofilinin^  newspaper  files 


^i^cccPDni( 


in  (^.hieago.  Los  Atifieles.  New  Orleans,  as 
well  as  in  R<K’hester,  IN.Y. — whi<‘h  means 
lower  shipping  costs,  faster  service — 
country -wide.  Vi  rite  today  for  full  details 
on  the  low  cost  of  Recordak  JNewspaper 
Service.  Rei’ordak  (Corporation  {Subsidi¬ 
ary  of  Eiistnuiu  K(td(ik  i'AnniMiny),  350 
Madison  Avenue.  JNew  York  17,  N.  Y. 


(Sub$idiary  of  Eastman  Kodak  Campany) 

originator  of  modern  microfilming 
—  and  its  newspaper  application 

'‘‘Rerordak"’  is  a  trade-mftrk 


‘Pat’  Maloney  Reviews 
Some  Strike  Lessons 

By  George  A.  Brandenburg 


CHICAGO  —  It  has  been  a 

rugged  experience  for  all  Chi¬ 
cago  editors  getting  out  news¬ 
papers  for  16  months  without 
printers,  especially  for  the  Chi- 
cago  Tribune,  with  60-page  pa¬ 
pers  not  uncommon  and  with 
72-  and  80-page  papers  on  sev¬ 
eral  occasions. 

J.  Loy  (Pat)  Maloney,  who 
recently  completed  10  years  as 
Tribune  managing  editor,  says 
all  editors  have  learned  some 
lessons  from  the  photo-engrav¬ 
ing  process  that  will  be  carried 
over  if  and  when  the  printers 
return. 

Have  Stressed  Background 

“We  have  told  the  background 
of  the  news  better  under  strike 
conditions  than  we  did  hereto¬ 
fore,’’  Mr.  Maloney  declared. 
“Many  editors  will  want  to  con 
tinue  it.  Some  of  us,  accus¬ 
tomed  to  handling  spot  news 
and  little  else,  were  surprised 
to  learn  how  useful  and  interest¬ 
ing  well-written  ‘situationers’ 
without  time  element,  could  be 
made.  Our  readers  have  told  us 
they  like  them.’’ 

The  Tribune  has  put  out  more 
special  sections  during  the  last 
16  monUis  than  before  the 
strike,  he  pointed  out,  adding: 
"I  have  no  doubt  some  news¬ 
papers  would  like  to  continue 
the  varitype.  photo-engraving 
method  of  getting  out  such  edi¬ 
tions.  There  is  something  about 
personally  ‘pasting  up’  news  and 
pictures  which  appeals  to  an 
editor’s  pride  of  achievement. 
Our  make-up  editors  have  taken 
a  personal  interest  in  the  ap¬ 
pearance  of  their  pages.” 

Develop  Flexibility 

“We  have  done  things  with¬ 
out  printers  which  we  could  not 
have  done  with  them,”  he  went 
on.  “If,  with  return  of  printers, 
we  are  asked  to  drop  pages  and 
parts  of  pages  out  of  certain 
editions  and  start  the  press  run 
of  both  the  large  and  small  edi¬ 
tion  at  the  same  time,  we  will 
find  ourselves  in  hot  water.” 

Editors  have  learned,  he  con¬ 
tinued.  that  it  is  easier  to  “dou¬ 
ble  or  triple  Velox”  their  vari¬ 
type  copy  in  order  to  “set”  it 
two  or  three  ways,  than  it  is 
to  have  the  printer  switch  type 
from  one  form  to  another.  Print¬ 


ers  can  do  it.  he  said,  but  it  takes 
time  to  make  use  of  the  same 
type  in  two  "make-ups.” 

“Under  the  strike  procedure 
we  do  it  without  loss  of  time, 
starting  the  presses  on  both  edi¬ 
tions  at  the  same  moment.”  he 
explained. 

Mr.  Maloney  was  not  unmind¬ 
ful  of  the  efficient  staff  he  and 
his  associates  have  built  to 
handle  “Operation  Muskox,” 
term  given  the  substitute  pro¬ 
cedure. 

Nor  has  the  printers’  strike 
prevented  expansion,  he  pointed 
out.  explaining  that  for  years  a 
mid-week  Metropolitan  section 
has  been  discussed  at  the  Trib¬ 
une,  one  which  carries  neigh¬ 
borhood  news  as  is  done  on 
Sundays  in  five  sections.  Start¬ 
ing  late  in  February,  the  Trib¬ 
une  now  publishes  every  Thurs¬ 
day  three  Metropolitan  sections. 

“Our  mid-week  neighborhood 
pages  started  off  auspiciously.” 
he  commented.  “Without  draw¬ 
ing  invidious  comparisons  be¬ 
tween  circulation  contests  and 
neighborhood  news,  we  in  the 
news  room  are  glad  to  note  that 
our  circulation  department  has 
been  calling  for  ‘more  bundles’ 
in  the  neighborhoods  which  are 
the  locale  for  some  good  news 
or  picture  features. 

Neighborhood  News 

“These  neighborhood  pages 
are  permitting  campaigns  on 
neighborhood  nuisances,  the 
pub.icizing  of  neighborhood  ac 
complishments  and  neighbor¬ 
hood  zoning  problems  in  a 
fashion  impossible  in  the  full 
run  of  circulation.” 

’Turning  his  attention  to  gen¬ 
eral  news  problems  confronting 
all  editors  today,  Mr.  Maloney, 
who  was  trained  as  a  reporter 
on  the  Tribune  and  later  served 
as  city  editor  until  January, 
1939,  when  he  succeeded  the 
late  Robert  Lee  as  managing 
editor,  is  aware  of  significant 
changes  in  news  evaluation. 

“TTie  last  10  years  have  seen 
cable  news  slip  from  the  top  of 
the  mountain  to  the  bottom  of 
the  valley,”  he  asserted.  During 
the  same  period,  local  news  has 
come  back  into  its  place  and 
Washington  news  has  taken 
precedence  over  both,  he  added. 

“Editors  don’t  like  it,  but  they 


ALWAYS  ON  CALL 

EDITOR  &  PUBLISHER  Classified  Ads 

And  how  your  call  for  help  carries  in  an  EDITOR  &  PUB- 
LISHEIR  Classified  Ad  message. 

To  put  your  need  for  anything  from  workers  to  equipment 
on  a  nation-wide  hook-up,  tell  EDITOR  &  PUBLISHER’S 
thousands  of  readers. 

Phone  or  write  to: 

CUutified  Dept, 

EDITOR  &  PUBLISHER 

1 700  Timet  Tower  Tel.:  BRyoet  9-3052  New  York  18.  N.  Y. 


J.  Loy  (Pat)  Maloney 

have  been  obliged  to  accept  it,” 
he  said. 

“Without  specialized  Washing¬ 
ton  coverage,  a  newspaper  is  at 
a  distinct  disadvantage.  Central¬ 
ization  of  government  has  done 
it.  What  Washington  is  doing  lo 
Chicago  rents  is  as  important  as 
what  the  aldermen  are  doing  in 
matters  of  zoning  and  traffic 
regulations.” 

Age  oi  Specialization 

Likewise,  the  last  10  years 
have  seen  a  strong  tendency 
toward  specialization  on  the 
Tribune  news  staff,  he  added. 

Attacks  on  newspapers  and 
freedom  of  the  press  have 
caused  the  Tribune  to  go  so  far 
as  to  develop  one  reporter  who 
has  spent  more  than  a  year 
specializing  in  this  field  to  ex¬ 
clusion  of  all  other  assignments,' 

Looking  ahead  to  days  when 
newsprint  becomes  less  scarce. 
Mr.  Maloney  believes  color  in 
the  full  run  of  the  paper  will 
become  more  important  than' 
ever  before.  He  contends  scarc¬ 
ity  of  newsprint  has  been  a 
“boon”  to  the  public.  “It  has 
forced  brevity,  elimination  of 
propaganda  and  long,  windy 
speeches,”  he  declared. 

“Editors  will  live  longer  if 
they  have  more  newsprint.”  he 
remarked,  “but  newspapers  will 
not  be  improved  by  increased 
news  space.” 

Only  in  one  particular,  ac¬ 
cording  to  Mr.  Maloney,  could 


more  space  be  used  to  adva 
tage.  That  is  for  publication 
more  pictures  on  inside  pa*. 

Pat  Maloney,  a  shirtsleey 
editor  who  answers  the  phos 
with  a  crisp  “Maloney  sp€_ 
ing,”  directs  a  news-gatherij 
staff  of  more  than  450  men  an 
women,  including  reporte* 
staff  writers  in  Washington  ag 
abroad,  photographers  and  sii 
editors. 

He  has  been  in  the  newspaperl. 
business  over  30  years,  wlM 
time  out  to  serve  as  a  first  lie^| 
tenant  in  Eddie  Rickenbackert'f 
94th  Aero  Squadron  durim  ' 
World  War  I.  He  attenij 
Dennison  University,  Dartmoulk 
and  Columbia  and  began  h"-* 
newspaper  career  as  a  report 
for  the  City  News  Bureau 
Chicago.  He  joined  the  Tribi 
in  1917  as  a  reporter. 

■ 

Over- 10,000  Dailies 
Have  Alteration  Fees 

Twenty-five  of  64  newspaper 
replying  to  questionnaires  froa 
the  Pennsylvania  Newspapg 
Publishers’  Association  indicate 
they  charge  local  advertisers  fQ| 
changes,  alterations  and  substi 
tutions  in  copy.  ^ 

The  PNPA  said:  “Newspaper 
under  10,000  circulation  appa 
ently  are  not  accustomed  u 
charging  for  such  alteration^ 
with  only  six  of  the  32  paper 
in  this  category  reporting  sucL 
charges.  Nineteen  of  the  SI 
newspapers  with  more  thai 
10,000  circulation  make  charge 
for  such  alterations.” 


iAP] 

Means 

RELIABILITY 


Around  the  globe. 
Associated  Press  reporters 
ore  guided  by  one  precept: 

Report  FAGS  — 
TRUTHFULLY...  IMPARTIALU 


THE  ASSOCIATED  PRESS 
Byline  of  Dependability 


FOR  SALE 

Hoe  Sextuple  with  roll 
standtt,  hoist  and  drive  for 
220  volt  AC  operation. 

Reasonable;  ran  he  seen 
in  operation. 

Write 

Walter  Scott  &  Co.,  Inc. 

Plaiafield,  N.  J. 


Tmsp'aper  NEWS')’ 


AuBtrali* 

*  Tha  only  journal  giving 
nawt  of  advartisan,  advartk 
Ing,  pubRthing,  printing  aid 
eammarcial  broadcasting  k 
Australia  and  Now  Zealand 
If  you  ara  planning  salai 
campaigns  or  ara  intarastad 
In  tnasa  tarritorias  raad 

NEWSPAPER  NEWS 

SytiMy,  Aastnilta 

*ubllsliad  MentMy,  SabaerlpHaa  lata  H8 
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Already  ordered  by 

The  CHICAGO  SUN-TIMES 
The  SAN  FRANCISCO  CHRONICLE 
The  MILWAUKEE  JOURNAL 
The  ST.  LOUIS  POST-DISPATCH 
The  DETROIT  NEWS 
The  FORT  WAYNE  NEWS-SENTINEL 
The  INDIANAPOLIS  TIMES 
and  many  other  leading  newspapers! 


FEATURE  SYNDICATE 

220  EAST  42-  STREET,  NEW  YORK  N  Y 


FOR  ROEASE  MAY  22n(l 


Available  in  1/2,  1/3  and  full  tabloid 


JM  the  beginning  of  America's  independence,  there  has 
been  no  greater  epoch  in  its  history  than  The  Winning 
of  the  Great  West  and  The  Gold  Rush.  The  story  of 
courageous  frontiersmen  and  their  women  who  loved, 
fought  and  died — winning  against  impossible  odds,  endur¬ 
ing  unbelievable  hardships,  living  new  and  dangerous  lives 
in  their  quest  for  fortune  and  adventure! 

Here  is  a  picturesque  new  Sunday  feature,  portraying 
exciting  frontier  adventure.  The  excellent  characteri¬ 
zations  and  story  are  based  on  history,  but  depicted  with 
new  drama,  conflict,  thrills,  suspense  and  humor. 

Not  just  a  "comic"  page,  but  a  classic! 


} 

{ 

( 


i 


i 


i 
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N.E.  Dailies  Spark  Move 
To  Hold  Textile  Mills 


Ads  in  His  Future 

Detroit — William  Clay  Ford, 
youngest  of  the  three  grand¬ 
sons  of  Henry  Ford,  has 


Cartoon  Ads  Tell 
Of  New  Water  System 

Philadelphia,  Pa.  —  Residents 
of  this  city  learned  about  a  new 
water  purification  system  de- 


BOSTON,  Mass. — Newspapers 

are  spark-plugging  a  campaign 
to  save  New  Engiand  textile 
and  other  industries.  From 
Maine  to  Rnode  Island,  the  daily 
press  is  taking  a  leading  role 
in  community  leadership  to 
keep  cotton-rayon-woolen-worst¬ 
ed  mills  in  the  area  and  pre¬ 
vent  rising  unemployment. 

The  campaign  is  being  con¬ 
ducted  via  editorials,  editorial 
cartoons,  traveling  writing 
teams,  on-the-spot  reporting,  or¬ 
ganization  of  committees  and 
the  publication  of  industrial  re¬ 
ports. 

Executives  of  the  Lawrence 
( Mass. )  Eagle  -  Tribune  are 
members  of  a  city-wide  com¬ 
mittee  which  has  been  consult¬ 
ing  with  Senators  Leverett 


in  pointing  out  to  the  public 
the  fact  that  textile  industries 
are  the  biggest  employers  of 
help  in  the  Granite  State. 

A  great  crystallizing  force  has 
has  been  a  Boston  Herald  edi¬ 
torial  entitled  “Selling  New 
England  Short,’’  pointing  out 
there  “is  still  plenty  of  profit¬ 
able  textile  business  in  New 
England.’’ 

One  result  of  all  this  is  the 
fact  that  more  and  more  New 
England  newspapers  are  devot¬ 
ing  more  space  to  industrial 
news  coverage.  The  Brockton 
Enterprise,  the  New  Bedford 
Standard-Times  and  the  Fall 
River  Herald-News  —  all  in 
Massachusetts — have  been  out¬ 
standing  in  their  presentation  of 
such  news.  The  Standard-Times 


joined  the  Ford  Motor  Co. 
under  J.  R.  Davis,  vicepresi¬ 
dent  of  sales  and  advertis¬ 
ing.  He  is  already  a  director 
of  the  company  and  plans  to 
concentrate  later  on  indus¬ 
trial  relations. 


Files  for  Library 

Titusville.  Fla.  —  Bound  files 
of  the  Titusville  Star-Advocate 
covering  the  quarter  -  century 
period  of  1890  to  1915  have  been 
loaned  to  the  P.  K.  Yonge 
Library  of  the  University  of 
Florida  for  safe-keeping.  The 
library  has  no  other  newsp^er 
files  of  the  Central  Florida  East 
Coast  covering  that  period.  The 
files  will  be  microfilmed. 


signed  to  reduce  taste  and  odor 
in  their  water  supply  through 
a  series  of  cartoon  strips  in  the 
Philadelphia  papers. 

Principal  feature  of  the  series, 
which  ran  in  the  Bulletin,  In- 
quirer  and  Daily  News,  was  Oz- 
zie  Ozone,  an  effervescent  and 
efficient  destroyer  of  waste. 

The  campaign  was  prepaid 
for  Welsbach  Corp.  by  the  New 
York  office  of  Bozell  &  Jacobs 
agency.  Each  paper  carried 
8V^-inch  by  three-column  ads 
for  five  days  running. 

■ 

Farm  Supplement 

Troy,  Ala. — The  Troy  Mes¬ 
senger  published  a  14-page  Ag¬ 
ricultural  Supplement,  the  first 
in  Pike  County  history,  on 
March  15.  Glenn  Jones  is  pub¬ 
lisher. 


Saltonstall  and  Henry  Cabot 
Lodge.  Jr.,  and  Governor  Paul 
A.  Dever  to  save  the  mills  from 
leaving  the  Merrimack  Valley 
area.  The  Eagle-Tribune  has 
gathered  community  forces  to 
help  in  cooperating  with  mill 
managements  in  preserving 
Lawrence’s  supremacy  as  the 
worsted  center  of  the  world. 

2  Reporters  Visit  South 

The  Woonsocket  (R.  I.)  Call 
has  sent  two  staff  reporters, 
William  A.  Crouse  and  Andrew 
A.  Palmer,  to  explore  the  South 
and  find  out  what  its  advan¬ 
tages  were  in  attracting  indus¬ 
tries  away  from  the  city.  The 
series  of  articles,  from  the 
Carolines  and  Georgia,  pointed 
up  the  fact  that  the  South  is 
energetic  in  its  community 
spirit.  Many  New  England 
newspapers  printed  the  Call  ar¬ 
ticles. 

As  a  result  of  the  series,  the 
Wbonsocket  Chamber  of  Com¬ 
merce  sent  its  own  team  down 
South  to  study  the  situation. 

The  Providence  (R.  I.)  Jour¬ 
nal-Bulletin  sent  its  financial 
editor.  George  H.  Arris,  on  a 
tour  of  New  Elngland  to  report 
the  status  of  the  textile  situa¬ 
tion.  He  interviewed  city  and 
news  editors,  as  well  as  in¬ 
dustrial  beat  reporters,  visit^ 
mills  and  talked  with  “the  man 
on  the  street." 

At  the  same  time,  Cy  Doug¬ 
lass.  Boston  Associated  Press 
bureau  chief,  assigned  AP  cor¬ 
respondents  to  gather  story 
material  for  a  roundup  by  Joe 
Garland. 

Cortoon  Uawd  Widely 

The  Lowell  Sun  published  a 
cartoon  on  the  Dixieland  inva¬ 
sion,  which  was  reproduced 
throughout  New  England.  The 
cartoon  was  drawn  by  Tom 
Flannery.  Sun  reporters  aided 
in  various  state  and  regional 
surveys. 

The  Nashua  (N.  H.)  Tele¬ 
graph  has  been  running  a  con¬ 
tinuous  campaign  on  the  status 
of  the  textile  industry  and  has 
arranged  meetings  with  civic 
officials  of  Nashua  to  save  mill 
properties.  As  a  result,  Na^ua 
was  spared  a  wholesale  exodus 
of  mills. 

The  Manchester  ( N.  H. ) 
Union-Leader  has  been  effective 


has  complete  coverage  of  the 
textile  markets  in  New  York, 
Boston  and  New  Bedford  daily, 
with  special  emphasis  in  its 
Sunday  edition. 

Industrial  News  Gets  Play 

A  Brockton  Enterprise  re¬ 
porter  was  sent  to  Pennsylvania, 
where  one  of  the  Brockton  shoe 
firms  had  just  established  a 
branch  factory.  The  reporter 
studied  the  set-up  there  and  re¬ 
ported  to  the  people  of  Brock¬ 
ton  on  how  they  could  help 
save  their  shoe  industries  by 
adopting  policies  which  were 
adopted  in  Pennsylvania.  ’The 
Enterprise  also  helped  to  spon¬ 
sor  a  display  of  Brockton-made 
shoes  at  Grand  Central  Termi¬ 
nal  in  New  York  City. 

The  Haverhill  (Mass.)  Ga¬ 
zette  puts  industrial  news  on 
the  front  page  almost  dail/. 
Unions  and  management  are 
consulted  daily  by  Gazette  re¬ 
porters,  who  also  attend  confer¬ 
ences  in  Boston  and  New  York 
City. 

The  Boston  Sunday  Post  runs 
two  pages  of  business  news. 

This  emphasis  on  business 
news  and  industrial  news — as 
separate  from  financial  news — 
is  a  new  motif  in  New  England 
and  it  is  being  adopted  by  many 
smaller  newspapers. 

■ 

Make  Stories  'Newsy', 
Insurance  Group  Told 

Publicists  can  get  their  stories 
printed  consistently  if  they 
cater  to  the  public  interest,  not 
merely  their  own,  Walter  E. 
Schneider,  director  of  press  re¬ 
lations  and  advertising.  Institute 
of  Life  Insurance,  said  March 
28,  in  a  talk  before  an  advertis¬ 
ing  and  sales  conference  of  the 
American  Mutual  Alliance  at 
Hotel  Statler,  Buffalo.  N.  Y. 

Few  editors  are  prejudiced 
against  publicity  releases,  said 
Mr.  Schneider,  so  long  as  mate¬ 
rial  is  “lively,  newsy — and  trust¬ 
worthy." 

“Search  out  the  human  values 
in  your  own  company  opera¬ 
tion,"  he  declared,  “present 
them  as  news,  and  most  editors 
will  not  only  print  your  stories, 
they  will  like  you  better  for 
digging  out  stories  they  want 
and  for  saving  them  work." 


It  is  a  j»n‘fereiice  in  the  JMSA  eiiiployinent  plan 
tliat  a  man  show  fxprriunct*  in  newspaper  adver¬ 
tising  space  sales  at  the  local  level,  preferably  in  a 
eoinpetitive  situation  or  where  the  niana^einent  is 
smart  enou^ii  to  operate  “as  if*  a  keen  competi¬ 
tor  existed. 

)\e  always  have  men  under  ohservation  or  in 
actual  trainin':— we  never  take  personnel  from  a 
client— we  ask  similar  consideration  for  the  wel¬ 
fare  of  our  ^roup— although  wlien  {:reat  advance¬ 
ment  and  reasonable  security  are  in  view,  we 
would  aid  rather  than  stand  in  a  man's  way. 

A  majority  of  our  sales  staff  has  come  to  us 
w  lien  no  actual  opening  existed  except  that  when 
we  see  promising  talent,  we  are  too  selfish  to  over¬ 
look  him. 

This  may  in  part  account  for  a  certain  amount 
of  success  and  good  standing  and  the  fact  that 
tliere  is  an  actual  average  of  22  years  in  the  JMSA 
sales  service- not  counting  trainees. 

The  Julius  Mathews 
.  Special  Agency,  Inc. 

Ntirs  PA  PER  REPRES  ENT  ATI  VES 

NEW  YORK  •  DETROIT  •  CHICAGO 

BOSTON  •  SYRACUSE  •  PHILADELPHIA 
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gcTCHtST^ 


1  9  4  8. 
1  ,9'47 
1*  9  4  6 
19  4  5 
19  4  4 
19  4  3 
19  4  2 
19  4  1 
19  4  0 


NEVERM 

HEADED/ 


WESTQjESm COUNTY  PUBLISHERS,  Inc 


rONKERSdi.  N  r 


EXCLUSIVCLV  FOR  FAMILIES  OF  THE  WESTCHESTER  MARKET 


Kelly- Smith  Co..  New  YorkeChieogo  •iotton'.  fhilodelphio  •  SyrocuK  •  Detroit  •  Atlonto  .  S  on  Fronciico  •  Lot  Angelei 


F.\cr>  >c;ir  since  1^30.  when  the  first  U.S.  ('ensus  of  Distri¬ 
bution  was  completed,  and  .Media  Reettrds,  Inc.  first  re¬ 
ported  Westchester  ad'ertising  linage,  these.and  subsequent 
official  reports  show  Westchester  i)hi-uys  «>utdlstancing 
every  major  I'.S.  market  in:  " 

★  FOOD  SALES  PER  FAMILY  (u  s  Cen^ut  i930,  35,  35.  ooi 
ir  HOME  VALUES  (U  S  Cenvus  I930  end  I9C') 

★  AVERAGE  RENT  PAYMENTS  (u  S  Census  i930  ord  i940i 
it  TOTAL  RETAIL  FOOD  LINAGE  iWesfchcstiir  Group  compored 

W'th  fcfGl  Lill  rcw^papcrs  tr  any  U  S  Cify,  Medta  Rcrords.Inc.,  I930-I94S* 

These  wealth  indicators  pntve  that  Westchester’s  civic- 
minded  families  and  merchants  ran  afford  more,  and  with 
their  greater  income  buying  power,  actually  spend  more  — 
L(K  .AI.I.Y  — through  their  local  newspapers. 


T*Mlicr«,  HIRALO  STATESMAN 
Mmm  VeraM.  DAILY  ARCUS 
Hfw  R«cl»*«l*.  STANDARD-STAR 
OtMfMny.  CITIZEN  RI6ISTIR 
tAmm»fm9*k.  DAILY  TIMES 


Tarn^vM,  DAILY  NEWS 
CItMN*.  DAILY  ITEM 
RfcLtlltM.  STAR  IANiKmcR* 

Wkrfa  riMH.  RfRORTER  DISRaTCN 


'Linolized'  Mold 
Is  Developed 
By  Linotype  Lab 

A  new  process  called  Linoliz- 
ing  ( trade  mark-surface  treat¬ 
ment  ) ,  which  eliminates  type- 
metal  adhesion  to  molds  and 
spacebands  on  Linot3rpe  ma¬ 
chines.  has  been  anounced  by 
Mergenthaler  Research  Labora¬ 
tories. 

This  new  development  is  a 
special  process  for  coating 
metals  with  a  hard,  dense  alloy. 
The  hard  alloy  is  vaporized  in 
a  vacuum  at  extremely  high 
temperatures.  A  sputtering 
technique,  similar  to  that  used 
in  coating  optics,  deposits  the 
alloy  on  the  base  metal,  and 
produces  a  hard,  dense,  glass- 
smooth  surface. 

The  alloy  then  becomes  an 
integral  part  of  the  base  metal 
producing  a  surface  hardness 
20%  greater  than  that  of  high¬ 
speed  steel.  Type  metal  will 
not  adhere  or  become  fused  to 
the  Linolized  surface.  Savings 
in  mold  and  spaceband  mainte¬ 
nance  time  up  to  50%  have  been 
reported. 

Prevents  Mold  Damage 

Because  type  metal  does  not 
become  fus^  to  Linolized  sur¬ 
faces  of  molds,  the  use  of  ab¬ 
rasives,  polishes  or  sharp  tools, 
to  remove  metal  deposits  be¬ 
comes  unnecessary.  This  avoids 
the  danger  of  damaging  or  mar¬ 
ring  mold  surfaces  while  re¬ 
moving  the  metal  deposits  which 
occur  on  ordinary  molds.  Linol- 
izing  lengthens  mold  life  and 
does  away  with  the  greatest 
cause  of  mold  trouble  and 
maintenance  expense,  according 
to  Mergenthaler  researchers. 

Linolized  molds  which  have 
been  in  operation  almost  a  year 
show  that  there  are  no  spwial 
cleaning  operations  required. 
Molds  do  not  have  to  be  re¬ 
moved  from  the  machine  since 
dally  wiping  with  a  soft  cloth 
is  usually  the  only  maintenance 
required.  On  occasions,  if  any 
stubborn  type  metal  deposits 
seem  to  stick,  these  can  be 
easily  removed  with  a  piece  of 
brass  rule  or  by  merely  wiping 
with  a  soft  cloth. 

Mergenthaler  has  announced 
that  only  Linolized  spacebands 
will  be  available.  All  Linotype 
molds  and  a  set  of  spacebands 
supplied  with  new  marines  are 
Linolized  and  are  furnished  as 
standard  equipment  without  ex¬ 
tra  cost.  All  new  LJnotype 
molds  being  shipped  from  the 
factory  are  now  Linolized. 

m 

'Shopper'  Scrapped 

Burbank,  Calif.  —  Burbank 
Daily  Review  has  discontinued 
its  weekly  shopper  after  20 
years.  A  front  page  announce¬ 
ment  was  headed:  “We  With¬ 
draw  from  Lawn-Littering  Busi¬ 
ness.” 

■ 

O'  Begorrah 

Watsonville,  Calif. — Page  one 
masthead  of  the  Watsonville 
Register-Pajaronian  on  March 
17-^t.  Patrick’s  Day — read: 
“Watsonville  O’Register  -  Paja- 
ronian.” 


ort 

OBVIOUSLY  is  the  comment 
for  this  one,  appearing  in  the 
Dallas  (Tex.)  Morning  News: 

“Caplan,  with  his  infectious 
gin,  is  a  man  liked  by  all  who 
meet  him.” 

■ 

HERE'S  a  tricky  bridal  descrip¬ 
tion  from  the  Dalton  ( Ga. ) 
Citizen: 

“A  slight  flair  in  the  skirt 
extended  into  a  train.  A  coro¬ 
net  of  lilies  of  the  valley  held 
her  ice  blue  illxtsion,  and  she 
carried  a  bouquet.” 

■ 

AN  UNUSUAL  measure,  this,  if 
it's  as  reported  by  a  headline 
in  the  Hartford  City  (Ind. ) 
News-Times: 

“Drops  Four  Children 
To  Safety  in  a  Fire.” 
m 

ANOTHER  unusual  implication 
is  deducible  from  this  head¬ 
line  in  the  Portland  ( Ore. ) 
Journal. 

“Women  in  Japan’s  Diet 
Continue  to  Decrease.” 

■ 

Chi.  Sun-Times  Sells 
Mid-Page  Comics  Ads 

Chicago — Mid-page  comic  sec¬ 
tion  ads  in  four  colors  have  been 
introduced  by  the  Chicago  Sun¬ 
day  Sun-Times.  Each  ad  panel 
is  one-inch  deep  by  five  columns 
wide. 

Study  of  the  tabloid  paper 
disclosed  a  chance  for  more  effi¬ 
cient  use  of  space  on  color  comic 
pages,  carrying  two  comics  re¬ 
duced  to  half-tabloid  size.  To¬ 
gether.  they  run  an  inch  shorter 
than  the  Sun-Times’  200-line  by 
five-column  format.  In  making 
up  the  paired  half-page  comics, 
an  extra  half-inch  margin  for; 
merly  was  left  at  top  and  bot¬ 
tom  of  the  page. 

The  Sun-Times  is  offering  this 
space  in  color,  with  no  extra 
charge  for  color  plates.  Sun- 
Times  advertising  executives  re¬ 
ported  that  all  available  mid¬ 
page  space  has  been  sold 
through  April  23. 

Offset  Daily  Started 
At  Glade  water.  Tex. 

Glade  WATER,  Tex.  —  Texas' 
newest  newspaper,  the  Glade- 
water  Daily  Mirror,  started  pub¬ 
lication  March  20. 

The  Mirror,  an  offset-printed 
daily,  started  with  48  pages. 
It  has  International  News  Serv¬ 
ice  features  and  leased  wire. 

Several  backers  conceived  the 
idea  of  the  Mirror  a  year  ago. 
Charles  E.  Woodson  is  general 
manager.  J.  Walter  Greep  is 
editor,  Lem  W.  Wilcox  is  man¬ 
aging  editor,  and  J.  R.  Mc- 
Caskill  is  circulation  manager. 

The  paper  will  appear  every 
afternoon  except  Saturday  with 
a  Sunday  morning  edition. 


LET  US  BIND  YOUR  FILES 

OITB  riLU  ABB  CUSTOM  BUILT 
A  NDUHCONDinON  AULT 
eUAJUHTBBD 
PMCBB  ON  BBQUBBT 

O.  J.  FORMAN  CO.  . 

MONMOUTH,  ILLINOIS 


West  Michigan 
F  arm-to-Prosper 
Contest  Grows 

Muskegon,  Mich. — Now  in  its 
10th  year,  the  West  Michigan 
Farm-to-Prosper  contest  con¬ 
tinues  to  gain  in  popularity 
among  rural  organizations.  Ac¬ 
tively  promoting  it  is  John  A. 
Chisholm,  farm  editor  of  the 
Muskegon  Chronicle.  The  move¬ 
ment  has  the  support  of  other 
newspapers  in  the  area. 

The  West  Michigan  project  is 
a  contest  solely  among  rural 
organizations  in  advancing  the 
welfare  of  their  communities. 
I^izes  are  financed  by  business 
organizations. 

Competing  organizations-^: 
there  were  60  in  1948 — turn  in- 
reports  of  their  years’  activities! 
to  the  county  agricultural  | 
agents’  offices  at  Thanksgiving 
time.  Committees  do  the  judg-l 
ing  at  the  county  level.  Top| 
winning  report  in  each  county 
is  sent  to  the  state  Extension 
Service  office,  Michigan  State! 
(College,  where  the  Sweepstakes] 
winner  is  decided.  * 

Awards  are  bestowed  by  the : 
Governor  at  a  “Round-Up”  in  i 
Muskegon  on  a  day  between 
Christmas  and  New  Year’s.  ; 

A  five-county  board  of  Trus-; 
tees  formulates  policy.  C.  D. ' 
McNamee,  managing  editor  of| 
the  Chronicle,  is  board  presi- ' 
dent. 


INS  Promotes  Healey, 
Ferrero  in  Chicago 

Editor-in-Chief  Barry  Faris 
announced  this  week  the  pro¬ 
motion  of  Gerald  B.  Healey  to 
Central  Division  manager.  Inter¬ 
national  News  Service,  and  the  1 
assignment  of  Lee  Ferrero  as| 
Chicago  bureau  chief. 

Both  seasoned  newsmen  joined , 
INS  as  reporters  and  rose ! 
through  the  ranks  to  their  pres¬ 
ent  posts.  Healey,  41,  served 
with  the  INS  Cleveland  bureau 
before  being  transferred  to  Chi¬ 
cago.  where  he  became  night 
news  editor  and  bureau  man¬ 
ager. 

Ferrero’s  experience  with  INS 
dates  from  1945,  when  he  joined 
the  organization  in  Chicago 
after  his  army  discharge. 


<  - 

Cast  Slugs’^ 

UP  TO  42  Picas 

ON  THE 

*Any  standard  Linotype 
ran  be  supplied  as  a 
42-pica  machine. 
Double-plunger  metal  pot 
assures  high-quality 
•  casting  of  long-line  slugs. 


\im}typ€  fluok.  F'fUnkliN  Ootkic  ETxtFN 

Cond.  (iftd  (fOfkic  So.  13 


In  Key 

Advertising 

Centers 


coast  to  coast 


National  advertising  cam¬ 
paigns  originate  in  certain 
wisely-defined  and  strategic 
points  right  across  the  map, 
their  policies  and  destinies 
determined  by  intimate 
knowledge  of  local  markets 
as  well  as  the  national  pic¬ 
ture.  It  is  significant  that  The 
Branham  Company  has  of¬ 
fices  at  every  one  of  these 
creative  centers  with  service 
and  personnel  geared  to 
both  the  immediate  sector 
and  the  national  scheme. 
Moreover,  all  offices  coop¬ 
erate  to  see  the  wider  plan 
is  accurately  complete. 


BRANHAM 

COMPANY 


AlcUiosuU 

Chicago  New  York 
Detroit  Dallas  Atlanta 
Charlotte  St.  Louis  Memphis 
San  Francisco  Los  Angeles 
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“Safety  in  the  Air” 


H  ’^hat  two  great  aezuspapers  say 
a  boat  the  safety  of  air  travel 


VV  inr  h  Flit \r>MKN \i.  .\cuik\  i:mkn  IS  like  the 
rou!ui-thc-w(irld  refucliiit'  flight  of  the  Air  Forci- 
and  Ciptala  tKiom’s  remarkable  solo  journev  ot 
j.foo  miles  in  a  light  plane  are  writing  new  chapters 
of  aviation  history,  scheduled  air  transport  continues 
to  set  less  spectacular,  but  certainly  equally  important, 
records  'jf  safe  and  dependable  flight.  I’his  montli 
American  .Airlines  completed  three  full  years  without 
a  fata!  passenger  accident.  C.  R.  Smith,  president  of 
this  far-tiung  ststein,  notes  that  this  .ichievement  h  s 
invohed  the  Hying  of  4,154,637,050  safe  passenger 
miles.  Me  points  out  that  if  a  pilot  could  have  taken 
off  in  1  .A.n.  in  an  airplane  that -flew  constantly  at 
200  mile-  an  hour,  he  would  not  have  reached  thi< 
total  till  tile  year  2371. 

sm.iller  s;.  stem.  Colonial  .Airlines,  is  also  clo?e 
to  amatiier  \ear  in  its  remarkable  history.  One  more 
month  of  accident-free  operation  will  complete  its 
nineteenth  7 ear  of  continuous  service  without  an  ac¬ 
cident  in’.ob.  ing  fatality  to  either  passenger  or  crew 
member.  Se\  eral  years  ago  the  president  of  the  line, 
Sigmund  [anas,  coined  a  slogan,  ‘Safety  is  no  acci¬ 
dent.’  It  is  a  watchword  which  the  record  prows  to 
have  been  instilled  in  the  operation  of  his  own  line. 
It  is  also  one  which  the  fine  statistical  performance  of 
the  scheduled  carriers  reflects.  Flying  accidents  of  ant 
kind  make  headlines,  but  the  day-in  and  d.iy-out  safe 
operation  of  certificated  carriers  on  the  airlines  of  the 
nation  ind  .icross  the  oceans  is  all  t(K)  easily  over¬ 
looked.” 

Editorial  from  the 
NEW  YORK  TIMES 
March  14,  1949 


w  n  il  i  \i)i;k' I wDvni.i.  friof,  the  head  of  .Amer¬ 
ican  .Airlines  announced  recently  that  the  air  line  had 
completed  tliree  full  years  of  operations  without  a 
single  passenger  fatality. 

“'Fh.it  would  be  a  very  good  record  for  any  air 
line,  or  for  any  common  carrier.  It  is  especi.dly  im¬ 
pressive  in  the  case  of  .\merican  .Airlines,  because  its 
operations  in  that  three-tear  period  covered  more 
than  4,000,000,000  passenger  miles.  C.irrying  more 
than  a  fifth  of  all  the  air  line  passengers  In  the  coun- 
ir\,  .\merican  has  made  a  safett  record  the  more  re¬ 
markable  because  of  its  magnitude. 

“.As  the  first  of  the  air  lines  to  operate  through 
Cincinnati,  American  .Airlines  is  of  particular  interest 
in  this  community.  Since  1931,  when  it  began  flight* 
to  and  from  Cincinnati,  it  has  maintained  daih  flights 
from  a  half  dozen  up  to  2  2.  Since  the  last  fatal  acci¬ 
dent,  .\merican  has  taken  an  estimated  930,000  per¬ 
sons  in  and  out  of  Cincinnati. 

“U  ithout  detracting  in  any  way  from  the  iinpres- 
si\e  accompilishinents  of  its  various  competitors,  we 
can  single  out  .American  .Airlines  for  a  notable  achieve- 
menr  in  carrying  people  safely,  as  well  as  swiftly.” 

Editorial  from  the 
CINCINNATI  ENQUIRER 
March  7,  1949 


AMERICAN  AIRLINES'"^ 
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Nowspoper  Ad  Personnel  Men 

Called  Business'  To  Meet  May  5-6 

Detroit,  Mich. — First  me< 
^eSI  nUy  1  OuOV  newspaper  personnel  ma 

i>_.  ...  ...  ^  ers  and  other  executives  ii 


Calii.  Paper  Sues  Ad  Dept,  to  Expand; 

Typographical  Union  McClellan  Promoted 

Los  Angeles,  Calif. — ^The  Tor-  Norristown,  Pa.  —  Rol^rt  I 
ranee  HenAd,  struck  by  the  McCracken,  advertising  (Rector 
Typographical  Union  on  Feb.  11  of  the  Norristown  Times  Herald, 
•  *  ’  has  announced 

l^e  appointment 
of  Joseph  G. 
McClellan  ai 
national  advet- 
tising  manage, 
Mr.  McClellu 
has  served  at 
assistant  adve^ 
tising  manager 
since  1945.  fte 
viously  he  wai 
with  the  Balti- 
(Md.) 


Rv  It  •  ers  ana  oiner  execuxives  imer- 

»y  Campbell  Wotaon  ested  in  personnel  matters  will 

San  Francisco — Increased  cir-  place  at  the  Ft.  Shelby 

culation  revenues  have  created  Hotel,  here.  May  5-6,  it  is  an- 
advertising  rates  at  a  cost  closer  nounced  by  Peter  Burgess,  De- 
to  pre-war  levels  than  any  other  *roit  News,  organizer  of  the 
product  a  merchant  buys,  re-  Sroup. 

ports  R.  L.  Litchfield  advertis-  Among  the  speakers  will  be 
Ing  director.  Sun  Francisco  Call-  Robert  Bassett.  Hearst  News- 
Bulletin.  papers.  Mr.  Burgess  said  the 

This  is  because  many  news-  group  will  consider  the  possi- 
papers  now  obtain  half  their  bility  of  organizing  as  an  as- 
revenue  from  circulation  against  sociation. 
a  previous  25%,  he  explained,  ' 


whom  worked  at  the  paper’s 

new  plant  owned  by  Grover 

Whyte  and  Edwin  B.  Brown, 

have  placed  razor  blades  and 
nails  under  workers’  car  tires, 
and  tampered  with  the  wiring 
so  that  car  batteries  would  run  w  / 
scored  purchases  made  on  the  down  while  their  owners  were 

inside  the  plant,  the  owners  ican; 

■ _ :  1.  Some  pickets  used  Times, 

Peeping  Tom  tactics  to  terrorize 
women  workers,  according  to 


more 

_  News  Post  and 

Sunday  Amer- 
Bethlehem  (Pa.)  Globe 
and  Easton  (Pa.)  Free 

Press. 

Mr.  McCracken  said  the  ap¬ 
pointment  was  the  initial  move 
in  an  expansion  program  of  the 
Times  Herald’s  national  depart- 
Additional  facilities  will 
,  made  available  to  adver 
tisers  and  their  agencies,  includ 
ing  merchandising  cooperation, 
distribution  surveys,  route  lists 
and  more  complete  market  data. 


a  previous  25%,  he  explained, 

A  before  a  San  Francisco 

Ad  Club  departmental. 

"I  challenge  any  fair-minded 
merchant  to  examine  his  books 
and  find  any  item  where  he  is 
getting  as  much  for  his  money 
in  relation  to  prewar  years  as 
he  is  getting  today  in  news¬ 
paper  audience,  bearing  in  mind 
.  course  that  newspaper  adver¬ 
tising  is  a  two-dimension  affair 
— namely  space  and  circula¬ 
tion.”  Mr.  Litchfield  said. 

’’The  merchant  is  paying  a 

a**lower*^"nni»*l^ti°'r  **’*‘^®’  patronage  or  in  any  other  form. 

When  you  buy  newspaper  ad- 
m!  with  the  result  thst  his  vortisinc  vou  dre  6nfi3CG<i  in  3 

bSn^L®  TransIcUon  "  ySI  bu? 
eral  vpirc  **  *bat  advertising  to  build  your 

«  f  your  own  profit.” 

8  rcmdrkdble  job  the  news*  a 

paper  publishers  have  done,  ^  •  i 

Mr.  Litchfield  said,  in  the  face  California  Official 

aid'^ia'bon  newsprint  Sues  Drew  Pearson 

“We  us^  to  sell  our  particu-  Washington  —  Charging  that 

lar  newspapers  to  the  reader  for  Drew  Pearson  libeled  him  in 
3  cents  a  copy  or  delivered  for  radio  broadcasts  and  in  his  syn- 
75  cents  a  month.  Today  the  dicated  column.  Attorney  Gen- 
reader  pays  7  cents,  or  delivered  oral  Fred  N.  Howser  of  Callfor- 
$1.50  a  month,”  Mr.  Litchfield  nia  has  filed  suit  here  for  $300,- 
explained.  "And  we  have  some 

65  to  70%  more  readers  at  those  successful  in  the  suit,  Mr. 

prices  than  we  had  before  the  Howser  said  he  would  donate 
war.”  all  except  court  costs  and  law- 

He  declared  that  newspaper  yers’  fees  to  charities.  ’The 
advertising  rates  are  very  much  Plaintiff  will  not  sue  radio  sta- 
too  low  in  relation  to  practically  tions  or  newspapers  that  carried 
all  other  items  in  the  cost  of  *be  comments  which,  Howser 
doing  business  today  for  two  associated  his  name  with 

reasons.  One  is  the  increased  the  gambling  fraternity  and 
proportion  of  costs  being  paid  with  an  act  of  bribery, 
by  the  reader,  the  other  the  Pearson  issued  the  fol- 

opportunity  they  provide.  Ag-  lowing  statement: 
gressive  and  capable  advertisers  “Judging  from  the  manner 
can  make  far  more  profit  than  which  Mr.  Howser  issued  a 
newspapers,  he  observed  fancy  press  release  announcing 

-m..;  you  buy  space  in  a  SS  “jl'isSlpfSlfoertS  i  ‘S 
legitimate  newspaper  you  are  V?®  newspapers  pernaps  as  a 

buying  a  service  arid  not  a  com-  ‘Uve^'o^ary  action  to  his  pres- 
modity.  As  a  newspaper  advw-  ^pleasantness  with  Cover- 

tUer,  In  an,  cto,S'„n“’you  SS‘'.To‘'„Tt1n.e“^i.ce°K  sS 
are  paying  for  far  more  than  so  fr 

many  pounds  of  white  paper  so  make  up  his  mind  that  he 
many  hours  of  skilled  iSS?  and  damaged^  Meanwhi  e,  my 
so  many  units  of  phyS«l  dis-  Record  in  regard  to  libel  suits 
tribution  of  your  own  very  ^  well-known  and  I  shall  look 
selfish  messaee  ^  forward  to  meeting  the  gentle- 

,  "You  have  bought  a  showing  . 

in  the  biggest  window  and  the  ^  i  n  j  .  o 
greatest  market  place  in  the  Guild  A’Wards  for  3 
comnmnity  in  which  you  oper-  The  Newspaper  Guild  of  New 
ate.  You  have  bought  intimate  York  announced  this  week  that 
association  —  in  fact,  if  your  Page  One  Awards  in  journalism 
copy  is  right,  you  have  become  would  be  presented  May  20  to 
an  integral  part  of  that  which,  Thomas  L.  Stokes,  United  Fea- 
next  to  food  itself,  is  of  the  tures  Syndicate  columnist,  for 
greatest  interest  to  the  greatest  best  reporting  of  the  Washing- 
number  of  people  everywhere —  ton  scene;  John  Crosby,  New 
news."  York  Herald  Tribune,  for  rais- 

Advertising  also  is  news,  ing  the  standard  of  radio  criti- 
Mr.  Litchfield  emphasized.  cism;  and  Homer  Bigart,  New 


grounds  of  supporting  the  news¬ 
paper  or  its  causes  or  banned  charged, 
because  “the  dirty  rag  is  fight-  ”  " 

ing  for  equality  before  the  law 
when  you  happen  to  be  pulling  the  suit, 
for  some  discriminatory  legisla¬ 
tion  that  will  put  your  com- 

petitor  out  of  business.  Uopper  FubllcaUonS  ment. 

“American  i^ejyspapers  are  not  Officers  Elected 

Topeka,  Kan.  —  Former  Sen¬ 
ator  Arthur  Capper  was  re¬ 
elected  president  of  Capper  Pub¬ 
lications,  Inc.,  at  the  annual 
stockholders’  meeting.  Henry 
S.  Blake  was  re-elected  vice- 

president  and  general  manager,  More  than  16,000  outdoor 
and  Philip  Zach  was  named  sports  fans  and  nature  enthusi- 
vicepresident  and  advertising  asts  attended  movie-lectures  on 
director.  “Alaska,  the  Great  Land,”  by 

Others  named  were  L.  H.  Ben  East,  field  editor  of  Outdoor 
Schenck,  secretary  and  director  Life  magazine,  in  a  series  of 
of  manufacturing:  Miss  Laura  appearances  during  March  spon- 
E.  Emmingham,  assistant  secre-  sored  locally  by  seven  Scripps- 
tary,  and  Roy  Vogel,  treasurer.  Howard  Newspapers. 


^f<^D 


Kindergarden  classes  set  up  a  miniature  “Super- 
Market,”  the  shelves  stocked  with  famous  brands. 
They  also  learn  buying  and  selling  principles.  All 
such  activities  are  featured  in  the  Journal  School 
Section  regularly. 

Tlie  Journal  Food  Section,  supplemented  by  daily 
recipes,  menus  and  feature  articles,  develops  an 
audience  to  support  the  advertisers’  sales  message 
•  .  .  the  answer  to  924,513  lines  of  food  advertising 
in  1948. 


Ituild  BRAND  consciousness  and  loyalty 
NOW,  advertise  in  a  youthful  newspaper. 


ELIZABETH,  NEW  JERSEY 

Special  Representatives, 
WARD-CRIFFITH  CO.,  Inc. 


iDuntal 


Seal-  TSwgAllARMSTRONfil  IWEAR-EVER 
l-ESTE^I  COPES  PIONEER  GriffIN 


'umn 


gtftfO  1 1  ALCOA 


QUAKER  STATE 


Communities  where  industrial 

activity  inspires  product-advertis- 

ing  on  a  national  scale  are  exceptionally  respon- 

sive  markets  for  national  newspaper  advertising. 

Pennsylvania  is  represented  by  an  amazing  number  of  consumer  lines,  the 
majority  of  them  advertised  in  a  big  way.  Some  are  famous  and  familiar;  others,  becom¬ 
ing  so.  But  the  large  cities  in  no  wise  monopolize  such  plants.  There  are  82  cities  and 
towns  of  under  100,000  in  Pennsylvania — where  giant  plants  form  the  core  of  a  permanent 
skilled-labor  payroll. 

But  big-city  industries  interlock  with  little  towns  in  a  remarkable  pattern  of  State-wide 
prosperity.  That  is  why  ALL  of  these  names  are  significant.  Pennsylvania  has  become 
famous  for  the  magnitude  of  its  ADVERTISED  products. 

State  industrial  activity  during  January  was  at  the  HIGHEST  LEVEL  EVER 
REPORTED  for  the  month  in  a  peace  year.  Average  hourly  earnings  and  weekly 
earnings  of  factory  employees  reached  new  peaks.  Plant  employment  averaged 
1,074,500.  Electricity  production  was  2,037,000,000  KWH,  the  greatest  monthly 
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Secrecy  Blamed 
For  Retarding 
Atom  Science 

Chicago — ^Atomic  energy  de¬ 
velopment  for  peacetime  uses  is 
being  hampered  by  indifference, 
suppression  and  secrecy,  Lynn 
A.  williams.  University  of  Chi¬ 
cago  co-ordinator  of  atom  and 
metal  research,  told  the  Chicago 
Headline  Club  of  Sigma  Delta 
Chi. 

“The  Atomic  Energy  Commis¬ 
sion  wants  to  make  more  facts 
known,”  he  said.  “Its  recent 
report  makes  a  plea  for  relief 
from  binding  military  limita¬ 
tions.  The  Commission's  report 
is  full  of  self-criticisms  —  be¬ 
cause  there  can  be  no  others. 
But  the  newspapers,  traditional 
champions  of  free  knowledge, 
seem  to  favor  the  secrecy. 

"What  a  paradox!  The  bu¬ 
reaucrats  pleading  for  public 
knowledge  and  public  criticism 
and  the  newspapers  aiding  and 
abetting  the  cause  of  secrecy.” 

Mr.  Williams  urged  that  news¬ 
paper  editors  recognize  that 
freedom  is  essential  for  the 
spread  of  ideas.  “For  freedom 
is  all  of  one  piece,”  he  added. 
“We  cannot  have  freedom  for 
what  we  like  and  no  freedom 
for  what  we  don’t  like.  The 
cost  of  freedom  may  be  irrita¬ 
tion  and  even  anguish  but  it's 
worth  it.  We  must  never  let 
the  fears  of  frightened  men  pre¬ 
vail  even  in  troubled  times  like 
these.  Freedom  of  ideas  pro¬ 
duced  the  atom  bomb.  But  the 
atom  bomb  is  not  our  greatest 
weapon.  Our  greatest  weapon 
is  freedom  itself. 

“There  is  danger  in  secrecy. 
Ideas  beget  ideas.  Michelson  in¬ 
spired  Einstein.  Einstein  sug¬ 
gested  something  to  Rutherford 
and  Rutherford  to  Fermi.  Back 
and  forth  in  an  endless  crLss 
cross  the  ideas  bound.  Thus  the 
chain  reaction  of  knowledge 
proceeds.  But  into  this  now  are 
thrust  the  cadmium  bars  of 
secrecy.” 

Fear  of  Russia  has  made  it 
necessary  to  muzzle  American 
scientists,  he  pointed  out.  “This 
is  not  the  kind  of  atmosphere 
in  which  ideas  grow,”  he  de¬ 
clared.  “Yet,  at  the  same  time, 
apparently  it  is  necessary.  Our 
scientists  are  seriously  alarmed 
at  what  is  happening  on  this 
account — yet,  they  fully  recog¬ 
nize  the  problem.  One  of  them 
has  said  to  me,  however,  that 
with  the  tremendous  industrial 
potentiality  of  this  country,  he 
thinks  we  would  gain  more 
from  the  free  exchange  of  ideas 
than  anyone  else.” 

In  the  atomic  field,  scientists 
may  not  communicate  freely,  he 
explained.  They  cannot  publish 
freely.  They  can’t  arrange  their 
own  meetings.  “They  don’t  like 
it,"  he  asserted.  “They  prefer  to 
work  in  fields  where  such  re¬ 
strictions  don’t  exist.  This  is 
bad,  not  only  for  science  but 
for  democracy.  TTiere  is  danger 
in  suppression.” 

George  G  a  1 1  a  t  i .  Needham, 
Louis  &  Brorby  public  relations 
representative,  was  elected  pres¬ 
ident  of  the  Headline  Club  to 
succeed  Russ  Stewart,  Chicago 
Sun-Times  general  manager. 


Russian  Admitted 
To  American  Zone 

George  Korolov,  Pravda  cor¬ 
respondent  in  Berlin,  received 
permission  from  the  United 
States  Military  Government  to 
visit  the  American  zone  in  Ger¬ 
many  this  week.  He  said  he 
planned  to  write  stories  on  the 
Russian  children  in  refugee 
camps. 

In  return,  Korolov  said  he 
would  try  to  get  permission  for 
U.S.  newsmen  to  visit  the  So¬ 
viet  zone.  He  is  the  first  Rus¬ 
sian  reporter  to  be  admitted  to 
the  U.S.  zone  since  the  Berlin 
blockade  began. 

Hampton  Institute 
Training  Printers 

Hampton  Institute  in  Virginia 
has  28  men  enrolled  in  printing 
courses,  and  many  of  its  grad¬ 
uates  are  employed  on  Negro 
newspapers  and  elsewhere. 

A  report  of  the  school’s  ac¬ 
tivities  in  the  New  York  Times 
this  week  quoted  Frank  M. 
Ladd,  director  of  the  printing 
department,  as  saying  the  stu¬ 
dents  are  capable  on  graduation 
of  an  output  of  2,000  to  3,500 
ems  of  type  an  hour  and  could 
work  up  to  4,500  or  5,000  ems. 
Mr.  Ladd  is  a  former  Vermont 
newspaper  publisher. 

■ 

574  Dailies,  Weeklies 
On  California  List 

San  Francisco  —  California 
has  574  daily  and  weekly  news¬ 
papers  with  a  total  circulation 
of  6,661.592,  the  Annual  Direc¬ 
tory  of  the  California  News¬ 
paper  Publishers  Association  re¬ 
veals.  Of  these,  117  are  dailies 
and  457  weeklies.  , 

Eleven  dailies  and  58  week¬ 
lies  changed  hands  during  the 
year,  a  12*^^  turnover.  Alpine 
County  is  without  a  newspaper 
while  Los  Angeles  County 
boasts  168.  Five  counties  have 
one  paper  each. 

■ 

R  <Sr  T  Film  on  Tour; 

500  See  It  in  N.  Y.  C. 

“Iowa,”  the  new  full-color 
market  movie  produced  by  the 
Des  Moines  Register  and  Trib¬ 
une,  began  a  road  tour  this 
week  after  having  played  to 
more  than  500  advertisers  and 
agency  personnel  in  New  York. 

Charles  J.  Feldmann,  national 
advertising  manager  of  the 
R  &  T,  and  Frank  H.  Meeker  of 
Osborn,  Scolaro.  Meeker  & 
Scott,  were  hosts  to  several 
large  luncheon  groups  last  week 
in  New  York. 

■ 

Publishers  Sponsor 
Scout  Circus  Again 

Los  Angeles,  Calif. — For  the 
third  year,  the  Los  Angeles 
Newspaper  Publishers  Associa¬ 
tion  will  sponsor  the  Boy  Scout 
Circus.  May  6-7.  Last  year 
27,000  boys  participated. 

The  first  LANPA  -  sponsored 
circus,  two  years  ago,  netted 
$8,000.  Last  year  it  cleared 
$16,000.  This  year’s  circus,  said 
Floyd  Maxwell,  association 
chairman,  will  be  bigger  still. 


German  Editor 
To  Use  Stories 
On  U.  S.  Women 

Syracuse,  N.  Y. — ^Feature  arti¬ 
cles  of  the  women’s  page  re¬ 
porters  of  the  Syracuse  Herald- 
Journal  and  Her  aid- American 
will  be  making  news  in  Ger¬ 
many  soon. 

On  tour  in  the  United  States 
to  study  how  American  women 
further  the  cause  of  democracy, 
Mrs.  Anna  Haag,  newspaper 
editor  and  publisher  from  Stutt¬ 
gart,  Germany,  called  at  the 
newspaper  offices  here  and 
marveled  at  the  recognition 
given  to  what  women  are  doing 
besides  going  to  parties  and 
weddings. 

Miss  Arlene  LaRue,  women’s 
editor,  showed  Mrs.  Haag  some 
of  the  full  page  Sunday  layouts 
of  stories  and  pictures  in  back 
issues,  and  Mrs.  Haag  left  with 
as  many  clippings  as  she  could 
carry  and  prints  of  the  pictures. 

Articles  on  women  who  hold 
key  posts  in  industry  and  gov¬ 
ernment  particularly  impressed 
the  visitor  from  Germany.  Mrs. 
Haag  said  these  and  other 
stories  describing  how  women’s 
organizations  back  Red  Cross, 
Community  Chest  and  similar 
campaigns  were  made  to  order 
for  use  in  her  Stuttgart  publica¬ 
tion  which  has  a  circulation 
of  40,000. 

By  using  copy  from  a  typical 
American  newspaper  in  her  own 
publication,  Mrs.  Haag  says  she 
will  be  able  to  counteract  much 
of  the  unfavorable  propaganda 
about  America. 

Mrs.  Haag  and  six  other  Ger¬ 
man  women  were  selected  for 
the  tour  by  the  American  mili¬ 
tary  government. 

■ 

Philadelphia  Record 
Revival  Plan  'Alive' 

Philadelphia  —  Plans  for  the 
purchase  and  revival  of  the  ^- 
pended  Philadelphia  Record  are 
“still  very  much  alive,”  Dr. 
Luther  Harr,  spokesman  for  a 
group  interested  in  the  prop¬ 
erty  now  owned  by  the  Phila¬ 
delphia  Bulletin,  told  Editor  & 
Publisher  this  week. 

Dr.  Harr  said  there  is  a  group 
“definitely  interested”  in  the 
Record  and  we  expect  to  make 
a  decision  on  an  offer  soon. 

!  55,585 

I  SUNDAY  TIMES 

On  Sunday,  February  27,  the 
I  St.  Petersburg  Times  had 
55,585  net  paid  cirulation.  On 
FYiday,  February  25,  it  was 
49,390.  These  are  new  all- 
time  records  for  this  aggres¬ 
sive  fast-growing  newspaper 
in  Florida’s  fastest  growing 
city. 

St.  Petersburg,  Florida 

Daily  TIMES  Sunday  | 

Represented  nationally  by 
Thait  &  Simpson  Co.,  Inc. 


Boston  Boy  Starts 
Headline  Craze 

Boston,  Mass. — ^A  nine-year 
old  Boston  boy  has  started  a 
craze  in  collections  that  ia 
sweeping  New  England.  J.  M. 
Boonin  has  a  collection  of  head¬ 
lines  from  newspapers  from  all 
over  the  world. 

He  is  the  nephew  of  Herman 
Goodman  of  the  Boston  Pott 
composing  room  staff,  and  his 
interest  was  first  aroused  dur 
ing  a  visit  to  the  newspaper 
He  started  collecting  Post  heads. 

APME  Study  Groups 
WUl  Meet  April  19-20 

Chairmen  and  members  of  the 
11  Continuing  Study  committees 
of  the  Associated  Press  Manag¬ 
ing  Editors,  Inc.,  will  meet 
April  19-20  in  Washington  for  a 
mid-year  checking-up,  it  is  an¬ 
nounced  by  Vicechairman  Nor¬ 
man  E.  Isaacs,  St.  Louis  (Mo.) 
Star-Times.  Chairman  L.  R. 
Blanchard,  Gannett  Newspapers, 
is  expected  to  return  from 
Europe  in  time  for  the  meetings. 
■ 

Appraisal  Filed 

Washington — Personal  effects 
and  holdings  of  $2,221,711  were 
listed  in  the  appraisal  of  the 
estate  of  Eleanor  Patterson,  late 
owner  of  the  Times-Herald,  filed 
in  District  Court  here.  Largest 
item  was  stocks,  listed  at  $1,- 
437,116.  Other  large  holdings 
included  equipment  in  the 
Times-Herald  plant,  $357,728. 


SALISBURI 

NORTH  CAROLINA'S 

1PER  CAPITA 
MARKET 
IS  A  ONE 
PAPER  MARKET 


The  combined  circulation  of  i 
all  Carolina  metropolitan 
papers  in  Rowan  County  is  ! 
less  than  3,000. 


The  POST 

has  daily  and  Sunday 
circulation  of  over  15,000 


WARD-eRIFFITH  COMPANY 
KaprasaaMIvas 
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are  rolling — in  Madison  Square 

Garden. 

Mobilized  from  mass  rehearsals  at  Sarasota, 
Florida;  from  Europe;  from  the  Americas  and 
your  home  town,  the  mightiest  array  of  simon- 
pure,  entertainment  talent  the  world  has  ever 
seen  under  one  top  is  sharpening  up  for  the 
New  York  1949  opening  of  the  Ringling  Bros  and 
Barnum  &  Bailey  Circus,  Wednesday  night, 
April  6. 

The  New  York  premiere  is  the  nation's — 
and  the  nations'. 

In  Shanghai,  Capetown,  Oslo  and  Paris  it  is 
spot  news  to  the  amusement  world.  Even  the 
Iron  Curtain  rolls  naively  up  and  down  to  tab 
the  curtain  calls  when  the  Big  Show  takes  its 
bows.  The  Politburo's  great  dancing  bears  are 
suckers  for  the  clowns  when  the  band  begins 
to  play. 

Bigger  and  better  than  ever — the  more  it 
changes  the  more  it  is  the  same — the  Big  Show 
dolls  up  for  the  great  night,  the  magic  night, 
when  all  of  us  again  are  given  to  see  with  the 
eyes  of  a  child. 

Press  Staff  of  The  Greatest  Show  On  Earth 

ROLAND  BUTLER.  Cen.  Press  Rep. 

FRANK  BRADEN.  Stars  Man  •  ALLEN  LESTER 
WILLIAM  FIELDS  •  EDWARD  JOHNSON 
GARDNER  WILSON 
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Congress  Roll  Lists  50 
F  r  om  J  our  nalismRanks 


By  James  J.  Butler 

WASHINGTON— In  spite  of  the 
huge  turnover  in  Senate  and 
House  seats  in  last  November's 
election,  the  current  Congress 
includes  more  newspaper- 
trained  members  than  served 
during  the  80th  Session. 

The  national  legislature  has 
50  present  or  former  journalists 
in  its  ranks,  against  48  two 
years  ago.  While  11  members 
of  the  80th  Congress  no  longer 
are  in  office,  only  six  were  de¬ 
feated  at  the  polls.  Five  re¬ 
tired  on  other  grounds. 

In  the  80th  Congress,  both 
Houses  were  presided  over  by 
newspapermen — Senator  Arthur 
H.  Vandenburg  and  Speaker  Jo¬ 
seph  W.  Martin,  Jr.  They  step¬ 
ped  down  when  Uie  Democrats 
won  numerical  control,  and  they 
were  succeeded  by  non-news- 
men — Vic^resident  Alben  W. 
Barkley  and  Speaker  Sam  Ray¬ 
burn. 

State-by-State  Who'«  Who 
Examination  of  the  1949  roster 
of  Congress  develops  the  fol¬ 
lowing  information; 

Senator  William  F.  Knowland 
(R. ),  of  California,  is  assistant 
publisher  of  the  Oakland 
(Calif.)  Tribune. 

A  Democrat  from  California, 
Franck  Roberts  Havenner,  de¬ 
scribes  himself  as  a  “newspaper 
writer,"  but  he  has  been  active 
in  political  life  as  a  state  or 
federal  official  since  1926. 

Rep.  Donald  L.  Jackson  (R.), 
worked  on  California  news¬ 
papers  before  entering  public 
relations  service,  and  he  served 
as  a  Marine  Corps  combat  corre¬ 
spondent. 

The  newsp^er  experience  of 
Rep.  Clinton  D.  McKinnon  (D.) 
of  California,  included  work  as 
a  reporter  or  an  editor  on  West 
Coast  newspapers;  as  owner  of 
the  San  Fernando  Valley  Times, 
from  1934  to  1943;  as  owner 
until  he  announced  his  candi¬ 
dacy  for  Congress,  of  the  San 
Diego  Daily  Journal,  which  he 
describes  as  “the  only  profitable 
metropolitan  newspaper  in  ffie 
United  States  to  be  started  in 
the  past  IS  years.” 

Rep.  Robert  F.  Sikes  was  a 
newspaper  publisher  when  he 
came  to  Congress  as  a  Florida 
Democrat  in  1940,  and  had  been 
president  of  the  Florida  Press 
Association.  He  has  sold  his 
newspaper  interests. 

Onetime  Sports  Editor 
Rep.  Barratt  O’Hara,  Illinois 
Democrat,  was  sports  editor  of 
the  St.  Louis  Chronicle,  in  1902; 
sports  editor  of  the  Chicago 
American,  1903-1905:  cable  edi¬ 
tor  of  the  Chicago  Chronicle  in 
1906;  Sunday  editor  of  the  Chi¬ 
cago  Examiner,  1907-1910;  edi¬ 
tor  of  the  Chicago  Magazine  and 
Sunday  Telegram,  1910  -  1912 — 
then  turned  to  law  and  politics. 

Rep.  Thomas  S.  Gordon  (D. ), 
was  on  the  business  side  of  the 
Polish  Daily  News  in  Chicago 
for  many  years. 

Rep.  Edward  H.  Jenison  (R.), 
is  editor  and  associate  publisher 
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of  the  Paris  ( Ill. )  Daily  Beacon- 
News. 

Rep.  Charles  M.  Price  (D.), 
was  on  the  staff  of  the  East  St. 
Louis  (Ill.)  Globe  Democrat, 
and  later  was  on  the  sports  staff 
of  the  St.  Louis  News-Review, 
and  is  a  member  of  the  National 
Baseball  Writers’  Association. 
He  represents  an  Illinois  district. 

Rep.  H.  R.  Gross  (R.),  of 
Iowa,  is  a  graduate  of  the  Mis¬ 
souri  School  of  Journalism,  and 
was  a  reporter  and  editor  from 
1921  to  1935. 

Rep.  Karl  M.  Le  Compte  (R.), 
of  Iowa,  has  been  publisher  of 
the  Corydon  (la.)  Times-Repub- 
lican  since  1910. 

Senator  Clyde  M.  Reed  of 
Kansas  publishes  the  Parsons 
(Kan.)  Sun,  of  which  he  also  is 
editor. 

Rep.  Thomas  R.  Underwood 
(D).  of  Kentucky,  is  editor  of 
the  Lexington  Herald,  and  a  for¬ 
mer  president  of  the  Kentucky 
Press  Association. 

Rep.  F.  Edward  Hebert  (D.), 
was  on  the  staffs  of  the  New 
Orleans  (La.)  States  and  New 
Orleans  Times  -  Picayune,  and 
was  city  editor  of  the  States 
when  elected  to  Congress. 

Only  Woman  in  Senate 

Senator  Margaret  Chase  Smith 
(R. ),  of  Maine,  was  associated 
with  her  late  husband  in  news¬ 
paper  publishing  before  his  elec¬ 
tion  to  Congress.  She  came  to 
Washington  as  a  secretary,  suc¬ 
ceeded  to  his  office  upon  his 
death,  and  this  year  became  the 
first  Republican  woman  electAi 
to  the  United  States  Senate. 
She  has  the  distinction  of  being 
the  only  woman  member. 

Senator  Henry  Cabot  Lodge 
(R. ),  of  Massachusetts,  began 
his  newspaper  career  on  the 
Boston  Evening  Transcript  in 
1924.  later  worked  for  the  New 
York  Herald  Tribune,  and  was 
a  Washington  correspondent  for 
the  latter  paper  for  several 
years,  until  1931. 

Rep.  Christian  A.  Herter  (R.>, 
of  Massachusetts,  was  associate 
editor  and  vicepresident  of  the 
Sportsman,  from  1927  to  1937. 

Rep.  John  F.  Kennedy,  who, 
like  Lodge  and  Herter,  lives  in 
Boston,  was  an  International 
News  Service  correspondent. 

Former  Speaker  Martin  pub¬ 
lishes  the  Evening  Chronicle  at 
North  Attleboro,  and  the  Frank¬ 
lin  Sentinel  at  Franklin,  Mass. 

Senator  Vandenburg  was  edi¬ 
tor  and  publisher  of  the  Grand 
Rapids  (Mich.)  Herald,  until  his 
appointment  to  the  Senate  in 
1927. 

Rep.  Harold  C.  Hagen  (R.),  of 
Minnesota,  is  editor  and  pub¬ 
lisher  of  the  Vester  heimen, 
Norwegian  newspaper. 

Rep.  Karl  Stefan  (R. ),  of 
Nebraska,  is  a  publishers’  repre¬ 
sentative. 

Rep.  Gordon  Canfield  (R.),  of 
New  Jersey,  was  a  reporter  for 
the  Passaic  (N.  J.)  Daily  News 
before  becoming  secretary  to  the 
late  Rep.  George  N.  Seger, 


whom  he  succeeded  in  Congress 
upon  Mr.  Seger’s  death. 

Rep.  Adam  Clayton  Powell, 
New  York  City  Democrat,  was 
an  editorial  writer  for  the  New 
York  Post,  in  1934. 

Second  Youngest  Man  in  House 

Rep.  John  C.  Davis,  Utica, 
N.  Y.  Democrat,  who,  at  the  age 
of  28,  is  the  second  youngest 
member  of  Congress,  ^ited  the 
Camden  Chronicle  when  he  was 
20  years  old,  and  now  is  a  vice- 
president  of  the  Earl  Ferris  Co., 
Inc.,  public  relations  firm. 

Rep.  Clarence  J.  Brown  (R. ), 
of  Blanchester,  O.,  is  active  in 
publication  of  several  weekly 
newspapers  in  Ohio. 

Rep.  Tom  Steed  ( D. ) ,  of  Okla¬ 
homa,  served  20  years  as  a 
newspaperman  on  Oklahoma 
dailies,  including  four  years  as 
managing  editor  of  the  Shawnee 
( Okla. )  News  and  Star,  and  was 
an  information  officer  in  the 
CBI  theatre  of  war. 

The  newspaper  background  of 
Rep.  A.  S.  Mike  Monroney  (D.), 
of  Oklahoma,  includes  five  years 
as  political  writer  for  the  Okla¬ 
homa  City  News. 

Harris  Ellsworth  (R. ),  of  Ore¬ 
gon,  was  graduated  from  the 
School  of  Journalism  of  the  Uni¬ 
versity  of  Oregon,  and  has  been 
publisher  and  part-owner  of  the 
Roseburg  ( Ore. )  News-Review 
since  1929.  He  has  been  presi¬ 
dent  of  his  state’s  publishers’ 
association  and  has  taught  jour¬ 
nalism. 

Former  Union  Official 

Rep.  George  M.  Rhodes  (D.), 
of  Pennsylvania,  is  a  former 
vicepresident  of  the  Reading 
Typographical  Union,  and 
served  as  business  manager  of 
the  Reading  Labor  Advocate. 
For  the  past  seven  years  he  has 
been  managing  editor  of  the 
New  Era,  AFL  weekly. 

Rep.  Harry  J.  Davenport  ( D. ) , 
of  McKeesport,  Pa.,  is  a  news¬ 
paper  publisher. 

Publisher  and  editor  of  the 
North  Pittsburgh  (Pa.)  Times, 
is  Rep.  Robert  J.  Corbett. 

Rep.  Aime  J.  Forand  (D.), 
was  a  newspaper  reporter  in 
Rhode  Island  before  he  became 
a  Congressman’s  secretary,  then 
moved  up  to  Congressman. 

The  youngest  member  of  Con¬ 
gress — Rep.  Hugo  S.  Sims,  Jr.,  of 
South  Carolina — also  is  a  news¬ 
paperman.  He  writes  for  “Edi¬ 
tor’s  Copy,”  an  international 
syndicate  operated  by  his  father. 
His  brother,  Edward  R.  Sims,  is 
a  Washington  newspaper  corre¬ 
spondent. 

Rep.  Francis  Case  (R.),  of 
South  Dakota,  once  covered  the 
legislative  body  of  which  he 
now  is  a  member — as  a  reporter 
for  the  Washington  (D.  C.) 

Post.  He  once  published  the  Cus¬ 
ter  County  (N.  D. )  Chronicle. 

Rep.  J.  Percy  Priest  ( D. ) ,  was 
a  member  of  the  editorial  staff 
of  the  Nashville  Tennessean 
from  1926  until  he  came  to  Con¬ 
gress  in  1940. 

Senator'  Arthur  V.  Watkins, 
Utah  Republican,  was  editor  of 
the  Vernal  (Utah)  Express,  in 
1914. 

Senator  Harry  F.  Byrd  (D. ), 
of  Virginia,  is  publisher  of  the 
Harrisonburg  News-Record,  and 
the  Winchester  Star,  Virginia 
dailies. 

Rep.  Hugh  B.  Mitchell 


150  Years  Old 

Keene,  N.  H. — A  century 
and  a  half  of  publication  was 
marked  last  week  by  the 
Keene  Sentinel. 

John  Prentiss,  founder  of  the 
weekly  New  Hampshire  Sen¬ 
tinel  during  the  struggling 
days  of  the  young  republic 
and  great-grandfather  of  the 
present  co-publisher.  John  W. 
Prentiss,  made  his  publishing 
dreams  come  true  in  1799 
when  he  planted  $5  down  on 
an  antique  handpress  and 
put  edition  number  one  on 
the  street. 


of  Washington,  a  former  United 
States  Senator,  was  on  the  edi¬ 
torial  staff  of  the  Everett 
(Wash.)  News  until  he  entered 
politics. 

Numerous  Publishers 

Rep.  Russell  V.  Mack  (R.),  of 
Washington,  joined  the  staff  of 
the  Aberdeen  Daily  World  in 
1913,  and  became  its  business 
manager  in  1920.  He  has  been 
publisher  and  owner  of  the 
Hoquiam  Washingtonian  since 
1934. 

Rep.  Alvin  E.  O’Konski  (R.), 
of  Wisconsin,  includes  in  his 
background  service  as  editor 
and  publisher  of  the  Montreal 
River  Miner,  Hurley,  Wis. 

Senator  Joseph  C.  O’Mahoney 
(D. )  went  from  the  Cheyenne 
(Wyo.)  State  Leader  city  desk 
into  politics  and  law,  and  was 
elects  to  the  Senate,  from 
Wyoming,  in  1934. 

Delegate  from  the  Territory 
of  Hawaii,  Joseph  R.  Farrington 
(R.),  who  has  all  the  privileges 
and  powers  of  a  congressman 
except  a  vote,  has  been  a  re¬ 
porter,  Washington  correspond¬ 
ent,  managing  editor,  and  pub¬ 
lisher  in  Philadelphia  and  in 
Honolulu. 

Rep.  Charles  W.  Vursell  (R.), 
of  Illinois,  has  been  publisher 
of  the  Salem  (Ill.)  Republican 
since  1916. 

Rep.  Herbert  A.  Meyer  (R  ), 
of  Kansas,  is  publisher  of  the 
Independence  (Kan.)  Daily  Re¬ 
porter. 

Rep.  T.  Milieu  Hand  (R.),  of 
New  Jersey,  is  publisher  of  the 
Cape  May  Star  and  Wave. 

Rep.  Cleveland  M.  Bailey 
(D.),  of  West  Virginia,  was  on 
the  ^itorial  staff  of  the  Clarkr 
burg  (W.  Va.)  Exponent. 

Rep.  Paul  W.  Shafer  (R.)  is 
editor  of  the  Bronson  (Mich.) 
Journal. 

The  newspaper  experience  of 
North  Carolina’s  Senator  Clyde 
R.  Hoey  goes  back  before  the 
turn  of  the  century.  A  journey¬ 
man  printer,  he  published  a 
small  newspaper  until  he  en¬ 
tered  the  practice  of  law  in 
1899. 

Senator  Karl  E.  Mundt  of 
South  Dakota,  Republican  who 
moved  from  the  House  to  the 
Senate  this  year,  is  editor  of 
Rostrum,  associate  editor  of 
Speaker,  editorial  writer  for 
Outdoor  America,  and  a  con¬ 
tributor  to  magazines. 


(D.), 
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nolfGI.AS  AIR(RAFT  COMPANY,  INC 


Supplied  by  tar  transport  (done, 
2V2  million  Berliners  sample  a 
new  way  of  life 


•  In  todays  diplomatic  Battle  for  Berlin,  hope 
for  democracy  is  being  kept  alive  for  millions 
in  Western  Europe  by  the  U.  S.  Air  F'orce. 


Flying  Douglas  aircraft  almost  exclusively, 
Yankee  crews  have  poured  over  half  a  million 
tons  of  supplies  into  Berlin  since  last  June.  This 
impressive  feat  has  strained  to  the  limit  our 
resources  in  air  transport.  It  has  shown  why  suffi¬ 
cient  cargo  planes  must  he  considered  essential 
to  any  modern  military  defense  program. 


Needed  — and  desperately  — are  larger,  faster 
types  of  aircraft  designed  exclusively  for  air 
transport.  And  to  meet  this  need.  Douglas  is  now 
building  the  giant  Douglas  DC-6A.  Able  to  Hy 
.SO.OOO  lb.  loads  at  300  mph.  the  DC-6A  will 
make  available  to  the  military  services  a  cargo 
transport  of  rugged  dependahility,  capable  of 
suf)|)lying  world- wide  bases  in  any  kind  of 
national  emergencv. 


»  SERVING  MANKIND  AROUND  THE  WORLD 


editor  &  PUBLISHER  for  April  2,  1949 


Papers  Defend 
Best-Seller  Book 
List  Systems 

Charging  a  recent  Saturday 
Review  of  Literature  article 
with  errors  in  fact  and  inter¬ 
pretation,  book  editors  of  the 
New  York  Times  and  New  York 
Herald  Tribune  this  week  de¬ 
fended  their  respective  meth¬ 
ods  of  compiling  Sunday  best 
seller  lists. 

Herbert  Lyons,  acting  book 
review  editor  of  the  Times,  ex¬ 
plained  the  Times’  chart  is 
based  on  reports  from  125  book 
stores  in  34  cities.  The  stores 
selected,  he  said,  are  those  do¬ 
ing  the  largest  volume  of  busi¬ 
ness  in  those  cities.  Number 
of  stores  selected  from  each 
city  is  determined  by  book 
sales,  population  and  reading 
public. 

He  said  Times  correspondents 
in  the  34  cities  each  week  wire 
reports  on  the  five  leading  fic¬ 
tion  and  five  leading  non-fic¬ 
tion  titles  for  the  previous 
week.  The  first  title  is  credit¬ 
ed  with  five  points,  the  next, 
four,  and  then  three,  two  and 
one. 

Reports  Are  Weighted 
’’Then  a  weighting  is  made 
to  take  account  of  the  fact  that 
some  book  stores  —  especially 
those  in  the  larger  cities — sell 
more  books  than  others,”  Mr. 
Lyons  said. 

The  16  books  with  the  high¬ 
est  totals  in  each  of  the  cate 
gories  are  listed  on  the  chart 
Soft-cover  volumes,  reprints 
and  new  editions  of  old  favor¬ 
ites  are  not  listed. 

“There  is  a  continuing  effort 
to  check  reporting  sources  and 
to  correct  weighting  as  cir¬ 
cumstances  change.”  he  said. 
“If  the  SRL  can  devise  a  better 
system,  we  shall  welcome  It,” 
he  added. 

Merely  News  Report 
Irita  van  Doren.  Herald  Trib 
une  literary  editor,  explained 
her  paper’s  best  seller  list 
“makes  no  claim  to  being  a 
quantitative  analysis  of  best 
sellers,”  but  is  merely  a  news 
report  from  booksellers  each 
week  on  the  books  people  are 
buying  and  reading. 

Basis  of  the  HT  chart  is  a 
list  of  169  stores  (including 
branches)  in  67  cities.  Dealers 
each  week  send  in  titles  of  the 
six  leading  books  in  each  of 
the  two  categories — ^fiction  and 
non-fiction.  ’The  original  list  of 
stores  was  compiled  after  con¬ 
sultation  with  leading  book 
publishers,  Mrs.  van  Doren 
said,  and  has  since  been  modi¬ 
fied  and  expanded. 

“We  chose  stores  that  had  a 
good  reputation  as  booksellers, 
and  that  within  their  districts 
had  representative  trade,”  she 
•aid  The  stores  cooperate  witn 
the  HT  Bookstore  Plan,  which 
permits  customers  of  the  store 
to  subscribe  to  the  HT  Book 
Review  at  a  special  rate. 

Listed  by  Stores 
A  book  must  be  reported  by 
at  least  three  stores  before  it 
appears  on  the  chart.  Unlike 
the  Times,  the  HT  chart  lists 


the  stores  themselves,  with  dots 
across  from  the  books  they  have 
reported.  Not  all  the  dealers 
report  every  week,  but  on  a 
typical  week  the  chart  con¬ 
tains  reports  from  about  70 
stores. 

Mrs.  van  Doren  said  her 
paper  does  not  weight  the  re¬ 
ports  in  any  way.  She  declared 
the  weaknesses  of  charting  the 
country’s  reading  habits  are 
the  weaknesses  of  the  book  in¬ 
dustry  as  a  whole,  “and.  in  15 
years  of  experience,  we  have 
not  found  them  either  so  num¬ 
erous  or  so  widespread”  as  the 
SRL  article  claimed. 

■ 

ANPA  Protest  Halts 
Supplement  Rate  Hike 

An  Interstate  Commerce 
Commission  hearing  scheduled 
for  March  28  was  cancelled 
when  the  Southern  Pacific 
Railroad  announced  it  had 
called  off  its  proposed  increased 
baggage  car  rate  for  newspaper 
supplements. 

The  railroad  planned  to  raise 
its  rates  from  61  cents  a  hun¬ 
dred  pounds  to  90  cents  on  the 
route  between  San  Francisco 
and  Portland,  Ore.,  and  Seattle, 
Wash.  The  American  Newspa¬ 
per  Publishers  Association  pro¬ 
tested  on  behalf  of  the  Amer¬ 
ican  Weekly  and  West  Coast 
publishers.  The  61  cent  rate 
has  been  in  effect  since  Jan.  1, 
1947,  according  to  R.  A.  Cooke, 
manager  of  ANPA  Traffic  De¬ 
partment. 

■ 

Independent  Union 
On  ^quirer  Wins 

Cincinnati,  O. — ^By  a  vote  of 
82  to  27,  the  Enquirer  Editorial 
Employes’  Professional  Associa¬ 
tion,  an  independent  union,  de¬ 
feated  the  Guild  and  won  the 
right  to  continue  as  bargaining 
agent  for  that  paper  in  an  elec¬ 
tion  March  24. 

Ten  out-of-town  correspond¬ 
ents  were  permitted  to  vote  by 
mail,  their  ballots  enclosed  in 
double  envelopes.  The  Guild’s 
protest  that  mail  voting  was  un- 
American  was  overruled  by  the 
National  Labor  Relations  Board 
officers. 

EEPA  has  been  bargaining 
representative  for  eight  years. 

■ 

Annenberg  Receives 
Medal  and  Citation 

Philadelphia  —  The  “Share 
Your  Knowledge”  Award,  high¬ 
est  honor  of  the  Philadelphia 
Club  of  Printing  House  Crafts¬ 
men.  was  presented  March  26 
to  Walter  H.  Annenberg.  editor 
and  publisher  of  the  Philadel¬ 
phia  Inquirer. 

The  award  consists  of  a  gold 
medal  and  citation.  It  was  pre¬ 
sented  to  Mr.  Annenberg  at  a 
dinner  attended  by  1,400  per¬ 
sons. 

■ 

Mrs.  Oliver  Dies 

Plattsburgh,  N.  Y. — Mrs.  An¬ 
na  Elizabeth  Mannix  Oliver, 
widow  of  Carlos  H.  Oliver,  and 
vicepresident  and  treasurer  of 
the  Pres-s-Republican  Publishing 
Co..  Inc.,  died  March  21  after  a 
short  illness.  Her  sister,  Mrs. 
’Thomas  P.  Dunphy,  is  president 
of  the  publishing  company. 


U.  S.  Newsmen 
Take  Part  in 
Culture  Parley 

Several  well-known  new^>a- 
permen  took  active  roles  in  the 
Cultural  and  Scientific  Confer¬ 
ence  for  World  Peace  last 
weekend  in  New  York  City. 

A  keynote  speaker  was  T.  O. 
Thackrey,  editor  and  publisher 
of  the  New  York  Post  Home 
News.  Lengthy  excerpts  from 
his  talk  criticizing  U.S.  foreign 
policy  were  reprinted  in 
Pravda. 

Consensus  of  a  panel  on 
mass  communications  was  that 
the  various  media  were  not  be¬ 
ing  used  for  peace  in  the  United 
States.  Among  the  speakers  at 
this  session  were  I.  F.  Stone, 
New  York  Post  Home  News 
columnist:  Victor  Bernstein, 

formerly  of  PM;  Arthur  Gaeth, 
radio  commentator]  and  Jiri 
Hronek  of  Czechoslovakia,  sec¬ 
retary-general  of  the  Interna¬ 
tional  Organization  of  Jour¬ 
nalists. 

Downes  Hits  Iron  Curtains 

Olin  Downes,  music  critic  of 
the  New  York  Times,  presid¬ 
ing  at  the  Fine  Arts  Panel, 
declared  the  Conference  was 
held  "in  the  be.st  tradition  of 
American  democracy.” 

“As  for  my  own  presence 
here.”  he  stated,  “I  am  neither 
Fascist,  not  Communist,  nor 
politician.  I  am  a  special  stu¬ 
dent  of  music  and  an  American 
citizen  born  and  bred  .  .  .  who 
detests  iron  curtains  whenever, 
wherever,  or  by  whom  low¬ 
ered.” 

Tickets  were  at  a  premium 
to  the  Writing  and  Publishing 
session  and  reporters  were  told 
that  once  they  left  the  confer¬ 
ence  room,  even  to  telephone, 
they  could  not  return. 

Members  of  the  editorial 
staff  of  the  Post  Home  News, 
from  Managing  Editor  Jerome 
J.  Karpf  down,  posted  an  anti- 
Stalinism  declaration  on  the 
city  room  bulletin  board  and 
announced  they  had  given  $50 
to  the  Americans  for  Intellec¬ 
tual  Freedom,  sponsors  of  a 
rival  conference. 

Thackrey  versus  AIF 

The  Post  Home  News  pub¬ 
lished  an  exchange  of  telegrams 
between  Mr.  Thackrey  and  the 
AIF,  in  which  the  publisher 
offered  to  give  the  same  talk 
before  the  group  as  he  gave 
at  the  C  and  S  conference. 
Difficulties  over  programming 
were  discussed  and  finally  the 
AIF  told  Mr.  Thackrey:  “You 
cannot  play  both  sides  of  the 
street  or  as  the  New  York 
idiom  runs  ‘You  cannot  dance 
at  the  same  time  at  two  wed¬ 
dings’.” 

Mr.  Thackrey’s  final  retort 
was:  “I’m  sorry  to  see  your 
wedding  turn  into  a  funeral 
for  intellectual  freedom.  Sorry 
but  you're  right.  I  couldn’t 
have  danced  to  that  tune.” 
s 

JWT  Appointed 

San  Francisco  —  The  San 
Francisco  Chronicle  has  retained 
J.  Walter  Thompson  Co.  to  han¬ 
dle  its  advertising. 


Political 
Hybrid  Balks 

Dave  Chapman,  editor  of  the 
Lake  Odessa  (Mich.)  Wave,  is 
a  candidate  for  Justice  of  the 
peace  on  the  Democratic  ticket 
at  the  spring  election  April  4. 
but  he’s  not  happy  about  it.  In 
an  editorial  in  his  newspaper, 
Chapman  blamed  his  nomina¬ 
tion  on  “the  evils  of  not  going 
to  caucuses.”  He  wrote,  “Im¬ 
agine  my  surprise  to  find  myself 
running  for  office  on  the  Demo¬ 
cratic  ticket.” 

Chapman  is  a  Republican. 


Newsmen  Walk  Out 
When  Curtain's  Drawn 

Raleigh,  N.  C. — North  Caro¬ 
lina  newsmen  staged  a  walkout 
on  the  Joint  Appropriations 
Committee  of  the  Legislature 
after  a  ruling  that  they  could 
not  report  on  discussions  in 
“executive  session.” 

Chairman  Frank  Taylor  said 
no  report  could  be  made  of  dis¬ 
cussion  and  the  names  of  mem¬ 
bers  making  motions  could  not 
be  used. 

The  newsmen  argued  State 
law  required  the  Joint  Com¬ 
mittee  to  meet  in  open  session 
when  considering  the  budget. 
Mr.  Taylor  repli^  it  had  been 
the  custom  for  reporters  to 
abide  by  the  executive  session 
rule  since  1929. 

All  newspapermen  walked 
out  of  the  meeting  except  Lynn 
Nisbet  of  the  North  Carolina 
Association  of  Afternoon  Dail¬ 
ies  and  Carl  Goerch,  radio  re¬ 
porter  and  editor  of  the  Sfote 
magazine 

■ 

Arbitration  Awards 
Sustain  Publishers 

’Two  recent  arbitration  awards 
Involving  guild  contracts  have 
sustained  the  positions  taken 
by  publishers. 

The  St.  Louis  (Mo.)  Post- 
Dispatch  was  upheld  in  its  re¬ 
fusal  to  add  a  $5.50  cost-of- 
living  increase  to  the  $100  top 
minimum. 

•ITie  Albany  (N.  Y.)  Times- 
Union  was  permitted  to  reduce 
a  classified  salesman’s  commis¬ 
sion  rate  despite  a  “no-pay- 
cuts”  agreement.  ’The  arbitra¬ 
tion  board  found  that  the  pub-  ' 
lisher  had  succeeded  in  reserv- 
ing  the  right  to  set  rates. 

■ 

Beaverbrook  Tells 
How  to  Lose  Money 

Dedicating  the  new  plant  of 
the  Nassau  Tribune  in  the 
Bahamas  recently.  Lord  Beaver 
brook,  the  British  publisher, 
declared: 

“I  am  told  that  betting  on  the 
horses  is  the  quickest  way  to 
lose  money.  Wine  and  women 
are  supposed  to  be  pleasant 
ways  to  lose  money.  But  I  am 
sure  the  most  certain  way  to 
lose  money  is  to  go  into  the 
newspaper  business.” 

Lord  Beaverbrook  flew  to 
Nassau  in  his  private  plane  from 
his  retreat  at  Spanish  Wells.  He 
is  a  long-time  friend  of  the 
Tribune’s  editor,  Etienne  Du- 
puch. 
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Association  of  American  railroads 


Transportation  Building 

Washington  6.  D.  C. 


WILLIAM  T.  FARICY 
FRCSIOCNT 


April  1,  1949 


To  the  PRESS  and  RADIO: 


Subject:  THE  RAILROADS*  FUTURE 

Newspaper  and  radio  people  frequently  ask  about  the  future 
of  our  railroads  —  what  the  railroads  will  be  like  in  the  years 
ahead,  and  where  they  will  fit  into  the  transportation  picture. 


Prophecy  is  a  risky  business  at  best,  but  of  one  thing  we 
can  be  certain:  we  shall  always  have  railroads.  We  shall  have  them 
because  only  in  trains  of  cars  on  tracks  is  it  possible,  or  will  it  be 
possible,  to  produce  mass  transportation  with  the  necessary  economy  in 
manpower,  materials  and  mechanical  power. 

There  is  no  question  that  the  population  of  the  United  States 
will  continue  to  grow,  and  this  will  mean  increased  demand  for  trans¬ 
portation  service.  To  meet  this  greater  demand,  the  railroads  will 
grow  in  strength  and  capacity. 


The  railroads  of  the  future  will  be  better  physically  than 
the  railroads  of  today,  just  as  today's  railroads  are  better  than 
those  of  yesterday. 

The  real  uncertainty  is  whether  the  railroads  will  be  able 
to  take  in  enough  money  to  meet  costs  and  at  the  same  time  produce  a 
reasonable  rate  of  return  on  net  investment,  which  is  so  essential  if 
we  are  to  continue  to  have  the  sort  of  railroads  this  country  needs  to 
carry  its  commerce  and  serve  it  in  defense. 

Railroad  revenues  depend  on  two  things:  traffic  and  rates. 
First  of  all,  there  must  be  a  sufficient  volume  of  business  for  the 
railroads  to  handle.  But  regardless  of  the  volume  of  traffic,  revenues 
will  not  be  adequate  unless  the  rates  are  compensatory. 


Sincerely  yours. 


editor  i  PUBLISHER  lor  A[.U  2.  IM9 


Bureau  Issues 
Cost  Guide 
For  Advertisers 

Top  planners  of  national  ad¬ 
vertising  schedules,  as  repre¬ 
sented  by  the  membership  of 
the  Media  Men’s  Association  of 
New  York,  got  their  first  look 
March  24  at  a  working  tool  de¬ 
signed  to  help  calculate  costs  of 
national  advertising  in  news¬ 
papers. 

The  book  “How  Much  Will  It 
Cost?"  a  212-page  volume  of 
newspaper  advertising  cost  data 
just  published  by  the  Bureau  of 
Advertising,  American  News¬ 
paper  Publishers'  Association, 
was  shown  publicly  for  the  first 
time  to  the  Media  Men's  Asso¬ 
ciation  at  its  monthly  dinner  in 
New  York,  by  William  G.  Bell, 
the  Bureau's  director  of  re¬ 
search. 

"Every  advertising  agency 
which  has  the  task  of  mapping 
national  campaigns  owes  thanks 
to  newspapers  and  their  bureau 
of  Advertising  for  making  this 
intensely  practical  reference 
work  available."  John  J.  Flana¬ 
gan.  director  of  publications 
media  of  McCann-Erickson,  and 
president  of  the  Association,  de¬ 
clared. 

The  new  cost  book  shows  cost 
figures  for  5,000,  10.000,  20,000, 
and  30,000-line  campaigns  in  va¬ 
rious  combinations  of  news¬ 
papers  for  the  whole  U.S.,  for 
each  of  the  48  states  and  the 
District  of  Columbia,  for  the  ma¬ 
jor  geographic  divisions,  and  for 
Canada  and  principal  U.S.  pos¬ 
sessions. 

Copies  are  being  made  avail¬ 
able  by  the  Bureau  on  request 
through  its  offices  in  New  York. 
Chicago  and  San  Francisco. 

Introduction  of  the  new  Bu¬ 
reau  publication  shared  the  spot¬ 
light  at  the  dinner  with  the 
showing  of  the  slide  presenta¬ 
tion,  “Newspaper  Efficiency  and 
the  Food  Manufacturer,”  prod¬ 
uct  of  the  American  Association 
of  Newspaper  Representatives, 
by  H.  James  Gediman  of  Hearst 
Advertising  Service. 

The  AANR  presentation  was 
given  by  the  New  York  chapter, 
on  invitation  by  the  Media  Men's 
Association. 

“The  study  brings  to  light  the 
dilemma  of  rising  costs  and 
narrowing  profits  facing  every 
advertiser,”  commented  Mr. 
Flanagan,  “and  offers  some  in¬ 
teresting  alternatives." 

Stephen  Miahoney  of  Burke, 
Kuipers  &  Mahoney,  AANR 
chapter  president,  announced  to 
the  media  men  that  the  presen¬ 
tation  is  available  for  showing 
to  all  food  manufacturers  and 
their  agencies. 

“Our  primary  purpose,”  said 
Mr.  Miahoney,  “is  to  present  the 
facts  we  have  uncovered  in  the 
hope  they  may  prove  helpful  in 
solving  the  cost-profit  problems.” 

■ 

Apple  Ad  Tax  Void 

Charleston.  W.  "Va. — ^West 
Virginia’s  penny-a-bushel  apple 
tax  for  advertising  and  crop  de¬ 
velopment  has  been  declared 
unconstitutional  by  the  state's 
supreme  court  on  the  ground 
it  is  not  “a  public  purpose.” 


Stephen  P. 
Mahoney,  lohn 
I.  Flanagan 
and  H.  James 
Gediman 
(left  to  right) 
discuss  AANR 
presentation  at 
its  showing 
before  media 


Sunday  Edition 
Editor  Named 
In  Binghamton 

Binghamton,  N.  Y. — Publica¬ 
tion  of  a  Sunday  edition  of  the 
Binghamton  Press  starting  in 
September  or  sooner  will  mean 
that  every  major  upstate  New 
York  urban  area  will  have  a 
seven-day  newspaper. 

The  Binghamton  area,  which 
has  a  population  of  150,000,  is 
the  only  community  of  its  size 
in  which  a  Sunday  edition  Is 
not  published.  The  city  has  not 
had  a  Sunday  paper  since  1922 
when  one  was  published  by  the 
Binghamton  Sun  for  six  months. 

Local  News  Stressed 

Fred  W.  Stein.  Press  editor, 
announced  that  Kimball  Davis 
will  be  editor  of  the  new  Sun¬ 
day  paper.  Davis  has  been  with 
the  Press  since  graduation  from 
Amherst  College  in  1936. 

Contracts  for  features  and 
comics  for  the  new  edition  have 
been  signed,  Mr.  Stein  said. 
Community  news  and  features 
will  be  emphasized  and  there 
will  be  detailed  coverage  of 
Southern  and  Upstate  New 
York. 

"The  Sunday  edition,”  Mr. 
Stein  said,  "is  not  the  result 
of  any  spur-of-the-moment  de¬ 
cision.  For  several  years,  we 
have  recognized  the  growing 
demand  for  a  Sunday  edition. 
Until  now,  however,  a  scarcity 
of  newsprint  has  made  the  ven¬ 
ture  impossible.” 

The  Press  is  a  Gannett  news 
paper. 


Empire  Edition 

Astoria,  Ore.  —  Astorian-Bud- 
get’s  1949  Sunset  Empire  edition 
was  mailed  in  blue  and  white 
wrappers  on  which  was  under¬ 
printed  a  silver-sided  salmon. 
The  48-page  special  edition  con¬ 
tained  2.925  inches  of  paid  ad¬ 
vertising. 

■ 

Dangerous  Age 

Worcester,  Mass.  —  Teen 
Topics  Columnist  Nancy  Lowe 
Murphy  and  Staff  Photographer 
Paul  B.  Moberg  of  the  Worcester 
Gazette,  ran  into  an  epidemic 
of  mumps  while  gathering  news 
on  local  teeners.  And  both  of 
them  got  the  mumps. 


Foreign  Paper 
Group  Formed, 
Reds  Barred 

A  new  association,  barring 
“purely  propaganda  publica¬ 
tions”  has  been  formed  by  pub¬ 
lishers  of  New  York  City’s  for¬ 
eign  language  newspapers.  Vic¬ 
tor  F.  Bidder,  Staats  -  Herold 
publisher,  is  president. 

Mr.  Bidder  called  the  meeting, 
attended  by  representatives  of 
papers  printed  in  Arabic.  Czech. 
Finnish,  French,  German, 
Greek,  Hungarian,  Norwegian, 
Polish,  Russian,  Slovak  and 
Swedish.  The  organization  set 
up  was  titled  New  York  City 
Association  of  Foreign  Lan¬ 
guage  Newspapers. 

'Don't  Want  Subversives' 

Speaking  for  Mr.  Bidder,  who 
is  now  vacationing  in  Florida. 
John  J.  Schorsch,  Staats-Herold 
advertising  manager,  said  the 
ban  on  "propaganda”  publica¬ 
tions  would  exclude  Communist¬ 
line  publications.  "We  don’t 
want  subversives  in  our  group,” 
he  added. 

He  said  Mr.  Ridder  called 
the  organizational  meeting  be¬ 
cause  he  felt  there  was  a  “great 
need”  for  a  united  voice  to  rep¬ 
resent  the  foreign  language 
group  in  such  matters  as  labor 
problems,  proposed  postal  rate 
increases  and  other  situations. 

Other  officers  elected  include: 
Col.  Sigurd  Arnesen,  publisher 
of  the  Nordisk  Tidende,  Nor- 
wegian-language  paper,  first 
vicepresident:  George  P.  Johan¬ 
sen,  publisher  of  North  Star. 
Swedish-language  paper,  second 
vicepresident,  and  Max  Kauf¬ 
man,  general  manager  of  Nowy 
Swiat,  Polish-language  paper, 
secretary-treasurer. 

■ 

$86  in  Youngstown 

Youngstown — Wage  increases 
ranging  from  7V&  to  14%  are 
provided  in  a  new  contract  be¬ 
tween  the  Vindicator  Printing 
Co.  (Youngstown  Vindicator) 
and  the  Youngstown  Newspaper 
Guild.  Severance  pay  maxi¬ 
mum  was  increased  from  24  to 
28  weeks.  New  top  minimum 
in  the  key  editorial  classifica¬ 
tion  was  upped  from  $80  to  $86, 
after  five  years,  while  the  be¬ 
ginning  rate  is  raised  from  $39 
to  $44. 


Bureau  Study 
Analyzes  Soap, 
Detergent  Field 

Soap  sales  to  consumers  (in¬ 
cluding  synthetic  detergents  but 
excluding  toilet  soaps)  have 
been  growing  so  fast  that  ma.-- 
ket  saturation  may  be  near 
thus  foreshadowing  perhaps  the 
keenest  competition  in  years  in 
the  always  hotly  contested  soap 
field,  the  Bureau  of  Adertising 
ANPA,  said  this  week. 

The  success  of  the  new  syn¬ 
thetics,  which  find  their  b«; 
markets  primarily  in  hard-wate: 
areas,  has  produced  an  opposite 
reaction  in  the  field  of  laundn 
bar  soaps  which,  though  losing 
ground  in  hard-water  markets 
continue  to  hold  their  own 
where  the  water  is  soft  and  the 
synthetics  apparently  offer  fewer 
advantages,  it  was  added. 

These  two  major  conclusions 
were  offered  by  the  Bureau  as 
it  released  a  new  presentation, 
“Market  Trends  for  Packaged 
Soaps.  Synthetic  Detergents  and 
Laundry  Bar  Soaps,”  for  show¬ 
ings  to  advertisers  and  agencies 
in  the  soap  field  by  the  Bureau's 
New  York.  Chicago  and  San 
Francisco  sales  staffs. 

A  companion-piece  to  the  1948 
presentation,  "Evaluating  the 
Market  for  Synthetic  Deterg¬ 
ents,”  the  new  analysis  is  based 
on  findings  of  Monthly  Grocery 
Inventories  conducted  by  news¬ 
papers  in  12  major  markets  and 
coordinated  by  the  Bureau. 

The  Bureau  cited  the  climb  of 
non-liquid  synthetic  detergents' 
sales  from  69,000,000  pounds  in 
1948's  first  quarter  to  120,000,000 
pounds  in  the  fourth  quarter,  as 
announced  by  Roy  W.  Peet. 
manager  of  the  Association  of 
American  Soap  &  Glycerine  Pro¬ 
ducers. 

The  new  analysis,  therefore, 
has  been  designed  for  continu¬ 
ous  updating  in  order  to  give 
soap  manufacturers  and  their 
agencies  at  any  time  a  virtually 
current  picture  of  market  trends. 

New  proof  of  the  ease  with 
which  synthetics  invade  haixi 
water  areas  as  contrasted  with 
their  tough  going  where  water 
is  soft  is  given  in  one  of  the  28 
charts  of  the  new  study,  show¬ 
ing  the  detergents  with  only 
5.9%  of  the  laundry  soap  market 
in  three  soft-water  markets 
against  36.2%  of  the  laundry 
soap  market  in  two  hard-water 
cities.  Conversely,  laundry  bar 
soaps  in  the  three  Mft-water 
cities  loom  strong  with  48.8  f 
of  the  market,  while  in  the 
hard-water  areas  their  share 
sags  to  only  28.4%. 

Newspapers  whose  inventories 
provided  the  basic  data  for  the 
analysis  include  the  Boston 
{ Mass. )  Herald-Traveler,  Cin¬ 
cinnati  (O. )  Post,  Doyton  (0.) 
Journal  -  Herald,  Gary  (Ind.) 
Post  -  Tribune,  Indianapolis 
(Ind.)  News  &  Star,  New  YorK 
World-Telegram,  Los  Angeles 
newspapers  ( Daily  News,  Exam¬ 
iner,  Herald-Express  and  Times 
St.  Louis  (Mo.)  Globe-Demo¬ 
crat,  San  Francisco  (Calif.) 
aminer,  Toledo  (O. )  Blade. 
Washington  (D.  C.)  Times-B^- 
aid  and  Winston-Salem  (N.  L 
Journal  &  Twin  Cities  Sentinel. 
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John  J.  Flanagan  directs  the  in¬ 
vestment  of  anywhere  from  three 
to  four  million  dollars  in  news¬ 
paper  space  out  of  McCann- 
Erickson’s  New  York  office  for 
such  leading  newspaper  spenders 
as  National  Biscuit.  Golden  Wed¬ 
ding  Whiskey,  Flit,  Bosco,  etc. 


''I  read  Editor  &  Publisher 
at  home 


SAYS  JOHN  J.  FLANAGAN,  MEDIA  DIRECTOR,  McCANN-ERICKSON,  INC. 
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“I  used  to  read  EDITOR  & 
PUBLISHER  infrequently  as 
it  passed  across  my  desk.  All 
trade  publications  pass  over  it. 
E  &  P  interested  me  and  when  I 
got  it  home  I  started  reading  it 
thoroughly  and  regularly.  I  think 
it  gives  me  a  better  picture  of  what 
newspapers  are  doing,  recaps  on 
situations,  trends  in  business,  ana¬ 


lytical  data,  success  stories — and 
by  this  I  mean  what  somebody  is 
doing  to  make  his  newspaper  more 
readable,  how  he  used  his  col¬ 
umns  for  advertising  and  made  a 
success  of  it.  etc.  That  is  why  I 
have  a  high  general  interest  in 
EDITOR  &  publisher’s  issues 
and  their  services.” 


EDITOR  &  PUBLISHER 

.  .  .  lo  fiell  Uig-Monvy  Xeirttpappr  Bugern 


VITAL  STATISTICS  .  .  .  Last  year  44  top  advertising  agencies  billed  over  a  billion 
dollars  (in  all  media).  It  is  within  this  group  that  E.  &  P.  is  read  and  rated  highly. 
That  is  why  there  is  no  more  direct,  economical  or  resultful  way  of  reaching  the 
actual  buyers  of  newspaper  space  in  these  big-money  agencies  than  via  the  advertising 
pages  of  Editor  &  Publisher. 
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Meinholtz  Hits 

Communication 

Proposals 

Several  proposals  to  be  sub¬ 
mitted  to  the  Administrative 
Telephone  and  Telegraph  Con¬ 
ference  in  Paris  next  month 
would,  if  adopted,  “turn  the 
clock  back  30  years  as  far  as 
press  transmission  is  concerned,” 
Fred  E.  Meinholtz,  director  of 
communications  for  the  New 
York  Times,  said  this  week. 

Mr.  Meinholtz  said  the  pro¬ 
posals  have  been  forwarded  by 
the  State  Department  to  the  In¬ 
ternational  Telecommunication 
Union  at  Geneva. 

Press  Would  Suiier 

Among  the  recommendations 
of  the  United  States  govern¬ 
ment  are: 

Abolition  of  the  CDE  and  LC 
deferred  half-rate  message  class¬ 
ifications;  increase  of  12V4%  for 
overnight  deferred  messages, 
and  the  unification  of  the  plain 
language  message  and  code 
classifications — with  a  reduction 
of  25%  for  the  plain  language 
messages  and  an  increase  of 
25%  for  code  messages. 

At  the  present  time.  Mr.  Mein¬ 
holtz  said,  only  about  8%  of 
outgoing  and  incoming  messages 
are  transmitted  at  full  rate.  On 
the  other  hand,  20%  of  the  out¬ 
going  and  25%  of  the  incoming 
international  telegraph  wordage 
during  1948  was  filed  at  LC 
deferred  rates. 

If  the  LC  rate  is  abolished, 
he  said,  the  press  “will  suffer 
much  heavier  transmission  de¬ 
lays  on  dispatches  because  of 
the  influx  of  messages  formerly 
filed  at  deferred  rates  moving 
upwards  into  the  new  unifi^ 
ordinary  full  rate  classification. 

$10,000-a-Year  Increase 

“Since  many  messages  now 
transmitted  at  full  rates  will  be 
filed  at  urgent  rates  because  of 
the  congestion  in  the  full  rate 
classification,  likewise,  press 
message  of  an  important  na¬ 
ture  will  also  be  filed  at  urgent 
press  ,rate,  thus  quadrupling 
transmission  cost  and  turning 
the  clock  back  30  years  as  far 
as  press  transmission  is  con¬ 
cerned. 

“Not  since  World  War  I  has 
it  been  necessary  to  file  press 
dispatches  at  full  commercial 
rates  to  insure  delivery  in  rea¬ 
sonable  time.  During  World 
War  I  press  dispatches  were 
delayed  more  than  24  hours  in 
transmission  across  the  Atlantic 
and  at  least  three  days  across 
the  Pacific.” 

He  estimated  that  the  elimina¬ 
tion  of  the  LC  rate  alone  would 
cost  the  Times  more  than  $10,000 
a  year. 

Invited  to  Conference 

M!r.  Meinholtz  attended  the  In¬ 
ternational  Conference  in  Cairo 
in  1938  and  in  Atlantic  City  in 
1947,  the  Third  In  ter- American 
Telecommunications  Conference 
in  Rio  de  Janeiro  in  1945,  and 
the  British-American  conference 
in  Bermuda  in  1945. 

The  State  Department  this 
week  told  Mr.  Meinholtz  he 
would  get  an  invitation  to  at¬ 
tend  the  Paris  Conference. 


Capper  Papers 
Reject  Liquor  Ads 

Topeka,  Kan.  —  The  Topeka 
Daily  Capital  and  Topeka  State 
Journal  will  reject  advertise¬ 
ments  for  whisky  and  other 
hard  liquor,  although  the  state 
has  gone  wet.  Announcement 
of  the  policy  for  the  Capper 
Newspapers  has  been  made  by 
F.  B.  Cunningham,  advertising 
manager  for  the  Topeka  News¬ 
paper  Printing  Co. 

Several  requests  for  space 
have  been  received  and  rejected 
already,  Mr.  Cunningham  said. 
Most  were  from  Kansas  City 
firms,  offering  to  furnish  price 
lists  and  transportation. 

“Get  Thee  Behind  Us,  Satan” 
was  the  title  of  an  editorial  in 
the  Hutchinson  (Kan.)  News- 
Herald,  informing  readers  that 
an  order  for  four  full  pages  of 
liquor  advertising,  with  a  check 
for  a  tidy  sum,  had  been  turned 
down.  The  answer  to  all,  the 
paper  said,  is  “nothing  doing.” 


Murder  Confession 
Story  Wins  Prize 

Denver,  Colo.  —  Three  staff 
members  of  the  Rocky  Mountain 
News  and  two  from  the  Denver 
Post  annexed  top  prizes  in  the 
Denver  Press  Club’s  contests. 

Dan  Cronin  of  the  News  won 
first  in  the  news  field  with  his 
confession-scoop  in  the  Uni¬ 
versity  of  Colorado  coed's  mur¬ 
der  case,  and  Pasquale  Mar- 
ranzino,  also  of  the  News,  was 
awarded  first  place  in  the  fea¬ 
ture  writing  class  for  his  two- 
story-series  about  the  care  of 
the  state’s  senile  citizens. 

Leverette  Chapin,  assistant 
managing  editor  of  the  Post, 
won  a  first  in  editorials.  David 
Mathias  of  the  Post  won  first  in 
news  photos  and  Bill  Peery  of 
the  News  in  feature  pictures. 

■ 

'Red'  Cash  to  Red  Cross 

Asbury  Park,  N.  J. — The  As- 
bury  Park  Press  ran  a  Com¬ 
munist  Party  ad  this  week  and 
then  turned  over  the  money, 
$144.48,  to  the  Red  Cross. 


Cooper  Outlines  Press 
Freedom  in  New  Book 

A  detailed  world  outline  ol 
press  freedom  will  be  set  forth 
by  Kent  Cooper,  executive  di¬ 
rector  of  the  Associated  Press, 
in  his  book,  “The  Right  to 
Know,”  to  be  published  soon  1^ 
Harcourt,  Brace  and  Co. 

Mr.  Cooper  coined  the  phrase 
“the  right  to  know”  at  a  One 
World  dinner  in  1945.  His  pre¬ 
vious  book  was  “Barriers  Down," 


School  Surve'y  Printed 

An  unusual  service  was  ren¬ 
dered  by  the  Pittsfield  (Mass.) 
Berkshire  Evening  Eagle  when 
it  recently  printed  almost  in  iti 
entirety  a  report  made  on  the 
local  school  system. 


Air  Rates  Lowered 

Reductions  of  more  than  38%  | 
in  airfreight  rates  on  news-  I 
papers  between  New  York  and  i 
five  key  points  in  Western  Eu¬ 
rope  have  been  anounced. 


And  in  1948  The  Miami  Herald  was  First  again  with 
23,679  Local  news  sf cries... 7,623  local  pictures, 
-  and  10,980,852  lines  of  Classified  Advertising 


It’s  a  time-tested  axiom;  --  to  get  results  get 
their  interest  first.  That’s  why,  year  in  and 
year  out.  The  Miami  Herald  takes  the  lead 
in  publishing  news  and  pictures  of  local 
events  and  personalities... items  of  sure-fire 
interest  to  local  readers. 

Yes,  local  interest  is  the  added  ingredient 
that  gives  added  impact  to  your  sales 
message  in  The  Miami  Herald,  --  First  in 
circulation,  in  local,  national,  and  classified 
linage,  and  first  for  results  in  South  Florida’s 
busy,  thriving,  year-round  market. 


Sire  iSKtami  Heeall) 


MIAMI-An  InUrnational  Market 


NMM  S.  KNKMT.  Publiih.r 

STORY,  BROOKS  R  FINIEV.  National  R.pt. 

A.  S.  CRRNT,  Atlanta 

AffiliatMi  Station.  —  WORM.  WOME-FI* 
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GENERAL 


ELECTRIC 


Here’s  what  another  well-known  newspaper  pro¬ 
duction  man — Leven  Deputy,  Mechanical  Superin¬ 
tendent,  The  Dallas  Morning  News — says  about 
the  General  Electric  electronic  press  drive,  installed 
for  the  first  time  in  the  Southwest  by  the  Dallas 
Morning  News: 

"We  believe  in  the  idea  of  complete  flexibility 
of  press  combinations,  stepless  speed  control,  and 
inherent  standby  capacity  for  extra  production 
insurance.  Because  we  believe  electronic  press 
drive  can  answer  these  expectations,  when  we 
planned  our  new  printing  plant,  we  ordered 
General  Electric  electronic  press  drive  equipment." 

The  magic  of  electronics,  successful  in  hundreds 
of  other  applications,  has  now  proved  itself  a 
worthy  partner  in  the  printing  industry.  Through 
the  ignitron  rectifier  tube,  incoming  a-c  power  is 
converted  to  d-c  power  for  accurate  and  complete 
pr6ss  control.  Power  costs  are  slashed.  The  entire 
installation  is  compact;  easy  to  operate,  easy  to 
maintain.  Get  the  details  now!  ^  ^ 

- -  ’•  * 
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G-E  electronic  press 
drive  control  at  Dallas 
Morning  News 


YOU  CAN  PUT  YOUR  CONFIDENCE 
IN  GENERAL  ELECTRIC 


General  Electric  can  co-ordinate  all  your  electric 
equipment — from  glue  pots  to  press  drives — to 
fit  your  individual  requirements.  Why  not  take 
advantage  of  experienced  G-E  application  engi¬ 
neering.  Just  outline  your  needs  to  a  G-E  Printing 
Specialist  in  our  nearest  sales  office  and  let  him 
help  you  with  your  printing  problems. 


One  of  twenty  40-hp 
motors  driving  new  press 
line  at  Dallas  Marning 
News 
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The  only  NATIONAL  Comic  Weekly 


These  markets  account  for  more  than 
65%  of  America’s  effective  bu3ring  in¬ 
comes  and  more  than  63%  of  the  retail 
sales;  and  no  other  national  publication 
in  its  field  grives  such  dominating  cov¬ 
erage  of  as  mtmy  of  these  key  markets 
SIS  PUCK — The  Comic  Weekly, 

PUCK  —  The  Comic  Weekly  is  su¬ 
preme  in  its  service  to  both  the  reader 
and  the  advertiser. 

Its  galaxy  of  top  fiight  features;  the 
superiority  of  its  artists;  its  excellence 
of  printing  standsuxls;  its  psiges,  tail¬ 
ored  to  perfection;  its  colorful  and  bril¬ 
liant  overall  appearsmce,  msdie  for  an 
editorial  vitality  luid  reader  interest 
quickly  recognized  by  advertisers.  (For 
nine  consecutive  years  PUCHC  has 
shown  consistent  gains.  In  1948  it 
smashed  all  records.) 


Such  worthy  qualities  in  a  publica¬ 
tion  are  of  indisputable  value,  and  not 
available,  in  like  degree,  in  any  other 
comic  group. 

PUCK — ^The  Comic  Weekly  and  its 
affiliate,  the  comic  section  of  the  Phila¬ 
delphia  Bulletin  deliver  in  excess  of 
8^  million  circulation  heavily  concen¬ 
trated  in  areas  representing  the  high¬ 
est  sales  potential  in  the  U.S.  But,  for 
the  advertiser  whose  needs  demand 
coverage  of  additional  markets  there 
are  Sunday  comic  sections  in  color 
available  in  those  mfirkets. 

For  instance,  in  Dallas,  the  Timea- 
Herald  provides  penetration  of  that 
market.  In  Houston,  the  Chronicle;  in 
Buffalo,  the  Courier-Bxpreaa;  in  New 
Orleans  the  Timea-Picayune;  and  so  on 
in  a  number  of  other  important  mar¬ 


kets.  (See  Hating  at  right.)  j; 

It  is  not  necessary  to  sacriflcttlif! 
superior  qualities  of  PUCK— ni4| 
Comic  Weekly  in  the  highly  impot^i 
markets  it  doea  cover  just  because  jjlj 
need  additional  coverage  in  other  iW; 
kets.  You  can  add  as  few  or  as 
Simday  comic  sections  in  other  nafjj 
kets  as  your  plans  and  budget  den^  ^ 


But,  to  advertise  in  Sunday  comics®* 
not  in  PUCK  would  be  like  goinfti 
Arizona  on  a  sight  seeing  trip  toi 
passing  up  the  Grand  Canyon. 

Oet  ftdl  detaUa  today 


! 


4the  Nation’s  Business! 


SOME  SUNDAY  COMIC  SECTIONS 
IN  OTHER  GOOD  MARKETS 
AVAILABLE  TO  YOU 
IN  ADDITION  TO 

THE  COMIC  WEEHY 
THE  SPEARNEM  IN  THE  COMIC  FIELD 


BIRMINGHAM  AGE  HERALD 
BUFFALO  COURIER  EXPRESS 
CHARLOTTE  OBSERVER 
CHATTANOOGA  TIMES 
CINCINNATI  ENQUIRER 
CLEVELAND  PLAIN  DEALER 
COLUMBUS  DISPATCH 
DALLAS  TIMES  HERALD 
DAYTON  NEWS 
DES  MOINES  REGISTER 
DEN^'ER  POST 

FORT  WORTH  STAR  TELEGRAM 
HOUSTON  CHRONICLE 
HOUSTON  POST 
INDIANAPOUS  STAR 
JACKSONVILLE  FLORIDA  TIMES  UNION 
KANSAS  CITY  STAR 
KNOXVILLE  NEWS  SENTINEL 
LOUISVILLE  COURIER  JOURNAL 
NASHVILLE  TENNESSEAN 
MEMPHIS  COMMERCIAL  APPEAL 
MIAMI  HERALD 
MINNEAPOLIS  TRIBUNE 
NEW  ORLEANS  TIMES  PICAYUNE 
OKLAHOMA  CITY  OKLAHOMAN 
OMAHA  WORLD  HERALD 
PORTLAND  OREGON  JOURNAL 
PORTLAND  OREGONIAN 
RICHMOND  TIMES-DISPATCH 
ROCHESTER  DEMOCRAT  &  CHRONICLE 
ST.  LOUIS  GLOBE  DEMOCRAT 
§T.  LOUIS  POST  DISPATCH 
ST.  PAUL  PIONEER  PRESS 
TAMPA  TRIBUNE 
TOLEDO  BLADE 
TULSA  WORLD 
YOUNGSTOWN  VINDICATOR 
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$1,034  LEFTI 

THE  annual  analysis  of  expense  and  rev¬ 
enue  figures  for  Editor  &  Publisher's 
“typical”  50,000-circulation  daily,  appear¬ 
ing  in  this  issue  is  the  first  actual  dollars 
and  cents  picture  of  what  has  been  hap¬ 
pening  to  the  newspaper  business  during 
the  last  four  years.  It  is  proof  of  the  symp¬ 
toms — we  have  called  them  "danger  sig¬ 
nals” — that  Editor  &  Publisher  has  been 
pointing  to  in  this  column. 

Every  newspaper  executive  who  looks  at 
his  operating  statement  knows  what  we 
have  been  talking  about.  But,  apparently 
newspaper  workers  are  ignorant  of  the 
situation  or  refuse  to  believe  what  they 
read. 

The  Guild  Reporter,  March  11,  pointed 
to  the  record  circulation  and  advertising 
levels  during  1948,  as  reported  in  the  Edi¬ 
tor  &  Publisher  International  Year  Book, 
then  noting  our  editorial  warnings  charged 
“E  &  P  Hangs  Crepe  in  Drive  Against  Pay 
Increases.”  “Following  rosy  forecasts 
earlier,  E  &  P  switched  to  a  gloomy  edi¬ 
torial  note  .  .  .  but  the  pumped  up  gloom 
was  not  born  out  by  the  year  book  fig¬ 
ures,”  the  Guild  Reporter  said.  It’s  all 
part  of  the  campaign  of  publishers  in  the 
forthcoming  round  of  wage  increase  nego¬ 
tiations,  the  Guild  paper  claimed. 

Don  Hollenbeck  of  “CBS  Views  the 
Press”  made  substantially  the  same  charge. 

An  anonymous  letter  from  a  newspaper¬ 
man  in  Providence  (it  might  as  well  have 
been  anonymous  because  we  couldn’t  make 
out  the  signature)  accused  us  of  crying 
“wolf”  about  the  financial  plight  of  the 
owners. 

Just  to  set  the  record  straight: 

1.  E  &  P  has  never  discussed  the  finan¬ 
cial  plight  of  “owners”  but  has  confined 
itself  to  newspapers  as  such  and  the  se¬ 
curity  they  afford  to  everyone  working  for 
them. 

2.  On  Jan.  8  E  &  P  predicted  just  what 
the  Guild  Reporter  has  done — “the  aver¬ 
age  salesman,  reporter,  machinist,  or  man 
in  the  street  may  scoff  at  that  statement 
(about  rising  costs)  because  newspapers 
appear  to  be  more  prosperous  than  ever. 
’Look  at  the  record  volume  of  advertising 
at  the  highest  rates  in  history,’  they  will 
say.  ‘What  about  the  largest  circulation  in 
history,  as  reported  in  E  &  P  this  week, 
also  at  new  high  rates?’  they  will  ask. 
These  scoffers  ignore  the  underlying  fac¬ 
tors.” 

3.  As  long  ago  as  Feb.  28,  1948,  when  it 
printed  1947  figures  for  the  fiO.OOO-circula- 
tion  daily,  E  &  P  warned  of  rising  costs. 
We  have  been  shouting  that  warning  ever 
since  and  our  current  editorials  in  no 
way  can  be  construed  as  snap  Judgments 
to  support  any  “campaign  of  publishers” 
against  further  wage  increases. 

It  shouldn’t  take  an  auditor  or  a  statis¬ 
tician  to  recognize  that  something  is  wrong 
when  a  newspaper  of  50,000  circulation  has 
a  quarter  of  a  million  dollar  increase  in 
business  and  keeps  only  $1,034  of  it.  Even 
a  reporter  or  a  salesman  can  figure  out 
that  means  the  newspaper  which  took  in 
$250,000  extra  dollars  last  year  held  on 
to  only  four-tenths  of  one  per  cent  of  every 
one  of  those  dollars. 

It  doesn’t  change  the  picture  a  bit  to 
point  out  this  is  still  a  prosperous  paper 
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making  a  nice  profit.  It  is.  But  the  fact 
remains,  that  a  high  level  of  income  must 
be  maintained  to  meet  current  expenses  or 
there  will  be  little  if  any  profit.  Without 
profit  there  can  be  no  newspaper.  And 
visualize  what  has  happened  on  newspa¬ 
pers  with  corresponding  increases  in  costs 
— they’ve  all  had  them — without  the  quar¬ 
ter  million  dollar  increase  in  revenue, 
which  they  ail  haven’t  had! 

There  are  already  indications  that  ad¬ 
vertising  is  beginning  to  level  off  with  a 
possibility  it  may  decline.  February  was 
the  first  month  since  1945  to  show  a  drop 
in  linage  below  the  same  month  the  pre¬ 
vious  year.  It  was  off  2.7%,  according  to 
Media  Records.  A  story  from  the  West 
Coast  reveals  that  Northern  California 
Newspaper  Advertising  Managers  are  con¬ 
cerned  about  the  decline  in  retail  advertis¬ 
ing.  Media  Records  reports  retail  was 
down  2.7%  in  February. 

Is  this  the  beginning  of  a  trend?  And, 
if  so,  how  much  will  advertising  decline? 
Does  the  Guild  Reporter  know — or  Don 
Hollenbeck — or  any  newspaperman? 

It  doesn’t  do  any  good  to  point,  as  the 
Guild  has  done,  to  newsprint  as  the  largest 
cost  item  and  the  one  that  has  increased 
the  most.  Publishers  are  stuck,  at  least 
temporarily,  with  the  newsprint  prices. 
But  that  is  only  part  of  the  picture. 

All  costs  present  a  real  problem  to  the 
entire  newspaper  industry.  They  have  in¬ 
creased  82%  in  four  years  on  this  one  50,- 
000-circulation  daily.  That  is  a  typical 
rather  than  an  unusual  case.  How  much 
higher,  if  any,  can  they  go  without  creat¬ 
ing  a  burden  that  would  prove  disastrous 
if  a  business  slump  comes — if  that  adver¬ 
tising  trend  line  continues  downward? 

That  is  a  question  every  newspaper 
worker  should  ask  himself. 

$3,000  PER  SUBSCRIBER 

P.  H.  BATTE,  general  manager  of  the 

Charlotte  (N.  C.)  Observer,  has  a  new 
technique  for  visualizing  the  value  of 
a  potential  newspaper  advertising  audi¬ 
ence  for  a  local  merchant. 

Every  additional  subscriber  to  the  news¬ 
paper  means  a  potential  $3,000  a  year 
spent  with  local  merchants,  he  has  said. 
For  local  merchants  who  don’t  believe  in 
advertising  that  is  a  quick  way  of  demon¬ 
strating  the  potential  buying  power  of 
newspaper  readers. 

Advertising  managers  might  find  this  a 
handy  tool  in  local  solicitations. 


ATOMIC  SECRECY 

LYNN  A.  WILLIAMS,  University  of  Chi¬ 
cago  coordinator  of  atom  and  metal  re¬ 
search,  told  a  Chicago  audience  "the 
Atomic  Energy  Commission  wants  to  make 
more  facts  known.  It’s  recent  report 
makes  a  plea  for  relief  from  binding 
military  limitations.  The  Commission’s  re¬ 
port  is  full  of  self-criticisms  —  because 
there  can  be  no  others.  But  the  newspa¬ 
pers,  traditional  champions  of  freedom  for 
knowledge,  seem  to  favor  secrecy.” 

There  seems  to  be  some  truth  in  that,  but 
newspapers  have  taken  this  attitude  to¬ 
wards  atomic  information  of  a  military  na¬ 
ture  alone  believing  it  is  in  the  national 
interest. 

The  trouble  is  there  is  no  well-defined 
dividing  line  between  military  uses  and 
peacetime  uses  of  atomic  information. 
The  result  Is  a  great  deal  of  confusion,  and 
no  little  fear,  on  the  part  of  editors  on 
what  should  or  should  not  be  printed.  Con¬ 
gressmen  and  others  in  Washington  have 
developed  the  same  mentality,  so  editors 
are  not  alone. 

The  American  Society  of  Newspaper  Edi¬ 
tors  in  April  last  year  adopted  a  resolution 
urging  the  government  to  give  the  fullest 
possible  freedom  to  atomic  information. 
There  may  be  more  envelop  on  this  subject 
at  the  forthcoming  meeting  of  ASNE. 

Meanwhile,  we  are  reminded  of  a  remark 
by  W.  W.  Waymack,  then  with  AEC,  be¬ 
fore  the  ASNE  meeting.  Modifying  an  Aris¬ 
totelian  phrase  he  said :  “Human  nature  will 
not  tolerate  a  vacuum  of  understanding.  If 
there  isn’t  understanding  about  something, 
if  there  are  not  facts  upon  which  compre¬ 
hension  can  be  based,  human  nature  will 
fill  it  with  rumor,  misconception,  demonol¬ 
ogy,  the  notion  of  magic.” 

FOOT  IN  THE  DOOR 

AS  ONE  Seattle  photographer  put  it,  the 

decision  of  a  majority  of  the  15  judges 
in  King  County  superior  courts  to  let 
cameramen  take  pictures  in  court  rooms 
during  trials  is  only  a  “foot  in  the  door.” 

The  implementing  resolution  of  the 
judges  contains  one  restriction  with  which 
it  will  be  difficult  for  photographers  to  al¬ 
ways  comply.  The  judges  require:  “it 
shall  be  the  obligation  of  the  photograph¬ 
ers  and  the  newspaper  or  news  agencies 
they  represent  to  ask  and  receive  permis¬ 
sion  from  those  whose  pictures  may  be 
taken  prior  to  the  time  of  taking  such 
pictures.”  That  will  be  an  almost  unsur- 
mountable  obstacle  in  fast  news  picture 
coverage  that  might  force  cameramen  to 
get  their  shots  outside  of  the  courtroom 
where  they  have  taken  pictures  in  the  past 
without  express  permission  of  the  subjects. 
We  hope  that  rule  will  be  dropped  when 
the  judges  discover  its  hardships. 

Meanwhile,  this  is  a  foot  in  the  door  for 
photographic  courtroom  coverage.  It  is 
recognition  by  the  court  of  an  important 
principle  that  taking  pictures  is  as  much 
a  part  of  reporting  as  is  writing  down 
words. 

If  it  can  work  in  Seattle  it  can  work  in 
other  cities  and  we  are  glad  to  learn  the 
photographers  there  will  make  haste  slowly 
and  carefully  in  practicing  their  new  free¬ 
dom. 
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WINSTON  CHURCHILL  was 

the  guest  of  honor  March  28 
at  a  dinner  arranged  by  the 
Editorial  Board  of  the  New 
York  Times  in  the  Times  Build¬ 
ing. 

Louis  Ruppel.  onetime  execu¬ 
tive  editor  of  the. Chicago  Her¬ 
ald  American,  has  been  named 
editor  of  Collier’s  Weekly,  ef¬ 
fective  April  4.  Walter  Daven¬ 
port  will  resume  his  duties  as 
chief  correspondent. 

Richard  Chaplin  has  been  ap¬ 
pointed  assistant  publisher  of 
Collier’s  Weekly.  Before  join¬ 
ing  Crowell-Collier  Publishing 
Co.  12  years  ago,  he  had  been 
with  Associated  Press,  Interna¬ 
tional  News  Service  and  United 
I^ess. 

Clifford  K. 

Berryman,  po¬ 
litical  cartoon¬ 
ist  for  the 
Washington  ( D. 

C.)  Star  for  the 
past  42  years, 
will  be  given 
the  Cosmopoli¬ 
tan  Club’s  1948 
D  i  s  t  i  nguLshed 
Service  Medal 
April  7  —  five 
days  after  his 
80th  birthday.  |  Berryman 

Ralph  Nich¬ 
olson,  president  and  publisher 
of  the  New  Orleans  (La.)  Item, 
has  been  re-elected  a  director 
of  the  Pullman  Co. 

William  Prescott  Allen, 
Laredo  (Tex.)  Times  publisher, 
was  recently  made  an  honorary 
chief  of  police  of  Mexico  City, 
Mex.  He  was  also  given  a  gold 
medal  by  the  Mexican  division 
of  United  American  Journalists. 

Jones  Osborn,  publisher  of 
the  Yuma  (Ariz.)  Daily  Sun,  be¬ 
came  the  father  of  a  seven- 
pound  son  March  16. 

Robert  D.  Gifford,  former 
editor  and  publisher  of  the 
Eaton  Rapids  (Mich.)  Journal, 
and  Mrs.  Gifford  recently  ob¬ 
served  their  50th  wedding  an¬ 
niversary.  The  Journal  is  now 
operated  by  their  son,  Gayle. 

Robert  C.  Hall,  who  was  as¬ 
sociated  with  the  Phoenix 
(Ariz.)  Republic  &  Gazette  for 
26  years  until  last  July  when  he 
resigned  as  assistant  publisher 
and  vicepresident,  has  been  ap¬ 
pointed  manager  of  the  mer¬ 
chandising  materials  division  of 
Eldon  Manufacturing  Co.  (plas¬ 
tics  and  metal),  Los  Angeles. 

Archie  Hicks,  Jr.,  Encinitas 
(Calif.)  Coast  Dispatch,  has 
been  elected  president  of  the 
San  Diego  County  Newspaper 
Publishers  Association.  He  suc¬ 
ceeds  Harold  Beck,  Oceanside 
Blade-Tribune. 

William  E.  Bates  has  been 
Mmed  editor  of  the  Troy  ( Ala. ) 
Messenger  and  Sunday  Herald. 
He  had  been  assistant  editor  of 
a  railroad  publication,  and  was 
once  a  Wilmington  (Del.)  Star- 
News  reporter. 

James  D.  Ewing,  co-publisher 
of  the  Bangor  Daily  Commercial 
has  been  elected  president  of 
the  Maine  Daily  Newspaper 


Publishers  Association,  succeed¬ 
ing  Leo  Joncas,  Biddleford 
Journal. 

Jesse  H.  Jones,  publisher  of 
the  Houston  (Tex.)  Chronicle, 
recently  entertained  Archdultes 
Robert  and  Felix,  claimants  to 
the  Austrian  throne. 

E.  D.  Stair,  former  publisher 
of  the  Detroit  (Mich.)  Free 
Press  and  Detroit  Journal,  ob¬ 
served  his  90th  birthday  March 
29  at  Palm  Beach,  Fla. 

Mrs.  O.  H.  Lachenmeyer,  wife 
of  the  publisher  of  the  Cushing 
(Okla.)  Citizen  and  co-owner 
of  the  paper,  won  the  Theta 
Sigma  Phi  Matrix  award  as  the 
outstanding  newspaperwoman  of 
the  year  in  Oklahoma. 

L.  R.  Blanchard,  general  ex¬ 
ecutive  editor  of  the  Gannett 
Newspapers,  has  gone  to  Eng¬ 
land  to  write  a  series  of  reports 
on  life  under  a  socialist  system. 

Jack  Bisco,  vicepresident  and 
general  business  manager  of  the 
United  Press,  returned  to  his 
desk  in  the  New  York  oflBce 
March  21  after  an  appendec¬ 
tomy.  He  had  been  out  since 
Feb.  20. 


On  The  Business  Side 


H.  WEBSTER  YOULDEN,  direc¬ 
tor  of  sports  promotion  for  the 
Providence  (R.  I.)  Journal- 

Bulletin,  has  been  elected  head 
of  the  New  England  Sports- 
writers  and  Sportscasters  Asso¬ 
ciation. 

Edwin  F.  Gahan,  once  with 
the  New  York  Times  and  more 
recently  with  Merrill  Lynch. 
Pierce,  Fenner  &  Beane,  ha-s 
been  appointed  supervisor  of 
information  for  General  Tele¬ 
phone  Corp. 

Frank  E.  Lalley,  advertising 
representative  for  This  Week 
magazine  in  New  York,  has  been 
named  Coast  manager  with  of¬ 
fices  at  San  Francisco. 

Alan  M.  Ohde,  manager  of 
the  Two  Rivers  (Wis. )  Daily 
Reporter  from  1947  until  late 
1948,  has  acquired  controliing 
interest  in  a  Two  Rivers  auto 
firm.  He  is  a  son  of  the  late 
William  F.  Ohde,  co-publisher 
of  the  Manitowoc  (WLs. )  Her¬ 
ald-Times,  and  was  with  the 
paper  from  1931  to  1947. 

Otto  Stielow,  circulation 
manager  of  the  Sheboygan 
(Wis.)  Daily  Press,  has  been 
elected  exalted  ruler  of  She¬ 
boygan  Lodge  No.  299  of  the 
Elks. 

R.  E.  Nordgren,  Omaha 
(Neb.)  World -Herald  auditor, 
has  been  elected  president  of 
the  Omaha  Toastmasters  Club. 

Henry  W.  Manz,  Indianapolis 
(Ind.)  Tipies  business  manager, 
has  been  elected  president  of 
the  Indianapolis  Better  Business 
Bureau,  following  a  two-year 
term  as  vicepresident. 

Frank  Carroll,  president  of 
the  Associated  Newspaper  Ad¬ 
vertising  Executives  in  the  ’20s 
while  he  was  ad  manager  of  the 
Indianapolis  (Ind.)  News,  has 
retired  from  newspapering  after 
several  years  in  the  Berkeley 
(Calif.)  Gazette  ad  department. 
He  once  published  the  Santa 
Cruz  (Calif.)  News. 

Harry  Ladewig  has  been 


added  to  the  Berkeley  Gazette 
ad  staff.  He  had  been  with  the 
Santa  Barbara  (Calif.)  News- 
Press  and  Schlage  Lock  Co. 

R.  W.  Tullar,  former  Phoenix 
(Ariz.)  Arizona  Times  national 
advertising  manager,  has  joined 
the  Los  Angeles  (Calif.)  Mirror 
national  ad  department  as  a 
merchandising  and  national 
sales  representative. 

Dick  Mayer  has  joined  dis¬ 
play  advertising  staff,  and  Pete 
Lorcher  the  clarified  depart¬ 
ment  of  Burbank  (Calif.)  Daily 
Review. 

John  Blake,  formerly  in  radio 
advertising  in  Houston, ,  Tex., 
and  Albany,  Ore.,  is  now  with 
the  Burbank  (Calif.)  Daily  Re- 
v>iew  display  advertising  staff. 

Eugenia  Wolford,  for  10  years 
head  of  the  North  Hollywood 
(Calif.)  Valley  Times  classified 
ad  department,  has  resigned, 
and  was  temporarily  replaced 
by  William  Trandro,  who  also 
heads  display. 

David  Weitzel.  previously 
with  the  Los  Angeles  (Calif.) 
Examiner  advertising  depart¬ 
ment,  has  become  Burbank  bu¬ 
reau  display  salesman  for  the 
Valley  Times,  replacing  Gene 
Forsythe,  who  moved  to  the 
San  Fernando  bureau. 

Robert  Sias,  formerly  with 
the  New  York  Times,  has  joined 
the  San  Francisco  (Calif.)  Ex¬ 
aminer  promotion  department. 


In  The  Editorial  Rooms 


WILLIAM  LOWE,  financial  edi¬ 
tor  of  the  New  York  Herald 
Tribune  European  Edition,  is  re¬ 
turning  to  the  U.S.  for  vacation 
and  contacts  with  the  home 
office. 

Don  Cook,  of  the  New  York 
Herald  Tribune  London  office, 
will  replace  Edwin  Hartrich 
as  Frankfort  correspondent  May 
1.  After  a  three-month  leave 
to  write  a  book,  Hartrich  will 
join  the  New  York  staff. 

Godfrey  Anderson  of  the  As¬ 
sociated  Press  has  returned  to 
Paris  after  two  years  in  Berlin 
and  a  period  in  Brussels,  where 
he  was  chief  of  bureau. 

Harris  Jackson  of  AP  is  re¬ 
turning  to  the  U.S.  from  Singa¬ 
pore  after  three  years  in  the 
Far  East. 

Joe  MacSween,  29,  veteran  of 
1,500  hours  of  flying  with  the 


IN  SUNNY  CLIME 

A  Honolulu  Star-Bulletin  pho¬ 
tographer  accompanying  Circu¬ 
lation  Director  Joseph  C.  Gomes 
snapped  this  picture  of  Mr.  and 
Mrs.  Howard  W.  Bishop  in  Ha¬ 
waii.  Mr.  Bishop  is  circulation 
manager  o<  the  Buffalo  (N.  Y.) 

Courier-Express. 


Air  Transport  Auxiliary  in  Eu-  | 
rope  during  World  War  II,  has 
been  appointed  staff  correspond¬ 
ent  of  the  Canadian  Press  at  St.  j 
John’s.  Newfoundland.  He  has  i 
served  three  years  in  the  Hali-  | 
fax  bureau.  I 

Andrew  B.  Garrett  is  the  new  { 
chief  of  bureau  for  Canadian 
Press  at  Edmonton,  succeeding 
Lorne  C.  Bruce,  who  returns  to 
the  Toronto  office. 

Frank  Gervasi,  foreign  corre¬ 
spondent,  magazine  contributor, 
and  author,  has  left  for  London 
on  an  assignment  to  report  the  i 
European  situation  for  the  I 
Washington  (D.  C.)  Post  and 
associated  newspapers.  ' 

Freda  Stern,  women’s  page  j 
editor  of  the  defunct  New  York  1 
Star,  has  joined  Women’s  Na¬ 
tional  News  Service  as  their  ! 
fashion  writer.  She  was  once  • 
head  of  the  Newark  (N.  J.)  j 
Morning  Ledger  women’s  de¬ 
partment  and  edited  a  New 
Jersey  page  for  the  old  New  I 
York  American. 

Winston  C.  Fournier  has  been  i 
transferred  from  the  copy  desk 
of  the  Wall  Street  Journal  in 
New  York  to  the  Chicago  bu¬ 
reau  of  the  paper. 

William  E.  O’Connor,  who 
left  the  Hartford  (Conn.) 

C  our  ant  to  work  for  the  Verona 
(N.  J.)  Verona -Cedar  Grove 
Times,  has  returned  to  the 
Courant  as  a  member  of  the 
-state  staff. 


(Continued  on  page  42) 


Snowballing  in  Spring! 

YOUR  MARRIAGE 

By  Samuel  G.  and  Esther  B.  Kling 

Word  a1x>ut  the  success  of  TOUR  MARRIAGE  is  getting 
around  fast,  and  new  subscribers  are  coming  in  aU  the  time. 

The  Boston  Post,  San  Francisco  Chronicle,  San  Diego  Union- 
Tribune  and  Harrisburg  News-Patriot  are  recent  additions  to 
the  great  list  of  newspapers  which  have  found  this  feature  a 
great  one.  Better  look  into  itt  Samples  and  terms  upon 
request. 

REGISTER  AND  TRIBUNE  SYNDICATE 

Des  Moines  25  W.  45tli  St.,  New  York  City 
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continued  from  page  41 

Jack  K.  Morris,  formerly 
with  the  Philadelphia  Daily 
News  and  old  Philadelphia  Rec¬ 
ord,  Is  now  managing  editor  of 
the  Germantown  (Pa.)  Courier. 

Harold  J.  Wiecand,  Philadel¬ 
phia  Inquirer  editorial  writer 
and  past  president  of  the .  Pen 
and  Pencil  Club,  was  given  a 
gold  watch  at  a  testimonial  din¬ 
ner  March  17,  at  the  club. 

T.  Edward  Tunnard,  West¬ 
chester  County  newsman  for  30 
years,  the  past  five  with  New 
Rochelle  (N.  Y.)  Standard-Star, 
is  now  recuperating  at  his  home 
from  a  heart  attack. 

Mrs.  Betty  McMahan  Naley. 
lor  six  years  a  Pittsburgh  Post- 
Gazette  reporter,  has  been 
named  editorial  assistant  on  the 
public  relations  staff  of  Syracu.se 
University. 
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Bob  Beiser,  Cincinnati  ( O. ) 
Enquirer  automobile  editor,  is 
observing  his  40th  anniversary 
with  that  newspaper. 

Martin  Reisch,  a  March  jour¬ 
nalism  graduate  of  the  Univer¬ 
sity  of  Denver  and  free-lance 
writer  for  the  St.  Louis  ( Mo.  > 
Post  Dispatch,  has  joined  the 
Denver  bureau  of  United  Press. 

Howard  Cartwright,  a  grad¬ 
uate  of  the  Medill  School  of 
Journalism,  Northwestern  Uni¬ 
versity.  has  become  a  reporter 
for  the  LaPorte  ( Ind. »  Herald- 
Argus. 

John  Stauffer,  University  of 
Kansas  senior,  has  been  chosen 
managing  editor  of  the  Univer¬ 
sity's  Daily  Kansan.  He  is  a 
son  of  Oscar  S.  Stauffer,  pub¬ 
lisher  of  Stauffer  Newspapers. 

Arthur  Griffith,  chief  edi¬ 
torial  writer,  Miami  (Fla.)  Her¬ 
ald.  has  been  elected  president 
of  the  Greater  Miami  Profes¬ 
sional  chapter.  Sigma  E>elta  Chi. 

Geoffrey  Alfred  Henry  Birt, 
Montgomery  (Ala.)  Alabama 
Journal  state  capitol  reporter 
and  a  native  of  Britain,  has  re¬ 
ceived  his  naturalization  papers. 

Sheridan  Joe  Much,  previous 
ly  with  the  Jackson  ( Miss. ) 
News-Clarion  Ledger,  has  been 
named  sports  editor  of  the 
Pottstown  (Pa.)  Mercury,  to 
succeed  Elmer  Parnoc,  who 
joined  a  drafting  firm. 

Jon  C.  Ford,  managing  editor 
of  the  Odessa  ( Tex.  i  American 
before  joining  the  San  Antonio 
I  Tex. )  Evening  News  staff  last 
year,  has  been  named  managing 
editor  of  the  News. 

Tom  E.  Rippey  has  resigned  as 
city  editor  of  the  Phoenix 
(Ariz. »  Arizona  Times  to  do 
publicity  work  for  a  resort  as¬ 
sociation. 

Thomson  McKay,  formerly 
with  the  Essig  Company,  adver¬ 
tising  agency,  has  become  Stock- 
ton  ( Calif.  1  Record  farm  editor. 

Robert  C.  Notson,  managing 
editor  of  the  Portland  (Ore. I 
Oregonian,  has  retired  as  chair¬ 
man  of  the  Salvation  Army  ad¬ 
visory  board  and  is  succeeded 
by  Ray  Carr,  head  of  the  Ray 
Carr  advertising  agency.  New 
secretary  is  Richard  J.  Jones. 
Oregonian  national  ad  manager. 

Leo  W.  O’Brien,  International 
News  Service  correspondent  at 
Albany,  N.  Y..  and  John  C. 
Crary,  New  York  Sun,  have 
been  reappointed  by  Governor 
Dewey  as  members  of  the  Al¬ 
bany  Port  District  Commission. 


Wedding  Bells 


PAUL  DOHRMANN,  sports  edi¬ 
tor  of  the  Culver  City  (Calif. > 
Star-News,  and  Astrid  Carlson, 
fashions  and  shopper  columnist 
cn  the  Los  Angeles  Times. 

Howard  F.  Eichler,  Cincin¬ 
nati  (O.)  Times-Star  editorial 
staffer,  and  Ida  Elizabeth  John¬ 
son,  recently. 

Calvin  C.  Lane,  of  the  Jack- 
son  ( Mich. )  Citizen-Patriot  dis¬ 
play  advertising  department, 
and  Betty  Lou  Matteson. 

William  J.  Coughlin,  United 
Press  correspondent  in  Hono¬ 
lulu.  and  Geraldine  June  Tobias, 
Philippine  Air  Lines  secretary, 
March  25. 


THE  FOURTH  ESTATE  ...  By  Trent 


“Ail  we  do  is  shatter  precedents  on  this  paper:  look  what  does  our 
love-lorn  column!" 


Doomed  Publisher 
Never  a  'Journalist' 

Emmanuel  Glezos,  whose  sen¬ 
tence  to  death  by  Greek  Mili¬ 
tary  Courts  is  being  protested 
by  numerous  organizations,  has 
never  been  a  journalist,  the 
New  York  Times  was  advised 
this*  week  in  a  letter  from 
Michael  Ailianos,  Greek  Minis¬ 
ter  of  Press  and  Information. 

Writing  from  Athens.  Mr. 
Ailianos  said:  “Mr.  Glezos  was 
used  by  the  Communists  as  a 
publisher  to  cover  writers  of 
articles  constituting  high  trea¬ 
son.  Mr.  Glezos,  however,  as¬ 
sumed  full  responsibility  for 
pubITcation  of  the  articles." 

The  specific  accusation  was 
that  Mr.  Glezos,  as  publisher  of 
the  Communist  newspaper  Rizo- 
pastis,  allowed  the  publication 
of  an  incendiary  article  on  Oct. 
8,  1947,  in  violation  of  the  emer¬ 
gency  act  on  public  security, 
a 

New  Firm  Operates 
Santa  Fe  New  Mexican 

Santa  Fe,  N.  M. — Formation 
of  a  new  corporation,  the  New 
Mexican,  Inc.,  has  been  an¬ 
nounced  by  George  M.  Rey¬ 
nolds,  general  manager  of  the 
Santa  Fe  New  Mexican. 

The  firm  takes  over  the  as¬ 
sets  of  the  New  Mexico  Pub¬ 
lishing  Co.,  Inc.,  which  formerly 
owned  the  newspaper.  Officers 
are  Robert  McKinnev,  presi¬ 
dent;  Mr.  Reynolds,  vicepresi¬ 
dent;  Albert  Ward,  secretary- 
treasurer.  and  Anna  K.  Orms- 
bee,  assistant  secretary-treas¬ 
urer, 

a 

Libel  Suit  Dismissed 

Albuquerque,  N.  M. — District 
Judge  E.  T.  Hensley  has  dis¬ 
missed  a  libel  suit  against  the 
Journal  Publishing  Co.,  publish¬ 
er  of  the  Albuquerque  Journal. 
Hensley  tossed  out  the  suit 
because  the  plaintiff  did  not 
follow  correct  legal  procedure. 


Wilson  and  Griggs 
Get  Top  DAV  Prizes 

Cincinnati,  O.  —  A  special 
$250  award  will  be  presented  to 
Ean  Wilson,  New  York  Post 
Home  News  syndicated  column¬ 
ist.  for  a  column  of  last  Dec.  28, 
which  he  contributed  to  the  Dis¬ 
abled  American  Veterans’  con¬ 
test. 

First  award  in  the  contest  was 
won  by  lone  Quinby  Griggs  of 
the  Milwaukee  (Wis. )  Journal 
for  a  column  advising  wives  of 
disabled  veterans  to  stand  by 
their  husbands.  She  receives 
the  $250  “General  Wainwright 
Awai^.’’ 

Wilson’s  column  brought 
about  a  change  in  Civil  Service 
Commission  rulings  barring 
World  War  II  amputees  from 
federal  jobs. 

Second  award  of  $150  went 
to  Gus  Travis  of  the  Charlotte 
( N.  C. )  Observer,  and  the  third 
prize  of  $100  was  won  by  Adele 
Starbird,  St.  Louis  (Mo.)  Star- 
Times  columnist  and  dean  of 
women,  Washington  University. 
■ 

Carriers  Raise  $2,500 
For  Polio  Research 

Oakland,  Calif. — A  mother’s 
determination  that  boys  shall 
be  freed  of  the  threat  of  an 
ailment  which  killed  her  son 
has  won  the  support  of  12,998 
California  newspaperboys. 

An  average  contribution  of  20 
cents  each  has  provided  $2,500 
for  the  March  of  Dimes  fight  on 
polio  under  a  program  proposed 
by  Mrs.  Clarence  Brown  and 
developed  by  the  California 
Newspaperboy  Foundation. 

Largest  joint  effort  was  $810 
made  by  three  newspapers  of 
the  east  side  of  San  Francisco 
Bay  in  a  campaign  in  memory 
of  Bill  Brown.  12-year-old  Oak¬ 
land  Post-Enquirer  carrier.  The 
Post  Enquirer,  Berkeley  Gazette 
and  Alameda  Times-Star  boys 
collected  $610,  to  which  Profes¬ 
sor  and  Mrs.  Brown  added  $200. 
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Expected  Chanqes 
in 

Wavelenqths 
will  not  Obsolete 
Zenith  Television 


Some  facts  the  Public  is  entitled  to  know 


la  a  publishad  Imttar  writtan  in  tha  public 
iataract  by  Senator  Edwin  C.  Johnson,  Chair¬ 
man  of  tha  Sonata  Committaa  an  Intarstata 
and  Eoroign  Commorco,  dated  February  15, 
1949,  to  the  Honorable  Wayne  Cay,  Chair¬ 
man  of  the  Federal  Communications  Com* 
mission.  Senator  Johnson  said  among  other 
things : 

Quote !  "Also,  we  are  concerned  deeply  with 
respect  to  the  marketing  of  television  sets. 
Television -set  manufaaurers  and  spokesmen 
for  some  broadcasters  have  repeatedly  de¬ 
clared  that  present-day  sets  will  not  be  out¬ 
moded  in  the  near  future.  Nevertheless,  it 
appears  obvious  to  us  that  when  and  if 
licensing  is  authorized  in  the  ultra-high- 
frequencies  and  television  develops  in  those 
frequencies,  television  sets  being  manufac¬ 
tured  today  will  be  obsolescent.  While  it  is 
contended  that  an  attachment  can  be  made 
which  will  meet  such  a  contingency,  in  part, 
we  are  not  greatly  impressed  with  the  effi¬ 
cacy  of  similar  attachments  for  FM  frequency 
shifts.  We  note  that  no  purchaser  of  a  tele¬ 
vision  set  today  is  warned  or  advised  that 
such  an  attachment  may  be  necessary  or,  in 
fact,  that  in  a  matter  of  a  few  months  or 
years,  the  set  for  which  he  is  paying  $200  to 
11,000  may  be  junk.  We  wonder,  therefore, 
if  some  aaion  cannot  be  taken  by  the  Fed¬ 


eral  Communications  Commission  which 
would  result  in  set-manufaaurers  making 
clear  to  such  buyers  that  caveat  emptor 
should  not  enter  into  the  purchase  of  such  a 
highly  complex  and  intricate  mechanism  as 
a  television  set. 

"We  understand  that  the  Federal  Com¬ 
munications  Commission  has  no  present 
legal  authority  to  compel  such  action.  If  the 
Commission  is  of  this  opinion  also,  or  that 
suggestions  to  television  manufacturers  to 
correct  this  practice  may  fall  on  deaf  ears, 
we  would  appreciate  recommendations  for 
legislation  to  meet  this  problem.  The  public 
requires  protection.”  Unquoto. 

Chairman  Wayne  Coy,  by  direction  of  the 
Federal  Communications  Commission,  in  re¬ 
sponding  to  Senator  Johnson’s  letter  on 
February  25th,  said  among  other  things: 
Quote: ..  ."The  12  channels  presently  avail¬ 
able  for  television  are  not  nearly  enough  to 
take  care  of  the  demand.”  *  *  *  *  "Of 
course,  if  ultra  high  channels  are  added 
there  will  be  some  obsolescence.  To  be  sure, 
converters  can  readily  be  made  which  will 
alleviate  the  matter  somewhat,  but  as  recog¬ 
nized  in  your  letter  converters  are  not  as  sat¬ 
isfactory  as  regular  receivers.”  End  of  quoto. 


In  its  May,  1943,  published  report  the 
Federal  Communications  Commission  stated, 
”, . .  there  is  insufficient  spectrum  space  avail¬ 
able  below  300  megacycles  to  make  possible 
a  truly  nation-wide  and  competitive  tele¬ 
vision  system . . ,  development  of  the  upper 
portion  of  the  spectrum  is  necessary  for  the 
establishment  of  a  truly  nation-wide  and 
competitive  television  system.” 

In  a  public  notice  issued  on  May  3,  1948, 
the  FCC  reiterated  its  opinion  of  May,  1 943, 
and  pointed  out  that  the  473-890  megacycle 
hand  would  have  to  be  used  for  television  if 
this  country  were  to  have  a  nation-wide 
competitive  system  of  television. 

So  public  notice  has  been  given  by  FCC. 


FOR  YOUR  INSURANCE 

EVERY  Zenith  television  receiver  is  equipped 
with  a  specially  designed  built-in  turret  tuner 
with  provision  for  receiving  the  proposed  new 
ultra  high  frequency  channels  on  the  present 
standards. 

With  Zenith  television  no  "converter"  will  be 
needed  for  proposed  new  ultra  high  channels. 

ZENITH  RADIO  CORPORATION 

Chicago  39,  Illinois 


Car  Dealer's 
Ads  Get  Crowd 
And  81  Orders 

Milwaukee,  Wis. — A  promo¬ 
tional  program,  in  which  the 
Milwaukee  Journal  was  used 
almost  exclusively,  was  con¬ 
ducted  recently  by  Rank  &  Son, 
Inc.,  Dodge  and  Plymouth  deal¬ 
ers.  It  marked  completion  of  a 
new  Service  Building  as  well  as 
the  debut  of  the  1949  Dodge 
cars  and  trucks. 

The  campaign  had  a  double 
purpose;  a  new  slogan  for 
Rank  &  Son,  and  public  atten¬ 
tion  on  the  formal  opening  of 
the  new  building. 

The  contest  was  announced 
with  a  half-page  ad.  This  was 
followed  with  400-line  copy  on 
four  days  and  then  another 
half-page.  A  400-liner  was  re¬ 
leased  as  a  hnal  last-minute  re¬ 
minder.  The  contest  was  limit¬ 
ed  to  eight  days,  and  in  that 
time,  16,723  entries  were  reg¬ 
istered.  First  prize  was  a 
Dodge  Sedan  and  there  were 
107  other  prizes. 

A  full-page  announcement  of 
the  formal  opening  of  the  new 
building  included  news  that  the 
contest  winners  would  be  re¬ 
vealed  at  a  specified  time  the 
following  Sunday. 

At  the  close  of  the  formal 
opening.  17,820  visitors  were 
reported  as  having  inspected  the 
new  building  and  orders  were 
taken  for  70  cars  and  11  trucks. 

Rahn-Chlupp  Associates,  Inc.. 
Milwaukee  agency.  handled 
the  campaign. 

■ 

Murray  Davis  Picked 
As  'Model'  Reporter 

Murray  Davis,  New  York 
World~Telegram,  is  the  subject 
of  “Newspaper  Reporter,”  latest 
in  a  Men-at-Work  series,  in  the 
Saturday  Evening  Post  for 
April  2. 

SEP  Associate  Editor  Richard 
Thruelsen  said  Mr.  Davis  was 
selected  “because  he  fit  the  pat¬ 
tern  of  a  typical  first-rate  re¬ 
porter”  set  up  by  the  Post  edi¬ 
tors.  Mr.  ThrueLsen  went  to  the 
World  -  Telegram,  where  his 
aunt,  Irene  Dalmar,  had  been 
Women’s  Page  Editor,  and  Ex¬ 
ecutive  Editor  Lee  B.  Wood  and 
Managing  Editor  B.  O.  Mc- 
Anney  nominated  Mr.  Davis, 
who  started  his  newspaper  ca¬ 
reer  23  years  ago  on  the  Kansas 
City  Star. 

$1,200,000  Honor 

Kalamazoo,  Mich. — Western 
Michigan  College  of  Education 
announces  that  it  will  name  its 
new  dormitory,  under  construc¬ 
tion  at  a  cost  of  $1,200,000,  in 
honor  of  Miss  Blanche  Draper, 
the  college’s  publicity  director 
for  30  years.  Miss  Draper  was 
formerly  a  reporter  and  society 
editor  of  the  Kalamazoo  Gazette, 
m 

Winter  Fair  Edition 

Cedar  Rapdis,  la. — The  Cedar 
Rapids  Gazette  of  Feb.  22  con* 
tained  a  22-page  Winter  Fair 
Edition  which  was  prepared  un¬ 
der  the  direction  of  Farm  Editor 
Rex  Conn  and  Associate  Farm 
Editor  Lee  Schwanz. 


1914  Ad  Offer 
Is  Still  Good 

Portland,  Ore. — A  “Lifebuoy 
Girl”  picture  oiler  advertised 
in  the  Oregonian  35  years  ago 
has  just  paid  off  for  T.  G.  Sim¬ 
mons.  Sr.,  Beaver  Creek,  Ore. 

While  remodeling  the  Colum¬ 
bia  Hotel  at  Baker,  Simmons 
discovered  the  Oregonian  of 
1914,  in  which  an  ad  offered  a 
large  picture  and  two  bars  of 
Lifebuoy  soap.  He  sent  it  to 
Lever  Bros,  “more  or  less  as  a 
joke,”  he  said. 

Recently,  Simmons  received 
the  picture  and  two  bars  of 
soap  from  H.  T.  Carmichael,  dis¬ 
trict  sales  supervisor  of  Lever 
Bros.,  and  George  Griffis,  pro¬ 
motion  manager  of  the  Oregon¬ 
ian. 

An  exhaustive  search  uncov¬ 
ered  the  picture  sent  Simmons 
in  the  company’s  Cambridge 
warehouse. 

“It  is  absolutely  the  last  one 
in  existence,”  the  company  re¬ 
ported. 

Different  Plans 
Tried  to  Check 
Retail  Ads'  Dip 

San  Francisco — Warned  that 
retail  linage  is  declining.  North¬ 
ern  California  Newspaper  Ad¬ 
vertising  Managers  outlined 
counteractive  measures  at  their 
March  meeting  here. 

“A  slippage  of  retail  advertis¬ 
ing  is  under  way,”  reported 
F.  H.  Cisilini,  advertising  man¬ 
ager,  Salinas  Californian.  “Gen¬ 
eral  advertising  is  increasing, 
but  retail  copy  is  dipping.” 

Leo  C.  d’Or,  Stockton  Record, 
said  his  paper  was  developing 
new  and  small  accounts. 

Carey  Guichard,  Watsonville 
Register,  reported  installation 
of  a  card  index  system  to  make 
certain  of  regular  contacts  with 
occasional  accounts.  Every  pre¬ 
vious  advertiser  is  seen  at  least 
every  30  days. 

Advance  layouts  were  con¬ 
sidered.  but  several  advertising 
managers  said  the  situation  had 
not  developed  to  a  point  where 
these  were  needed.  Salesmen 
can  sell  in  the  time  spent  in 
making  layouts,  they  reported. 

William  Cass,  Mill  Valley 
Record,  urged  that  small  mer¬ 
chants  be  sold  on  the  use  of 
mats  from  newspaper  services 
before  they  sign  contracts  for 
similar  material  at  a  price.  The 
Record  provides  free  mats. 

Mr.  Cisilini  said  the  Califor¬ 
nian  has  inaugurated  a  25% 
additional  charge  for  specified 
positions. 

San  Jose  Mercury  Herald  and 
News  use  a  rotation  system  for 
large  retail  accounts.  Stockton 
Record  said  no  specified  space 
is  sold. 

a 

Tercentenary  Marked 

Annapolis,  Md. — ^The  City  of 
Annapolis  will  be  300  years  old 
in  May  and  upon  the  occasion 
of  the  Tercentenary  celebration. 
May  22-27,  the  Maryland  Gazette 
is  planning  a  200-page  edition. 
The  Gazette  was  founded  in 
1727. 


Press  Gallery 
In  Canada  Bans 
Red  Paper's  Mon 

Ottawa— Mark  Frank,  Otta¬ 
wa  correspondent  of  the  Ca¬ 
nadian  Tribune,  Communist 
weekly  published  in  Toronto, 
was  expelled  March  25  as  an 
associate  member  of  the  Par¬ 
liamentary  Press  Gallery. 

The  gallery  is  composed  of 
75  active  members  and  10  as¬ 
sociate  members,  representing 
papers  across  Canada,  in  the 
United  States,  the  United  King¬ 
dom  and  Russia. 

A  general  meeting  of  cor¬ 
respondents  voted  to  withdraw 
privileges  from  the  Canadian 
Tribune  reporter,  also  an  or¬ 
ganizer  for  the  Labor-Proges- 
sive  (Communist)  Party. 

The  gallery  action  dove¬ 
tailed  from  two  incidents. 

A  story  in  the  Canadian  Trib¬ 
une  of  March  21  purported  to 
attribute  quotations  from  Ex¬ 
ternal  Affairs  Minister  L.  B. 
Pearson  at  an  “off-the-record” 
conference  for  gallery  mem¬ 
bers. 

In  addition,  the  Gallery  said 
Frank  misrepresented  the  gal¬ 
lery  in  obtaining  speaking 
quarters  at  the  Chateau  Laurier 
for  Tim  Buck.  Labor-Progres¬ 
sive  leader.  The  hotel  can¬ 
celled  the  reservation. 

0?d-Timers  in  the  Gallery 
could  not  recall  a  case  in  re¬ 
cent  times  when  privileges  had 
been  withdrawn  from  an  active 
or  associate  member. 

Frank  declared  the  action 
“unwarranted  and  undemocra¬ 
tic,”  and  said  he  intended  to 
appeal. 

■ 

Widow  Must  Consent 
For  Mitchell  Data  Use 

Washington  —  Papers  of  the 
late  Gen.  William  “Billy” 
Mitchell,  deposited  in  the  Li¬ 
brary  of  Congress  as  a  part  of 
the  nation’s  heritage,  will  be 
available  for  newspaper  stories 
only  with  the  consent  of  the 
famous  flier’s  widow,  she  has 
specified  in  making  the  gift. 

Lending  news  interest,  in  ad¬ 
dition  to  furnishing  first-hand 
reports  on  his  history-making 
controversies  over  air  power, 
are  unpublished  writings  on 
Alaska  as  the  key  to  air  defense 
of  the  United  States,  and  the 
Pacific  as  the  probable  scene 
of  a  Second  World  War. 

Included,  also,  are  his  person¬ 
al  memoranda  on  the  court 
martial  of  1925-1926  which  re¬ 
sulted  in  his  resignation  from 
military  service. 


Milwaukee  Party 

Milwaukee,  Wis.  —  Newspa¬ 
permen  of  Milwaukee  and 
vicinity  had  their  annual  stag 
party  in  the  new  clubrooms  of 
the  64  -  year  -  old  Milwaukee 
Press  Club  on  March  23,  and 
the  53rd  annual  edition  of 
Once-A-Year  was  distributed. 

News  writing  and  photogra¬ 
phy  awards  were  won  by  Wil¬ 
liam  A.  Norris  and  Frank  Stan¬ 
field  of  the  Sentinel. 

EDITOR  &  P 


Big  A  AAA  Turnout 

The  American  Association  oi 
Advertising  Agencies  reported 
this  week  a  record  attendance 
of  more  than  350  persons  is 
anticipated  for  its  31st  meet¬ 
ing.  April  6-8,  at  White  Sulphur 
Springs.  W.  Vo. 

Theme  oi  the  program  is 
"How  Will  Advertising  Meet 
the  Chollenge  of  the  Shift  from 
a  Sellers'  to  a  Buyers'  Mar- 
ket?" _ 

VA  Report  Hits 
Nieman  Fellow's 
Hardship  Story 

Washington  —  The  Veterans 
Administration  issued  a  15-page 
report  this  week  on  the  case  of 
Delbert  Willis,  a  Nieman  Fel¬ 
low  at  Harvard,  who  wrote  the 
article,  "Are  You  Happy  Son?” 
in  Collier’s  Weekly  for  March 
26. 

Mr.  Willis — he  is  Charles  D. 
Willis  in  VA  files — was  a  re¬ 
porter  on  the  Fort  Worth  (Tex.) 
Press  before  the  war.  He  rose 
to  Captain  in  the  infantry  and 
was  severely  wounded  on 
Morotai  Island  in  January,  1945. 
HLs  wounds  resulted  in  the  loss 
of  his  left  leg  at  the  hip  and 
serious  injuries  to  his  right 
leg.  Last  summer  he  applied 
for  and  received  a  Nieman  Fel¬ 
lowship  to  help  him  in  a  career 
as  a  political  writer. 

In  the  Collier’s  article,  Mr, 
Willis  detailed  his  “frustrating 
fight”  in  obtaining  subsistence 
pay,  educational  allowances  and 
prosthesis. 

The  VA  reported:  “The  vet¬ 
eran  has  a  legitimate  complaint 
about  the  handling  of  his  edu¬ 
cation,  but  his  dealings  with 
VA  in  connection  with  securing 
compensation  and  an  artificial 
leg  have  been  properly  han¬ 
dled.” 

VA  checks  to  date  have  to¬ 
talled  $2,003,  the  report  says. 
Fortunately,  it  adds,  the  mis¬ 
handling  of  his  educational  deal¬ 
ings  did  not  result  in  the  loss  of 
any  educational  opportunities 
since  he  had  the  advantage  of 
the  Fellowship  cash  award. 

Mr.  Willis’  statements  about 
his  difficulties  in  securing  an  ar¬ 
tificial  leg  "appear  to  be  some¬ 
what  colored,”  the  VA  report 
claims.  It  concludes  with  the 
statement  that  a  made-to-order 
leg  was  delivered  to  him  on 
March  18—67  days  after  he 
visited  the  clinic. 

2/3  Shore  Willed 

Sacramento,  Calif. — ^The  late 
William  H.  Dodge,  publisher, 
Sacramento  Union,  willed  his 
widow,  Mrs.  Florence  K.  Dodge, 
and  daughter,  Mrs.  William 
Simpson,  Jr.,  each  a  one-third 
interest  in  the  newspaper. 
C.  E.  Borum,  general  manager; 
J.  L.  Rosenberg,  editor,  and 
C.  A.  Moore,  advertising  man¬ 
ager,  who  previously  acquired 
vmually  a  ttiird  interest  in  the 
Union,  continue  in  active  man¬ 
agement. 
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PROMOTION 


There’s  a  Sharp  Story 
In  Ads’  Delayed  Power 

By  T.  S.  Irvin 


the  question  of  how  long  a 

newspaper  advertisement  con¬ 
tinues  to  pull  response  is  an 
intriguing  one,  and  one  of  very 
practical  importance  to  every 
advertiser.  From  time  to  time, 
every  newspaper  enjoys  the 
thrill  of  having  an  advertiser 
report  that  an  ad  he  ran  in  it 
“away  back  when”  is  still  pull¬ 
ing  or  bad  Just  pulled  response. 
And  when  this  happens,  it  is 
always  the  opportunity  for  an 
Interesting  promotion. 

linthout  waiting  for  this  spe¬ 
cial  opportunity,  the  Philadel¬ 
phia  Inquirer  has  put  out  for 
retail  advertisers  in.  its  city  an 
excellent  little  folder  emphasiz¬ 
ing  the  fact  that  newspaper  ad¬ 
vertising  continues  to  pull  for 
some  time  after  its  publication 
and  cautioning  retailers  not  to 
be  too  hasty  in  closing  out  an 
advertisement  after  its  publica¬ 
tion. 

Titled  “What  are  YOU  doing 
at  9  a.m.?”  the  folder  details  the 
morning  hours  of  two  Phila¬ 
delphia  housewives  at  opposite 
ends  of  the  income  scale.  The 
moderate  -  income  housewife, 
busy  with  her  housekeeping 
chores,  doesn’t  get  to  read  the 
morning  Inquirer  until  near 
afternoon,  has  to  put  off  her 
dropping  expedition  until  next 
day.  The  higher-income  house¬ 
wife.  getting  to  her  paper  at 
breakfast,  can  get  to  her  shop¬ 
ping  that  very  afternoon,  after 
planning  the  day  with  her 
housekeeper. 

Final  part  of  the  folder  talks 
to  the  retailer.  “Don’t  be  in  too 
much  of  a  hurry  to  close  your 
books  on  the  sales  received  from 
that  ad.  Keep  the  advertised 
goods  on  prominent  display. 
Tell  your  salespeople  when  a 
particular  piece  of  merchandise 
has  been  advertised.  Keep  them 
alerted  for  customers  requesting 
that  article.  Not  for  just  a  day 
or  two  days  after  the  ad  has 
run,  but  for  a  whole  week 
perhaps  .  .  .” 

This  strikes  us  as  an  excellent 
theme  for  a  continuing  promo¬ 
tion  that  is  also  retailer  educa¬ 
tion.  Used  to  be,  we  had  the 
idea  that  a  newspaper  ought  to 
tend  to  its  own  knitting  and  let 
advertisers  tend  to  theirs.  But 
experience  in  shopping  stores 
that  have  advertising  promo- , 
tions  in  the  papers  that  very  i 
day  has  taught  that  there  is,  | 
even  in  the  best  of  stores,  some  i 
lag  between  the  advertising  and 
the  sales  personnel.  This  lag 
unfortunately  reacts  to  the  dis¬ 
advantage  of  the  newspaper 
advertising,  and  it  appears  nec¬ 
essary,  if  the  stores  won’t  take  ' 
up  that  lag,  for  the  newspapers 
to  do  it. 

This  problem  of  delayed  re-  j 
sponse  to  newspaper  advertis-  j 
ing,  it  seems  to  us,  is  one  of  I 
growing  proportions,  especially 
m  the  larger  cities  where  traffic ! 


problems  continue  to  harass 
shoppers.  The  Inquirer  promo¬ 
tion,  therefore,  takes  on  even 
greater  significance  at  this  time. 

The  two  housewives  who  fig¬ 
ure  in  this  Inquirer  folder  are 
fictitious.  If  they  could  have 
been  real,  the  piece,  although 
good  as  it  is,  would  have  been 
even  better.  Some  newspaper 
is  going  to  get  a  good  promotion 
for  itself,  and  an  informative 
promotion  for  its  advertisers,  if 
it  goes  to  live  with  some  of  its 
readers  for  a  while  and  finds 
out  just  how  they  read  the 
paper  and  how  they  shop  from 
its  advertising  columns.  This 
folder  approaches  that  idea. 
Who  will  carry  it  the  next  step 
forward? 

The  20%  Death 

OUR  Stetson  is  off  to  the  Netc 

York  Mirror  for  a  smart  pro¬ 
motion  that  merely  underscores 
an  equally  smart  editorial  cam¬ 
paign  to  prod  Congress  to  kill 
the  20%  luxury  tax.  The  editors 
gave  this  campaign  a  wonderful 
title,  one  that  any  mystery  story 
writer  would  give  a  pretty  for, 
"The  20%  Death.”  And  now 
the  Mirror  put  out  a  funereal 
booklet  carrying  that  same  title 
and  reprinting  the  Mirror’s  anti¬ 
luxury  tax  campaign.  Since  the 
tax  affects  manufacturers  and 
retailers  dealing  in  so-called 
luxury  items  for  women,  in 
many  items  for  children,  and 
in  not  a  few  items  for  men,  the 
campaign  and  the  booklet 
should  have  wide  reading  and 
good  response. 


So  Bigl 

'THIS  is  not  to  detract  any 
from  the  praise  so  well  de¬ 
served  by  George  I^rris  and 
the  promotion  shop  he  runs  for 
the  New  York  News,  but  when 
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a  paper  has  such  a  clear  cir¬ 
culation  superiority  over  every¬ 
body  else,  what  wonderfully 
simple  promotional  opportun¬ 
ities  come  its  way.  This  week, 
for  instance,  there  is  in  the 
mails  a  very  simple  card  from 
the  News.  It  says  nothing  more 
than  this:  "Yesterday  .  .  .  more 
people  in  the  Bronx  read  the 
New  York  Daily  News  than  read 
3  New  York  evening  newspa¬ 
pers  and  the  Bronx  edition  of 
the  Post  Home  News  combined!” 
That,  if  you  don’t  know  the 
Bronx  is  a  whale  of  a  lot  of 
people.  And  that,  as  you  do 
know  promotion,  is  a  whale  of 
an  impressive  promotion  piece 

In  the  Bag 

“LUCKY  PITTSBURGH  ”  is  the 
lucky  caption  the  Pittsburgh 
(Pa.)  Post-Gazette  puts  on  a 
mailing  reprinting  two  stories 
showing  that  business  in  Pitts¬ 
burgh  is  lucky  and  how.  One 
story  is  from  the  Wall  Street 
Journal,  the  other  from  the  New 
York  Times.  Put  out  at  this 
mid-March  time  of  year,  the 
lucky  part  is  fittingly  empha¬ 
sized  by  tiny  shamrocks. 

Montreal's  Standard  puts  out 
a  broadside  reporting  the  facts 
about  its  readers  as  discovered 
in  a  recent  survey.  Character¬ 
istics  of  Standard  readers  are 
compared  with  the  same  charac¬ 
teristics  in  the  population  as  a 
whole.  Covered  are  sex,  age, 
marital  status,  education,  occu¬ 
pation.  possessions,  economic 
level.  A  good  study,  and  a  good 
simple  way  to  report  it. 


ead 


Green  Pastures 
IN  LESS  than  a  week.  Managing 
Eklitor  H.  Stuart  Morrison  of 
the  Miami  Beach  (Fla.)  Florida 
Sun  marshaled  the  newspaper’s 
forces  and  promoted  a  city-wide 
celebration  of  St.  Patrick’s  Day. 
More  than  12.000  persons  came 
from  far  and  wide  to  see  the 
colorful  parade. 


Column  in  Jeweler's  Ad 
A  VARIATION  of  the  question 
and  answer  column  is  “Wedi- 
quette,”  appearing  in  the  Mont¬ 
gomery  (Ala.)  Advertiser-Jour¬ 
nal.  In  this  case  the  columnist 
is  not  a  newspaper  employe  but 
an  employe  of  a  local  jewelry 
store  in  whose  ads  the  feature 
runs. 


Noting  Service 
CAPITALIZING  on  the  exten¬ 
sive  activities  of  numerous 
community  organizations  in  a 
city  of  3,000,000,  the  Philadel¬ 
phia  Inquirer  is  publishing  a 
series  of  weekly  articles  called, 
"Citizens  In  Action.  ” 


$55,000  ior  Charity 

Binghamton,  N.  Y.  —  Bing¬ 
hamton  Press  Charities,  Inc.,  has 
taken  in  and  spent  more  than 
$55,000  tn  three  years.  Much  of 
the  money  went  to  three  legless 
war  veterans. 


I 


^jewsday 

I 


i  ;  circulation  now  tops 


50,000 


daily  on  the  Real  Long  Island  I  * 

i 

o 

where  retail  sales  exceed  *2,000,000  a  day  | 


Newsday  carried  more  advertising  in  1948  than  any  New  York  City 
evening  paper .  .  .  and  on  the  Real  Long  Island  .  .  .  Newsday  carried 
82.8%  more  advertising  than  the  second  paper.  Source:  Media  Records 


Alicia  Patterson,  Editor  and  Publisher  I 

Executive  Offices,  Hempstead,  Long  Island,  N.  Y.  , 

.  i 

Represented  Nationally  by  Kelly-Smith  Company 


45 


Good  Writing,  Good  Reading 
In  Newest  Bingay  Book 

OF  ME  I  SING  by  Malcolm  W.  Bin- 
gay.  Indianapolis:  Bobbs  Merrill  Co. 
300  pp.  $3.50. 

IN  HIS  headquarters  at  Reims, 
General  Eisenhower  sat  on  a 
corner  of  his  desk,  one  foot  on 
the  floor.  Some  of  journalism’s 
top  brass  faced  him — publishers 
and  editors  in  the  14,000-mile 
Journey  in  14  days  to  bear  wit¬ 
ness  to  Nazi  prison  camps. 

“Horrible  hells  devised  by 
warped  minds  of  madmen,”  Mal¬ 
colm  W.  Bingay,  editorial  di¬ 
rector  of  the  Detroit  (Miich.) 
Free  Press,  calls  them  in  his 
newest  book  of  newspaper  remi¬ 
niscence,  “Of  Me  I  Sing.”  And 
he  recounts  an  incident  of  the 
mating  —  significant  of  leader¬ 
ship,  and  of  journalism. 

An  editor  had  said  suddenly, 
“We  want  to  see  General  Pat¬ 
ton.” 

Embarrassment  momentarily 
fell  across  the  group.  Other 
editors  agreed,  “We  are  here  to 
cover  an  assignment  on  prison 
camps.  Patton  is  not  part  of 
our  picture.” 

But  the  we-want-Patton  edi¬ 
tor  persisted:  “Patton  is  the 
big  color  guy  of  this  army,  and 
the  American  people  like  color.” 

Eisenhower  laughed  infec- 
tioi^ly.  “General  Patton,”  he  ex¬ 
plained,  “is  advancing  some¬ 
where  through  Czechoslovakia. 

I  do  not  know  just  where  he 
might  be.” 

Then  he  stood  up,  Bingay  re¬ 
calls,  and  walked  to  a  fireplace 
across  the  room.  “W^en  he 
turned  to  us  again  he  said  with 
toe  quiet  earnestness  of  a  man 
in  deep  thought: 

“  ‘Gentlemen,  before  you  leave 
I  would  like  to  pay  my  personal 
tribute  to  General  Omar  Brad¬ 
ley,  my  right  arm.  Without  his 
genius  in  tactics  organization, 
victory  could  not  have  been 
won  as  early  as  it  is  being  won. 

“  ‘In  saying  this  about  Gen¬ 
eral  Bradley,  I  do  not  mean  to 
convey  the  thought  that  I  do  not 
fully  appreciate  the  magnificent 
work  of  the  other  generals.  I 
refer  especially  to  such  men  as 
Miarshal  Montgomery.  General 
Devers,  General  Hodges,  Gen¬ 
eral  Patch,  General  Gerow, 
General  Patton,  General  Demp¬ 
sey,  General  Simpson.  .  .  .’” 

This,  the  author  suggests,  was 
the  perfect  answer  to  the  man 
who  wanted  to  see  “toe  great 
color  guy,”  and  who  thought 
toe  American  people  wanted 
color.  “General  Patton  with  all 
his  virtues  was  one  among  many 
with  all  his  faults.” 

Perhaps  it  Is  the  answer  to 
all  who  think  newspaper  work 
Is  chiefly  drama  and  that  read¬ 
ers  of  books  about  it  want  little 
but  anecdotes  of  the  colorful 
and  queer. 

•  •  • 

“Of  Me  I  Sing”  is  a  highly 
readable,  well-written  caval¬ 
cade  of  recollection  in  nearly 
50  years  of  Bingay’s  rugged  and 
important  newspaper  experi¬ 


ence.  Much  of  the  author’s 
reminiscence  is  colorful,  hard¬ 
bitten.  hilarious  .  .  .  and  con¬ 
siderable  of  it  revealing. 

Bingay  told  the  Eisenhower 
incident  to  Col.  S.  L.  A.  Mar¬ 
shall,  army  historian  of  the  Eu¬ 
ropean  Theater  of  Operations. 
And  Marshall  observed: 

“It  sounds  like  Eisenhower. 
He  was  a  remarkable  leader  in 
many  ways,  and  one  of  his  most 
remarkable  attributes  was  an 
ability  that  at  times  amounted 
to  genius  in  giving  everybody 
else  credit  for  whatever  worked 
out  right  and  taking  toe  blame 
himself  for  anything  that 
worked  out  wrong.” 

Color,  one  concludes  in  any 
backward  or  current  look  at 
newspaper  work,  is  an  indispen¬ 
sable  condiment  in  the  daily 
fare.  But  wherever  important 
editors  gather,  particularly  of 
late,  this  reviewer  notes,  the 
question  of  community  service, 
social  responsibility,  the  knowl¬ 
edge  and  skill  to  make  difficult 
news  understandable,  and  right¬ 
eousness  readable — the  question 
of  leadership — these  are  sub¬ 
jects  they  earnestly  and  pri¬ 
vately  discuss. 

•  •  • 

THE  NEED  to  combine  compre¬ 
hension  with  skillful,  seasoned 
reporting,  Bingay  tells  about. 
The  City  Savings  Bank  in  De¬ 
troit  had  collapsed,  involving 
a  police  commissioner  and  po¬ 
litical  power.  Checks  had  been 
kited  for  millions  and  there 
were  stock  irregularities.  The 
Federal  Government  had  moved 
in.  Colorful  characters  and  ex- 
pos6  abounded  all  right.  But 
the  case  was  strangely  compli¬ 
cated  and  had  been  hanging  fire 
for  years — with  involvements  of 
politics,  high  finance,  social  am¬ 
bitions,  and  suicides. 

It  was  good  newspaper  copy 
but  considered  too  intricate  for 
a  general  reporter.  A  former 
city  editor  who  for  years  had 
been  financial  editor — “a  literal¬ 
minded  fellow  with  all  the 
verve  a  turnip,”  Bingay  de¬ 
scribes  him — was  assigned.  It 
was  a  case  for  running  copy. 
But  thirty  minutes  before  edi¬ 
tion  time  the  expert  came  in 
with  a  pocketful  of  notes  but 
no  copy.  The  competition  had 
a  six-column  head  and  five 
columns  of  running  testimony. 

The  next  day  was  little  better. 
The  competition  had  another 
seven  columns;  Bingay’s  paper 
had  less  than  one.  So  Frank  G. 
Kane  was  put  on  the  story. 
“He  was  the  fastest  writer  and 
best  all-round  reporter  I  ever 
knew,”  the  author  declares. 

Kane  said  it  was  a  hot  stove 
they  were  throwing  him  on 
without  warning.  “I’ll  quit! 
I’ll  be  damned  if  I’ll  do  it!”  he 
yelled.  Then  he  got  the  clips, 
and  one  hour  after  court  had 
opened  the  following  morning 
the  first  batch  of  copy  from 
Kane  came  in  by  messenger. 

“All  morning  long  it  kept 
pouring  in,”  Bingay  remembers 


— “beautiful  copy,  flawlessly 
written,  perfectly  edited,  with 
drama  dancing  along  the  pages 
like  electric  sparks.” 

Cameron  Currie,  one  of  toe 
witnesses,  had  testified  he  was 
so  destitute  he  had  had  to  bor¬ 
row  a  nickel  for  carfare  to  get  to 
the  court.  Kane’s  copy  quoted 
him  and  right  after  it  in  paren¬ 
theses  he  had  written,  “See  to¬ 
day’s  society  page.”  The  city 
editor,  who  was  Bingay,  had  to 
look  at  the  society  page  himself. 
But  Kane  had  spotted  it  in  one 
of  the  early  editions:  a  story 
about  Currie’s  farewell  party  at 
one  of  the  exclusive  clubs  for 
one  of  the  family  who  was  leav¬ 
ing  for  Europe. 

After  sending  7,000  words 
from  the  courtroom,  Kane  ar¬ 
rived  at  Bingay’s  desk,  15  min¬ 
utes  before  deadline,  with  his 
lead  all  written.  And  he  had  a 
little  feature  that  “you  might 
want  to  box,  and  then  I’m 
through  for  the  day.”  It  was  a 
direct  quote  from  one  of  the 
defendants  when  asked  by  the 
District  Attorney  if  he  did  not 
think  it  wrong  to  have  misled 
investors.  “It  is  impossible,”  the 
financier  had  replied,  “ever  to 
educate  the  people  against  their 
desire  for  easy  money.” 

•  «  « 

OF  COURSE,  being  Malcolm 
Bingay’s  book,  the  saga  has 
plenty  of  rollicking  anecdote. 
There  was  the  time  Battling 
Nelson  knocked  out  Bingay  in 
the  cityroom.  Bing  had  asked 
Batt  how  the  then  famous  solar 
plexus  was  delivered. 

“Stand  up,”  Nelson  suggested, 
“and  I  will  demonstrate.” 

Bing  stood  up.  The  punch 
traveled  about  three  inches.  “I 
heard  strange  noises,”  the  author 
recalls.  “Nelson  was  explaining 
he  didn’t  mean  to  hit  me  so 
hard.  My  head  hurt.  It  took  me 
/some  time  to  figure  that  out.  I 
had  hit  it  on  the  desk  as  I 
dropped  unconscious  to  toe 
floor.” 

Then  there  was  the  time  Pat 
Baker,  editor  of  the  Detroit 
News,  kicked  Bob  Fitzsimmons’ 
pet  lion  out  of  the  cityroom. 
Bob  had  brought  him  upon  a 
leash. 

“Pat  Baker,”  Bing  writes, 
“had  his  faults  as  an  editor,  but 
one  of  them  was  not  any  idea 
that  he  was  running  a  zoo.  He 
gave  the  big  brute  a  swing  kick 
in  the  ribs  and  told  him  to  get 
the  hell  out  of  there.  And  the 
man-eater  started  for  the  stairs.” 

Fitzsimmons  came  running 
over  shouting,  “Oo  to’  ’ell  do 
you  think  you  are,  kicking  my 
lion?” 

“And  you,  too!”  roared  Baker. 
“You  get  to’  hell  out  of  here 
before  I  throw  you  after  your 
gum-wot  lion!” 

’Them  wuz  days.  And  Bingay 
writes  of  them  tersely,  pungent- 
ly,  and  with  the  newspaper¬ 
man’s  instinct  for  a  good  story. 

Tips  on  Freelancing. 
Contacts,  Television 

THE  WRITING  TRADE  by  Paul  R. 
Reynolds.  Roston:  The  Writer,  Inc. 
1'9  pp.  $2  50. 

THIS  is  the  newest  book  on 
practical  information  about 
the  business  side  of  writing. 
Writers,  it  is  estimated,  receive 
annually  about  $30,000,000. 
Reynolds  is  a  New  York  literary 


agent,  and  he  appraises  honestly 
and  in  considerable  detail  the 
limitations  and  opportunities  for 
freelancing. 

He  offers  no  short  cuts  to 
writing  success.  He  writes  as 
an  experienced  counsellor.  He 
discusses  book  publishing, 
smooth  and  pulp  paper  maga¬ 
zines,  toe  movie  as  a  market, 
Broadway  play  producers,  and 
radio  and  television  markets. 
Considerable  space  is  given  to 
the  writer’s  relation  to  agents. 

An  appendix  describes  the 
Author’s  League  of  America, 
and  reprints  sample  forms  of 
contracts  for  book  publication, 
of  typical  forms  accompanying 
payment  for  manuscripts,  show¬ 
ing  the  rights  purchased,  a  sam¬ 
ple  form  of  release  that  radio 
writers  must  sign  before  sub¬ 
mitting  manuscripts  for  possible 
purchase  and  use  over  the  air, 
and  a  sample  contract  that 
authors  sign  with  their  Holly¬ 
wood  agents. 

The  book  is  frank,  specific, 
and  up-to-date. 

•  ■ 

19-Day  Tourney 

Winston-Salem,  N.  C.  —  It 
took  19  days  to  conclude  the 
Journal  and  Sentinel’s  23rd  an¬ 
nual  basketball  tournament; 
1,884  boys  and  girl  took  part. 
■ 

Wife  Gets  Paper 

Carmi,  I.l.  —  Control  of  the 
Carmi  Democrat-Tribune  has 
passed  to  Mrs.  Verna  Clippinger 
under  a  property  settlement  re¬ 
sulting  from  her  divorce  from 
Roy  Clippinger. 


"A  must  for  every  com* 
posing  room." 

American 

Punctuation 

By  George  Summey,  Jr. 

PRACTICE  of  our  best  contemporary 
periodicals,  Journalists  and  editors 
— the  skillful  punctuating  which 
stamps  their  work  as  superior  exam¬ 
ples  of  craftsmanship — is  illustrated 
for  ready  reference  and  quick  “brush- 
up”  in  this  authoritative  NEW 
BOOK.  It  shows  you  which  punctua¬ 
tion  is  not  only  correct  but  which 
will  also  make  your  writing  _moje 
forceful  and  up  to  date.  An  indis- 
pen.sable  manual  of  modern  American 
usa|te  in  the  art  of  punctuation,  _  it 
"util  go  a  long  way  toward 
writers  and  linotypers  keep  in  step. ' 


—Greensboro  (N. 
"Simple,  clear. 
Ink 


C.)  Daily  News* 
unbiased." — Printers’ 
$2.50 


A  successful  standby  — 
Mason  Long's  NEW 
COLLEGE  GRAMMAR 

Will  help  you  help  yourself  to  a 
mastery  of  graceful  as  well  as  accu¬ 
rate  English  grammar.  You  learn  by 
reason  rather  than  by  rote.  A  well- 
known  hand  book  for  both  study  and 
quick  reference. 

■'/4  practical  and  scholarly  text  for 
adults  .  .  .  as  useful  a  reference  to 
have  on  your  desk  as  the  dictionary. 
—Cleveland  Plain  Dealer.  $3.00 

Immediate  delivery.  Order  from 

The  Ronald  Press  Company 

15  E.  25th  Street,  New  York  10 
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Mass.  Senate  Kills 
Confidence  Bill 

Boston  —  Three  bills  exempt¬ 
ing  physicians,  surgeons,  clergy¬ 
men  and  newspapermen  from 
the  obligation  of  disclosing  dur¬ 
ing  a  trial  any  information  re¬ 
ceived  by  them  in  confidence 
have  been  killed  by  the  Massa¬ 
chusetts  Senate. 

The  Judiciary  Committee  had 
reported  adversely  on  the  bills. 

A  bill  to  change  the  Massa¬ 
chusetts  libel  law  drew  little 
enthusiasm.  The  proposal  would 
make  it  prima  facie  evidence  of 
maiice  to  refer  to  the  criminal 
record  of  a  person  who  has 
already  served  a  sentence  and 
been  released. 


iHfhen  things  go  wrong  on  job  schedules,  the  speed 
of  Air  Express  lets  you  make  closing  dates  with 
time  to  spare.  And  when  you  use  Air  Express  as  the 
standard  shipping  method  (as  many  printers, 
agencies  and  electrotypers  do),  there’s  more  time 
to  do  a  better  job. 

Air  Express  is  the  world’s  fastest  shipping  service. 
That’s  because  shipments  go  by  Scheduled  Airline. 
They  keep  moving  ’round  the  clock.  Speedy  door- 
to-door  service,  too — at  no  extra  cost. 

FACTS  on  low  Air  Express  rates 

Presentation  (16  lbs.)  goes  900  miles  for  S  t.  t6. 

Dealer  displays  (6  lbs.)  go  600  miles  for  S1.67. 

{Same  day  delivery  in  many  cases  if  you  ship  early). 

Only  Air  Express  gives  you  all  these  advantages:  Special  pick-up 
and  delivery  at  no  extra  cost.  You  get  a  receipt  for  every  shipment 
and  delivery  is  proved  by  signature  of  consignee.  One-carrier 
responsibility.  Assured  protection,  too-  valuation  coverage  up  to 
$50  without  extra  charge.  Practically  no  limitation  on  size  or 
weight.  For  fast  shipping  action,  phone  Air  Express  Division, 
Railway  Express  Agency.  And  specify  “Air  Express  delivery” 
on  orders. 


‘Vital  Coverage'  : 

Of  Dailies  Lauded  I 

Atlanta,  Ga. — The  value  of  ; 
newspaper  ads  was  stressed  at  ' 
the  annual  sales  meeting  of  the  ] 
American  Bakeries  Co.,  held  at  | 
the  Ansley  Hotel  here  last  week. 

Newspaper  advertising  pro¬ 
vides  “vital  coverage,”  Joel  ! 
Chandler  Harris  of  the  Kelly-  j 
Smith  Co.,  newspaper  repre¬ 
sentative,  said  in  a  feature  talk. 

George  C.  Biggers,  president 
and  general  manager  of  the 
Atlanta  Journal,  pointed  out 
that  the  stage  is  set  for  the 
return  of  the  salesman,  and 
struck  an  optimistic  note  re¬ 
garding  prospects  in  the  days 
ahead. 


Rot«s  tnciud*  $p«<iol  pick-up  and  d«tiv«ry 
door  to  door  in  principal  townt  ond  cMot 


AIR  EXPRESS,  A  SERVICE  OF  RAILWAY  EXPRESS  AGWCY  AND  THE 
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SYNDICATES 

Duranty  Finds  Soviet 
Policy  Is  Variable 

By  Ogden  J.  Rochelle 


TIMED  with,  if  occasionally  not 

in  tune  with,  the  headlines  is 
“Stalin  &  Co.,”  a  15,000-word 
condensation  of  the  book  by 
Walter  Duranty,  syndicated  in 
10  installments  by  the  Overseas 
News  Agency. 

William  Sloane  Associates, 
publishers,  are  rushing  the  book 
through  a  second  printing.  First 
printing  was  Feb.  23. 

Actually,  says  Mr.  Duranty, 
the  story  was  suggested  by  Pub¬ 
lisher  Sloane,  who  felt  a  study 
of  the  Politburo  and  the  person¬ 
alities  comprised  in  the  Polit¬ 
buro  will  explain  much  that  ^s 
puzzling  to  the  West. 

Sharp-eyed,  eager  of  manner, 
and  quick-witted,  Mr.  Duranty 
manifests  now  the  same  insati¬ 
able  interest  in  the  motives  of 
the  men  who  make  international 
news  that  led  him  to  the  Pul¬ 
itzer  Prize  for  1931.  He  was 
cited  for  the  “best  example”  of 
foreign  correspondence,  with 
particular  reference  to  his  study 
of  the  Russian  Five  -  Year 
plan. 

He  readily  admits  that  com¬ 
plete,  objective  reporting  is 
modified  by  a  correspondent’s 
judgment  of  what  is  objective, 
but  insists,  too,  there  are  ab¬ 
solute  truths.  One  of  these,  he 
thinks,  is  a  temporary  incom¬ 
patibility  of  racial  temperament 
between  Russia  and  the  West. 

Mr.  Duranty  in  other  years 
has  praised  the  Soviet  plan — 
for  Soviets.  Always  there  has 
been  that  modification — “for  the 
Soviets.”  He  has  insisted  Com¬ 
munism  is  unsuited  to  the  West. 
Was  N.  Y,  Times'  Correspondent 

Mr.  Duranty  was  correspond¬ 
ent  in  Russia  for  the  New  York 
Times  from  1920  to  1934.  He 
had  been  on  the  Russian  scene 
as  early  as  1919.  In  fact,  he 
was  in  Latvia  during  the  crit¬ 
ical  three  months  beginning 
with  October.  1919,  when  the 
Bolsheviks  seized  and  perfected 
their  grip. 

Born  in  Liverpool,  and  grad¬ 
uated  from  Cambridge  with  a 
major  in  Greek,  Mr.  Duranty 
went  to  Russia  by  a  circumstan¬ 
tial  route.  He  met  the  Times’ 
Wythe  Williams  in  Paris  in  1913 
and  was  engaged  to  translate 
French  for  him.  Mr.  Duranty 
covered  zep  raids,  became  at¬ 
tached  to  French  army  head¬ 
quarters,  and  went  to  the  Baltic 
states  in  1919. 

From  1934  to  1940  Mr.  Dur¬ 
anty  had  a  roving  assignment 
for  the  Times.  In  1941  he  was 
in  Tokyo  as  correspondent  for 
North  American  Newspaper 
Alliance.  In  September  of  1941, 
he  ran  afoul  of  the  Rumanian 
Foreign  office,  which  ordered 
him  expelled. 

He  says  he  would  like  to  go 
to  Iran  this  spring  because  it 
looks  like  another  hot  news 
front. 


They'll  Do  It  Every  Time, 
Including  Sundays 
JIMMY  HATLO’S  panel, 

“They’ll  Do  It  Every  ’Time,” 
will  with  the  May  8  release 
appear  as  a 
Sunday  half¬ 
page  in  color, 
announces  King 
Features  Syn¬ 
dicate. 

The  Hatlo 
panel,  usually 
drawn  in  two 
parts,  appears 
in  about  half  a 
thousand  p  a  - 
pers,  and  on  an 
uncounted  num¬ 
ber  of  bulletin 
boards,  show 
cases,  barber  shop  mirrors,  and 
scrapbooks. 

Hatlo  gets  about  200  fan 
letters  a  day,  most  of  them 
with  direct  suggestions  for  car¬ 
toon  ideas.  He  usually  credits 
one  of  his  fans  with  the  day’s 
idea. 

The  Sunday  page  is  consti¬ 
tuted  of  five  panels.  Occasion¬ 
ally,  sub-departments  will  be 
features,  such  as  “Woman’s 
Woe,”  or  “The  Urge  to  Kill 
Dept.”  The  Sunday  panels  also 
are  built  on  reader  complaints 
about  life’s  little  aggravations. 

Hatlo  draws  with  much  de¬ 
tail  but  knows  how  to  subordi¬ 
nate  it  to  the  focal  point  of 
the  punch  line,  an  art  he 
learned  as  a  sports  fan  in  the 
days  when  he  was  automobile 
editor  for  the  old  San  Francisco 
Bulletin  and  later  for  the  Call. 

Hatlo  had  quit  cartooning, 
where  he  got  only  $18  a  week, 
turned  to  advertising,  then  au¬ 
tomobile  editing.  One  Monday 
after  a  post-mortem  session  on 
a  University  of  California  foot¬ 
ball  game,  he  laid  a  comic 
sketch  on  the  m.e.’s  desk.  It 
was  printed.  ! 

“Do  more  of  those,  Jimmy,” 
he  was  told  and  from  then  on 
he  did  a  semi-weekly  feature, 
“Swineskin  Gulch,”  which  ap¬ 
pears  in  the  sports  season. 

Fremont  Older,  Call  editor, 
asked  Hatlo  to  do  occasional 
editorial  cartoons  and  presently 
he  gave  up  being  auto  editor. 

“They’ll  Do  It  Every  Time,” 
was  born  from  the  blue  one 
day  when  he  was  suddenly  re¬ 
quired  to  draw  a  comic  to  re¬ 
place  a  syndicate  cartoon  lost 
in  the  mail. 

There  is  no  set  cast  of  char¬ 
acters,  but  Hatlo  often  repeated 
a  little  girl  character,  “Little 
Iodine,”  until  by  1943  she  made 
herself  a  separate  Sunday  color 
stage  for  her  adventures,  alone. 

Cartoonists  Elect 

THE  RETURNS  are  in,  counted. 

and  certified.  Milton  CanifT 
will  again  preside  over  the  Na¬ 
tional  Cartoonists  Society,  as¬ 


Hatlc 


sisted  by  Dow  Walling,  first 
vicepresident;  Bob  Dunn,  second 
vicepresident;  John  Pierottl, 
treasurer,  and  Gregory  d’Ales- 
sio,  secretary. 

Ballots  went  out  this  week 
from  NCS  to  decide  the  winner 
of  the  Billy  DeBeck  Memorial 
Award  for  1948. 

Boy-oI-Year  Award 

JIMMY  MONTGOMERY,  14, 

named  “Boy  of  the  Year”  by 
a  national  committee,  acting  for 
the  Boys’  Clubs  of  America, 
will  get  a  free  trip  to  the  Red 
Ryder  ranch  in  Pagosa  Springs, 
Colo,  where  Artist-Creator  Fred 
Harman  also  gives  annual  resi¬ 
dence  to  one  “Little  Beaver” 
Indian  boy  from  the  nearby 
Navajo  reservation.  Harman 
draws  "Red  Ryder”  for  Mr- 
Naught  Syndicate. 

New  Syndicate 

A  NEW  organization.  Famous 

Features  Syndicate,  has  been 
established  in  Philadelphia. 
Maurice  R.  Haymes,  who  for¬ 
merly  did  a  strip,  “Humans  by 
Haymes.”  in  the  New  York 
Sunday  Herald  Tribune,  is  busi¬ 
ness  manager.  Initial  releases 
include  “Snooky,”  a  cartoon 
strip  by  Paul  Bernard. 

Prizes  for  Style 

BELL  SYNDICATE  is  now  deep 

in  its  second  year  of  a  national 
dress  design  contest,  with  local 
contests  staged  by  client  papers 
using  Bell’s  fashion  service.  Na¬ 
tional  winners  will  get  $500, 
first;  $300,  second;  $100,  third, 
and  $50  each  for  two  honorable 
mentions.  Entries  close  May  1. 

Entrants  are  qualified  by  win¬ 
ning  local  contests,  where  prizes 
are  usually  given  by  the  local 
paper. 

National  judges  include  Babs 
'Lee,  fashion  director  of  Young 
&  Rubicam,  advertising  agency; 
Wesley  Simpson,  New  York  fab¬ 
ric  designer;  Robert  Mayes,  chief 
of  Washington  University  school 
of  design,  and  Babs  March,  the 
noted  teen-age  cover  model. 


Fisher  Defends 
Comic  Strips 
With  'Glamor' 

Philadelphia — The  good  taste 
of  parents  and  the  voluntary 
action  of  news  dealers  will 
solve  the  problem  of  offensive 
comic  books.  Cartoonist  Ham 
Fisher,  creator  of  Joe  Palooka. 
said  at  the  Philadelphia  Bul¬ 
letin  Forum  last  week. 

"As  far  as  the  comic  book  is 
concerned,"  he  said,  “that  is 
entirely  up  to  you  to  keep  it 
out  of  your  house.  If  your 
child  reads  a  comic  book  that 
is  in  bad  taste,  just  don’t  let 
him  bring  it  in  any  more  than 
you  would  let  him  go  to  .see 
a  burlesque  show. 

“The  one  thing  we  do  not 
want  is  the  censorship  of  an 
autocratic  body.  Censorship  of 
any  kind  is  the  most  danger¬ 
ous  of  all  things. 

“There  are  some  self-appoint¬ 
ed  reformers  who  are  out  to 
put  the  comic  books  out  of 
business  and  who  are  turning 
their  delightful  talents  toward 
the  comic  strips. 

"There  is  nothing  wrong  with 
the  comic  strips  at  all.  There 
isn’t  anything  in  them  that  is 
obscene.  Some  of  the  chaps 
have  gone  a  little  bit  further 
in  putting  a  little  more  glamor 
into  the  girls.  But  there  is 
nothing  you  would  not  see  on 
the  beaches.’’ 

■ 

Ohde  Estate 

Manitowoc,  Wis. — An  estate 
of  approximately  $150,000  was 
left  by  the  late  William  F. 
Ohde,  co-publisher  of  the  Mani¬ 
towoc  Herald-Times,  who  died 
in  Florida  April  13,  1947.  The 
will  leaves  the  estate  to  his 
wife,  Mrs.  Eva  D.  Ohde,  in  trust. 
Alan  M.  Ohde  and  William  F. 
Ohde,  associated  with  the  Her¬ 
ald-Times,  are  co-administrators 
of  the  estate,  and  are  the  heirs. 


A  MILLION  CX5LLAP5  W0(?TH| 
OF  JEWELS.'  WOW.'  EITHER 
THAT  OLD  MAN  WAS  A 
GREAT  JOkTESTER-OR  WE’RE 
IN  FOR  THE  BIGGEST  CASE 
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education 

Arizona  State 
Expands  Course 
In  Journalism 

Tempe,  Ariz. — Journalism  will 
become  a  major  curriculum  at 
Arizona  State  College  next  Fall 
when  a  program  of  12  new 
courses,  bringing  to  15  the  num¬ 
ber  offered,  is  scheduled  to  go 
into  effect. 

Tlie  school's  expanded  offer¬ 
ing  recently  was  approved  by 
the  Board  of  Regents  for  Ari¬ 
zona.  Instructors  will  be  George 
C.  Yates,  former  midwest  news¬ 
paperman  who  has  conducted 
journalism  classes  at  the  col¬ 
lege,  and  Ernest  J.  Hopkins, 
former  editor  of  King  Features 
Syndicate,  who  was  added  to 
the  college  staff  as  special  lec¬ 
turer  in  journalism. 

Mr.  Hopkins  was  head  of  the 
department  of  journalism  at 
University  of  Southern  Cali¬ 
fornia  for  several  years.  He  also 
was  associate  editor  of  the  San 
Francisco  Examiner.  Mr.  Yates 
is  a  former  journalism  instruc¬ 
tor  at  the  University  of  Mis¬ 
souri. 

Experience  Plan 

DETROIT,  Mich.  —  Staffers  on 

the  Detroit  Collegian,  Wayne 
University  paper,  are  getting  a 
taste  of  practical  journalism  in 
a  plan  worked  out  by  Frank 
Gill,  adviser  to  the  University’s 
student  publications. 

By  arrangement  with  manag¬ 


ing  editors,  two  students  are 
sent  to  each  of  the  three  Detroit 
papers,  the  Free  Press,  News 
and  Times.  They  visit  each 
paper  one  day  or  night  a  week 
for  four  weeks  before  moving 
on  to  the  next  for  a  similar 
eriod.  They  remain  in  the  of- 
ce.  one  attached  to  the  city 
desk  and  one  to  the  copy  desk, 
switching  positions  after  the 
second  visit.  Thus  they  learn, 
Mr.  Gill  explained,  what  funda¬ 
mental  procedures  are  common 
to  all  papers  and  what  peculiari¬ 
ties  belong  to  individual  pub¬ 
lications. 

12  Technical  Lectures 

MORGANTOWN,  W.  Va.— 

Dewey-eyed  journalists  are 
out  of  fashion  at  West  Virginia 
University,  now  that  12  techni¬ 
cal  lectures  have  been  scheduled. 

“Schools  of  journalism  have 
often  been  accused  of  teaching 
the  idealistic  rather  than  the 
practical  side  of  newspaper 
work,”  Director  P.  I.  Reed  said. 
“Our  technical  lectures  are  an 
answer  to  that  criticism.  All  of 
our  majors — whether  they  are 
interest^  in  editorial  work,  ad¬ 
vertising,  public  relations,  or 
radio — are  required  to  attend 
each  one.” 

First-semester  lecturers  em¬ 
phasized  the  business-depart¬ 
ment  side  of  newspaper  work. 

The  10th  anniversary  of  the 
School  of  Journalism  of  West 
Virginia  University  will  be  ob¬ 
served  April  22.  The  principal 
speaker  at  a  luncheon  marking 
the  occasion  will  be  Robert  H. 
Pritchard,  publisher  of  the 
Weston  Democrat,  a  member  of 


the  University  Board  of  Gov¬ 
ernors  when  the  school  was 
created  on  April  22,  1939. 

The  celebration  will  coincide 
with  the  University’s  29th  an¬ 
nual  Journalism  Day. 

Job  Hunting  Course 
COLUMBIA,  Mo.— The  five  W’s 
of  getting  a  job  in  journalism 
will  be  the  subject  of  a  required 
course  at  the  University  of  Mis¬ 
souri  School  of  Journalism  next 
Fall,  Dean  Frank  Luther  Mott 
has  announced. 

The  course,  for  seniors,  will 
be  given  by  Prof.  H.  R.  Long, 
former  manager  of  the  Missouri 
Press  Association. 

The  new  course  and  a  place¬ 
ment  bureau  will  systematize 
the  methods  by  which  the 
school’s  graduates  previously 
found  jobs. 

Dr.  Long  plans  to  make  in¬ 
terviewing  arrangements  with 
large  corporations,  and  to  in¬ 
vestigate  opportunities  in  civil 
service. 

Scholarship  Posted 
LONDON,  Ont. — A  $500  scholar¬ 
ship,  first  of  its  kind  in  Ca¬ 
nada,  was  established  recently 
for  annual  presentation  to  a 
member  of  the  third  year  of  the 
journalism  course  at  the  Uni¬ 
versity  of  Western  Ontario. 

Canada’s  first  university  jour¬ 
nalism  course,  it  was  established 
in  the  fall  of  1946  and  grad¬ 
uated  its  first  students  in  the 
spring  of  1948.  Head  of  the  de¬ 
partment  is  George  W.  Mc¬ 
Cracken,  former  head  of  the 
external  affairs  division  of 
Wartime  Information  Board. 


Each  Subscriber 
Means  $3,000 
For  Merchants 

Anderson,  S.  C. — Every  addi¬ 
tional  subs(^ber  to  the  Ander¬ 
son  Newspapers  means  a  po¬ 
tential  $3,000  a  year  spent  with 
local  merchants,  according  to 
an  analysis  of  business  made  by 
P.  H.  Batte.  general  manager  of 
the  Charlotte  (S.  C.)  Observer. 

Mr.  Batte,  a  former  business 
manager  of  the  Anderson  Inde¬ 
pendent  and  Mail,  told  the  An¬ 
derson  Merchants  Association 
every  $15  subscription  opens  up 
$3,000  of  buying  power.  He 
urged  merchants  to  develop  an 
aggressive  merchandising  cam¬ 
paign  to  get  the  full  benefit 
from  newspaper  readership. 

“If  your  store,”  he  advised, 
“is  limited  in  advertising  appro¬ 
priation.  consider  a  campaij^ 
of  small  ads,  with  a  definite 
continuity,  and  at  regular  inter¬ 
vals.  Your  problem  is  to  let 
the  public  know  you’re  in  busi¬ 
ness.  and  to  present  a  news¬ 
worthy  campaign.  Rather  than 
a  good-sized  ad  once  a  week,  I 
recommend  that  you  use  a  series 
of  smaller  ads.” 


2  Papers  from  One 

A.  C.  Kuippers,  publisher  of 
the  Grandville  (Mich.)  Star- 
Alliance,  a  weekly,  announces 
reorganization  of  the  paper  into 
two  newspapers,  the  Southwest 
Alliance  and  the  Grandville 
Star. 


An  Anniversary  on  April  7 


•  April  7  will  be  an  ordinary  day  to  most  Ameri¬ 
cans,  but  to  at  least  a  million  persons  it  will  mark 
an  important  anniversary.  They  are  the  ones  who 
owe  their  jobs  or  economic  improvement  directly 
to  the  fact  that  the  manufacture  and  sale  of  beer 
was  relegalized  16  years  ago  by  a  far-sighted 
Congress. 

The  nation  as  a  whole  gained  from  that  act  of 
Congress  for  it  initiated  a  movement  that  helped 
stimulate  business  recovery  In  1933.  The  balance 
sheet  of  Prohibition  and  Repeal  reveals  those  gains. 
Prohibition  proved  to  be  a  Pandora’s  box  that  re¬ 
leased  the  greatest  evils  in  this  nation’s  history — 
racketeering,  murderous  gangsters  and  bootleggers, 
official  corruption  and  a  general  disregard  for  law. 
There  was  also  the  loss  in  public  revenue,  esti¬ 
mated  at  a  billion  dollars  a  year. 


On  the  Repeal  side  of  the  ledger,  we  have  a  re¬ 
stored  respect  for  law.  The  consumer  can  purchase 
his  beverages  under  wholesome  auspices.  The  public 
treasuries  are  enriched  by  about  three  billion 
dollars  a  year,  with  beer  itself  paying  about 
$900,0(X),(X)0  annually.  A  hundred  industries  bene¬ 
fit  economically  by  supplying  and  servicing  the 
beer  industry  alone.  Socially,  too,  there  have  been 
gains.  The  highways,  for  example,  are  safer.  In 
1925,  during  Prohibition,  there  were  19  deaths  per 
100,000,000  motor  vehicle  miles  traveled.  In  1947, 
the  rate  dropped  to  a  new  low  of  8.6. 

Changing  from  Prohibition  was  good  business, 
economically  and  socially.  The  brewers  of  the 
United  States  are  proud  of  the  part  their  industry 
has  played  in  emphasizing  the  benefits  of  that 
change. 


UNITED  STATES  BREWERS  FOUNDATION 

21  East  40tb  Street,  New  York  16,  N.  Y. 
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RADIO  AND  TELEVISION 

Baltimore  Sunpapers 
And  Coy  Boost  TV  Ads 

By  Jerry  Walker 


BALTIMORE  provided  an  ideal 

platform  on  which  Wayne  Coy, 
chairman  of  the  Federal  Com¬ 
munications  Conunission,  stood 
up  and  declared: 

“My  appearance  here  affords 
an  opportunity  for  me  to  refute 
the  canard  that  the  FCC  does 
not  think  advertising  is  in  the 
public  interest.  .  .  .  Television, 
to  rny  mind,  is  the  most  com¬ 
pelling  advertising  medium  yet 
devised. 

“'An  advertising  man  who  now 
thinks  that  there  is  no  room  for 
improvement  in  his  art  is  in  for 
the  rudest  kind  of  an  awaken¬ 
ing.  .  .  .  Television,  costly  as  it 
is,  will  in  due  time  become  an 
economical  medium  for  the  ad¬ 
vertising,  demonstration  and 
selling  of  goods  and  services. 
Based  on  sales  it  can  bring  re¬ 
sults  that  will  justify  larger  ex¬ 
penditures  than  other  media. 

“The  early  fears  that  tele¬ 
vision  would  be  too  costly  for 
mass  advertising  have  proved 
groundless.  .  .  .  Many  concerns 
that  have  done  little  advertising 
because  they  needed  to  demon¬ 
strate  their  product  to  sell  it 
can  now  do  fust  that  over  tele¬ 
vision.  Concerns  that  employed 
newspapers  .  .  .  can  now  also 
employ  television.” 

For  in  Baltimore,  the  Sun- 
papers  allow  their  television 
station,  WMAR-TV,  to  advertise 
a  “TV  Success  Story”  each  Sat¬ 
urday  and  Monday  on  the  back 
page — the  page  where  the  big 
local  stories  of  the  day  begin. 
(They  jump  forward.) 

•  TeatimoniaU 

The  WMAR-TV  ads  are  mostly 
about  little  advertisers  —  the 
Century  Shoe  Repairing  Shops, 
Virginia  DrlskiU’s  Fashion  Cen¬ 
ter,  Meyer  &  Thalheimer  depart¬ 
ment  store,  Hauswald’s  Bread, 
and  Will’s  Dairy.  They  use 
video  a  minute  or  so  at  a  time. 
Their  testimonial  ads  all  stress 
the  “direct  results”  or  “conclu¬ 
sive  proof  of  a  good  Job  in  pro¬ 
moting  our  products.” 

Mrs.  Drlskill  testified:  “We 
really  sold  eight  evening,  din¬ 
ner  and  wedding  gowns  as  a 
direct  result  of  our  television 
presentation  on  your  station. 


Also,  quite  a  few  of  our  most 
expensive  suits  and  coats  were 
sold  this  season  to  people  who 
came  in  and  asked  for  that  par¬ 
ticular  suit  or  coat  which  they 
had  seen  on  WMAR-TV.” 

Mr.  Coy  again: 

“Television  holds  the  promise 
of  carrying  American  advertis¬ 
ing  to  new  heights  of  achieve¬ 
ment.” 

The  man  who  runs  the  Sun- 
papers’  station,  E.  K.  Jett,  per¬ 
suaded  Mr.  Coy  to  make  his 
speech  in  support  of  advertising 
before  the  Advertising  Club  of 
Baltimore.  Mr.  Jett,  a  former 
associate  of  Mr.  Coy’s  on  the 
FCC,  certainly  practices  what 
Mr.  Coy  preaches. 

The  Code  and  NAB 
WHEN  the  National  Association 

of  Broadcasters  gathers  in  an¬ 
nual  convention  again  next 
week  at  Chicago,  the  subject  of 
a  broadcasting  “code”  —  NAB 
prefers  “Standards  of  Practice” 
— will  be  a  main  topic  of  con¬ 
versation,  as  in  previous  years. 
Members  are  currently  voting 
by  mail  to  decide  whether  the 
NAB  Directors  have  power  to 
enact,  amend  and  promulgate 
such  standards. 

Many  in  the  broadcasting 
business  believe  radio  is  going 
to  be  around  a  long  while.  Some 
38,000,000  homes  can’t  be  too 
wrong.  ’Therefore,  there’s  still 
need  for  a  code  to  prevent  com¬ 
mercial  excesses. 

Some,  sensing  the  rapid 
growth  of  TV,  don’t  want  to  be 
hogtied  by  any  code  in  competi¬ 
tion  for  the  advertising  dollar. 

To  help  members  make  up 
their  minds  in  the  referendum, 
NAB  President  Justin  Miller 
answered  18  pointed  questions 
about  the  Standards  of  Practice 
which  are  supposed  to  go  into 
full  effect  May  19. 

Two  of  the  answers  are  of 
special  interest  here.  One  is 
that  the  press  “did  exert  a  sub¬ 
stantial  influence”  in  adoption 
of  standards.  The  other  is  that 
station  managers  report:  “The 
long-winded  copywriter,  the 
overly  enthusiastic  disc-jockey, 
the  salesman  hustling  for  that 


CLASSIFIED  ADS  BRING  YOU 
GOOD  WORKERS  QUICKLY! 

Hiring  capable  help  is  easy  when  you  hire  EDITOR  & 
PUBLISHER  Classified  Ads  to  bring  you  lots  of  qualified 
applicants.  For  quick  help  with  your  help  problems,  write 
or  telephone  to 

Classified  Dept. 

EDITOR  &  PUBLISHER 

1700  Tlmci  Tower  Tel.:  IRyoot  9-3052  New  York  18.  N.  Y. 


marginal  time-sale  —  these  are 
the  imi>ortant  sources  of  viola¬ 
tion.” 

And  speaking  of  codes,  the 
Australian  Broadcasting  Com¬ 
mission  has  a  tough  one.  In  the 
field  of  advertising,  for  example, 
there’s  a  ban  on  “any  sound 
which  might  startle  listeners,” 
such  as  gunfire,  massed  aero¬ 
plane  effects,  sirens,  screams, 
raucous  laughter,  and  fire  en¬ 
gines. 

Down  in  Cuba,  the  chief  prob¬ 
lem  of  code-makers  is  how  to 
cut  down  the  number  of  station- 
break  plugs  from  14  or  15,  con¬ 
secutively. 

Newspaper  Shows 

NEWSPAPERS  or  members  of 

their  staffs  frequently  come 
up  with  ideas  that  pay  in  radio 
and  television  programming. 
Some  recent  examples: 

WPIX,  the  New  York  News 
TV  station,  has  launched  City 
Hall  Reporter  John  Crosson  on 
a  Saturday  series  of  interviews 
with  city  officials,  the  general 
subject  being  civic  improve¬ 
ment.  Rhodes  Pharmacal  Co. 
(Imdrin)  quickly  became  spon¬ 
sor  for  the  10-minute  show.  Mr. 
Crosson,  a  Newsman  22  years, 
got  Mayor  O’Dwyer  to  serve  as 
first  guest  of  honor. 

Members  of  the  Gannett  News 
Service  bureau  in  Washington 
put  together  a  tape  show  called 
“Capital  Memo”  which  is  broad¬ 
cast  on  six  Gannett  stations  in 
three  states.  In  the  quarter- 
hour  program,  the  newsmen 
share  with  the  folks  back  home 
th^ir  experiences  in  meeting 
prominent  people.  The  GNS 
script-writers  include  Vern 
Croop,  Paul  Martin,  Reginald 
Torrey,  Joe  Kusaila  and  Robbie 
Johnson. 

The  Atlanta  (Ga.)  Journal’s 
WSB-’TV  set  up  cameras  in 
'Mkmicipal  Auditorium  and  gave 
week-long  coverage  (three  ses¬ 
sions  daily)  to  the  Journal’s 
Cooking  School. 

“Sun  Carrier  Sagas”  is  the 
title  of  a  WMAR-TV  show  each 
Monday  night  in  which  Balti¬ 
more  Sun  carrier  boys  are  in¬ 
terviewed  on  the  human  inter¬ 
est  side  of  their  business. 

Kerwin  Hoover,  former  news¬ 
paper  reporter  in  Wisconsin  and 
Minnesote,  culls  the  weekly 
papers  in  Southern  California 
and  serves  “Home  Town  Hap¬ 
penings”  on  KFI  each  Saturday. 
...  In  another  variation  of  the 
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WHOU-Ithaca  idea,  KIRO-Seat- 
tle  presents  editors  of  small¬ 
town  papers.  Some  of  the  pro¬ 
grams  are  tape-recorded  in  the 
weeklies’  shops.  The  station 
buys  a  small  ad  in  the  guest 
paper  to  build  a  local  audience. 

Of  Special  Interest 
COLUMBIA  Broadcasting  Sys¬ 
tem’s  annual  report  for  1948 
carries  a  $3,000,000  item  for 
talent  contracts,  program  rights, 
etc. 

The  number  of  television  sets 
in  use  in  Baltimore,  Md.,  in¬ 
creased  by  5,000  in  six  weeks. 

J.  Walter  Thompson  Co.  re¬ 
ports  five  new  TV  shows  signed 
up  for  advertisers  in  three 
months. 

When  Vancouver  (B.  C.)  Sun 
readers  objected  to  red  over¬ 
print  ads  on  the  radio  logs,  the 
Sun  said:  “Red  Overprint  Helps 
to  Keep  the  Sun  Out  of  Red.” 

Spot  check  by  Pennsylvania 
Newspaper  Publishers  Associa¬ 
tion  revealed  seven  out  of  27 
papers  charge  for  radio  logs. 

Harold  A.  Stretch,  Jr.,  retail 
advertising  manager  of  the 
Camden  (N.  J.)  Courier-Post, 
writes  a  radio-TV  column  three 
times  a  week. 

P.  A.  Sugg  has  been  elected 
vicepresident  of  WKY,  Okla¬ 
homa  Publishing  Co.  station. 

David  R.  Young,  radio  pro¬ 
ducer  and  writer,  is  now  con¬ 
sultant  on  radio  and  TV  for  the 
Los  Angeles  Daily  News  which 
sponsors  three  shows. 

The  Palm  Beach  (Fla.)  News 
reported:  “Television  made  it’s 
debut  in  Plam  Beach  last  night 
an  dearly  observers  sai  th  initial 
reception  was  something  liek  a 
handset  newspaper  that  didnt 
have  a  proofreader  oreetaoin 
shrdlu  zx  a  proofreader.” 

■ 

Drops  Newsprint 

Watehtown,  N.  Y. — ^The  Fron- 
tenac  Paper  Ck).  mill,  manufac¬ 
turer  of  newsprint,  which  sus- 


r  BV  E.A.M.  GUESS  \ 


I.awyei-H  win  suits  for  others  but  bur 
the  ones  they  wear,  says  Uncle  Seymore 
Riley. . 

Miss  Hesterine  Hood  celebrated  her 
nineteenth  birthdai’  agrain  recently  u 
she  has  done  so  many  times  in  the  pait. 

Bnrninir  midnight  oil  is  alriirht  bot 
bumiiift  midnicht  erasoline  is  somethisir 
ei.se.  suirg-ests  Mr.  R.  U.  Short,  the 
banker. 


SYNDICATES  NOTICE! 

A  daily  fe.atiire  that  will  appeal  to  the 
.vountrsters  on  up  to  the  grand-dads! 
Folksy!  A  looked  forward  to  feature  to 
see  what’s  happening  around  DingvlUe. 
A  sponsor  is  being  sounght. 

E.A.M.  GUESS  Graham  M. 

Route  6  .Memphis,  Tens. 
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Du  Mont  Typo  TA-10S-A  Film  PUkup  Con 


Irol  Console.  Includes  saw-tooth,  para¬ 


bola  and  sine-wave  shading  with  5 


waveform  monitors  for  both  line  and 


The  Du  Mont  Types  S130-B  and 
5130-C  Tk  mm.  tidevision  projectors 
are  designed  and  built  for  the  rug¬ 
ged  requirements  of  film  telecasting. 
Greater  reliability  for  day-in-day- 
out  operation.  Readily  accessible 
mechanism.  Easily  replaceable  parts. 
Feature-length  reel  capacity.  Maxi¬ 
mum  optical  resolution. Greater  light 
output.  High-fidelity  sound.  Either 
type  recommended,  based  on 


stylo  and  feature  preference. 


frame.  12"  picture  monitor.  Instantly  ac¬ 
cessible  chpssis.  Integral  design  with  the  Du  Mont  Type  TA-108-B  Video  Mixing 
Console  and  associated  equipment  which  will  handle  four  separate  video  or  com¬ 
posite  input  channels  with  automatic  or  manual  "fades"  and  "lap  dissolves" 
between  any  video  input  channels. 


- - 

^odm, 

Du  Mont  Type  TA-103-A  Iconoscope  Film  -  .  _  ^ 

Pickup  Camera.  An  ideal  pickup  head  for  film  or  slides,  ’ *>Vde  AferJt 

using  the  high-resolution  Iconoscope  Type  1850-A.  Special  rim  light  ~~  -- — .. 

and  back  lighting  arrangement.  Available  with  fixed  pedestal  or  slid¬ 
ing-track  mounting  for  handling  two  or  more  image  sources.  Mechanical 
construction  such  that  all  components  ore  readily  accessible. 

OaLLEICB.  DU  MON 


ALLEN  I.  DU  MONT  LABORATORIES,  INC.  •  TELEVISION  EQUIPMENT  DIVISION.  42  HARDING  AVE..  CLIFTON.  N.  J.  •  DU  MONT  NETWORK 
AND  STATION  WABD.  SIS  MADISON  AVE..  NEW  YORK  22.  N.  Y  -  DU  MONTS  JOHN  WANAMAKER  TELEVISION  STUDIOS.  WANAMAKER 
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PHOTOGRAPHY 

‘Best'  Print  Winner 
Protested  at  Kent 


By  Jcones  L  Collings 

SP£AK£RS  were  applauded 

and,  in  some  cases,  their  re¬ 
marks  earnestly  noted;  Ohio’s 
state  bird,  the  majestic  cardinal, 
came  out  to  clasp  the  cool,  wet 
hand  of  spring;  and  230  photog¬ 
raphers  and  editors  trade-bull^ 
far  into  the  night. 

But  nothing  during  Kent  State 
University's  eighth  annual  short 
course  in  press  photography 
caused  as  much  comment  as  the 
picture  judged  "best  print  of 
the  show,” 

Verbal  Dynamite 

Verbal  dynamite  exploded  all 
over  the  lovely  campus. 

The  picture,  made  by  Robert 
Miller  of  the  Beloit  (Wis.) 
Daily  News  and  declared  the 
winner  of  the  Akron  (O.) 
Beacon  Journal  award,  show^ 
a  partial  view  of  a  university 
stadium  ramp.  It  was  a  con¬ 
centration  of  sweeping  lines  and 
bright  contrasts.  The  judges 
who  selected  it  were  Merle 
Armitage,  art  director  of  Look 
magazine,  and  Joe  Munroe,  free¬ 
lance  photographer  from  Mt. 
Vernon,  Ohio,  who  has  made 
pictures  for  a  prominent  archi¬ 
tect,  among  other  ventures. 

They  said  the  picture  had  ex¬ 
cellent  composition. 

Who  the  devil  cares!  an¬ 
swered  angry  photographers. 
But  that's  getting  ahead  of  the 
story. 

The  third  judge,  picture¬ 
conscious  Vincent  S.  Jones,  ex¬ 
ecutive  editor  of  the  Utica 
(N.  Y. )  Observer-Dispatch  and 
the  Daily  Press,  told  this  de¬ 
partment  he  strongly  urged  that 
a  news  picture  be  chosen. 

“I  told  them,”  he  said,  “that 
I  believed  the  picture  had  no 
business  winning  the  contest.” 

Vague  Rules 

^ter,  Mr.  Jones  added: 

"The  judges  were  given  com¬ 
plete  freedom,  so  *  far  as  the 
university  was  concerned.” 

( The  university  rules  pertain¬ 
ing  to  the  judging  read:  “Sub¬ 
jects:  unlimited.”  Mr.  Armitage 
said  he  and  Mr.  Munroe  under¬ 
stood  this  to  mean  a  best  print 
was  to  be  picked,  irrespective 
of  its  news  value,  and  on  the 
strength  of  that  nominated  the 
ramp  shot.  • 

“Armitage  and  Munroe,”  con¬ 
tinued  Jones,  “interpreted  this 
ruling  to  mean  that  they  should 
choose  what  they  thought  was 
the  best  ‘picture.’  Both  men 
are  primarily  artists,  with  little 
interest  in  news,  and  they  put 
a  great  deal  of  emphasis  upon 
technical  perfection,  something 
rarely  achieved  in  a  spot  news 
picture. 

“I  argued  vigorously  to  the 
effect  that  the  contestants  spent 
most  of  their  time  photograph¬ 
ing  news  events  and  that  the 
prize  should  go  to  the  best 
example  of  work  done  in  cover¬ 
ing  news. 

“In  choosing  two  judges  who 


are  not  in  the  news  field,  the 
university,  I  thought,  made  a 
deliberate  effort  to  widen  the 
criteria  which  have  kept  news 
picture  awards  in  so  narrow  a 
range.  .  .  .” 

If  the  university  wanted  a 
news  picture  selected,  Messrs. 
Jones  and  Armitage  said,  the 
officials  should  have  made  that 
point  quite  plain. 

It  was  evident  that  the  offi¬ 
cials  themselves  were  surprised 
by  the  decision.  But  Jim  Fos- 
dick,  the  course’s  executive  sec¬ 
retary,  was  cautious.  He  ex¬ 
plained  that  he  “could  see  how” 
some  other  picture  might  have 
been  chosen  instead.  It  was 
equally  evident  he  preferred  to 
stay  out  of  the  controversy. 

Most  of  the  photographers 
were  amazed  and  no  scholarly 
presentation  of  further  argu¬ 
ment  will  change  their  minds. 

They  were  amazed  because 
they  thought  that  surely  in  a 
news  contest  for  news  photogra¬ 
phers  attending  a  short  course 
in  news  photography  it  should 
be  obvious  that  a  picture  de¬ 
picting  a  news  event  would  re¬ 
ceive  the  golden  title.  Next 
year,  they  grumbled.  KSU 
should  bring  in  men  who  can 
tell  a  news  event  from  a  lovely 
bit  of  ramp.  This  department 
goes  along  with  that  contention. 

Other  winners  in  the  contest 
were: 

News:  Bill  Foley.  Columbus 
(O. )  Dispatch;  A1  Philips,  Chi¬ 
cago  Herald  -  American;  Leon 
Hoffman,  New  York  Daily  Mir¬ 
ror. 

Sports:  Wayne  Bell,  Minne¬ 
apolis  ( Mlinn. )  Tribune  ( also 
second):  Howard  Sochurek, 

Milwaukee  (Wis.)  Journal. 

Features:  (a  Detroit  Times’ 
award)  Dan  Ultang,  Des  Moines 
(la.)  Register  &  Tribune;  F.  D. 
Perdue,  Republic  Steel  Corp., 
Canton,  O.;  Samuel  Sansone, 
Los  Angeles  Examiner. 

Picture  Series:  Herb 

Schwartz.  Des  Moines  Register 
&  Tribune;  Joseph  Kaler,  De¬ 
troit  Free  Press;  Bert  Emman¬ 
uel,  also  of  the  Free  Press. 

Special  Award:  (for  special 
approach  to  a  picture  idea) 
George  Tapscott,  Daily  Okla¬ 
homan. 

Color  Prints:  James  Meyer, 
Milwaukee  Journal:  James 
Root,  Kent  State  University 
photo  student;  Gordon  Kuster, 
Columbus  Dispatch. 

Color  Transparencies:  Colum¬ 
bus  Dispatch;  Akron  Beacon 
Journal;  Columbus  Dispatch. 

The  short  course  trophy  for 
the  best  newspaper  exhibit  went 
to  the  Detroit  "nmes.  The 
Times  has  won  this  tr<^hy  three 
out  of  four  years.  Honorable 
mention  was  awarded  the  Min¬ 
neapolis  (Minn.)  Star  A  Trib¬ 
une. 

Tony  Spina  of  the  Detroit 
Free  Press  took  first  honors  in 
the  best  multiple  entry.  This 


class  covers  sports,  news,  fea¬ 
tures.  society.  It  is  an  award 
made  by  the  Columbus  Dispatch. 

Perry  Craig,  Cleveland  ( O. ) 
News;  Phil  Dion,  Detroit  Times, 
and  Joe  Costa,  chief  photog¬ 
rapher,  King  Features,  received 
special  citations  for  their  con¬ 
tributions  to  press  photography. 
In  turn,  Costa,  on  behalf  of  the 
National  Press  Photographers 
Assn.,  presented  the  university  a 
citation  “in  recognition  of  its 
academic  pioneering  and  leader¬ 
ship  in  the  interests  of  press 
photography  .  .  .  since  1938.  .  .  .” 

Stcrtement  &  Comment 
THE  statement:  (in  a  Life 
house  ad.) 

“Sometimes  a  Life  photog¬ 
rapher  gets  a  wonderful  pic¬ 
ture  by  pure  luck — he  just  hap¬ 
pens  to  be  in  the  right  spot  at 
the  right  moment. 

“Almost  always,  however,  pic¬ 
tures  like  the  one  above  result 
from  the  scope,  skill  and  thor¬ 
oughness  with  which  Life  covers 
a  subject.  .  .  . 

“To  give  Life  readers  a  vivid 
picture  of  this  sandswept  saga, 
photographer  David  Douglas 
Duncan  spent  three  months  In 
the  desert.  He  took  a  total  of 
1004  magnificent  color  photo¬ 
graphs.  .  .  . 

‘“From  this  wealth  of  superb 
photography,  the  editors  se¬ 
lected  15  pages  of  pictures.  .  . 
The  comment: 

Well? 

Samo  Show 

DICK  SARNO,  director  of  pho¬ 
tography  for  Hearst  newspa¬ 
pers.  discussed  the  outstanding 
news  pictures  of  the  past  25 
years  during  a  recent  Northwest 
photographers  convention  in 
Seattle,  Wash. 

He  showed  slides  of  great 
^news  pictures  of  recent  years 
and  stressed  the  importance  of 
angle  or  approach  in  making 
news  pictures.  He  spoke  before 
1,500  photographers,  both  pro¬ 
fessional  and  amateurs. 

The  point  in  including  ama¬ 
teurs  in  the  program,  he  said, 
was  to  make  them  picture  con¬ 
scious — “so  they’ll  turn  ih  pic¬ 
tures  to  our  papers,  we  hope.” 

Shutter  Shorts 

JOHN  CRIVELLI.  chief  photog¬ 
rapher  of  the  Paterson  ( N.  J. ) 
News,  won  the  grand  award  in 
the  1948  Green  Cross  photo  con¬ 
test.  sponsored  by  the  National 
Safety  Council.  His  picture, 
“Study  in  Agony,”  shows  a 
youth  writhing  with  pain  as  a 
doctor  attempts  to  dislodge  his 
impaled  hand  from  a  fence 
spike.  He  also  won  first  prize 
in  the  child  division  of  the  con¬ 
test. 

Harry  Befus  of  the  Calgary 
(Alberta.  Can.)  Herald  made 
the  winning  picture  in  Canadian 
Press’  latest  contest — a  picture 
of  the  collapse  of  a  blazing 
grain  elevator. 

New  Color  Film 
A  NEW  COLOR  FILM  with  a 
speed  rating  which  makes  it 
possible  for  use  in  ordinary 
low-priced  cameras  ( 120  and 
620)  has  been  announced  by 
Ansco.  The  film,  called  Plena- 
color,  Is  part  of  the  Ansco  Color 
negative  process. 

EDITOR  <S  P 


Copter  Light  Patterns 
YOU  probably  noticed  this  pic¬ 
ture  (see  cut)  several  weeks 
ago  when  it  got  good  play.  Acme 
says  there  have  been  many 
queries  on  bow  it  was  made. 

This  is  Acme’s  version: 

Stanley  Tretick  of  the  Wash¬ 
ington  bureau  took  it  when  a 
Navy  helicopter — equipped  with 
lights  on  its  rotors  and  fuselage 
— ^made  a  test  flight. 

Tretick  worked  with  a  4  x  5 
S.G.  on  a  tripod.  He  set  the 
tessar  lens  at  f.  4.5,  and  the  pan 
film  was  exposed  for  about  two 
minutes.  The  copter  was  some 
150  feet  from  the  camera.  Be¬ 
fore  the  copter  ascended,  he 
flashed  three  small  bulbs  in 
rapid  succession.  This,  of  course, 
caught  the  image  of  the  craft. 

Then,  as  the  plane  rose,  Tre¬ 
tick  kept  tilting  the  tripod  head 
so  that  the  rotor  blades  were 
centered  on  the  film.  This  pan¬ 
ning  was  used  till  the  copter 
veered  off  to  one  side  and  be¬ 
yond  film  range.  The  lens  was 
then  closed. 

“It  was  possible  only  because 
it  was  a  black  nigh  .  with  no 
stars  or  moon,”  explains  Acme. 

■ 

336  Rural  Schools 
In  Daily's  Round-Table 

Superior,  Wis. — A  Nine-County 
School  Round-Table  Tournament 
sponsored  by  the  Evening  Tele¬ 
gram  is  enlisting  336  rural 
schools  of  northwest  Wisconsin. 
Preliminary  events  are  current¬ 
ly  in  progress. 

Subsequent  to  school,  district 
and  county  events  will  be  an 
inter-county  tournament  •  at  Su- 
period  on  Miay  6,  when  five 
speakers  from  each  county  will 
appear  at  the  round-table  at 
Superior  State  College.  Work¬ 
ing  with  county  superintendents 
and  supervising  teachers  in 
planning  the  big  day  are  Paul 
Skamser,  vicepresident  and  busi¬ 
ness  manager  of  the  Telegram, 
and  Lucile  Horn,  state  editor. 
■ 

North  British  Daily 
Observes  Centenary 

The  Shields  Gazette  and  Ship¬ 
ping  Telegraph  observes  ib 
100th  year  as  North  Britain’s 
oldest  weekly  this  year  with 
publication  of  a  slick  paper 
book,  telling  the  story  of  the 
newspaper.  The  book  Is  suit¬ 
able  for  preservation  in  li¬ 
braries,  Is  profusely  illustrated, 
well-bound  and  carefully  edited. 

The  Gazette  claims  to  be  the 
oldest  evening  newspaper  out¬ 
side  of  London. 

UBLISHER  for  April  2,  1949 
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Non-Dutch  Press 
Really  'In  Dutch' 
In  Indonesia 

By  Arnold  C.  Brockman 

United  Press  Correspondent 

Batavia,  N.  E.  I. — The  Dutch 
war  agaiast  the  Republic  has 
jpread  to  the  Indonesian  press. 

Dutch  authorities  are  crack¬ 
ing  down  hard  upon  Indonesian 
newspapers,  weeklies  and  mag¬ 
azines. 

The  Dutch  charge  these  pub¬ 
lications  with  “subversive  ac¬ 
tivity.”  The  Indonesians  coun 
ter  with  the  cry  of  "patriotism.” 
But,  as  one  editor  said:  “It  all 
depends  upon  whose  dictionary 
you  use — the  Indonesian  or  the 
Dutch.” 

Dutch  press  policy  expresses 
itself  in  various  forms. 

Newspapers  are  temporarily 
su^nded  or  indefinitely  ban¬ 
ned.  Editors  are  arrested  and 
jailed. 

The  Dutch  press  campaign 
(g>ened  with  a  literal  bang  on 
the  morning  of  December  19, 
when  the  Dutch  denounced  the 
United  Nations  truce  and  Dutch 
parachutists  dropped  upon  the 
Republican  capital  of  Jogjakarta 
while  Dutch  motorized  units 
stormed  over  the  Republican 
frontier. 

2  Newspapers  Banned 

Since  that  day  two  Indonesian 
newspapers,  and  two  informa¬ 
tion  bulletins  in  Batavia  alone 
have  been  banned.  Other  Ba¬ 
tavian  publications  have  been 
threatened,  warned  or  tempor¬ 
arily  suspended. 

One  newspaper,  Berita  Indo¬ 
nesia,  was  suspended  for  com¬ 
posing  “suggestive”  headlines. 
Another  pro-Republican  news¬ 
paper,  Pedoman,  was  banned  for 
prominently  displaying  foreign 
aews  agency  dispatches  on  page 
one.  The  Dutch  condemn  vir¬ 
tually  all  foreign  agencies  and 
correspondents  as  anti-Dutch. 

In  the  Sumatran  city  of 
Medan,  three  newspapers  were 
temporarily  suspended  and  then 
permitted  to  resume  publication 
providing  they  did  not  publish: 

1.  Photographs  of  Republican 
political  leaders; 

2.  News  from  Indonesian 
sources: 

3.  Foreign  news  agency  dis¬ 
patches  unfriendly  to  the  Dutch; 

4.  Any  military  news,  unless 
authorized  by  the  Netherlands 
Army. 

Ihe  advancing  Dutch  Army 
brou^t  with  it  the  suspension 
of  afl  newspapers  pubiished  in 
former  Republican  territory. 
Antara,  the  Indonesian  news 
^ency,  was  also  put  out  of 
business. 

Penal  Code  Ofienae 

A  prewar  press  statute,  in¬ 
corporated  in  the  Netherlands 
Indies  penal  code,  reads:  “He 
who  purposely  creates  unrest 
among  the  population  by  Uie 
dissemination  of  an  untruthful 
report  is  liable  to  a  penalty  by 
imprisonment  of  at  most  one 
year  or  a  fine  of  at  most  300 
guilders.” 

Ninety-five  percent  of  Indo- 
“*sia’s  70,000,000  population  is 
Illiterate.  10,000  copies  daily 


Ayer  Date  Set 

Philadelphia — March  8  is  the 
date  oi  issue  chosen  for  judg¬ 
ing  in  the  Annual  Exhibition 
oi  Newspaper  Typography 
sponsored  by  N.  W.  Ayer  & 
Son,  Inc.  Ayer  oiiicials  said 
800  entries  have  been  re¬ 
ceived.  Deadline  is  April  11. 


of  a  newspaper  represent  about 
the  peak  in  circulation. 

The  anti-press  camimign  was 
carried  into  the  foreign  press 
field  when  the  Dutch  flatly  re¬ 
fused  to  extend  in  February  the 
visa  of  Chicago  Tribune  corre¬ 
spondent.  Quentin  Pope.  Dutch 
officials  publicly  admitted  they 
took  this  action  because  of  the 
anti-Dutch  editorial  stand  of 
Pope’s  newspaper. 

Dutch  newspapers  in  Batavia, 
Semarang,  Surabaya  and  Ban¬ 
dung  have  carried  bitter  attacks 
against  foreign  correspondents 
since  the  Dutch  war  December 
19.  Almost  universally  they 
charge  foreign  agencies  and  cor¬ 
respondents  with  invented 
stories  and  distorted,  anti-Dutch 
reporting. 

■ 

Chicago  Tribune  Writer 
Barred  in  Java  Areas 
CHICAGO  —  Because  of  the 

“character  of  your  news,' 
the  Dutch  have  placed  a  total 
ban  on  the  Chicago  Tribune 
correspondent.  Quentin  Pope, 
barring  him  from  newly-oc¬ 
cupied  areas  and  combat  zones. 
Pope  also  reports  from  Batavia 
the  Dutch  have  refused  to  per¬ 
mit  a  United  Press  correspond¬ 
ent  to  make  a  swing  through 
the  nationalist  areas  of  West 
Java. 

The  Tribune  ban  was  ex¬ 
plained  as  a  “withdrawal  of 
facilities,”  according  to  Popes 
dispatch. 

■ 

Brochure  Describes 
Representative  Firm 

Chicago— In  a  brochure.  Os 
born,  Scolaro,  Meeker  &  Scott, 
publishers’  representatives,  tell 
their  part  as  “direct  advertising 
representatives”  for  10  news¬ 
papers.  The  firm  was  founded 
by  Guy  Osburn,  Sr.,  in  1900, 
and  maintains  offices  in  Chi¬ 
cago,  Detroit,  New  York  and 
Philadelphia,  with  21  salesmen. 

According  to  the  brochure, 
“a  suitcase  is  part  of  our  stock 
in  trade.”  Salesmen  are  told: 

“Never  drop  in  just  to  say 
‘hello.’  You  are  wasting  the 
time  of  all  concerned.  Either 
give  or  take  information.  Be 
sure  you  have  the  facts  regard¬ 
ing  your  newspapers  and  mar¬ 
kets — if  you  have,  you  are  en¬ 
titled  to  a  hearing.  Be  refresh¬ 
ing  and  enthusiastic  about  the 
buyer’s  product  and  his  problem 
— you  can’t  sell  otherwise.” 

■ 

News  Agency  Shifted 

Bucharest — Radar,  the  official 
Romanian  news  agency,  has 
been  placed  under  direct  con¬ 
trol  of  the  Ministry  of  Arts  and 
Information.  Previously  it  was 
under  control  of  the  Foreign 
Ministry,  which  remains  the 
largest  shareholder. 


'Accuracy  Test' 
In  Censorship 
In  Guatemala 

By  Charles  Fernandez 

Chicago  Daily  News  Foreign 

Service 

Guatemala  City,  Guatemala 
— President  Juan  Jose  Arevalo 
is  going  in  these  days  for  a  fa¬ 
vorite  trick  of  the  “Caribbean 
dictators”  he  so  roundly  con¬ 
demns — press  censorship. 

Most  cabled  dispatches  that 
leave  this  mountain  capital  are 
first  perused  by  the  foreign  of¬ 
fice — and  even  incoming  wire 
stories  sometimes  get  “lost.” 

Official  explanation  is  that 
“we  want  no  lies  to  get  out 
so  we  make  sure  all  stories  are 
accurate.” 

The  procedure  here  follows 
the  pattern.  Censors  at  each 
cable  office  may  pass  news  copy 
on  their  own  hook,  but  more 
often  than  not  they  send  it  to 
the  foreign  ministry  for  the  fi¬ 
nal  “accuracy  test.” 

The  setup  puts  local  “string¬ 
ers”  for  American  press  associa¬ 
tions  on  the  spot.  One  stringer 
was  even  threatened  with  de¬ 
portation  after  his  news  agency 
distributed  a  critical  story  under 
a  Guatemala  dateline  although 
he  had  not  filed  it. 

While  not  as  strict,  censorship 
extends  to  incoming  cable  copy. 

When  Senator  Henry  C^bot 
Lodge  criticized  Guatemala  in 
a  speech,  the  press  account  did 
not  reach  the  newspaper  offices 
until  a  week  after  its  trans¬ 
mission. 

Despite  the  blue-penciling  of 
international  dispatches.  the 
three  major  papers  here  are 
openly  critical  of  the  Arevalo 
government. 

Editors  like  Ramon  Blanco, 
who  polished  his  journalism  at 
the  University  of  Missouri,  and 
Clemente  Marroquin  Rojas,  who 
once  served  on  Arevalo’s  cabi¬ 
net,  don’t  hesitate  to  speak  out 
against  the  president. 

Both  have  been  threatened 
with  reprisals — even  exile — ^but 
the  threats  have  failed  to  still 
their  typewriters. 

■ 

Los  Angeles  Boys 
To  Get  Kent  Fund 

San  Diego,  Calif. — The  schol¬ 
arship  committee  of  the  Cali¬ 
fornia  Newspaperboy  Founda¬ 
tion  will  distribute  $1,000  re¬ 
ceived  from  the  Atwater  Kent 
Foundation  among  five  boys 
in  Los  Angeles  County. 

C.  Robert  Payne,  the  Founda¬ 
tion’s  managing  director,  said 
the  money— ^200  to  each  boy — 
will  be  deposited  with  school 
principals  at  the  end  of  this 
semester,  to  be  used  as  the  prin¬ 
cipal  sees  fit  in  helping  the  boy 
finish  his  high  school  Question. 
■ 

Gold  Rush  Heritage 

Panama  Star  &  Herald,  dating 
back  to  the  Panama  Star, 
marked  its  100th  anniversary  on 
Feb.  24.  The  Star  was  founded 
as  a  weekly  by  J.  S.  Bidleman, 

S.  K.  Henarie  and  J.  F.  Bach¬ 
man,  in  1849,  while  en  route  to 
California  in  the  Gold  Rush. 


editor  &  PUBLISHER  lor  April  2,  1949 


Betty  Barlow,  Star-Bulletin  re¬ 
porter.  relays  legislative  story 
from  Honolulu  to  the  Hilo  Trib¬ 
une-Herald. 

'Last'  Hawaii 
Legislature 
Covered  Fully 

By  Moray  Epstein 

Honolulu,  T.  H. — ^The  Hono¬ 
lulu  Star-Bulletin,  with  its  spe¬ 
cial  teletype  wire  and  doubled 
legislative  staff,  is  providing  fast 
and  wide  coverage  of  the  25th. 
and  perhaps  last,  sessions  of 
Hawaii’s  territorial  legislature. 

When  senators  and  repre¬ 
sentatives  from  all  the  islands 
gathered  in  historic  lolani  pal¬ 
ace  Feb.  15  amid  festive  open¬ 
ing  ceremonies,  18  newspaper 
and  radio  reporters  were  there. 

Now  with  the  session  settled 
into  the  routines  of  legislative 
procedures,  seven  reporters  fol¬ 
low  the  day-by-day  political 
battles.  As  prospects  for  state¬ 
hood  loom  ever  larger  on  the 
horizon,  they  feel  the  next  ses¬ 
sion  may  well  be  Hawaii’s  first 
state  legislature.  . 

Speeding  the  Star-Bulletin  s 
usually  extensive  coverage  of 
the  local  political  scene  is  a  di¬ 
rect  teletype  wire. 

“Best  idea  they  ever  thought 
of!”  exclaims  Edwin  Salema, 
copy  boy.  During  past  sessions, 
he  pedalled  his  bicycle  between 
the  palace  and  the  Star-Bulletin. 

The  Star-Bulletin  devotes  at 
least  one  page,  and  often  sev¬ 
eral  pages  of  the  first  section, 
to  the  legislature. 

A.  A.  “Bud”  Smyser,  political 
reporter,  is  “bureau  chief’  at 
the  palace  and  covers  the  senate 
with  Betty  Jo  Clinton.  Dividing 
house  assignments  are  Lawrence 
Nakatsuka.  labor  reporter,  and 
John  Pincetich,  business  re¬ 
porter.  Mitzi  Koelkebeck,  trans¬ 
ferred  from  the  Ubrary  staff, 
maintains  legislative  files. 

Though  the  Star  -  Bulletin 
(afternoon)  has  at  this  session 
twice  as  many  reporters  as  at 
the  last,  the  Honolulu  Ady^- 
tiser  (morning),  with  two  of  its 
top  writers  assigned  to  the  legis¬ 
lature,  maintains  strong  compe¬ 
tition,  especially  on  fast  break¬ 
ing  stories.  .  .  ,  .x 

Harry  Stroup,  pohtical  writer, 
and  Hugh  Lytle,  assistant  to  the 
editor,  find  it  a  full  time  day 
and  often  night,  job  keeping 
tabs  on  the  legislators. 

The  Advertiser  spots  stories 
throughout  the  piaper. 

These  two  papers  and  the 
Hawaii  Herald,  Japanese-English 
language  daily,  provide  prin¬ 
cipal  day  by  day  coverage. 
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CIRCULATION 

Bookkeeping  Machines 
Keep  Records  Current 

By  George  A.  Brandenburg 


NEW  methods  in  circulation 

bookkeeping  include  machine 
operations  which  circulation 
managers  should  not  be  afraid 
of  and  should  study  from  the 
standpoint  of  reducing  costs, 
Robert  W.  Taylor,  Flint  (Mach.) 
Journal,  told  Central  States  cir¬ 
culators  last  week. 

“Machines  are  available  if  you 
wish  to  use  them  to  do  almost 
any  type  of  work  you  can  think 
of.”  said  Taylor,  “so  don’t  be 
afraid  to  go  ahead  and  investi¬ 
gate  the  possibilities  of  new  set¬ 
ups  which  will  save  you  money 
and  give  you  more  accurate  rec¬ 
ords.” 

Correlate  Current  Records 

Taylor  said  that  if  a  circula¬ 
tion  department  requires  two 
or  more  bookkeepers,  then  pos¬ 
sibly  it  should  go  to  machine 
bookkeeping.  Modern  circula¬ 
tion  records  should  make  avail¬ 
able  the  values  of  various  types 
of  circulation,  he  added. 

He  recommended  that  if  a  cir¬ 
culation  department  is  planning 
to  set  up  any  type  of  mechan¬ 
ical  bookkeeping,  the  manager 
should  be  sure  the  record  can  be 
easily  audited,  not  only  for  cash, 
but  also  for  ABC  reports.  Such 
a  method  provides  for  a  current 
record  of  ABC  figures  and  cir¬ 
culation  billings  at  all  times,  he 
explained. 

“Another  modern  twist  to 
bookkeeping  methods  which  is 
used  by  a  number  of  papers,  in¬ 
cluding  the  Flint  Journal,  is  to 
substitute  a  Settlement  Sheet 
for  individual  ledger  accounts,” 
said  Taylor. 

"CXir  settlement  sheets  at  the 
present  time  combine  draw,  bill, 
and  credits.  When  new  sheets 
are  made  up  at  the  beginning 
of  each  billing  period,  we  run 
them  through  the  Addresso- 
graph  equipment  where  the 
draws  for  the  first  day  and  the 
first  Sunday  are  automatically 
imprinted  on  the  new  sheet. 
This  does  away  with  the  possi¬ 
bility  of  transposed  figures,  and 
errors  in  setting  up  a  new  draw 
record  for  the  new  billing 
period. 

How  Billing  Works 

“We  are  handling  about  75,- 
000  circulation  in  875  accounts, 
all  of  it  on  Settlement  Sheets, 
and  one  girl  takes  care  of  these 
records.  From  them  we  arrive 
at  our  daily  circulation  figures, 
our  regular  bills,  credits,  bal¬ 
ances  forward,  etc. 

“On  a  Saturday  morning,  we 
have  about  325  carriers  who  pay 
up  to  their  district  managers  be¬ 
fore  9:30  a.m.  District  man¬ 
agers  are  checked  into  the  office 
by  10:30,  and  within  30  min¬ 
utes  all  of  these  credits  have 
been  posted  to  the  proper  ac¬ 
counts,  and  that  part  of  our 
bookkeeping  operation  is  over 
lor  the  week.  Other  carriers 
who  get  drop  bundles  on  various 


corners,  pay  up  during  Saturday 
or  Monday,  and  their  accounts 
are  posted  individually  from  re¬ 
ceipt  books,  but  even  this  oper¬ 
ation  can  be  very  rapid. 

“Billing  about  425  city  car¬ 
riers’  records  takes  about  an 
hour  and  a  half,  by  using  a 
Friden  Calculator,  and  the  Set¬ 
tlement  Sheet.  At  the  present 
time,  we  have  875  accounts  on 
our  books  for  city  and  country 
carriers  and  newsstands.  We 
have  no  dealers,  but  have  indi¬ 
vidual  accounts  with  every  boy. 
I  estimate  that  we  could  in¬ 
crease  the  number  of  accounts 
to  about  1200  without  needing 
any  additional  bookkeeping 
help. 

“Our  use  of  the  Addresso- 
graph  to  make  up  new  Settle¬ 
ment  Sheets  at  the  start  of  each 
billing  period  has  saved  us  con¬ 
siderable  time  in  the  office,  and 
takes  very  little  time  in  the 
mailing  room.  It  has  also  cut 
down  on  the  number  of  errors 
we  have  had  from  transposed 
figures.  I  believe  the  settlement 
sheet  is  probably  the  cheapest, 
fastest,  and  most  accurate  meth¬ 
od  of  handling  circulation  book¬ 
keeping  where  you  have  to  use 
at  least  one  bookkeeper.  If 
your  operation  is  big  enough  to 
take  two  or  more  bookkeepers, 
then  possibly  you  should  go  to 
machine  bookkeeping.  It  should 
save  you  both  money  and  time. 

“Modern  circulation  book¬ 
keeping  should  make  available 
to  the  circulation  manager  any 
figures  which  he  may  need  to 
estimate  the  cost  and  the  value 
of  various  types  of  circulation. 
The  circulation  manager  should 
be  able  to  tie  up  his  circulation 
figures  shown  in  his  ABC  book 
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to  his  circulation  billings  at  any 
time  during  the  year.  Cost  fig¬ 
ures  should  be  easily  allocated 
to  each  type  of  circulation  so 
that  you  can  quickly  figure  out 
just  what  each  class  of  circula¬ 
tion  costs  you.” 

New  Delivery  System 
THREATENED  increase  in  sec¬ 
ond-class  postal  rates  and  at¬ 
tendant  extension  of  control  by 
the  Post  Office  Department  gov¬ 
erning  the  delivery  of  magazines 
has  resulted  in  a  proposed  new 
magazine  delivery  service  that 
would  utilize  bulk  magazine 
dealers  or  wholesalers,  accord¬ 
ing  to  a  plan  originated  in  Bal¬ 
timore,  Md. 

The  Baltimore  group  is  now 
winding  up  its  fifth  year  of 
study  and  research,  but  it  took 
the  proposed  postal  increases  to 
bring  the  plan  into  sharp  focus 
before  publishers.  Specifically, 
the  plan  provides  for  extension 
of  services  rendered  by  bulk 
dealers  and  wholesalers  to  in¬ 
clude  home  delivery  as  well  as 
retail  outlet  service,  patterned 
after  newspaper  delivery. 

All  elements  of  home  deliv¬ 
ery,  collections  and  renewals 
would  be  handled  by  uniformed, 
full-time  personnel,  according  to 
the  group  headed  by  Robert  M. 
Kelly,  management  engineer, 
and  A.  T.  Miller,  consumer  re¬ 
search  counselor.  Kelly  is  vice- 
president  of  News-Meter  Dis¬ 
tributing  Corp.,  which  special¬ 
izes  in  home  delivery  service. 

One  magazine  publisher  is 


proposing  to  install  the  new  de¬ 
livery,  collection  and  renewal 
service  on  a  test  basis  in  a  typ¬ 
ical  Eastern  Seaboard  city  of 
125,000  population.  Members  of 
the  National  Association  of  Mag¬ 
azine  Publishers  are  watching 
the  experiment  with  interest. 

“Bulk  dealers  already  have 
certain  delivery  facilities  which 
at  present  are  restricted  to  de¬ 
livery  to  retail  outlets,”  ex¬ 
plained  Kelly.  “They  believe 
that  by  adjusting  the  differen¬ 
tial  between  bulk  dealers’ 
wholesale  rates  and  net  return 
to  publishers  on  subscription 
costs,  this  transition  can  be 
effected  to  the  profit  and  in¬ 
creased  service  of  all  parties 
concerned.” 

TPA  Report 

A  REPORT  of  the  Tennessee 

Press  Association’s  circulation 
committee  indicates  that  many 
non  -  metropolitan  Tennessee 
newspaper  publishers  are  well 
satisfied  with  their  circulations 
and  feel  any  increase  will  not 
necessarily  give  them  an  in¬ 
crease  in  advertising  revenue. 

The  report  deals  primarily 
with  weekly  papers  whose  pub¬ 
lishers  seem  to  believe  their 
publication  is  worth  more  than 
they  charge,  but  have  hesitated 
to  raise  the  price,  primarily  for 
two  reasons:  fear  of  losing  cir¬ 
culation;  or  inability  to  recon¬ 
cile  a  price  greater  than  five 
cents  per  single  copy  when  the 
yearly  rate  is  increased  above 
two  dollars. 


circulation  now  tops 


/5,000 


50.000 


daily  on  the  Real  Long  Island!  ^ 

25,000  "I" 

where  retail  sales  exceed  *2,000,000  a  day 

Newsday  carried  more  advertising  in  1948  than  any  New  York  City 
evening  paper .  . .  and  on  the  Real  Long  Island  .  .  .  Newsday  carried 
82.8%  more  advertising  than  the  second  paper.  Source;  Media  Records 

Alicia  Patterson,  Editor  and  Publisher  '  i 

Executive  Offices,  Hempstead,  Long  Island,  N.  Y. 
Represented  Nationally  by  Kelly-Smith  Cpmppny  ^ 
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Editor  and  Guild  Chief 
View  Press  Weakness 

CLEVELAND,  O. — An  editor  and  a  Newspaper  Guild  official 
shared  a  platform  here  March  23  in  a  forum  on  “Is  Our  Free 
Press  Keeping  Faith  unth  the  Public?’’  The  meeting  was  ^on- 
tored  by  the  Cleveland  Press  Club.  Speakers  were  Louis  B. 
Seltzer,  editor  of  the  Cleveland  Press,  and  Sam  Eubanks,  exec¬ 
utive  vicepresident  of  the  American  Newspaper  Guild. 


Louis  Seltzer  Recites 
'Bill  of  Particulars' 

MR.  SELTZER  asserted: 

Too  many  newspapers  are 
being  put  together  today  out  of 
the  syndicated  features,  comics 
and  wire  services  which  they 
buy  already  packaged  for  use. 

“Too  little  time,  effort  and 
ingenuity  are  being  devoted  to 
the  greatest  purpose  of  a  news¬ 
paper — to  make  sure  above  all 
other  things  that  it  expresses 
the  underlying  personality  and 
spirit  of  the  community  in 
which  it  is  published;  that  its 
columns  fairly  and  honestly  re¬ 
flect  the  community’s  problems, 
its  ambitions,  its  highest  aspira¬ 
tions,  its  most  wholesome  and 
constructive  impulses.” 

Reading  what  he  termed  a 
"bill  of  particulars,”  Mr.  Seltzer 
charged  that  many  an  editor 
and  publisher  still  “lives  in  the 
traditional  ivory  tower.” 

“He  should  not,  as  so  many 
still  do,  pivot  about  in  a  small 
and  selected  group  of  friends 
and  acquaintances  on  his  ap¬ 
proximate  economic  or  intel¬ 
lectual  level — if  he  fixes  such 
levels  for  himself,  which  I  be¬ 
lieve  also  is  a  fundamental  mis¬ 
take,”  Mr.  Seltzer  contended. 

“He  should  not,  as  too  many 
still  do,  frequent  only  certain 
clubs  or  hotels  or  social  places, 
restricting  his  sphere  of  move¬ 
ment  in  such  cloistered  cir¬ 
cles.  .  .  . 

“He  should  not,  as  he  still  too 
frequently  does,  harness  his 
newspaper  to  his  own  personal 
family  of  interests,  and  deny  to 
his  readers  the  full  stream 
of  talents,  intelligence  and 
points  of  view  of  the  fine  men 
and  women  who  compose  his 
staff.  .  .  . 

“He  should  not,  as  still  too 
frequently  happens,  arrogate 
unto  himself  the  right  to  speak 
for  the  entire  community,  un¬ 
less  and  until  he  has  lifted  his 
physical  weight  from  his  edi¬ 
torial  chair  and  moved  it 
around  the  community  to  be 
reasonably  sure  that  he  knows 
what  he  is  talking  about  when 
he  does  speak.” 

A  free  press  gets  down  basic¬ 
ally  to  the  “state  of  mind  ’  of 
those  who  publish  and  edit  the 
newspapers,  Mr.  Seltzer  de¬ 
clared.  Newspapers  will  be 
freer  when  editors  and  publish¬ 
ers  become  spokesmen  for  their 
entire  community,  he  added. 

■ 

Second  Legion  Award 

Carthage,  Mo. — The  Carthage 
Evening  Press  has  received  a 
citation  from  the  American  Le¬ 
gion  for  its  cooperation  in  a 
veterans  employment  program. 
Advertising  Director  Robert  S. 
Dale  accepted  the  award,  the 
s^nd  which  the  Missouri  Le¬ 
gion  has  given  to  the  Press. 


Sam  Eubanks  Chides 
Publishers  for  Smugness 
MR.  EUBANKS  cited  recent 

criticisms  of  the  press,  and 
said  only  the  publishers  seem 
"smugly  satisfied  with  the  per¬ 
formance  of  the  properties  ttiey 
own.” 

“Their  chief  concern  with  the 
editorial  content  of  their  papers 
seems  to  be  what  it  costs,”  said 
Mr.  Eubanks.  “And  when  profit 
margins  get  thin,  that  is  where 
they  endeavor  first  to  cut  ex¬ 
penses.  They  have  managed  to 
reduce  the  editorial  content  of 
the  average  daily  paper  to  two- 
fifths  or  less  of  the  total  space: 
many  papers  are  two-thirds  ad¬ 
vertising,  one-third  unpaid  con¬ 
tent. 

“The  result  is  that  the  reader 
does  not  get  from  his  paper  the 
necessary  information  to  enable 
him  to  make  competent  judg¬ 
ments  as  a  citizen  and  voter  on 
political  and  economic  issues. 

“Aside  from  space  limitations 
your  editor  is  hopelessly  handi¬ 
capped  in  the  adequate  treat¬ 
ment  of  important  news  stories 
by  the  mechanics  of  modern 
newspaper  operation.  Year  by 
year  in  the  last  decade  he  has 
seen  his  discretion  in  handling 
news  further  limited  in  order  to 
meet  the  demands  of  the  circu¬ 
lation  department,  the  advertis¬ 
ing  department  and  the  business 
office. 

“Few  newspapers  have  a  large 
enough  staff  of  trained  news¬ 
papermen,  or  allow  enough 
space  to  the  editor  to  provide 
consistently  good  news  cover¬ 
age.” 

He  said  newspaper  readers 
and  advertisers  annually  put 
more  than  two  billion  dollars  in 
the  hands  of  the  publishers,  and 
"this  money  should  be  so  in¬ 
vested  that  it  will  assure  the 
continued  existence  of  the  free 
press. 

“But,”  he  concluded,  “the  pub¬ 
lishers  entrusted  with  this  vast 
income  are  unable  to  give  any 
such  guarantee.  They  concede 
their  inability  to  protect  their 
supply  of  raw  material:  admit 
that  the  man  who  supplies  them 
paper  can  and  does  dictate  the 
price  they  will  pay  and  the 
quantity  they  will  receive. 

“They  concede  their  inability 
to  protect  the  economic  security 
and  their  most  valued  employes 
and  thereby  they  are  depriving 
the  community  of  the  continued 
services  of  many  trained  crafts¬ 
men.”  ■ 

C-I  on  Microcards 

Louisville,  Ky.— The  Louis¬ 
ville  Courier-Journal  is  being  re¬ 
corded  on  microcards  in  a  proj¬ 
ect  sponsored  by  the  Louisville 
Free  Public  Library,  which  is 
ordering  100  microcard  copies  of 
each  paper.  Ten  pages  can  be 
recorded  on  a  3x5-inch  card. 


N.  J.  Courts  Bar 
Cameras,  Artists 

Trenton,  N.  J. — A  Supreme 
Court  rule  promulgated  under 
the  new  State  Constitution  of 
New  Jersey  bans  both  photogra¬ 
phers  and  sketch  artists  from 
courtrooms  during  trials  or 
recesses. 

Rule  35,  put  into  effect  by 
Chief  Justice  Vanderbilt,  ad¬ 
vises  state  judges  that  the  tak¬ 
ing  of  photographs,  making  of 
sketches  and  broadcasting  of 
court  proceedings  “degrade  the 
court  and  create  misconceptions 
with  respect  thereto  in  the  mind 
of  the  public  and  should  not  be 
permitted.” 

NLRB  Brands 
Georgia  Paper 
Anti-CIO  Tract 

Washington  —  The  National 
Labor  Relations  Board  has  ruled 
that  an  employer  violated  the 
Taft-Hartley  Act  by  causing  a 
newspaper  to  be  circulated  at 
company  expense  among  the 
employes  to  defeat  CIO  affilia¬ 
tion. 

NLRB  pointed  out  that  its 
order  was  directed  against  the 
employer — Bibb  Manufacturing 
Co.  of  Miacon.  Ga. — and  not 
against  the  newspaper  publisher, 
an  independent  operator  at 
Columbus,  Ga.  It  was  conceded 
the  employer  has  a  constitu¬ 
tional  right  to  campaign  against 
the  union  by  expressions  of 
views  and  opinions,  free  of 
coercion  and  restraint. 

“However,”  the  opinion  con¬ 
tinued,  “it  is  abundantly  clear 
that  at  least  some  statements  in 
the  Trumpet  were  designed  to 
defeat  self-organization,  not  by 
appealing  to  the  employes’  sense 
of  reason  but  by  inciting  physi¬ 
cal  violence  by  threatening  loss 
of  employment,  and  by  promises 
of  benefits.  On  their  face  such 
statements  exceed  the  permis¬ 
sible  bounds  of  free  speech  and 
when  made  or  utilized  by  an 
employer  to  defeat  self-organi¬ 
zation,  constitute  per  se  an  un¬ 
fair  labor  practice.” 

The  company  defended  on  the 
ground  that  the  Trumpet  is  a 
newspaper  of  general  circula¬ 
tion  and  therefore  its  distribu¬ 
tion  by  the  employer  is  privi¬ 
leged.  NLRB  answered; 

“An  examination  of  copies  of 
the  Trumpet  convinces  us  that 
it  is  not  a  ‘newspaper’  in  the 
usual  sense  of  the  term.  At  all 
times  material  .  .  .  was  directed 
particularly  to  textile  mill  em¬ 
ployes,  containing  little  current 
news  other  than  on  labor  de¬ 
velopments.  ...  In  our  opinion, 
the  Trumpet  can  hardly  be 
viewed  as  more  than  an  anti- 
CIO  tract.” 

■ 

Typos  in  Politics 

Austin,  Tex. — A  Texas  Typo¬ 
graphical  Conference  has  been 
organized  here  by  representa¬ 
tives  of  the  International  Typo¬ 
graphical  Union  to  “promote  the 
interests  of  the  union  in  Texas 
politically  as  well  as  otherwise.” 
W.  R.  Bieberstein  of  Austin  is 
president. 


Guild  Protests 
Wire  Services' 
Police  Printers 

A  demand  to  remove  police 
teletypes  from  the  offices  of  the 
Associated  Press,  International 
News  Service  and  United  Press 
has  been  submitted  to  the  New 
York  Police  Department  by  the 
Newspaper  Guild  of  New  York 
and  the  Newspaper  Reporters 
Association. 

Henry  Moscow,  president  of 
the  Guild,  pointed  out  in  a  let¬ 
ter  to  Police  Commissioner  Wil¬ 
liam  P.  O’Brien  that  the  pres¬ 
ence  of  police  teletypes  in  the 
offices  of  the  wire  services 
means  the  gradual  elimination 
of  police  and  district  reporter^ 

Commissioner  O’Brien  turned 
the  letter  over  to  Frank  Doyle, 
police  department  secretarj^ 
who  met  with  Mr.  Moscow  and 
William  J.  Keegan,  pr^ident  of 
the  Reporters  Association,  a 
group  of  police  and  district  re¬ 
porters. 

May  Hold  Hearing 

Mr.  Moscow  said  Mr.  Doyle 
indicated  he  would  call  a  mat¬ 
ing  with  managers  of  the  wire 
services,  hear  their  side  of  the 
story,  then  submit  his  findings 
to  the  Commissioner.  Mr.  Mos¬ 
cow  said  Mr.  Doyle  further  in¬ 
dicated  the  department  might 
conduct  a  public  hearing. 

Mr.  Doyle  told  E&P  any  de¬ 
cisions  on  the  issue  would  have 
to  be  made  by  the  Commis¬ 
sioner.  ,  ^ 

The  teletypes  print  up-to-the- 
minute  reports  of  police  infor¬ 
mation  that  is  sent  to  and  from 
precinct  stations.  They  were  in¬ 
stalled  in  the  offices  of  the  wire 
services  during  the  war.  ^ey 
have  never  been  in  the  offices 
of  individual  newspapers,  al¬ 
though  several  have  requested 
them.  ,  . , 

Wire  service  officials  said  they 
have  taken  no  action  because 
E&P’s  inquiry  was  the  first  they 
had  heard  of  the  move. 

Sam  Blackman,  AP  bureau 
manager,  said  his  office  employs 
the  same  number  of  district  and 
police  reporters  as  before  in¬ 
stallation  of  the  teletype. 

M'r.  Moscow’s  letter  termed 
the  situation  “deplorable  be¬ 
cause  it  already  has  meant  a 
loss  of  approximately  10  jobs 
among  reporters.” 

■ 

Centennial  Items 
Stir  Up  Excitement 

St.  Joseph,  MIo. — ^The  St.  Jo¬ 
seph  Gazette,  which  is  reprint¬ 
ing  items  from  its  editions  of 
1849  as  a  California  gold  rush 
centenary  feature,  had  some  ex¬ 
plaining  to  do  when  subscrib¬ 
ers  failed  to  read  the  stories 
carefully. 

One  item  said  the  Missouri 
River  had  risen  four  feet  at  the 
time  of  going  to  press.  The  fact 
that  it  was  under  the  “100  years 
ago”  heading  did  not  register 
and  many  telephone  calls  were 
received. 

Also  a  caller  demanded  to 
know  the  meaning  of  another 
item  which  anounced  the  sale 
of  a  “Negro  woman  named  Alcy, 
22  years  old,  sound  and 
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ANALYSIS  OF  1948  LINAGE  STATISTICS  COMPILED  FOR  347  NEWSPAPERS  IN  107  CITIES 

By  Medio  Records,  Inc. 

Showing  Retail.  General,  Automotive,  Financial,  Classified  and  Total  Advertising 

(^Cotyriglit  1949  by  Edito*  &  Publishe*  Co.) 


In  this  annual  report  Editor  &  Publisher  presents  linage  records 
^  of  leading  American  and  Canadian  daily  newspapers  for  the  year 
I  1948.  Linage  as  measured  by  Media  Records,  Inc,  is  shown  on  this 

i  and  succeeding  pages  to  page  59.  Linage  of  other  newspapers,  as 

reported  by  their  publishers,  begins  on  page  59. 

MEDIA  RECORDS  SUMMARY— YEAR  1948 

In  one  hundred  and  seven  cities,  three  hundred  and  forty-seven 
I  newspapers,  published  in  over  80,000  editions,  10,000,000  display 
advertisements  run  by  over  one  hundred  thousand  advertisers. 
The  following  pages  report  in  summary  and  in  detail  the  record 
of  3,540,661,390  agate  lines  of  newspaper  advertising  as  measured 
by  Media  Records.  Inc.,  year  1948. 


Retail  .  2,039,735,849 

General  .  531,445,891 

Automotive  .  131,148,525 

Financial  .  45,515,129 

ToUl  Display  .  2,747,845,394 

Classified  .  772,778,623 

Legal  .  20,037,373 

Total  Advertising  .  3.540.661,390 

Auto-  Finan-  Total 

RMail  General  motive  cial  Claeai-  Adver- 

Newtpaper  Oieplay  Diepiay  Oia()lay  DItplay  Red  tieing 

AKRON.  OHIO 

Beacon  Jo  irnal . (e)  13,878.092  i.076.209  628.507  140,978  «, 439, 122  23.291,7«7 

pBeacon  Journal  (S)  3.003,623  870,760  124.440  .M.973  2.011,256  6,067,138 

ALBANY.  N.  Y. 

Kni.:kerbo<ker-Nrws..  (e)  8,682.752  1.791.241  498.718  199,280  2,428.351  13,905.150 

Times-Union . (m)  4,8.35,905  1.026.521  384.209  167,361  2.657,811  9,547,.306 

•Time!«.rnion . (SI  2.841J56  1.576.215  183.350  57,313  686.418  .5.34.5.440 

ALBUQUERQUE.  N.  M. 

Journal . (ml  4.443.460  U13.I14  375.663  77,084  l..396,81l  7.649,984 

Journal . (S)  1.256,065  25i.69S  57.393  25.205  347,189  1.939.248 

Tribune .  (e)  4,436..500  1.241.815  367.569  62,293  1.388,114  7..527.8I9 

ATLANTA.  GA. 

Conatitiition  (m)  6,488,184  1,586.086  461.226  2-52,768  2.546.234  11,3.59.316 

•Constitution . (S)  4.178,565  1,445.128  175.543  63,363  892,578  6.755,900 

Journal . (e)  9.903.252  2,493.220  5.52314  240,812  3.352,146  16,575,798 

Moumal  (S)  4.786.320  1.472.451  173,361  109..597  1,268.662  7.812.(K)5 

BALTIMORE.  MD. 

•.tmerican  . (S)  3,685.559  1,.524.216  217,121  13.299  563,835  6.005.715 

News-Poet.. . (e)  10.781.102  1,647,885  .565.150  301,642  1,728,062  15.115,590 

f’u" . (m)  3,901,776  2,855.864  477,687  427,360  5,299.238  13.059,583 

. (e)  14,207,463  2,835.654  710342  2.56.594  .5.226.008  23,291,234 

|Sun . (S)  6.935,.580  1,694,924  188,763  38.901  2,3.54,718  11.213.675 

BAYONNE.  N.  J. 

Times . (e)  2.740.910  764.105  264.811  84,186  822.989  4.729,019 

BINGHAMTON.  N.  Y. 

. (e)  9,169,716  1,3,36,595  526,840  67,109  2,254,388  13,411,956 

.  (ml  2,548,956  .533,088  158,007  41,868  834,320  4,2.56.183 

BIRMINGHAM.  ALA. 

At^Herald . (m)  535,514  2,186,719  451,367  281,514  2,169,356  10,523.232 

. (e)  11.060.416  2.188,414  580,054  281,932  2,161,652  16,335,477 

INews  and  Age-Herald  (81  6,316.108  1.383,589  294.892  91,521  1,130.729  9,117,838 

. (e)  5.137,869  910,160  314,855  90,945  1.2.37.561  7,719,669 

BOSTON,  MASS. 

.  (e)  4.607.527  1,172,285  150,711  43,443  324,627  6.315.594 

. (■)  4.827,102  1,170,482  150.815  43,529  390,489  6.798,719 

•Adeertieer . (8)  1.890,682  1.446.843  120.504  4.349  403,153  3.865,818 

.  (e)  8,529.847  2,341,571  372,479  132,202  2.450,742  13.868,840 

<^'**>* . (■)  6.038,732  2.216.781  .339,408  132,243  2,475,786  11,245,835 

. (8)  4.090,244  1,292,958  180,477  9.839  2,492,228  8,666,236 

. (■)  7.983.485  ii.195432  405,557  299AI07  2.144,511  14,063.784 

. <8)  6,193,437  1.453,018  180,714  23,232  2.312,277  10,163,359 

. (e)  12.850,234  3.449,251  506,592  293,163  2,132,348  19,337.860 

. (m)  8.594,095  1,680,861  447,909  102,568  1,474,534  9,416,880 

. (8)  2.717.078  608.092  53,085  8,469  802.785  4.189,799 

BUFFALO.  N.  V. 

Cooriei^Eiiireas . (b)  6.670.948  IJ92.A31  351.359  139.564  1.800.449  10,062.985 

||  TCoarier-Eipreas . (8)  4,466.897  2,035,129  291,186  26,899  749,902  7,571,191 

. («)  12.388,087  2.846,698  1,039.877  177,041  4,186.863  20,651.593 

CAMDEN.  N.  J. 


Courier  (see  Foot  Note).,  7.1.58.341  1,667.317  498,176  114.422  2,848,442  12,419.202 


Auto- 

Finan- 

Total 

Retail 

General 

motive 

cial 

Classi- 

Adver- 

Newspaper 

Display 

Display 

Display 

Display 

fied 

tising 

CHICAGO. 

ILL. 

Tribune.  . . 

. .  (m) 

12,792,554 

3,926,434 

5.55,410 

348,013 

9.179,750 

26,811,551 

Tribune . 

(8) 

9.1.5.5,180 

3,157,942 

229,792 

163,392 

3,162,662 

15,870,057 

iDaily  News  . 

.(e! 

10,783,574 

3.725,793 

559,878 

199,099 

4.113,783 

19,444,870 

Herald-.Ameri(an 

(«) 

6,535,966 

2,275,285 

399,686 

147,503 

2,777,1 55 

12. 1,50.582 

♦Herald-Amerii-an 

(8) 

3,213,987 

1.498,493 

222,515 

7,387 

612,882 

5,555..302 

Sun-Times  . 

.  (d> 

8,(80.051 

1,748,397 

336,423 

159,542 

2,445,030 

12.780,432 

pSun-1  imes 

fSI 

2,331.020 

538,693 

63,927 

21,334 

429,313 

3,384,559 

CINCINNATI.  OHIO 

Knqutr<*r 

. 

5.149,503 

1,425.136 

344,885 

136.191 

4,732,  >08 

11.S42,4K. 

^Enquirer 

(8) 

6.000.496 

2,187,463 

306,243 

58,612 

2.280,020 

10,813.961 

Post  . 

(e! 

8,322.386 

2,150,898 

520,625 

107.452 

4.383,232 

15,512.564 

Times-Star  . . 

(e) 

9.526,396 

2.992,983 

662,198 

113,561 

3,680,385 

17,104,358 

CLEVELAND.  OHIO 

Plain-Dealer 

/ni) 

6,182,217 

1,9.50,743 

481,861 

.3r,142 

5.961.050 

U. 923,609 

♦•Plain-Dealer 

.  (8! 

6,506,120 

3,043,787 

424,447 

73,533 

2,599,745 

12,648,260 

News . 

(el 

5.830.392 

1,473,433 

538,727 

234,108 

1,307,619 

9,417,365 

Press . 

» 

13.7.57.496 

2,938,751 

790,216 

196,996 

5,101,195 

21,797,.555 

C  LUMBUS.  OHIO 

Dispatch 

(e) 

8,839,745 

2,491.402 

7.58,765 

181,921 

4,498,185 

16.851,112 

Dispatch 

(8! 

4.918,424 

1  :!00.888 

225,700 

156,319 

2,405,122 

9.002,320 

<'itisen 

te) 

4,605,72 

,73,277 

321,207 

88,364 

1,926,497 

7,774,008 

Citisen . 

(8) 

2,057,44 

:05,893 

51,989 

66,586 

812,066 

r3,194.14S 

Ohio  State  Journal 

Im! 

3.207,14 

.'>90,142 

190,412 

316,671 

1,866,470 

6,281,937 

.  (w) 

639,61 

116,949 

49,275 

1.5,296 

598 

820,734 

DALLAS,  TEXAS 

Mews  .  ... 

(in! 

11,472,531 

2,086,-807 

649,756 

208.217 

5,538,420 

19,987,566 

SNews  . 

(8) 

4.412,848 

1,.568.982 

405.496 

89.663 

2.230,494 

8,711,386 

Times-Hcrald 

..(e) 

15.901,033 

2,657,418 

690,756 

197,937 

4.350,486 

23,936,518 

Times-Herald 

(8) 

.5,753,925 

788,111 

360,685 

116,187 

1,625.936 

8,661,719 

DAYTON,  OHIO 

.Tournul . 

(m) 

6.163.4S2 

1.326.460 

632,.504 

238,573 

.5,183,133 

13,655,357 

Herald . 

(e) 

11,249,543 

1,328,395 

643,399 

228,592 

.5,158,823 

18,619,149 

News . 

.  (e) 

11,599,423 

2.033.415 

610,666 

196,245 

.5..3C7.031 

19,819.665 

News . 

.(8) 

2.364,260 

788,770 

213,347 

34.134 

1,188,235 

4,589,164 

/ 

DENVER.  COLO. 

Rocky  Mount  News 

(to) 

5,086,472 

858,624 

302,060 

163.985 

1,578,889 

8,013,70.5 

pRo<-l(v  Mount  News.  (S) 

1.431.079 

421,714 

78,526 

15,302 

491,065 

2.439,183 

Post 

(e) 

8,447,831 

2,215,750 

.582, .580 

222.241 

4,362.387 

1.5,884,40.5 

Post ,  . 

..(8) 

2,060,825 

946,178 

117,945 

31,860 

2,205,062 

5.364,429 

DES  MOINES.  IOWA 

Register  . 

(m) 

2,464,272 

1,635,214 

416,568 

69,513 

2,622,055 

7,247,069 

Tribune . 

,.(e) 

4,928,513 

1.664,369 

585,261 

70,145 

2,631,521 

9.898,559 

SRcgister . 

(8) 

2,567,181 

2,082,566 

248,079 

23,819 

1,426,220 

6,.348,723 

DETROIT,  MICH. 

Free  Press . 

(m) 

7.256,938 

1,838,589 

743,-297 

171,789 

2,830,577 

12,869,221 

pFree  Preas  ...  . 

..(8) 

2,541.307 

I.041.64I 

138.525 

73,314 

1,088,142 

4,884,880 

News  . 

.(e) 

13.475.049 

3.203.928 

786.125 

172.442 

6,045.710 

23.693.322 

JNews 

.(8) 

4,477.178 

1,890,422 

271.991 

58,712 

4.010.425 

10.709.627 

Times  . 

..(p) 

8.169,408 

2  122.991 

126.039 

2.503  825 

13.597.981 

*Time8 

.(S) 

2  990,479 

1.666.834 

216,080 

43  643 

861,289 

5.797.585 

DULUTH.  MINN. 

Herald 

..(e) 

5  746  018 

1. 564.745 

368.918 

93.955 

1  875  108 

9.756  365 

News-Tribine 

(m) 

2.631,742 

1  .556.811 

M1.827 

48.840 

1,914.089 

6.591.008 

.Vews-Trib'ine 

(S) 

3.671,705 

421.451 

111.994 

24.947 

618.918 

4.849.068 

EL  PASO,  TEXAS 

Times  . 

.  (m) 

5,175  004 

1.. 592.698 

.567.162 

52.253 

2.016.806 

9,455.887 

pTimes . 

.(S) 

2..172.128 

679.007 

277..336 

22.387 

466  545 

3  825,273 

Hcrald-Post . 

(e) 

5,986.433 

1.821. 110 

692.491 

69  389 

2.020.712 

10.607,469 

ERIE.  PA. 

Dispatch  . 

.(d) 

5.620.298 

862.199 

264.263 

94.413 

1.567.582 

8.493.713 

pDispatch . 

.(8) 

2,728.797 

605.465 

161,394 

34,602 

609.643 

4.139.977 

Times . 

.(e) 

8.502.448 

1.8.54.463 

445,040 

137,404 

2.902.662 

13.936.953 

}  Inriudee  This  Week  Linage, 
p  Includes  Parade  linage. 

Includes  .American  WTeekly  1  inage. 

*  Includes  American  Weekly  and  Comic  Weekly  Linage. 

#  Includea  Parade  Linage  beginning  February  1, 1948. 

*•  Includes  .American  Weekly  and  This  Week  linage. 

Boston  Evening  Globe  sold  only  in  combination  srith  either  Morning  Globe  or  Sunday  Globe. 
Evening  Traveler  sold  only  in  combination  with  either  Morning  Herald  or  .Sunday  Herald.  Evening 
American  eold  only  in  combination  with  either  Morning  Record  or  Sunday  Advertiser.  Morning  Post 
sold  in  optional  combination  with  Sunday  Poet. 

Note:  The  Courier  Evening  and  Post  Morinng  sold  in  combination.  Linage  of  one  editiot 
(I'o  irier  Evening!  only  is  given. 
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Auto- 

Finan- 

Total 

Rntall 

Qsnsnl 

motive 

rial 

Class!- 

Adver- 

3 

1 

Dl  spiny 

Display 

Display 

Display 

fled 

Using 

EVANSVILLE.  IND. 

Courier . 

. .  .(m) 

9.209.894 

1.307.373 

532,279 

267.208 

2.126.889 

13.529.825 

IVfss . 

....(el 

9.266.521 

1,453.497 

532.597 

266.026 

2,087.236 

13.685.072 

Co{irier  A  Press 

..(S) 

3.576.915 

406.314 

198.853 

77,879 

766.420 

5.026.521 

FORT  WAYNE.  IND. 

Joumal-Gaiette... 

...(m) 

4,528,248 

1.130.435 

335.637 

77.395 

2.542.826 

8.748.729 

pJoiirnal-Oasette . 

....(SI 

4.643.930 

1.029.912 

267,210 

97.109 

847,026 

6.885.425 

Vews-.'ientinel _ 

....(e) 

9.906.287 

1.957.275 

684.154 

195.919 

3.124.208 

16.007.295 

FORT  WORTH,  TEXAS 

Star-Telegram _ 

.  ..(m) 

2.621.759 

2.073.879 

344,302 

156,444 

1.578.406 

6.809.483 

•Star-Telegram _ 

....(e) 

9.147,446 

2,073,527 

513.814 

159.080 

1.566.649 

13.489.959 

SUr-Tplenram . 

,...(S) 

3.621.863 

661.685 

150,312 

23.358 

641,557 

5.102.352 

Press  . 

....(e) 

7.081.791 

1.226.201 

364.716 

149.844 

1,201,682 

10.080.929 

FRESNO. 

CALIF. 

Bw.  . 

....(e) 

6.871.468 

1,977,122 

558.031 

88.823 

3.337,676 

13.013.196 

Bfp  . 

...(S) 

2,956.822 

632.680 

367,766 

15.928 

991,215 

4.968.829 

GARY. 

IND. 

PoBt-Tribune . 

....(e) 

11,591.025 

1.201,506 

472.804 

146.092 

2.735,620 

16.257.013 

GLENS  FALLS.  N.  Y. 

l’ost-.Slar  (si-e  Foot  Note) 

4,523.517 

693,595 

274,614 

126.396 

1.451.233 

7.128,644 

HARRISBURG.  PA. 

Patriot  (see  Foot  Note) . . 

S.217„504 

1.808.134 

597.606 

142.441 

2,475.646 

13.306.239 

♦Telettraph . 

..(e) 

1.293.040 

240.065 

61.203 

24.066 

284.382 

1.930.261 

HARTFORD,  CONN 

Couranr . 

. . .  (m) 

4.328.172 

1.285.426 

372,707 

147,560 

1.715.341 

7.974,307 

Cotirant . 

...(S) 

4.026,909 

857,786 

551,170 

156.797 

707.448 

6.305.558 

Tunfs  . 

.  .(e) 

11,451.555 

2.374,236 

944.041 

389.620 

3.238,472 

18..543.586 

HEMPSTEAD  TOWN,  LONG  ISLAND.  N,  Y. 

Review  &  .8tar . 

....(e) 

4.266.629 

452,545 

231.917 

346.420 

1.342.151 

6.837.409 

Vewsday— Suffolk 

..(e) 

3.294,783 

737.625 

307.628 

164.199 

4.008.023 

8.542.474 

Neasday-  Nassau 

...(e) 

6.890.184 

773,092 

430,860 

278.338 

4.011.467 

12,503,699 

HOBOKEN.  N.  J. 

Jprspy  Observer _ 

.  .(e) 

4.081.210 

1.188.613 

363,9,83 

185.695 

1,535.459 

7.614,363 

HOUSTON.  TEXAS 

Chronicle . 

...(e) 

13.350.842 

2.801.823 

720.929 

99.661 

6.209.187 

23,259.266 

Chroniele . 

...(!<) 

5.404.653 

1.162.508 

245.316 

33.391 

2.246,163 

9.103.045 

Post 

. . .  (ml 

9.044.397 

1.914.535 

606.504 

135.534 

4.443.873 

16,216.238 

pPost . 

...(S) 

4.663.503 

740.926 

148.140 

34,647 

1.443.8*0 

7.041.068 

Press  . 

...(e) 

7.067.078 

1.152.445 

467,087 

80,560 

1,774,627 

10.612.048 

INDIANAPOLIS.  IND. 

Sews _  . . 

...(e) 

10,440.527 

2,686.526 

702,413 

156.299 

4.659.311 

18.666,327 

. 

.  (m) 

9.821.791 

1.379.958 

429.693 

158.507 

6.703.356 

18.515.484 

JStar  . 

...(S) 

5.041.474 

1,707.434 

328.239 

15.342 

3,128,049 

9.222.157 

Times 

.  .(e) 

7.845.643 

1.167,762 

474,903 

128.300 

3.015.446 

12.651,947 

JACKSONVILLE.  FLA. 

Times-lnion 

(m) 

7,839.501 

2.493.061 

732.637 

282.092 

2,709.126 

14,142.284 

pTiroe»-l  nion  . . . . 

...(S) 

2.466.494 

704,268 

125.662 

11.566 

935.650 

4.245.673 

Journal . 

...(e) 

6,785.592 

1.032.342 

657.246 

195,651 

2.203.708 

10.944.388 

JERSEY  CITY.  N.  J. 

Jersey  Journal . 

...(e) 

4.413.361 

1.511.429 

402.618 

147,278 

1.692.238 

8,459,478 

JOHNSTOWN.  PA. 

Tribune  (see  Foot  Kotc\. 

9.369.633 

1.095.564 

457,247 

108.791 

1.934.078 

13.041.511 

KNOXVILLE 

,  TENN. 

Journal 

•  (m) 

4.469.922 

964.569 

239,269 

139.954 

1.465.486 

7,338.324 

Journal 

.  (S) 

2.405.6.59 

263.270 

74.990 

46.519 

556.514 

3.351.653 

News-Sentinel  ,  . 

...(e) 

5.559.613 

1.681.557 

377.239 

157.999 

1.683.228 

9.481.423 

News-Sentinel  , . 

..(S) 

2.294.55  2 

439.302 

147.754 

25.303 

586.818 

3.498.594 

LOS  ANGELES,  CALIF. 

Examiner  .  . 

.  .(ml 

7.074.586 

2.163.442 

465.433 

199.688 

7.491.289 

17.401.172 

•Examiner 

..(S) 

4,171.372 

1.876.323 

326.546 

9.389 

2.594.091 

8.978.031 

Time* 

.  .(ml 

9,487.566 

2.451.301 

518.583 

318,517 

7.037.167 

19.822.111 

ITimes  .  . 

..(S) 

4.066,064 

1.994.725 

246,549 

38.053 

2.452.622 

8.798.604 

Herald  A  Express  . 

..(e) 

9,20,8,838 

2.813.014 

627,109 

184.530 

1.985.606 

14.821.056 

News  .. 

..(d) 

7.785.936 

1,732.527 

454.442 

152,979 

10.128.378 

LOUISVILLE,  KY. 

CourifT'Journal . . 

.(ml 

7.162.267 

2.418.993 

495.017 

269,176 

3,150.433 

13.546.239 

Courier-Journal 

.  (S) 

4.S40..346 

1.050  271 

283.968 

145271 

1.081.469 

7.404.071 

Times 

.(e) 

9.330.764 

2.478.050 

564.689 

257.233 

3.151.023 

15.814.091 

MANCHESTER.  N.  H. 

CDioo.b»ader  (see  F’tnote^ 

4.322.574 

1.409.749 

323.348 

133.716 

1.368.966 

7,598.734 

lews 

(S) 

1.261.507 

260.242 

81.104 

87,095 

203.335 

1.895.279 

MEMPHIS.  TENN. 

Conunercial  Appeal. . 

(m) 

9.482.656 

2.263.548 

613.020 

154,210 

2,909.176 

15.464.280 

iConmereial  .kppeal 

(S) 

4.598.215 

1.550.106 

265.751 

23.402 

1.380.968 

7.820.286 

*N»so-.8eimitar 

(e) 

5.775.119 

1.606  384 

568.222 

123.005 

2.778,387 

10,873.948 

MIAMI.  FLA. 

Herald 

(m)  II.923,.803 

3.101.270 

935.750 

252.622 

8.373  013 

24.646..340 

■l-Hetald 

(S) 

5.166.022 

1.670.252 

407.459 

80.493 

2.607.839 

9.939.119 

(e) 

7.787.605 

1,636.071 

541.906 

207.606 

3.539.437 

13.744.000 

ON) 

2.420.251 

303.885 

191.816 

52.031 

731.046 

3.700,802 

J^eatinel  ... 

MILWAUKEE. 

Wise. 

(m) 

5.297.057 

1.080.806 

358.408 

113.605 

2.180.206 

9.073.469 

•^iael. 

.(S)  *2.419.773 

1.500.481 

220.055 

25.533 

605.784 

4,772,112 

Jouraal . 

(e)  1S.451..542 

2.728.829 

683.689 

131.319 

4.511.053 

23.540.123 

(Journal. 

(S) 

5.622.316 

1.963.032 

222.857 

42.563 

2.935.611 

10.789.803 

Newspaper 

Ratail 

Display 

Ganarai 

Display 

Auto- 

msttvs 

Diaplay 

Finan- 

rial 

Display 

Claati- 

flad 

Total 

Advsr- 

tirina 

TribuiH*  . 

.  .(m  - 

MINNEAPOLIS.  MINN. 

3,800.559  2.466.603  444.066 

151,674 

5.147.809 

12.034.584c 

Star . 

...(e) 

10.694.545 

2.487.775 

695.867 

155.622 

5.152.351 

19.192.13‘J 

iTribune  . 

...(S) 

4.807.940 

1,933.899 

200.593 

31361 

2,987 J99 

9.961.281 

••Timea 

..(el 

875.082 

197.965 

67,597 

36.572 

344,931 

1.522.80C. 

Bee . 

...'e> 

4.658.664 

MODESTO. 

928,717 

CALIF. 

446.129 

77.095 

2,253.674 

8.647,749. 

Star . 

...(e) 

1 

10.3.55.246 

MONTREAL. 

3.265.171 

CANADA 

356.830 

347,228 

4.342.614 

18.801.029. 

.Standard . 

...(S) 

319,885 

1.164,674 

48.210 

19,723 

8.152 

1.560.890 

Gaiette . 

.  .(m) 

4.226.115 

2.354.493 

251.053 

363.738 

■  796,664 

8.065.886. 

T^a  Fresse . 

..(e) 

9.448.674 

3.313.974 

404.806 

219.109 

4.403.760 

17.856.485 

Ijt  Patrie  . 

...(e) 

1.045.682 

1,251.495 

87.825 

76.270 

34.112 

2.552.689 

I.a  Patrie . 

..(S) 

760,173 

1.683,760 

108.029 

45.828 

26.504 

2.625.100- 

Horald 

(e) 

1.918,910 

482,.870 

201.511 

76,229 

143.464 

2.930.261 

Prese . 

...fel 

5,152,478 

MUNCIE, 

1.114.360 

IND. 

487,867 

121.013 

1,847.628 

8.769,246. 

Star . 

,  .(ml 

5.030.046 

1.146.23.* 

404.329 

93,335 

1.845.693 

8,578352 

Star  , .  . 

..(S) 

1.544,t21 

483,996 

95.21.8 

69,178 

527.764 

2,720.977 

BaiiruT .  . . 

...(e> 

7,921.613 

NASHVILLE, 

1,724,341 

TENN. 

538,926 

209.844 

2,759,103 

13.200.483. 

Tennessoan  . 

.  (m) 

7,913.176 

1,722,926 

539,283 

209,544 

2.813.346 

13.237,173 

Teonwwan  . . . . , 

...fSl 

4,577,367 

784..544 

175,382 

6.5.101 

1.032,674 

6.636.919 

.Star-Ledger . 

,..(d) 

5.143,181 

NEWARK. 

875.690 

N.  J. 

328.00.5 

62.824 

1, 778.^98 

8.285.451 

p.Star- Ledger . 

.  ..(SI 

1.989,177 

544,372 

160.784 

55.891 

465.574 

3.217.851 

Xew . 

..(e) 

11,936.022 

2,906,0o6 

685.599 

234.736 

5.902,627 

21.886.043 

. 

.  .(S> 

2.695,151 

371.010 

78.074 

86.040 

973.568 

4,214,088: 

J<Himal-C(wiripr.  . 

. .  (m> 

NEW  HAVEN. 

3.385,481  409.028 

,  CONN. 

27--'.098 

270.860 

137.522 

4.748.868. 

Register . 

...(el 

8,808.313 

2,273.222 

746,279 

300,158 

2,290.296 

14.475.040 

Regbiter . 

.(SI 

1.940,8,50 

490,133 

224.111 

141.095 

670,320 

3,473.438- 

Times-Picayune _ 

.  .(tiC 

12.561.640 

NEW  ORLEANS.  LA. 

2,847.233  481.0.80 

204.561 

4.501.599 

20,728,134- 

Times-Pif  a>  unr  & 
States . 

..(SI 

6.518.824 

1.145,676 

188.164 

64,777 

1.876.438 

9,825.956. 

Item  . 

...(e) 

8.381.8:12 

1.680.335 

606.617 

270.515 

2.437,268 

13,515,727 

States  . 

...(e) 

4.843.814 

1.844.062 

521,756 

180.665 

4.664.403 

12.344.569 

Times . 

.  .(m) 

7,945.549 

NEW  YORK. 

3,640.233 

,  N.  Y. 

473.015 

853.064 

5,253.509 

18.198.930 

Times . 

..(SI 

8.255.253 

4.400.389 

175.369 

122.232 

3,920.326 

16.874.48a 

Herald-Tribune .... 

. .  (ro> 

5.508,388 

3.020.42.5 

397.614 

519.473 

1,760.348 

11.244.143 

§HpraId-Tribune, 

--(S) 

5,796.680 

3,125.379 

1.54.662 

44  060 

1,678,991 

10.800.021 

JNewa . 

.  (ml 

16,752,190 

2.758,838 

838.567 

379,159 

29,386 

20.780.72&. 

fXews . 

,  (SI 

9,563,160 

2.019.614 

121.558 

16.096 

10,899 

11,731,389 

fMirror . 

. .  (ml 

4.480.269 

1.171.500 

181.463 

166.538 

57.032 

6.188,697 

#  Mirror . 

..(SI 

2.368  739 

733.751 

15,900 

2.498 

739 

3.121,884- 

Journal- .Ainerican . . . 

..(e) 

5.950.492 

1.828.121 

227.902 

208.049 

3.029.405 

11.256.808- 

*.fournal-.\merican  . 

..(S) 

2  053.187 

1.714.615 

210.460 

3.455 

1,119.149 

5.100.860 

Poet  Home  News . . 

..(e) 

7.984.169 

1.302.564 

145.168 

90.639 

956.711 

10.528.070 

Poet  Home  News  . . 

..(S) 

658  344 

66.820 

8,060 

3.340 

323.583 

1.064.858:. 

Sun . 

..(e) 

7,653,790 

2,449.270 

352.583 

319.942 

328.318 

11,116.55S> 

World-Telegram _ 

..(e) 

8.300,903 

2.651.491 

346.763 

301.505 

425.423 

12.031.520 

Eagle . 

(e) 

3.479,469 

1.117.805 

243.719 

142.865 

2.948.830 

8.248.43G> 

Eagle  . 

..(SI 

1.683.860 

313.669 

70.632 

28.383 

882.122 

2.980.127 

Poet  Home  News . . . 

..(e) 

4.137,956 

BRONX.  N 

713.045 

.  Y. 

175.244 

59.624 

1.142.102 

6.311.491 

Poet  Home  News . . . 

..(SI 

736,813 

80.136 

39.464 

23.012 

480.400 

1,361,12a- 

Gasette . 

. ,  (e't 

NIAGARA  FALLS.  N.  Y. 

9.652.946  993.652  549.541 

99.802 

1.464.063 

13.028.098; 

Post-Enquirer . 

..(«) 

6.616.212 

OAKLAND.  CALIF. 

1.342.489  412.213 

118.771 

2,327,224 

10.91S.461 

Tribune . 

..(e) 

8.656.379 

2.388.511 

417,183 

175.992 

4.650.631 

16.554.060 

Tribune . 

..(S) 

3.318.935 

753,730 

279.654 

16.250 

1.499.318 

5.895.568: 

*  Inrlitdrs  .American  Weekly  and  Comic  Week'y  Linage. 

i  Incl  ides  This  Week  Linage. 

p  Includes  Parade  Linage. 

•*  Minneapolis  Times  ceased  publication  May  15, 1948. 

t  Harrisbtirg  Telegrapn  st:spended  publication  March  27. 1948. 

Includes  Ameriean  Weekly  Linage. 

Note:  Glens  Falls  Post-Star  (.Morning)  and  Times  (Evening)  sold  in  combination  only.  Linagtr 
of  one  editioii  Post-Star  (Morning)  only  is  given. 

Note:  Harrisburg  Evening  News  carries  the  same  amount  of  advertising  as  the  Morning  Patriot . 

Note:  Johnstown  Tribtine  (Evening)  sold  in  combination  with  the  Democrat  (Morning).  Linage.- 
of  one  edition  Tribune  (Evening)  only  is  shown. 

Note:  Manchester  Union  (.Morning)  and  Leader  (Evening)  sold  in  combinaticn  only.  Linage  off 
one  edition  Union  (Morning)  shown. 


.\uto- 

Finan-  Total 

y  Split-Run  .\dvertising 

Retail 

General 

motive 

cial  .\dvertising. 

News-m . 

5,176.303 

139.610 

3.500  5.319.413 

News-S . 

.  2.729.372 

66.822 

171 

2.796,365 

15.094 

15.094 

Mirror-S . 

4.228 

4.228 
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Newspaper 


Time*. 


Star-\e»-s. 

Star-Vewe. 


Times. 


Bulletin . 

STBulletin . (S) 

Inquirer . (n,) 

pinquiter . (S) 

Neue . 


rosi-Garette . (m) 

IVese . 

JPrew . 

Stin-Telearaph . (e) 

♦Sun-Telegraph . (S) 

Oegonian _ •. . (m) 

♦fhvgonUn . (S) 

Journal . ) 

f  Journal . (rij 

Bulletin . (,) 

Journal . (n,) 

Journal . (j!) 

Batriot  Ledger . (e) 


Auto¬ 

Finan¬ 

Total 

Retail 

General 

motive 

cial 

Classi¬ 

Adver¬ 

Display 

Display 

Display 

Display 

fied 

tising 

OKLAHOMA  CITY,  OKLA. 

.(m) 

5.334.306 

1.689.513 

345.061 

!»4.783 

2.535.016 

10  004,707 

..(S) 

3.168.402 

750.882 

144.796 

47.575 

953.283 

5.066.303 

.  .(e) 

5.975.807 

1.803.740 

398.671 

134  010 

2.511,799 

10.830.084 

note) 

OMAHA,  NEB. 

5.772.020 

2.173.573 

456.879 

110.611 

2.718.416 

11.360.144 

.(S) 

3.428.103 

1.097.283 

226.495 

35416 

1.472.542 

6.259,958 

PASADENA,  CALIF. 

..(e) 

5.526.097 

877.972 

608.416 

229.461 

2.630.618 

9,977.455 

.(S) 

2,717.196 

115.768 

150.228 

73.298 

986.225 

4,044.057 

PAWTUCKET,  R.  1. 

.(e) 

7,728.053 

1.346434 

657.611 

241.958 

1.060.234 

11.082.997 

PEORIA,  ILL. 

.(e) 

6,920.170 

2.120.332 

536.179 

138.681 

3.444.410 

13.189.731 

.(S) 

3.837.076 

484,777 

199.929 

25.086 

678.488 

5.226.078 

(m) 

6.921.618 

2.111,770 

535.965 

140..591 

3.477,273 

13.341.682 

...(e) 

13.691.241 

3.327,599 

705.448 

..(S) 

2.571.661 

1.950.240 

126.879 

.  .(m) 

11.396.276 

2.874,107 

468.156 

..(S) 

6.032.103 

2.291.242 

190,615 

..(e) 

3.038.123 

1.072.332 

249.457 

PITTSBURGH.  PA. 

(m) 

5.1 13.4 10 

1.825.085 

440.984 

..(e) 

10.015.564 

2,777.354 

425.4S0 

..(S) 

3.748.362 

1.735.033 

165.745 

..(e) 

7.748.352 

1.776.016 

310.967 

..(S) 

3.963.180 

1.567.625 

152.208 

PORTLAND 

.  ORE. 

.(m) 

7.193,175 

1.820.503 

448.950 

..(.S) 

3.314.060 

1.500,975 

243.990 

..(e) 

7.980.4t0 

2.073,090 

495.742 

..(S) 

1.929.169 

1.287,977 

158.158 

Bade  (see  Footnote). 
Bagle . 


(S) 


?Je«-s-Leader . (e) 

Times-Dispateh . (m) 

Tiniee-Diepateh . (S) 

Times . („) 

Times . (S) 

B'orld-News. . (e) 

nemoeraf  &  CJironiele  (m) 
ilVmoerat  &  ChronieleCS) 
Times-Union . (e) 

Register-Repuhlic . (e) 

**^»«r . (m) 

. (S) 

l’™on . (m) 

I'nion . (S) 

. (e) 

Globe- Democrat . (m) 

(Globe-Demoerat . (S) 

P<Mt-I)is  patch . (e) 

Post-Dispatch . (S) 

Star-Times . (e) 


PROVIDENCE.  R.  I. 

11. 264,047  2,602.344  7S7.685 

2.858,867  880,984  474.293 

3.551.207  985,570  504,108 

QUINCY,  MASS. 
4.557,133  578.733  578,366 

READING.  PA. 

7J15.021  1.801.626  517.265 

1.851,638  287,110  4i.590 

RICHMOND.  VA. 
9.384.841  2,537.830  729.480 

5.786.713  2.272.754  5JW20 

5.133,170  932.387  269.83,3 

ROANOKE.  VA. 

4.200.766  1.386.066  290.864 

2.258,824  325.188  125.521 

4,564,093  1.383.166  338.580 

ROCHESTER.  N.  Y. 

7.900.406  1.929J29  852,877 

3.491.407  1.344.576  388.776 

12.575.589  2.103,863  1.144,772 

ROCKFORD,  ILL. 
8.602.554  1,720.288  635.872 

5.295.674  1.509.232  450.921 

3,350,160  272,145  190.164 

SACRAMENTO.  CALIF. 


Pioneer  Press. . 
pPioneer  Press. 
Dispatch . . 


.(m) 

,.(S) 

..(e) 


Tribune . (m) 

Tribune . (8) 

Deseret  News . (e) 


Deseret  News. 
Telegram. 

Express. . . 
Eipress... 

News . 

Light . 


..(S) 

..(e) 

.(m) 

..(S) 

..(e) 

.(e) 


•IJght . (S) 


3.893.980 

478.543 

285.802 

1,925,047 

123.224 

101.510 

9.637,514 

2.755.600 

708.561 

ST.  LOUIS 

MO. 

5.078.802 

1.740.518 

445.216 

3.594.632 

1.301.476 

180.603 

9.789.940 

2.64S.3o7 

697.387 

5.504.529 

1.599.395 

317.862 

8.668.405 

1.713.280 

551,974 

ST.  PAUL. 

MINN. 

6.013.447 

2.397.730 

377,840 

5.820.351 

1.450.660 

227307 

8.890.243 

2.400.649 

508.722 

SALT  LAKE  CITY.  UTAH 

7.154.894 

1.924.987 

389.033 

3.376.885 

1.086.030 

167.458 

4,198.892 

1.304.669 

336.708 

1.261.286 

326.691 

75.155 

6.474.988 

1.935.209 

393.586 

SAN  ANTONIO,  TEXAS 

5.537,473 

1.174.049 

322.022 

4.495.093 

729.454 

151.334 

7.956.734 

1.876.836 

473.076 

8J27.247 

1.573,813 

500.854 

3.394.136 

1.394.255 

207.8.53 

306.952  3.841.899  21.933.847 

8.355  909.103  5.570.558 

470  679  5.303.9.59  20.821.000 

10.895  3,430.887  11.956.541 

57.487  150.235  5.086.101 

1.50,690  2.032,998  9.8:13.219 

91.272  4.250.238  17.775.622 

13.391  2.331.677  7,994.343 

76.419  1.782.840  11.982.008 

11..509  1,335.972  7.0,30.740 

106.562  5.111.413  14.706.647 

31,874  1,925.847  7.018.989 

95.005  3.598,672  14.256.524 

16.282  1,350.509  4.749.894 

345.165  2.917.031  17.946.601 

215.499  3.027.615  7.675.619 

177,253  663.135  5.882.185 

231.333  1.207.010  7.242.647 

117.986  1.920.1<10  11.830.926 

14.352  291.665  2.487.773 

303.765  3.400.242  16.3c0.118 

190.218  3.433.678  12.316.576 

142.325  774.068  7.257,406  ^ 

126.525  955.706  6.985.396 

31.208  373.322  3.122.469 

125,715  966.219  7.419.172 

136.862  3.350.338  14.486.502 

163.134  1.608,977  7.000.447 

261.040  274.885  16.392.387 

92.720  2.489.303  13.646,357 

30.174  1.976.499  9.324.439 

63.070  524.983  4.402.363 

67.607  1.803.680  6.643.892 

2.780  482.558  2.640.S28 

85,761  5.562.831  18.768,209 

190,111  1,922,103  9.429.848 

'  22.895  955.112  6.058.251 

200.412  5.100.835  18.497.668 

39.042  3.080.705  10.544.488 

122.845  1.192.863  12.288.590 

86.823  3.318.658  12.213.921 

84.437  1.243.323  8.826.206 

115.544  3.300.843  15.294.142 

201.013  3.041.061  12.753.228 

23,387  1.049.617  5,710,227 

204.686  1.826.025  7,948.680 

36.574  376,877  2.085.178 

192.515  3,028.197  12.129.804 

321.213  4.235.591  11..595.210 

42.416  1.078.475  6.499,076 

113482  4.230.692  14.661.522 

21r..016  3.599.431  14.248.514 

22.355  857,285  5.877.523 


Newspaper 

Retail 

Display 

Auto- 

General  motive 

Display  Display 

Finan¬ 

cial 

Display 

Classi¬ 

fied 

Total 

Adver¬ 

tising 

Union . 

.  .(m) 

1.395.419 

SAN  DIEGO,  CALIF. 

2.384.884  421,060 

121.499 

4  323.179 

12,171.211 

Tnion . 

...(S) 

3.795,292 

826.729  276,626 

28.741 

888.479 

5.842.383 

Tribune-Sun  . 

...(e) 

8.456.545 

2.661.761  628.038 

146.528 

4.249.912 

16.146.677 

Journal . 

. . . (e) 

4.725.285 

906.073  379,167 

104.393 

2.278.952 

8.403 Ji63 

Chronicle . 

..(m) 

SAN  FRANCISCO.  CALIF. 

4.971.555  1.711.505  320.324 

190.529 

2.669,906 

10,027.747 

{Chronicle . 

...(S) 

2.608.182 

1.640,428  207,099 

6.739 

1,468.725 

5,932.646 

Examiner . 

. .  ( m) 

5.502.101 

1.669.683  390.260 

150.415 

5.957,901 

13.680.098 

♦Examiner . 

...(8) 

3,327,568 

1,861,974  244,275 

2,411 

2.483,840 

7,920,676 

CaU-BuOetm . 

...(e) 

6.491.003 

2.296.361  407.320 

110.798 

39.642 

9.345.842 

Vena . 

...(e) 

5.258.947 

1.954.138  374.439 

124.167 

1.798.561 

9.929,217 

Gasette . 

.  .(m) 

SCHENECTADY,  N.  Y. 

7.594.252  1.108,296  524.261 

141  448 

2.896,980 

12.350.879 

Union-Star . 

...(c) 

7.222.643 

1.363.774  356,351 

130.028 

1.764.364 

10.930.863 

Tribune . 

..(m) 

5.399.253 

SCRANTON.  PA. 

670,232  228,507 

68.863 

830.113 

7,292.944 

Scrantonian . 

..(S) 

2.722,773 

392.500  89,602 

39.333 

198.396 

3.451,788 

Times . 

...(e) 

9.048.025 

1.882.495  447.500 

93.194 

975.096 

12.570.248 

PoBt-Intellipcncer . . . 

, .  (m) 

3,978.765 

SEATTLE,  WASH. 

1.582.984  433.500 

174,209 

4.499.551 

10.706.112 

♦Po8t-InteUii?cnrpr. . 

..(S) 

2,832,172 

1,737.995  229.278 

4.840 

1,191.201 

5.996,311 

Times . 

..(e) 

8.129.087 

2.598.522  505.846 

187,108 

5.037.167 

16.464.762 

Times . 

..(S) 

2,873.662 

885.399  206.423 

.1.850 

1.524.455 

5.496.576 

Journal-Tribune  (.we 
Footnote) . 

5.741,208 

SIOUX  CITY,  IOWA 

1.209,145  338,326 

61.297 

1  5.58.063 

8,960.916 

Journal . 

..(S) 

2.454.047 

328.636  106.015 

60.649 

530.642 

3.480.185 

Tribune . 

..(e) 

9.411,951 

SOUTH  BEND.  IND. 

1,499,795  588,888 

129.411 

2.789,396 

14,556.226 

Tribune . 

..(S) 

3.598.483 

389.241  125,027 

37.033 

554.589 

4,704.408 

Spokesman- Re  view, . 

.(m) 

3,259.239 

SPOKANE,  WASH. 

1.471.449  384.712 

39.091 

2.876,107 

8.044.497 

{.''pokesman-Review. 

..(S) 

3.695.578 

1,335.706  232.587 

102.285 

1.614,8£3 

6.982.919 

Chronicle . 

..(e) 

6.733.588 

1.632.332  518.330 

114.628 

2.767,435 

11,883,262 

Herald-Journal . 

..(e) 

11,729,950 

SYRACUSE.  N.  Y. 
2.141,791  570,198 

147,963 

3,362.552 

18.944,812 

p*Herald-.5morican . 

..(S) 

3.350.046 

1.872.307  178,943 

19.917 

1.144,778 

6.860236 

Post-''tandard . 

.(m) 

3.641.448 

595.989  251,885 

108.889 

2.492.247 

8.120.343 

Post-Standard . 

..(S) 

2.486.853 

503.650  101,670 

55.228 

691.841 

4.228.191 

News-Tribune . 

..(e) 

5.814.526 

TACOMA,  WASH. 

1,908.195  570.217 

124.896 

2,845,583 

11,284574 

Kewa-Tribune . . 

..(S) 

1.945.689 

451.934  244,556 

16.142 

1.210.907 

3.869.639 

Times . 

..(e) 

3.087.815 

832.522  365,823 

109,717 

2.031.838 

6.448.254 

Times . 

.(m) 

4.855.549 

TOLEDO.  OHIO 

451.833  422.701 

148,948 

844.656 

6.755.922 

pBlade . 

..(S) 

4.513.622 

1.023.369  393.672 

127.726 

715,527 

6,774.281 

Blade . 

..(e) 

12.018.787 

2.644.806  898.845 

177.935 

3.799.242 

19.588.895 

Globe  &  Mail . 

.(m) 

TORONTO,  ONT.,  CANADA 

4,086.774  2.933,615  591,754 

394.172 

3.744,092 

11,951.817 

Telegram . 

,.(e) 

6.901.584 

2.764.150  595.331 

200,979 

7.386,906 

18.125.245 

Star . . 

..(e) 

9,490.475 

3.408.447  615.887 

217.521 

7.375.571 

21.367.90(1 

23.421 

S.269,987 

1.155.Sfl4  72,627 

TRENTON.  N.  J. 
1.495.060  449.557 

3.862 

1,255.804 

•♦♦Evening  Times . . . 

.(e) 

163.215 

1.804.314 

12.404,734 

Times  Advertiser . . . . 

.(8) 

1.310.354 

152.599  145,993 

60.329 

426.535 

'.■,iw9tW5 

Record  (see  Footnote) _ 

7,465.065 

TROY,  N.  Y. 

1,458.738  426,956 

191.558 

2,086.793 

11,734,376 

Tribune . 

.(e) 

8.490.903 

TULSA.  OKLA. 

1.635.076  534.613 

154.877 

2,813,738 

13.631.918 

World . 

(m) 

6.964.992 

1.637.503  469,995 

156.648 

2,811,951 

12.050.659 

World . 

.(S) 

4.321.152 

696.938  191.774 

110.354 

1.018.169 

6.339.150 

Hudson  Dispatch . 

(m) 

UNION  CITY,  N.  J. 

4.193.807  £49.714  248,003 

144,719 

1.772.3.88 

7.438.573 

Oliserver-Dispatch .  . . 

.(e) 

6,487.205 

UTICA.  N.  Y. 

1.484.035  452.739 

15‘.0(<5 

2.056.545 

10,716.224 

Observer-Dispatch . . . 

.(S) 

1.861.949 

234.138  124.258 

18.469 

362.093 

2.601,136 

Press . 

(m) 

7.897.545 

381.280  339.293 

164,261 

2.088.203 

10,955,129 

Note:  Omaha  World-Herald  (Morning  and  Evening'  sold  in  combination  only.  Linage  of  one 
edition  (Evening)  only  is  given. 

S  Includes  This  Week  Linage. 

p  Includes  Parade  Linage. 

1 1ncludes  .\merican  Weekly  Linage. 

**  Published  daily  except  Monday. 

Published  only  five  days  each  week. 

*  Includes  American  Weekly  and  Comic  Weekly  Linage 

Note:  Reading  Eagle  (Evening)  and  Times  (Morning!  sold  in  combination.  Linage  of  o» 
edition  Eagle  (Evening)  only  is  given. 

Note:  Sioux  City  Journal-Tribune  sold  in  combination.  Linage  of  one  edition  (Evening)  opif 
is  shown.  * 

Note:  Troy  Record  (Morning)  and  Times-Record  (Evening)  sold  in  combination  only.  Linsis 
of  one  edition  (Morning)  only  is  given. 
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Auto-  Finan-  Total 


f  1  Newspaper 

Retail 

Display 

General 

Display 

motive 

Display 

cial 

Display 

Classi¬ 

fied 

Adver¬ 

tising 

TiiiKS-Herald . 

.(d) 

10.343.426 

WASHINGTON.  D.  C. 
1.894.144  618.912 

265.432 

2.647.679 

15.810.045 

erinifs-Herald . 

.(S) 

2.645,042 

1.486.250 

167.9.30 

07.059 

715.609 

5.282.297 

N'ews . 

.fe) 

8.445.238 

817,725 

507.426 

148.432 

1.442.599 

11.409.891 

Pot . 

(m) 

10.591.254 

2.200.240 

642.523 

267,995 

3,305.842 

17,064.759 

pPoit . 

.(S) 

4.400.713 

876.210 

223.384 

89.260 

725.415 

6,320,973 

Stir . 

.(e) 

15.638.370 

2.385.236 

826.466 

344,017 

4.968,212 

24.291.441 

}Sur . 

.(S) 

4.911.120 

1.687.689 

342.808 

88.465 

1.763.761 

8.794.541 

Rfpublican . 

.  (m) 

5.935.976 

WATERBURY,  CONN. 

1.523.013  236.969 

75.938 

1,403.200 

9.268.187 

Republican . 

.(S) 

2.264.519 

277.779 

•  61.584 

172.176 

344.095 

3.229,675 

Aisencan . 

..(e) 

7.850.296 

1.745.195 

387,867 

243.115 

1.453.704 

11.749.745 

Mamaroneck  Times . . 

,(e) 

WESTCHESTER  COUNTY  MACV  GROUP 

1.793.300  936,066  292,446  110.710 

434.130 

3.602.255 

Mt.  Vernon  .\rgiis .  . . 

(e) 

5.103.155 

1.047,680 

453.977 

190.806 

1,227.425 

8.107.099 

Sfw  Rochelle  Standard- 
Sear . (e) 

6,507.524 

1.085,865 

419.54$ 

294.236 

1.U5.425 

9.561.501 

OHining  Citiacn- 
Register . 

.(e) 

1.784.268 

1.001.132 

296.458 

114.231 

449,672 

3.690.169 

Fiebkill  Star . 

.(e) 

2J76.222 

847.748 

364,159 

51.784 

418.207 

4.092.458 

Port  Chester  Item.. . . 

.(e) 

4.359.289 

1.092,173 

430,770 

256.150 

1.074.30$ 

7.267.428 

Tirrsiown  News . 

.(e) 

2.009.974 

1.052,725 

303.077 

15s,987 

353,371 

3.921.925 

lookers  Herald 
Statesman . 

.(e) 

4.415.562 

1.096.815 

405.363 

237,7"« 

1.462.559 

7.723,996 

White  Plains  Rejiorter 
Dispatch . (e) 

7,124.504 

1.081.861 

592,571 

228.541 

1.52v.i>69 

10.624,197 

Beieon . 

.(e) 

7.268.277 

WICHITA. 

1.495,329 

KAN. 

453.928 

56.618 

2.925.997 

12.282,009 

Beacon . 

.(S) 

3.290,639 

725.111 

214.211 

60.607 

1.379.618 

5,675.476 

Eide . 

(m) 

3., 539.195 

*102.959 

422,175 

39.528 

3.934.210 

8.852,131 

Eude . 

.(e) 

3,776  640 

922,509 

399.543 

98.670 

3.942.071 

9.364.627 

pEaide . 

.(S) 

2,212.732 

060.976 

118.015 

74.514 

1.400.596 

4.469.444 

Telegram . 

.(S) 

2.586.0S7 

WORCESTER, 

533.326 

,  MASS. 
246.341 

69.532 

892,467 

4.328.485 

Telegram . 

(m) 

6.169,651 

1.800.232 

520.516 

140.251 

2.313.061 

11.054.954 

Gasetts  &  Post . 

.(e) 

7,074.196 

1.924.074 

686.329 

163.087 

2.452.883 

12.330.070 

nodicator  & 

Tdegrain . 

.(e) 

YOUNGSTOWN,  OHIO 

9.626,088  2.019.639  517.428 

77.410 

2.196.915 

14.495.853 

iMndicator  & 

Telegram . 

.(.‘«) 

3.265,297 

903.249 

216.663 

84,077 

914.143 

5.383.914 

FIGURES  SUPPLIED  BY  PUBLISHERS 


Auto- 

FI  nan- 

Total 

Retail 

General  motive 

cial  Clasai- 

Adver- 

Newspaper 

Display 

Display  Display 

Display  fied 

tiaing 

DAVENPORT,  IOWA 

.(eS) 

3,514,828 

1,712,046  . 

.  1.955,41^2 

12.182,366 

Times . 

-te) 

8,936,844 

1,707,426  . 

.  2.285,654 

12,929,924 

(Automotive  and  Financial  included  with  G‘*neral) 

GRAND  RAPIDS,  MICH. 

12.548,662 

2,834,150  . 

.  5.4.36,914 

20,319,726 

KANSAS  CITY.  MO. 

Star . 

..(e) 

9,084,887 

1,837,186  724,614 

132,696  2.944.910 

14,724,293 

Times . 

.  (m) 

8.269,306 

1,828,608  459.985 

132,722  2.909,36f 

13,599,981 

8tar . 

..(S) 

5,590.321 

1,177,448  435,853 

205,668  1. *02,1 20 

9,111,410 

MANITOWOC.  WIS. 

Herald-Times . 

...(e) 

5,461,372 

479,495  105,502 

.  921.207 

7,118,5.38 

(150,962  lines  of  legal  inclialed  in  total) 

NEW  BEDFORD,  MASS. 

Standard-Times . 

.  (e) 

5,998,38* 

1,262,464  343.350 

372.120  1,241,856 

9,218,174 

Standard-Times . .  . . 

..(S) 

1.353,478 

126,616  110,250 

36.848  243,110 

1,870,302 

RIO  GRANDE  VALLEY  GROUP.  TEXAS 

Brownsville  Herald 

..(e) 

1,955.912 

921,550 

351,484 

3,270,624 

Brownsville  Herald.. 

..(S) 

1,169,504 

25.3,302  . 

.  148,484 

1,571,430 

(Totals  include  leual  (e)  41,6' 

rS  lines;  (S)  lAO  lines) 

Mc.Vllcn  Valley 

2,243,598 

896,994  . 

.  635,516 

3.802,722 

Mc.411en  Valley 

Monitor . 

..(S) 

1,780,408 

275.030  . 

.  302,064 

2,358,482 

(Totals  include  letml  (e)  26,614  lines;  (5)  1^80  line«) 

Harlingen  Star . 

(m) 

2,072,644 

989.0.58  . 

.  . .  812.882 

3,887,066 

Harlingen  Star . 

..(S) 

1,899,422 

199,682  . 

.  313,222 

2.413.320 

(Totals  i  icliide  leiml  (e)  12,502  liaes;  (S)  9y4  lines) 


*  Includes  Americ.in  Weekly  &  Comic  Weekly  Linr.ge. 
p  Includes  Parade  Linage. 

S  Includes  This  Week  Linage. 


1948  ADVERTISING  LINAGE  REPORTED  BY  1,452  NEWSPAPERS 

Total,  National,  Local,  Classified  and  Legal  Volume 
in  1,021  Cities  of  United  States,  Hawaii  and  Canada 


ALABAMA  ARIZONA— Continued 


Pub- 

Total 

Display 

Clasai- 

Pub- 

Total 

Display 

Classi- 

aty 

Paper 

liehed 

1  Linage 

National 

Local 

fied 

Legal 

City 

Paper 

liehed 

Linage 

National 

Local 

fiad 

Legal 

Decatur . 

. .  Daily . 

.(eS) 

3,862,726 

402,024 

3,001.936 

389,158 

69,608 

Prescott . 

. . .  Courier,  Courier- 

Dothan . 

. .  Eoftle . 

LS) 

5,389,230 

486,622 

3,608,910 

1,255,602 

37,996 

Journal . 

. .  (me) 

3,298.a51 

293,329 

3,004,722 

21S..848 

Florence . 

. .  Timet . 

..(r) 

4,038,034 

498,330 

2,843,876 

651,154 

44,674 

(I..cgal  imiuded  in  classified) 

flidsden . 

.  .Timet . 

.(eS) 

6.014,568 

565,740 

4.,529,910 

812.616 

106,302 

Tucson . 

. .  Star . 

. . .  (m) 

9,676,058 

999,817 

5,595,571 

2,873.381 

207,207 

Enntsrills . 

..Tir,et . 

.(eS) 

5,094,530 

623,434 

4,157,272 

267,414 

46.410 

Cittirn . 

...(e) 

11,274,417 

1,155,787 

7,146,169 

2,873,381 

99,834 

Montgomery . . . 

.  .Advertiser . 

.(m) 

6,905,710 

1,265,012 

4,365,102 

1,091,552 

24,836 

Star  . 

...(cJ) 

4,345,561 

225,722 

2,.596,139 

662,557 

21,210 

Journal . 

..(e) 

6,961,024 

1,265,166 

4,377,030 

1,093,932 

65,9.54 

Total  . 

(meS) 

25,296,a36 

2,38t..326 

15,337,879 

6,409,319 

328,251 

Advertiser . 

..(S) 

3,794,182 

300.678 

3,026,562 

440,986 

1.134 

Yuma . 

. .  .a'Jun . 

...(e) 

2,998,422 

846,720 

2.151,702 

246,400 

Total . 

meS) 

17,660,916 

2,830,856 

11,768,694 

2,626,470 

91,924 

(Legal  included  in  classified) 

Opelika . 

. .  .AWs . 

..(e) 

2,304,610 

283,318 

1,813,0?8 

1.50,570 

57,694 

Sdma . 

..  .T imet-Joumol . . 

.(eS) 

4.340,875 

559,125 

2,977.982 

751,331 

52,437 

ARKANSAS 

. .  .Guard . 

...(e) 

1.692,250 

21.460 

1.230.910 

438,200 

1.680 

Tuscumbia . . 

, . .  7>i-(  ilirB  Daily. 

..(e) 

3,860,878 

498,330 

2,840,202 

522,326 

(Major  portion  of  legal  carried  in  weekly  edition) 

tTiCgal  included  in  classmcd) 

Blytheville . . . . 

. .  Coortrr-.Vfun. . . 

...(e) 

4.300,068 

.508,8.32 

3,222,875 

519,047 

49,314 

ItiKtloosa. . , . 

. . .  .Vfirn ...  . 

.  .fe.Sp 

6,794,802 

541,072 

5,558,602 

627,270 

67,858 

F,1  Dorado . 

. .  News  . 

. .  (m) 

3,290,938 

545.034 

2,117,766 

.596,148 

31,990 

Timw . 

...(e) 

3,329,382 

634.844 

2,108,386 

585,746 

406 

News . 

...(S) 

1,421,168 

90,832 

1,212,260 

1 16,256 

1,820 

,  fmeS) 

8,041,488 

1.270,710 

5,433,412 

1.298,150 

34,216 

ARIZONA 

Fayetteville  .  . 

. .  .Sorthu'fri  Arkanrat 

Timet . 

...(e) 

4,083,058 

464,548 

2,837,632 

712,180 

68,698 

Bisbse . 

2.035,838 

1.27n.AlV» 

4AQ.Q.‘11 

1,375,150 

222,110 

1,028,244 

94,570 

30,226 

(liSgal  included  in  claasified) 

Hot  Springs. . . 

. . .  Sentinel-Record 

. . .  (m) 

5,220,278 

6,39,338 

3,181,150 

1,351,658 

49,098 

DouiIm 

. . .  Dispatch . 

.(mS) 

2,602,796 

258,888 

1,995,546 

266,938 

81,424 

.VeiT  Era . 

. . .  (e) 

5,164,810 

713,706 

3,061,716 

1,338,960 

50,512 

niptall . 

. . . Sun . 

.,.(t) 

1,980,284 

228,494 

l,.344,IIO 

291,200 

116,480 

Sentinel . 

...(S) 

1,637,440 

ia5,644 

1,270,668 

255,584 

4,494 

Phoonii 

. .  .Afitona  Times.. 

...(e) 

7,321,085 

439,982 

4,966,092 

1,911,161 

3,850 

Total . 

.  (meS) 

12,022,528 

1,458,688 

7,513,5.34 

2.946,-202 

104,104 

Republic . 

.  .(m) 

11,998,882 

1,478,862 

7,022,288 

3,479,140 

18,592 

Magnolia . 

. . .  Banner  Ketes. . , 

.  -  .  . 

1,725,563 

266,889 

1.318,926 

110,950 

28,693 

(late’.lt . 

...(e) 

13,877,248 

1,665,580 

8,723,204 

3,480,204 

8,260 

Banner  News. . 

- . .  (w) 

838,880 

114,324 

692,986 

5,586 

26,984 

KepuUic . 

...(8) 

4,428,746 

279,678 

2,796,640 

964,544 

2,632 

Newport . 

.  Independent . ... 

...(0 

1,600,'200 

533,400 

889,000 

177,800 

Total . 

(meS) 

30,304,876 

3,424,120 

18,542,132 

7,923,888 

29,484 

(Legal  included  in  classified) 
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ARKANSAS— Continued 

City 

Papar 

Pub-  Total 
lithod  Unaga 

Oiaptav 

National  Local 

Claaei- 

fiad 

Legal 

Rnf  Bluff 

tmmf^cial . 

...(•) 

5,327,630 

639,315 

4,688,31.5 

'winday  edition. 

...(8) 

1,412,530 

169,503 

1.243,027 

Total . 

,.(eS) 

6,740,160 

808,818 

5,931,342 

(LeEal  and  riassified  included  in  local) 

Rai|en<  . 

.Vrui»  . 

. . .  (e) 

2,060,303 

276,267 

1,591.411 

163,748 

28,877 

StiittKart 

L*ndt>T  rt  Arkan- 

HIH 

.  .  (e) 

1,890,634 

399.714 

1,499,920 

(('laHsified  and  legal  included  in  loeal) 

Teiarkanu 

Ciaaette  . 

.  .(m) 

5,604,368 

916,804 

3,479.364 

1,196,202 

11,998 

. . . 

...(e) 

5.536,384 

905,702 

3.409,448 

1,175,874 

45,360 

Gaiette  . 

...(S) 

2,526,258 

121,184 

■2,14-2.252 

258.538 

4,284 

T..ta! 

(meS) 

13,667,010 

1,943,690 

u.ii:tl.i)t>4 

2,6:10.614 

61,642 

CALIFORNIA 

Alameda . 

riaw'p-.Sfdr . 

...(e) 

3.248,654 

473,116 

1.982.512 

670,516 

12-2,510 

Alhambra 

8,244,278 

676,032 

5,51-2,472 

1.979,978 

75,796 

Anahrim . 

BuJiefi.. 

.  (e) 

3,654,868 

542,108 

2,421.692 

691,068 

(Legal  included  in  classified) 

Antiocli . 

.  .  . 

. . .  (e) 

-2,136,134 

180,.547 

1,592,483 

292.656 

70,448 

Bakersfieltl  .  . . 

Coli/ornt.io  ... 

...(e) 

11,539,304 

l.455,.524 

7,907.0t-)0 

l,9-.>9.844 

246,876 

Berkeley  . 

OauUt . 

...(e) 

8316,313 

7.54,237 

4,092.986 

3,377,978 

91,112 

Brawley 

.Vfui 

..(e) 

2,107,098 

■289.632 

1,426.5.30 

341,348 

49,588 

Burbank . 

. .  Bnin  . 

...(e) 

2,792,667 

407.477 

1,579,560 

690,928 

114,702 

Biirlini^nie 

.4dMn<'c  . 

...(e) 

4,805,318 

386,974 

3,521.266 

616,966 

280,112 

Chieo . 

.  ErUerpruf-RecorJ.  .(e) 

4,927,780 

562,632 

3,073.182 

1,058,190 

233,786 

Colton  . 

.  . 

...(e) 

1,330,000 

308,000 

1.022.000 

26,650 

(Legal  included  in  classified) 

CorninK . 

...(e) 

394.560 

216,000 

120,544 

58,016 

(Tjocal  included  in  national) 

Corona . 

. .  /ndejienJeaf . , . . 

...M 

1,963,310 

229,548 

1,420,162 

280,000 

33,600 

Culver  City _ 

.  a'^tar-.Vetri . 

. .  ■  (e) 

3,412,S.'!0 

360,948 

2,300,312 

677,320 

74,270 

El  Centro  . 

Post  . 

Imperial  VaUty 

(mS) 

4,047,064 

504,980 

2.487,744 

916,160 

1.38,180 

Preu  . 

...(t) 

4,047,064 

504,980 

2,487,744 

916,160 

138,180 

Total  . 

^meS) 

8,094,128 

1,009,960 

4,975,488 

1,832,320 

276,360 

Rst'orKiido . 

...(«) 

2,516,986 

281,842 

1,817,360 

375,420 

42,364 

Eureka . 

. . TiiDci>-.N't(i ruin rd.  (meS) 

6,148,982 

699,.524 

3,98.3,112 

1.271,788 

194,558 

Fullerton . 

.  Serf-Trihupt  .. 

...(e) 

3,489,234 

424,578 

2,532.334 

453,376 

78,946 

Glendale  .... 

.Yffri-Pre##  ... 

...(e) 

8,677,228 

930,804 

5,083,162 

2,570,988 

92,274 

Graae  Valley  .  . 

CaioA  . 

...(e) 

2,766.,358 

289,450 

1,826,860 

480,606 

154,322 

Hanford . 

Journal  . 

..(m) 

3,816,988 

272,664 

2,73l,:486 

610,246 

202,692 

. 

...(e) 

3,831,912 

275.o;to 

2,72.5,156 

593,950 

237,776 

Total 

(me) 

7,648.900 

547,694 

5,456.542 

1,204,196 

440.468 

Hay  aarl  . 

.  .Hexutt . 

...(e) 

2,368,374 

321,6.36 

1,897,252 

740,964 

74,522 

Hollieter.  ... 

.  Free  Lance  .  . . 

, . . fe) 

1,978,116 

271,656 

1,297,618 

:i03.506 

105,336 

Hollywood 

f'ittarn..Ve«s  ,. 

..  (e) 

11,8.37,078 

1,049,021 

6,646,818 

2.233,497 

193, 130  e 

(Also  1,714,512  lines  of  advertising  inserts) 

HiintinKton  Park 

tSHIfltle* . 

..(e) 

8,706,650 

528,892 

5,723,410 

2,354,220 

100,1-28 

V#w  • 

..(e) 

6,561,142 

4,602,224 

518,378 

400,813 

4,145,386 

2,607,787 

1,619,506 

1,404,403 

277,872 

189,220 

Lodi . 

.  %>«]t^'^ntiuel 

(m) 

Madera . 

\mr«  . 

..(e) 

3,125,094 

306,068 

2,301,026 

367,500 

150,500 

Martinei . 

.Coarro  Costo  C'aieRe  (e) 

2,913,316 

301, a56 

1,775,172 

594,902 

242,186 

Maryaville-Yiiba 

City . 

.  A  ppro/- JAre  onal . 

..(e) 

4,888,968 

577.024 

3,017,714 

1,12-2,912 

171,318 

Mer<-ed . 

Sun-Star . 

.  (C) 

4,821,138 

557.256 

3,073.854 

1,(8)3,058 

186,970 

Monrovia . 

.Sevf-PoM  .... 

..(e) 

3,788,176 

396,102 

2,422,294 

932,568 

37,212 

Monterey  _ 

.  Peninshln  Herald. 

.  .  (e) 

7,709,758 

509,390 

5,047,406 

2,034,508 

118,454 

Mountain  View 

.  fUaittfer-LeaJer. . 

.  (e) 

1,456,018) 

101,9-20 

1,106,560 

160,160 

72,800 

(14,560  imlitical  included  i 

in  total) 

Napa . 

.Regtidt'  . 

.  (e) 

6,318,522 

371,196 

3,513,174 

2,264.318 

169,834 

North  Holly»oo<l. 

f'allti/ Timet  ... 

..(e) 

10,429,413 

979.0.^5 

5,087.194 

4,149,544 

213,640 

Ontario . 

.  Bepor;  . 

..te) 

6,075,160 

411,264 

4,444,916 

840,980 

378,000 

Orange . 

.\eus . 

..(e) 

2,226,574 

200.600 

1,562,540 

40-2,318 

60,816 

Oroville . 

Aferrury  Rejiefer. 

..(e) 

3,060,694 

337,274 

2.:<06.0l0 

(8),098 

96,432 

Oxnard . 

.  Preu-CaurieT 

.(e) 

3,011,764 

302,372 

2,185,038 

471,534 

52,822 

Palo  Alto  . 

Timee  . 

..(e) 

7,100,324 

549,112 

4,805,094 

1,619,912 

126,1% 

Petaluma . 

•triftt^-Courter 

.  -  fe) 

4.a56.598 

392,196 

2,795.996 

693,126 

175,280 

Pomona  . 

pTQireef  HuUctin . 

(e) 

9.219,210 

624,008 

6,6"6.036 

1,743,042 

166,124 

Red  Bluff 

.Ve*fi 

(») 

2,537,234 

273,689 

1.821,545 

434,000 

(Legal  included  in  ciawified) 

KeddiBE . 

.  Reeard-Sea  rrhlighi 

.  (e) 

4,834,438 

544,194 

3.082.996 

1,048,474 

158,774 

Redlands . 

Forts  . 

..(e) 

3,140,284 

368,270 

2,291,624 

365,666 

94,724 

Redondo  Beach . 

flrsfse  . 

(C) 

4,359,544 

308,546 

2,934,120 

1,026,074 

90,804 

Redwood  City. . . 

Tribune  . 

.(e) 

5.751,452 

348,698 

4,024,790 

1,134,924 

243,040 

Richmond 

Independent . 

(e) 

8,878,.'106 

781,483 

4,671,289 

3,213,826 

211,708 

Salinas . 

.Californian  . 

(e) 

8,878,002 

683,130 

6,096,608 

1,830,794 

267,470 

Sen  Bernardino 

.•^in  . 

(m) 

11,358,396 

1,178,646 

7,115,192 

3,042,172 

22,386 

Tele  jram . 

.(e) 

11,718,476 

1,178,814 

6,931,554 

3,034,640 

612,752 

SuB-TeteETam 

(S) 

3,137,778 

112,644 

2,405.144 

619.318 

672 

Total . (meS)  26,214.ft50 

2,470,104  1 

16,451,890 

6,696,130 

635,810 

San  Bruno . 

HeraU  . 

(e> 

1.6a5,688 

120,106 

I.2-22.2I4 

232,106 

31,262 

San  Jaw . 

Mercury  .Herald. 

(m) 

9,808.022 

1,717,324 

4.967,634 

3,068,618 

54,446 

Snt . 

.(e)  1 

10,876,628 

1,700,0:14 

6,037,976 

3,043,348 

95,270 

Hetaid-Nea-s . 

.(8) 

4,767,224 

261,870 

3,684,688 

817,404 

3,262 

Total  (roa-*)  2A.4M.874 

3,679,228  1 

14,690,298 

6,929,370 

152,978 

CALIFORNIA — Continued 


City 

Paper 

Pub- 

liehed 

Total 

Linage 

Oieplay 

National  Local 

Claiei. 

fled 

Legtl 

t$an  Luis  Obispu. 

. .  Telearam-TrUune.. .(«) 

4,646,152 

582,932 

2,908,640 

953,239 

201,341 

San  Mateo . 

. .  Timet  dc  .Veirt 
Leader . 

....(e) 

6,887,916 

508,690 

4,861,094 

1,338,764 

179.368 

Sen  Pedro  . 

.ScwfPUat  ... 

.  .(e) 

5,105,590 

535,500 

3,254,650 

1,264,004 

51,436 

San  Rafael . 

. .  Independent- 
Journal . 

...(e) 

5,113,941 

430,962 

3,020,955 

1,379,644 

282,380 

Santa  Barbara . 

.  Neut$-Prtt*  .  . 

..(e) 

8,177,624 

1,101,499 

4,288,662 

2,372,594 

289,380 

Sunday-  edition 

...(8) 

2,825,942 

121,611 

2,067,961 

554,659 

56,910 

Total . 

. .  (eS) 

11,003,566 

1,223,110 

6,356,623 

2,927,253 

346,290 

Santa  Crus 

. .  Seniii.el-Seiift  . . 

...(e) 

4,387,558 

394,072 

2,407,454 

1,377,922 

208,260 

Sunday  edition 

...(8) 

1,255,072 

51,856 

821,394 

332,192 

49,490 

Total . 

..(eS) 

5,642,630 

445,928 

3,228,848 

1,710,114 

257,740 

Santa  Monica . . . 

. .  Ouf/oo^' . 

. . . (e) 

9,187,094 

881,412 

6,088,040 

2,083,326 

134,318 

Santa  Paula  .  . 

.CLroniWe . 

(e) 

2,177,224 

256,452 

1,587,236 

333,536 

Santa  Rosa  . 

. .  Prtht . 

...(e) 

6,030,360 

(bcEal  included  in  claaaified) 
680,694  3,809,722  1,403,962 

135,983 

Prees-Democrat 

. .  (m) 

6,140,120 

683,424 

3,833,578 

1.414,532 

-208, .686 

Sunday  edition . 

...(8) 

1,984,346 

105,056 

1,537,522 

310,660 

31,106 

Total . 

(meS) 

14,154,826 

1,469,174 

9,180,822 

3,129,154 

375,876 

Stockton . 

.Record . 

. . .  (e) 

13,864,172 

1,790,124 

8,968,806 

2,900,772 

■204,470 

Taft . 

Midway  Driller 

...(e) 

2,597,405 

684,790 

1,286,060 

473,520 

153,036 

Tulare . 

Idta-ift-Rtijifler 

-  .(e) 

3,675,936 

343,882 

2,674,152 

582,232 

75,670 

Vallejo . 

Timee-Herald. . 

(mS) 

10,402,330 

721,882 

6,191,172 

3,201,940 

287,336 

AeiM-TAroairlf. 

...(e) 

6,922,196 

721,882 

6,191,172 

9,143 

ToUl . 

(meS) 

17,324,526 

1,443,764 

12,382,344 

3,201,940 

296,478 

Ventura . 

.Star-Fret  Preu. 

...(e) 

6,830,236 

679,630 

5,011,902 

l,060.2->0 

78,484 

Visalia . 

. .  Timet-DtUa  . . 

..  .(e) 

4,696,342 

451,842 

3,380,506 

719,242 

130,178 

Watsonville  . 

.  .  Re>jitter-Pajaroniah 
and  Sun . (meS) 

4,48-2,170 

473,914 

3,009,888 

865,298 

133,070 

Whittier . 

.  .Afewr . 

.  (e) 

6,596,828 

443,884 

4,438,434 

1,566,558 

147,952 

Willows 

.Joirnal  A  Glenn 
Trantcrifi. . . . 

. . .(e) 

I,. ■>09,928 

209,678 

955,290 

198,688 

146,272 

W'ilminEton  .... 

. .  Prent^-fournal  . . 

. . . (e) 

2,415,266 

259,240 

1,724,-302 

382,420 

49,304 

Woodland  .. 

Democrat  ...... 

.  (e) 

3,823,022 

3.56,314 

2,592,002 

690,158 

184,548 

COLORADO 

Alaiiuwa  . 

,  .Courier . 

...fe) 

2.475.9.''4 

305,746 

1,841,936 

282,534 

45,738 

Boulder  . 

.  .Camero . 

...fe) 

4,336,752 

405,398 

3,517,444 

338,254 

75,656 

Canon  City  . . 

. .  Record . 

...(e) 

2,971,393 

310,536 

1,874.658 

726,120 

60,079  1 

Colorado  SprinE* 

Free  iVew  . .  . 

.  .(m) 

2,242,160 

10,000 

1,547,052 

685,108 

((«gal  included  in  claasified.  National  linage  it  for  a  aix- 

month  {leriod) 

UuranEu 

Herald-Democrat 

.  (e) 

1,780,387 

-280,816 

1,122,079 

3:19,325 

38,167 

Sunday  edition. . 

...(8) 

700,537 

28,425 

574,707 

96.306 

1.099 

Total . 

.(eS) 

2,480,924 

309,241 

I,6%,786 

435,631 

38,266 

Kortf’ollins 

.  .Coloradoan . 

..(eS) 

5,499,473 

458,927 

4,094,104 

856,408 

90,034 

Fort  Mi-rgan 

Times . 

.(e) 

1,991,618 

234,910 

1,520,520 

201,776 

34,412 

Grand  Junction 

.  iSenlinel . 

...(e) 

3,765,020 

501,900 

2,478,476 

632,114 

152,530 

Sunday  edition . . 

..(S) 

1,380,232 

128,156 

1,042,888 

202,636 

6,552 

Total  . 

(eS) 

5,145,252 

630,056 

3,521,364 

834,750 

159,082 

(Paid  readers  included  in 

legal) 

Greeley 

.Tribune . 

...(c) 

5,617,850 

498,848 

4,114,922 

972,776 

31,304 

I>a  Junta  . 

.  Tribune-Democrat .  (e) 

2,579,192 

349,706 

1,764,658 

419,646 

44,982 

Leadville . 

.  fferald-Demorrat 

...(0) 

1,365,856 

115,275 

1,183,345 

48,870 

18,366 

I/>reland  . 

.  Reporter-Herald 

..(e) 

2,854,614 

247,011 

2,279,668 

298,676 

29,259 

Pueblo  .  . 

Chieftain . 

.  (m) 

5.687.997 

1  127.000 

3,514,350 

870,183 

124,70» 

aStnr-Jourtuil  .. 

..  (e) 

5,564,271 

1,1 27,000 

3,514,350 

866,7-20 

7,187 

Sunday  v.'dition . 

(S) 

1,605,265 

1%.4I0 

1,111,430 

282,213 

1,525 

Total . 1 

[meS) 

8,216,183 

1,323,410 

4,625,780 

2,019,146 

133,416 

(Totals  include  f-'lowing  readers:  51,760  (m);  49,014  (e); 

13,657  (S) 

SterlinE . 

Adtocate 

.  (e) 

4.037,628 

464,212 

2,749,040 

774,676 

49,700 

Trinidad . 

.Chrinuie-.\’eii» 

,  ..(e* 

4,090,261 

327,502 

3,523,737 

100,800 

138,222 

Light  . . 

(m) 

2,117,108 

226,52C 

1,648,668 

111,426 

130,494 

W’alaer.burg . 

.  Huerfano  County 

( 

News  . 

(m) 

509.600 

.Sd.OOO 

441,000 

8.600 

10,000 

CONNECTICUT 

Ansonia . 

..Seitinel  . 

..(e) 

4,100,418 

343,189 

3,117,751 

568,904 

70,574 

Bridaeport . 

.Herald . 

..(8) 

3,709,194 

194,410 

3,375,435 

139,349 

Port-Telegram _ 

(me) 

13,109  336 

2,017,140 

8,5.59,340 

2,403,255 

129,601 

Sunday  edition . . 

..(8) 

3,0.33,114 

193,312 

2.->88,902 

545,887 

3,013 

Total . (meS) 

16,142, 45(> 

2,212,452 

10,848,242 

2,949,142 

132,614 

Bristol 

Preu . 

..(.) 

5,425,196 

485,268 

4,427.836 

455,098 

56J60  ! 

Danbury  . 

.Sewt-Time* . 

(ej 

6,960,2% 

559.006 

5.146,456 

1.254  334 

(I.ie'ral  included  in  classified) 

(ireenwich . 

Time . 

(e) 

3,387,468 

473,606 

2,485,140 

322.938 

105,764 

Middletown . 

Preu . 

..(e) 

6,752,270 

559,426 

5,332,341 

781398 

79,»5 

New  Britain . 

.Herald . 

.  .(e) 

9,608,464 

1,057,646 

7,325.606 

1,145,819 

79,363 

New  liondon  . 

.Day . 

..(e) 

6,976,718 

1,004,770 

4.704,455 

1,113,196 

94.297 

Norwalk 

Hour . 

.fe) 

6,328,454 

616,354 

4,412.786 

1.201,958 

97.356 
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Pub- 

Total 

DUolay 

Clatai- 

Pub- 

Total 

Display 

Clasti- 

1  City 

Paper 

liahed  Linage 

National 

Local 

fled 

Legal 

City 

Paper 

liahed 

1  Linage 

National 

Local 

fied 

Legal 

I  <«uiD0)rd 

Advocate . 

...(e) 

8.3Ag.l64 

I.m8,432 

5,606,104 

1,613,192 

100,436 

Columbus 

En4iuirer  . . . 

.(m) 

6,477,296 

1,073,632 

4,531,898 

871,766 

'  TornnKlon 

,  Reiiifter . 

. .  .le) 

5.948,222 

448,420 

4,960,410 

539,392 

Ledger.  . 

.(e) 

5,188,680 

1,074,052 

3,262,686 

673.582 

i;8,.360 

».3U 

; 

( l^egal  included  in  (‘)a.s8ified) 

Ledger-Enquirci 

r  .(S) 

2,806,996 

240,330 

2,265,802 

299,894 

1,43( 

.  (‘ifurn  . 

.  ,(e) 

2,947,084 

Total . . 

imeS) 

14,470,972 

2,388,014 

10,060,386 

1.845,242 

178.360 

Uainesville  .  , 

, . .  T imM . 

. .  feaS) 

2,966.173 

296,611 

2,241,953 

318,542 

109,067 

Macon 

T  legraiih 

tm) 

6,201,174 

1,185,716 

4,002,810 

1,012,648 

).3M 

DELAWARE 

.Veu’s, ... 

-..(e) 

6,276,746 

1,185,716 

3,973,508 

1,012,648 

104.874 

Telegraph  Jk  News  (S) 

2.3:18,938 

218,358 

1,849,302 

271,278 

Total . 

.(meS) 

14,816,858 

■2,589,790 

9,825,620 

2,296,574 

104.874 

).2S0 

Uilminirton . 

.  News  and  Journoi^ 

Marietta 

Jour>ud  . . 

, . . . (e) 

1,939,940 

190,433 

1,148,134 

389,308 

■212,065 

>.490 

Ereru  Evening. .  (m«*' 

13,7««.I22 

2,169,778 

8,953,326 

2,643,018 

.Sunday  edition 

.  .  (S) 

561,906 

33,940 

450,104 

77,862 

f,740 

(laegal  ir  1  ided  m  ilassined.  Morning  and  evening  sold  lu 

Total  . 

.  teS) 

2,501,846 

■224,373 

1,598,238 

467,170 

■212,065 

I.3I6 

('onibinatUfO. 

lainage  of 

evening  edition  only 

IS  given) 

Rome 

Semt^Tribune 

(e) 

4,316,218 

437,257 

3,329.685 

514,640 

34,636 

Sunday  edition 

..  (S) 

1,951,449 

82,589 

1,631,88-2 

236,978 

Total . 

.  (eS) 

6,267,667 

519,846 

4,961,567 

751,618 

:I4.636 

FLORIDA 

^vannah  . 

.  News . 

(mS) 

9.843,-288 

1,636,978 

6,436,528 

1,769,782 

I'reM. . . . 

(t) 

8,448,190 

1,350,594 

5,994,526 

1,103,070 

.«7H 

Herald  . 

4,898,908 

265,202 

3..5tMI,994 

1,070,398 

62,314 

Total  . 

.  fmeS) 

18,291,478 

■2,987,572 

12,431,054 

2,872,852 

. 

.(eS) 

5,«3 1,052 

221,03:t 

4,520,782 

69-2,594 

196,644 

(Legal  advertising  is  classed  as  display) 

,03& 

.  .  Journal . 

3,778,0«8 

556,332 

■2,015,104 

1. ■206,6:12 

Thoma-sville . 

7  imes^tnterprine.  fe) 

2,405,984 

280,574 

1,784,832 

182.336 

158,242 

,«7» 

.Vfics . 

..(e) 

4,503.804 

.554,946 

2,641,506 

1,209,376 

157,976 

\  aldosta  . 

Ttmen . 

...» 

3.797,885 

520,947 

2,890.377 

314,-25I 

72,310 

.334 

News-Journal . . 

...(8) 

1,504,650 

118.0-20 

1,045,772 

340,718 

140 

,142 

Total . 

.  (meS) 

9,846,522 

1,229,298 

5,702,382 

2,756,726 

158,116 

,47S 

DeUnd 

,  Sun  SeiTi . . 

. . .  fe) 

2,094,400 

168.910 

1,116,668 

679,280 

129,542 

HAWAII 

484 

Hunday  edition . 

...(S) 

600,180 

36,274 

383,796 

179,774 

336 

178 

Total  . 

. .  feb) 

2.694,580 

205,184 

1,. 500,464 

859,054 

129,878 

Honolulu 

...Advertiser 

(m) 

5,407,147 

772,240 

3,226,878 

1,0-25,654 

382.375 

Foil  Lauderdale 

...Veus . 

...(r) 

9,227,134 

539,277 

6,147,316 

2,377,8.33 

162,708 

Sunday  edition 

•  fS) 

2,143,284 

137,424 

1,533,794 

458,080 

13,986 

070 

Fort  Myers 

News-l*re88. . . . 

.  .  (lu) 

4,876,956 

334,446 

3,478,168 

977,732 

92,610 

Total  . 

.fmS) 

7,550.431 

909,664 

4,760,672 

1,483,734 

396,361 

9S3 

Gainesville 

.Sun . 

..(eS) 

4,483,035 

461,986 

2,848,238 

1,056,383 

116,428 

Star-Bulletit _ 

..(e) 

10,4-20,567 

1,73.3,514 

6,494,642’ 

2,078,234 

114,177 

Key  West 

Ciliien . 

. ...  (el 

1,264,286 

127,786 

1,000,000 

136,500 

(•  Including  114,643  lines  of  governmeni  advertising) 

272 

(Classified  included  in 

local) 

304 

Ukdand . 

Ledger . 

....(e) 

3,620,974 

367,626 

2,588,964 

600,880 

63,504 

i4H 

Sunday  edition . 

...(Si 

1,790,180 

84,770 

1,403,094 

294,574 

7,742 

Total . 

. .  (eS) 

5,411,154 

452,396 

3,992,05(1 

895,454 

71,246 

lUAnu 

Lake  Wales 

Highlander .... 

....(e) 

815,720 

103,000 

534.000 

91,000 

89,720 

Oala . 

Slnr-Battner  . . 

.(e) 

2,453,878 

185,472 

1,693,468 

442.428 

132,510 

Caldwell . 

..VeM*8-Trt6uMr 

. . .  fe) 

3,450,158 

207,674 

2,395,148 

756,868 

90,468 

Sunday  edition 

...(8) 

1,296,428 

94,654 

1,033,102 

166,712 

1,960 

Coeur  d’.Alene  . 

...Frees  . 

...(e) 

3,307,897 

389,419 

2,251,348 

667,130 

Total . 

.  (eS) 

3,750,306 

280,126 

2,726,570 

609,140 

134,470 

(Legal  included  in  classified) 

rss 

Orlando 

Sentinel . 

. . .  (ra) 

7,919,151 

1,148,946 

4,716,174 

2,054,031 

Idaho  Falls . 

.  .  Posi-Regieter  . . 

(meS) 

5,268,340 

511,812 

3,950,758 

740,460 

65,296 

Star . 

. . . (e) 

8,038,466 

1.148,946 

4,716,174 

2,054,031 

119,315 

Lewiston . 

.  Tribune . 

. . .  (m) 

4,772,144 

507,324 

3,721,662 

405,048 

138,110 

179 

Sentinel^Star. . . 

...(St 

2,342,296 

260,364 

1.514,512 

566,881 

539 

Sunday  edition . 

...(S) 

1,531,872 

90,670 

1,349,110 

77,462 

14,6.30 

Total . 

(meS) 

18,299.913 

2,558,256 

10,946,860 

4,674,943 

119,854 

Total  . 

.(mS) 

6,304,016 

597,994 

5,070,772 

482,510 

152,740 

ix* 

Palatka . 

,  . . 

...(e) 

1,375,990 

185,290 

1.044,862 

120,722 

25,116 

Moscow . 

.  Idahontan . 

. . . (e) 

3,439,722 

251,762 

2,513,940 

578,388 

76,514 

Panama  City . . . 

.  Xevrt-Herald  . . 

. . . (e) 

2,912,962 

297,416 

1,801,422 

713,944 

110,180 

Nampa . 

.  .Free  Lreu . 

. .  .(ej 

4,607,232 

381,752 

3,108,056 

1,044,736 

72,688 

«7 

Satulay  edition . 

...(8) 

1,056,398 

71,806 

759,556 

225,036 

Pocatello . 

. .  Tn*6unf . 

..(eS) 

4,469,122 

661,932 

2,989,674 

663,768 

153,748 

99 

Total . 

..(eS) 

3,979,360 

369,222 

2,560,978 

938,980 

110,180 

Twin  Falls . 

, .  Times^StH  i. . 

..(e) 

5,91  LLIO 

8-23,144 

4,0.T3,288 

938,714 

116,004 

66 

St.  Augustine  . . 

. .  Record . 

. . . (e; 

2.413,936 

202,860 

1.365,854 

704,298 

140,924 

Sunday  edition . 

...(8) 

812,700 

58,982 

602,728 

150,430 

560 

12 

Total . 

..(eS) 

3,226,636 

261,842 

1.968,582 

854,728 

141,484 

II 1  lumc 

30 

St/Peterstoirg . 

.  IndependetU . . . 

...(e) 

8,586,830 

553,175 

5,886,237 

2,026,878 

120,540 

52 

Times . 

.  .(m) 

18,411,861 

1,024,555 

8,104,404 

4,188,220 

94,682 

82 

Sunday  edition . 

...(S; 

S.291,467 

290,079 

4,053,119 

947,541 

728 

Alton . 

.  TdegrapA . 

...(e) 

9,001,608 

625,268 

6,527,332 

1,758,792 

90,216 

Total . 

.(mS) 

18,703,328 

1.314.634 

12.157.523 

5.135.761 

95,410 

Aurora . 

. . .  Beac<m-Nev  i . . 

,  ...(e) 

9,067,250 

891,338 

6,180,006 

1,833,006 

44,268 

)4 

Sunday  edition 

...(8) 

3,375,918 

77,350 

2,845,458 

407,372 

210 

13 

Sanford . 

. .  Herald . 

...(e) 

1,852,413 

174,940 

1,399,594 

190,330 

87,549 

Total . 

..(eS) 

12.443,168 

968,688 

9,025,464 

2,240,378 

44,478 

>6 

Sarasota . 

. .  Herald-T rihune . 

(eS) 

4,668,608 

358,526 

3,038,056 

846,526 

155,288 

Beardstown. 

.  /Uinoian-Star. . 

....(e) 

2,670,530 

228,942 

1,866.466 

486346 

88,776 

19 

Tallahassee . 

. .  Democrat . 

...(e) 

3,848,142 

410,442 

2,675,400 

654,038 

108,262 

Belleville  . 

. .  Advocate . 

....(e) 

3,945,161 

320,379 

2,896,026 

582,680 

146,075 

19 

Sunday  edition . 

...(8) 

1,689,857 

84,169 

1,444,926 

148,414 

12,348 

yeirg-Demaerat 

....(e) 

4,211,053 

314,737 

3,123,099 

720,122 

53,095 

17 

Total . 

..(eS) 

5,537,999 

494,611 

4,120,326 

802,452 

120,610 

Belvidere . 

Republican  . .. . 

....(e) 

2,647,456 

253,386 

1,964,816 

334,516 

94,738 

15 

. .  Tinut . 

. . . (e) 

7,566,468 

733,110 

5,528,180 

1.260,084 

45,094 

(Readers  included  m  legal/ 

it 

.  .(m) 

11,624,830 

’  1,899,492 

6,586,566 

3,010,322 

128,450 

Benton . 

ye're . 

...(e) 

2,307,732 

295,764 

1,653,582 

314,496 

43,890 

): 

Sunday  edition 

...(8) 

5,124,658 

581,392 

3,705,506 

834,988 

2,772 

Bloomington 

Par  ta'irapk _ 

..(e) 

7,014,518 

914,284 

4,772,614 

1,268,400 

59,220 

Total . . 

.(mS) 

16,749.488 

2.480,884 

10.292,072 

3,845,310 

131,222 

Sunday  edition 

.  (S) 

1,587,754 

121,632 

1,239,462 

224,658 

2,002 

0 

West  Palm  Beach. .  Post . 

.  .(m) 

6,790,504 

805,532 

4,516,820 

1,348,746 

119,406 

Total . . 

..(eS) 

8,602.272 

1.035,916 

6,012,076 

1.493,058 

61,222 

2 

Times . 

...(e) 

6,725,936 

803,866 

4,532,010 

1,343,566 

46,494 

Cairo . 

Ctlisen . 

...(e) 

3,351,761 

456,162 

2,543,086 

326,627 

-25,886 

4 

Past-Times . 

...(8) 

2,635,570 

148,778 

2,119,054 

364,112 

3,626 

Canton . 

Ijedger . 

. . . (e) 

3,283.2-24 

404,096 

2,673,152 

584,836 

63,434 

( 

Total . 

(meS) 

16,152,010 

1,758,176 

11,167,884 

3,056,424 

169,526 

Carbondale _ 

.  Free  Press . 

...» 

2,296,994 

340,522 

1,649,158 

277,998 

-29,316 

0 

Winter  Haven . . 

. .  \ewt-Chief . 

. . . (e) 

982,154 

168,952 

627,188 

186,014 

Centralia . 

..Sentinel . 

. . .  (e) 

4,318,846 

614,640 

3,702,622 

575,694 

11,980 

(Legal  included  in  classified) 

Champaign- 

. .  Courier . 

..(eS) 

5,621,126 

4-29,660 

4,4i:i.584 

733,040 

44,842 

Newe-Haiette . . 

..(eS) 

11,118,450 

970,704 

8,416.380 

1,646,064 

85,302 

Courier . 

...(e) 

155,995 

GEORGIA 

Chicago 

Journal  of  Com 

inerce . 

. .  (m) 

3,814,5-29 

2,531,333 

207,348 

751,767 

3-24,081 

Albtny . 

.  Herald . 

. . ,  (e) 

4,046,574 

690,578 

2,496,060 

751,912 

96,488 

Clinton . 

Journal  Jt  Public,  .{t) 

1,950,530 

140,868 

1,341,228 

138,530 

29,904 

Sunday  edition . 

...(8) 

1,530,186 

100,912 

1,293,782 

133,826 

211 

Danville . 

, .  .Commercial  Sevt..  .(c) 

8,068,312 

821,688 

6,095,908 

1,060,290 

90,426 

ToUl . 

..(eS) 

5,576,760 

791,490 

3,789,842 

885,738 

96,699 

Sunday  edition 

...(8) 

2,511,-236 

151,830 

2,132,340 

215,250 

11,816 

Americus . . 

. .  Timn^Rceorder. 

....(e) 

2,463,160 

195,524 

2,094,036 

141,540 

32,060 

Total . 

..(eS) 

10,579,548 

973,518 

8,228,248 

1,275,540 

102,243 

Athens . 

.  Banner  Herald. . 

..(eS) 

4,019,520 

454,076 

2,653,876 

911,568 

DeKalb . 

.  .CAronWc . 

,...(e) 

4,360.580 

320,740 

2,994,558 

1,005,340 

39,942 

(Legal  included  in  classified) 

Dixon . 

...Teleirapk . 

....(e) 

4,276,499 

415,005 

3,252,256 

565,488 

43,750 

Augusta  . 

.  .Chronicle . 

.  ..(m) 

4,977,137 

1,022,442 

3,197,700 

605,265 

151,730 

Du  Quoin . 

...Call . 

....(e) 

2,046,744 

193,487 

1,759,632 

77,743 

15,882 

Sunday  edition . 

...(8) 

2,604,853 

251,386 

2,126,185 

226,888 

394 

East  St.  Louis. . 

.  .Journal . 

...(«) 

6,005,442 

648,313 

3,518,943 

1,741,188 

96,998 

Total . 

.(mS) 

7,581,990 

1,273,828 

5,323,885 

832,153 

152,124 

Sunday  edition . 

...(8) 

2,238,386 

87,778 

1,345,046 

800,692 

4,870 

Herald . 

..(e) 

4,726,633 

702,697 

3,280,308 

659,404 

84,224 

Total . 

..(eS) 

.  8.243,828 

736,091 

4,863,989 

2,541,880 

101,868 

Sunday  edition . 

...(8) 

1,463,918 

97,507 

1,061,844 

303,388 

1,179 

Flora . 

, .  .Xewe-Reeord _ 

..(e) 

1,786,099 

197,397 

1,445,527 

111,188 

31.987 

Total . 

..(e8) 

6,190,551 

800,204 

•4,342,152 

962,792 

85,403 

Freeport . 

. .  Journal.Standard.  (e) 

6,102,026 

741,692 

4,192,762 

13n,615 

89,957 

editor 
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city 

G«le»burg . Keeitter-Mail . . . 

H»rriiburg . RtgiOtr . 

. Journal . 

Hoopetton . Chronide-BeraU. 

Kpw»n€€ . Slar-CourieT . 


lot  Salle-Peru- 

Ogl«*by . NtwfTrilmne.. 

I^wrenceville . Rtcard . 


Pub¬ 

lished 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

...(e) 

8,188,670 

810,530 

6,602,106 

723,604 

52,430 

...(e) 

3,141,212 

354,512 

2,611,882 

131,306 

43,512 

...(e) 

3,589.194 

366,450 

2,351,650 

858,893 

12,201 

...(e) 

1,816,402 

178,290 

1,460,018 

144,928 

33,166 

...(e) 

4,647,776 

512,316 

3,557,162 

578,298 

(Legal  included  in  local) 

...(e) 

6,161,820 

688,072 

4,710,468 

717,346 

45,934 

..(e) 

1,886,040 

185,640 

1,310,400 

390,000 

, .  ,  (I'Cgkl  included  in  cUsnfied) 

. Courier . (e) 

UtchBeld . S'eioo-HeraU . (e) 

Mncomb . Journal . (e) 

Mnttoon . Journal  Gaoette. . .  .(e) 

Moline . Dupatck . (e) 

Monmouth . Review  AtUu.^ . (e) 

Morri* . Herald . . . (e) 

Mt.  Cnrmel . Repuiliean-RegiHer .  (el 

Mt.  Vernon . Rejuier^Sowo . (e) 

Murphyeboro . Indevendent . (e) 

Ottnwi . RopuLltean-T imet . .  (e) 

^’•tn . Beaeon-Nevo . (e) 

Pekin . rime* . (e) 

Ouncy . Herald-Wkia . (eS) 

Robiiuon . Sevo . (e) 

Rocklalnnd . Artue . (e)  11,052.230 

Spnngfield . State  Journal . (m)  11,146,170 

lU.  State  Reideter . .  .it)  8,760,108 

Journal  Regieter . . .  (S)  3,337,978 

Total . (maS)  23.244,256 

(Imorance  Statement  and  readen  included  in  lec*l) 

(e)  6,370,196  430,836  4,970,245  910,819  58,296 

(ei  4,687,060 


3,361,134 

2,118,648 

4.078,963 

4,755,408 

11,328,646 

2,829,036 

2,358,580 

2,100,000 

5,131,070 

2,289,304 

5,952,506 

2,945,964 

4,262,538 

7.821.114 

2,648,016 


374,108 

2,690,184 

230,216 

66,626 

291,186 

1,487,752 

321,328 

18,382 

412,909 

3,345,020 

266,210 

54,824 

579,544 

3,688,846 

367,766 

119,252 

1,378,510 

8,169,266 

1,695,694 

85.176 

286,678 

2,225,482 

262,122 

54,754 

291.298 

1,894,746 

109,998 

62,538 

215,691 

1,439,662 

200,000 

50,000 

560,812 

4,229,288 

271,586 

69,384 

384.496 

1.578,724 

277,998 

48,286 

657.090 

4,316,914 

884,366 

94,136 

298,998 

2,400.496 

208,292 

38,178 

502,978 

3,210,256 

790.692 

97,930 

981,344 

5,380,480 

1,394,876 

64,414 

242,368 

1,982,344 

382,942 

40,362 

1,394,904 

7.745.234 

1,763,244 

148,848 

1,518,104 

7,696,024 

1,793,652 

138,390 

1.516,452 

5,399,282 

1,707,356 

137.018 

245,518 

2,665,684 

426,300 

476 

3,280,074 

15,760,990 

3,927,308 

275,884 

Sterling . GaotUe . . 

Streator . Timee^Freu. . . 

Wataeka . Iroquoit  Countv 

Timet . 

Waukegan . KewoSun . 

Went  Frankfort. .  Amencan . 

Wheaton . Journal . 

W'ooditock . Sentinel . 


462,462  3,537,142  592.732  94,724 

.(e)  2,646,929  183,790  2,107,973  338,444  16,722 

■  it,  9,106,958  749,364  6,431,894  1,722,028  203,672 

.(e)  3.153.120  426.602  2,376,518  315,448  34,552 

(e)  1,731,282  129,062  1,130,738  331,478  139,104 

(e)  697,764  58,286  491,694  122,038  25,746 

(Note:  Theee  figurea  are  for  only  5  months.  Earlier  linage 
hooks  destroyed  upon  sale  of  newspaper) 


INDIANA 


Anderson  . 

..BidUtih . 

. . .  (e) 

9,933,811 

842,209 

7,650,546 

1,357,108 

83,948 

Bedford . 

,  ..rimee-Mnil _ 

...(e) 

4,098,948 

379,750 

3,091,732 

549,038 

78,470 

Bicknell . 

,.Sew$ . 

...(e) 

1,117,649 

10,400 

1,078,000 

25,708 

3,541 

Bloomington  . . . 
Brazil . 

..Herald . 

...(e) 

2,958,552 

2,172,163 

16,614,156 

78,022 

235,459 

206,702 

2,269,670 

1,936,704 

15,513,988 

580,860 

Clinton . 

ColumbiL 

.  .Clintonian . (e) 

.  Pott  A  Commercial 

859,366 

34,100 

UaU . 

..(e) 

2,083,540 

196,980 

1,504,672 

259,738 

122,150 

Columbus . 

..Rejiullican . 

..(e) 

4,004,270 

331,500 

3,470,000 

198,000 

4,770 

Coanennille. . . . 

. .  AVire-Erasii.-ier. 

..(e) 

3,317,776 

305,046 

2,564,030 

402,248 

46,452 

Decatur . 

,,  Democrat . 

..(e) 

2,085,717 

221,211 

1,509,550 

299.362 

55,594 

Elkhart . 

..Truth . 

..(e) 

7,657,832 

743,162 

5,618,508 

1,226,610 

69,552 

Elwood . 

.  .Call  Leader . 

..(e) 

2,879,163 

237,258 

2,208,500 

401,968 

31,437 

Franklin . 

.  .Star . 

..(e) 

2,682,337 

170,310 

2,261,294 

210,567 

40,166 

Goshen . 

a .  JVekr»./)iniioeral . . 

(e) 

3,002,566 

166,100 

2,348,300 

413,150 

75,016 

Greenfield . 

.  .Reporter . 

..(e) 

2,402,400 

763,821 

1,287,230 

283,920 

67,429 

Greensburg . 

..Soul . 

..(e) 

3,712,912 

195,832 

3,033,744 

424,326 

59,010 

Hartford  C^ty... 

.  .S'evr-Timet _ 

..(e) 

2,186,912 

142,002 

1,688,946 

280,546 

75,418 

Huntington . 

..Herald-Preu. . . . 

(eS) 

4,452,294 

360,528 

3,332,448 

694,918 

64,400 

Kokomo . 

..Tribune . . 

...(e) 

6,657,924 

657,846 

4,825,814 

1,097,825 

76,440 

Lafayette . 

..Journal  A  Courier,. (e) 

10,820,572 

745,304 

8,287,048 

1,701,210 

87,010 

La  Porte . 

. .  Herald-Argut _ 

,..(e) 

4,537,502 

543,592 

3,464,402 

422,072 

107,436 

Lebanon . 

..Reporter . . 

..(e) 

3,372,852 

270,494 

2,685,326 

417,032 

(Legal  included  in  classified) 


Logansport.... 

. . .  Pharoi-T  ribune . 

...(e) 

5..566,162 

427,896 

4,182,402 

899,108 

56,756 

Marion . 

. .  .Leader-Tribune . 

..(m) 

6,254,017 

634,841 

4,495,173 

1,077,902 

46,102 

Chronicle . 

...(e) 

6,263,563 

635,443 

4,508,889 

1,051,194 

68,037 

Chronicle-Tribune. .  (8) 

2,320,588 

127,484 

1,905,869 

287,207 

28 

Total . 

(meS) 

14,838,168 

1,397,767 

10,909,931 

2,416,302 

114,167 

Mt.  Vernon. . 

Demoerai . 

- . .  (e) 

1,805,000 

192,000 

1,375,000 

213,000 

25,000 

New  Albany... 

. a. Tribune . 

...(e) 

5,559,134 

305,186 

4,192,006 

991,718 

70,224 

Newcastle.... 

..  .Courier-Timet. . 

...(e) 

5,180,616 

364,728 

3,904,712 

843,654 

67,522 

Noblesville .  . . . 

. . .  Ledger . 

...(e) 

3,313,548 

171,710 

2,974,622 

92,526 

74,690 

Plymouth . 

. . .  Pilol-.Veiet . 

...(e) 

3,102,034 

242351 

2,345,637 

461,941 

52,105 

Princeton . 

. .  Clarion  Hews  A 

Democrat . 

...(e) 

2,531,382 

214,886 

1,857,576 

394,156 

64,764 

Richmond . 

...Palladium-/lesi . 

(meS) 

7,136,878 

784,868 

4,189,122 

2,096,556 

56,856 

Rocheater . 

. . ,  XeiBoSentinei . . . 

. . .  (e) 

1,920,506 

178,486 

1,451,142 

234,822 

56,056 

Ruahtrille . 

. . .  Telegram- 

Republican. . . 

.(me) 

2,365,754 

174,146 

1,652,762 

444,276 

94,570 

Seymour . 

...Tribune . 

...(e) 

4,217,906 

r6,878 

3,424,456 

468,188 

48,384 

Shalbyville  . . 

. .  .ATw# . 

...(e) 

4,327,372 

307,160 

3,701302 

245,994 

72,688 

INDIANA — Continued 


Pub-  Total 

Display 

Class!- 

City 

Paper 

lished  Linage 

National 

Local 

fied 

Legal 

Terre  Haute  . 

..  .Star . 

..(m) 

7,776,146 

1,218,126 

4,842,516 

1,633,156 

82,348 

Tribune . . 

...(e) 

8,956,892 

1,155,196 

6,063,526 

1,629,194 

108,976 

Tribune  4  Star. . 

..(S) 

5,349,540 

322,784 

4,342,072 

684,502 

182 

Total  . 

(meS) 

22,082,578 

2,696,106 

15,248,114 

3,946,852 

191,506 

(Sunday  total  includes  128,520  roto  and  137,368  comic  section 

linage.  National,  2,142 

roto  and  137,368  comic 

■  Locul 

includes  126,378  roto) 

Tipton . 

. . .  Tribune . 

..(e) 

2,392,236 

2,119,894 

33,544 

179,578 

59,220 

Valparaiso . 

. . .  Videtie-Meeeenger 

.■■(e) 

3,393,507 

341,586 

2,368,576 

587,839 

95,506 

Vincennes . 

...Sun  Commercial.. 

.(eS) 

6,850,350 

721,766 

4,942,364 

1,104,754 

81,466 

Washington .  . . 

..  .Herald . 

..(e) 

2,736,594 

219,786 

2,165,128 

285,110 

66,570 

IOWA 

.ktlantic . 

. .  .Seu'er.t'dejraph. . 

..(e) 

2,886,230 

346,373 

2,100,726 

375,304 

63,827 

Boone . 

. .  .Seiet-Republican. 

.  .(e) 

3,020,658 

313,630 

2,451,925 

150,451 

104,652 

Burlington . 

. . .  Hautk-Ege  Gaeette 

..(e) 

5,976,642 

874,188 

4,253,494 

750,274 

98,686 

Carroll . 

...Timet  Herald _ 

..(e) 

2,936,449 

270,163 

2,210,557 

401,779 

53,950 

Cedar  Falls _ 

...Record . 

..(e) 

1,779,827 

267,554 

1,041,845 

362.124 

108,304 

Cedar  Rapids  . 

...Gaeette . 

..(e) 

9,677,948 

1,114,666 

6  629,168 

1,831,158 

102,956 

Sunday  edition . . 

..(S) 

3,119,466 

158,410 

2,553,628 

404,698 

2,730 

Total . 

.(eS) 

12,797,414 

1,273,076 

9,182,796 

2,235,856 

105,686 

Charles  City . . . 

. .  .press . 

..(e) 

2,671,402 

342,451 

1,942,647 

341,218 

45,086 

Clinton . 

...Herald . 

..(e) 

6,347,733 

565,299 

4,743,040 

924,761 

17,062 

Council  Bluffs  . 

...Nonpareil . 

(eS) 

6,641,680 

875,944 

4,585,326 

1,080,618 

99,793 

Creston . 

. .  .Sewo  Adeeriioer. . 

..(e) 

2,739,214 

298,802 

1,929,450 

452,276 

58,686 

Dubuque. . 

. . .  Tdejraph  Herald. 

..(e) 

5,831,406 

869.344 

4,209,646 

643,342 

109,074 

Sunday  edition . . 

..(S) 

1,912,218 

12.3,200 

1,530,914 

257,866 

238 

Total . 

.(eS) 

7,743,624 

992,544 

5,740,560 

901,208 

109,312 

Estherville 

, .  .New$ . 

..(e) 

1,944,740 

161,098 

1,552,880 

230,762 

Fairfield . 

. .  .Ledger . 

..(e) 

2,705,394 

202,638 

2,098,456 

348,072 

56,268 

Fort  Dodge _ 

. . .  Mettenger  it 

Chronicle . 

..(e) 

8,107,486 

610,440 

6,572,811 

828,208 

96,027 

Iowa  City . 

. .  .lowmn . 

.(m) 

1,499,598 

136,158 

1,055,891 

307,549 

Sunday  edition . . 

..(S) 

394.336 

32,682 

299,869 

61,785 

Total . 

(mS) 

1,893,9J4 

168,840 

1,355,760 

369,334 

(Legal  included  in  classified) 

Prett.Ciliten . 

..(e) 

6,016,130 

517,108 

4,603,389 

825,738 

69,895 

Keokuk . 

. .  .Gate  City . 

..(e) 

4,402,161 

507,668 

3,316,279 

545,342 

32,872 

Marshalltown . . 

. . .  Timeo^Rev^lliean 

..(e) 

6,065,892 

614,902 

4,391,632 

957,222 

102,046 

Mason  City.... 

. .  Globe  Gaeette . 

..(e; 

8,783,026 

9a3,728 

6,579,846 

1,206,086 

93,366 

Mt.  Pleasant . . . 

. .  .Newt . 

..(e) 

2,234,022 

128,506 

1,814,610 

198,996 

91,910 

Muscatine . 

. . . Journal . 

..(e) 

4,889,486 

676,522 

3,570,238 

582,120 

60,606 

Ne\’Bds . 

. .  .Journo) . 

..(e) 

1,671,941 

103,376 

1,155,654 

275,644 

47,267 

Newton . 

. .  .Newt . 

..(e) 

3,514,532 

294,532 

2,710,372 

442,456 

67,172 

Oelwein . 

. .  .Re litter . 

..(e) 

2,781,010 

269,122 

2,16",776 

280,302 

61,810 

Oskaloosa . 

...Herald . 

..(e) 

4,493,335 

296,082 

3,876,742 

227,583 

92,928 

Ottumwa . 

. .  Cour  er . 

..(e) 

7,079,268 

710,556 

5,228,104 

1,069,726 

70,883 

'Perry . 

.  Chuf . 

..(e) 

2,456,772 

215,091 

1,867,192 

307,632 

66,857 

Shenandoah . . . 

. .  Sentinel . 

..(e) 

3,088,307 

189,574 

2,343,950 

483,980 

70,784 

Spencer . 

. .  .Reporter . 

..(e) 

3,191,806 

388,068 

2,126,838 

626,500 

50,400 

Vinton . 

. .  Cedar  Valley  Timet  (e) 

1,689,129 

185,778 

1,321,968 

133,252 

48,132 

Washington  . 

.  Journo) . 

..(e) 

2,739,016 

195,622 

2,131,360 

412,034 

(Legal  included  in  local) 

Waterloo  .  . 

Courier . 

(eS) 

11,059,146 

76,834 

5,464,158 

2,497,012 

132,300 

Webster  City . . . 

, . .  FrfemnnrnJoumnl 

(e) 

3,004,491 

245,455 

2,.1.58,0I3 

337,337 

63,686 

KANSAS 

Abilene . 

.  .Rejector-Chronicle 

.(e) 

2,569,672 

203,126 

2,093,280 

223,930 

77,406 

Arkansas  City. . 

. . .  Traveler . 

..(e) 

4,208,974 

329,882 

3,600,408 

213,850 

64,834 

Atchison . 

. .  Globe . 

..(e) 

3,922,526 

348,354 

3,089,681 

396,879 

87,612 

Chanute . 

..Tribune . 

..(e) 

3,755,528 

275,072 

3,061,786 

342,200 

76,070 

Chenyvale . 

.  Repulliean . 

..(e) 

1,870,764 

40,922 

1,647,912 

54,166 

100,100 

(27,664  lines  of  readers  included  i  n  total) 

Coffeyville . 

.  .Jonmal . 

(eS) 

4,495,453 

386,820 

3,595,052 

472,192 

42,389 

Columbus . 

...Advocate . 

,.(e) 

1,406  342 

107,982 

1,176,50* 

82,152 

39,704 

..(e) 

2,193,450 

(  ouncil  Grove. . 

..Republican . 

..(e) 

1,118,040 

137,147 

849,433 

109,620 

21,840 

Dodge  City . 

.  .Globe . 

(e) 

4,252,198 

467,963 

3,076,479 

663,516 

44,240 

El  Dorado . 

..Timet . 

..(e) 

2,770,006 

239,476 

2,312,045 

80,797 

137,688 

Empona . 

..Gatette . 

..(e) 

3,572,009 

391,069 

2,955,288 

157,108 

74,032 

Fort  Scott . 

..Tribune . 

..(e) 

3,339,784 

257,638 

2,644,857 

360,222 

77,067 

Garden  City. . . . 

. .  Tetegram . 

..(e) 

4,631,565 

336,000 

3,864,000 

349,440 

82,125 

Great  Bend . 

.  .Tribune . 

..(e) 

3,197,961 

333,023 

2,554,888 

219,207 

90,843 

Hays . 

.  .Neat . 

..(e) 

2,286,683 

245,553 

1,879,293 

124,103 

13,436 

Sunday  edition . . . 

.(S) 

861,056 

50,134 

779,268 

31,066 

588 

ToUl . 

(eS) 

3,147,739 

295,687 

2,658,561 

155,169 

14,024 

Hutchinson . 

.  .Se^'9-Herald . 

(me) 

5,786,242 

817,572 

4,027,702 

853,062 

87,906 

Sunday  edition... 

.(S) 

1,838,242 

243,978 

1,347,682 

243,810 

2,772 

Total . (meS) 

7,624,484 

1,061,550 

5,375,384 

1,096,872 

90,678 

Independence . 

Reporter . 

..(e) 

3,119,487 

319,214 

2,584,435 

168,056 

47,782 

lola . 

.  Reiiiier . . 

..(er 

2,451,465 

221,535 

1,772,920 

413,196 

43,814 

Junction  City. . . 

.  .Union . . 

..(e) 

3,382,018 

396,746 

2,788,506 

196,896 

(Legal  included  in  classified) 

Kansas  City . . . . 

. .  Kantan . 

..(e) 

4,501,616 

657,083 

3,116,897 

639,289 

83,657 

Sunday  edition . . . 

.(8) 

2,225,909 

91,616 

1,652,847 

456,554 

4,592 

Total . 

(eS) 

6,727,525 

748,699 

4,769,744 

1,095,843 

88,249 
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KANSAS— Continued 


1 

Pub- 

Total 

CMaplay 

Claaal- 

egal 

1  Chr 

Paper 

liahed 

Linage 

National 

Local 

flad 

’,348 

...Journa/~H'or/d. 

—  le) 

5,009,074 

433,136 

3,845,338 

656,572 

,976 

L  liareaworth 

Timet . 

..,(eS) 

4,369,601 

487,967 

3,428.741 

321,989 

182 

[  UcIVnoB  — 

. ,  .ReptUilican . ... 

....(e) 

2,942,098 

270,858 

2.468,620 

129,960 

,506 

[  Kiabattan  — 

. .  Mmury-Ckrmicle . .  (e) 

4,230,142 

285,460 

3,250,226 

587,034 

tion 

^  Neoteo . 

, , .  Kanian-Repubtiean .  (e) 

2,607,003 

206,756 

2,238,591 

116,872 

ocal 

...Herald . 

.,.(e) 

3,727,444 

299.068 

2,939.216 

384,692 

,.  .Sun . 

...(«) 

4,183,900 

381,010 

3,252,508 

483.014 

220 

...Sun . 

.(mS) 

5,048,974 

533.456 

3,836.630 

616,280 

506 

Headlight . 

...(e) 

5,062,834 

532,700 

3.846,178 

618304 

466 

Total . 

(meS) 

10,111,808 

1,066.156 

7,682,808 

1,234,674 

570 

Pntt . 

. , ,  Tribune . 

.,.(e) 

2,782,906 

277,102 

2,043,020 

410,704 

i 

Siba . 

. .  .Journal . 

...(e) 

6,611,262 

578,172 

5,625,284 

407,806 

; 

(Legal  included  in  clasnSed) 

Topeka . 

...Capita,  . 

..(m) 

6,858,635 

888,279 

4,099,305 

1,789,627 

State  Journal . . 

..  (e) 

7,305,424 

966,385 

4,270.021 

1,912,015 

Capital . 

...(S) 

3,390,030 

327,124 

2,438,723 

615,307 

Total . 

(meS) 

17,554,089 

2,181,788 

10,808,049 

4,316,949 

50  1 

Vdington. . . . 

...Serce . 

...(e) 

2,455,330 

151,950 

2,203,471 

77,909 

04  j 

56  ' 

Wiiidd . 

. . .  Courier . 

...(e) 

3,573,790 

279,496 

2,958,802 

240,956 

KENTUCKY 


tiitai . 

Bwlin* 


Onington. 
Aukfort. . 
EuUn. 


.  ImUpendent . (eS) 

.  Park  CUy  Sevt . . . .  (e) 
Sunday  edition ....  (8) 

Total . (eS) 

.  Kentucky  Poet . (e) 

.  State  Journal . , . .  (mS) 
.Enterpriee . (e) 


7,073,178 

4,189,724 

1,934,604 

6,124,328 

5,242,468 

3,274,250 

1,736,232 


Sunday  edition . 

...(S) 

486,780 

72,926 

371,938 

41,916 

Total . 

..(eS) 

2,223,012 

304,960 

1,680,244 

236,908 

lopUnarille  . 

. .  Kentucky  Kew  Era .  (e) 

3,810,880 

281,400 

3,038,280 

491,200 

(Legal  included  in  claaaified) 

>iington .... 

. .  .Herald . 

...(m) 

7,575,414 

1.255366 

4,961,166 

1345,582 

• 

Leader . 

...(e) 

7,642,530 

1,255,716 

4,956,560 

1,359,820 

Herald-Leader. . 

...(8) 

3,371,235 

232.848 

2,757,524 

379,862 

Total . 

(t~S) 

18,589,179 

2,743.930 

12,675,250 

3,085,264 

Kadiaonville... 

. . .  Ueetenger . 

..  (e) 

2,682,148 

353,500 

2,196,418 

93,912 

Iby6eld . 

. . .  Meeeenger . 

...(e) 

2,688,000 

537,600 

1,776,400 

374,000 

(Legal  included  in  claenfied) 

ICddleabaro... 

...Ktvn . 

...(e) 

2,374,410 

339,104 

1,695,988 

310,492 

Oaenaboro .... 

. . .  Meeeenger  k 

Inquirer . 

.(me) 

4,527,406 

656,764 

3,747,252 

189,392 

Sunday  edition . 

...(8) 

1,786,626 

143,458 

1,575,625 

60,900 

Total . 

(meS) 

6,314,032 

800.222 

5,222,877 

250,292 

hdiicab . 

.  Sun-Democrat... 

...(e) 

5,002,760 

705,670 

3,251,780 

1,045,310 

Sunday  edition . 

...(8) 

2,048,522 

145,082 

1,619,562 

283,878 

Total . 

..(eS) 

7,051,282 

850,752 

4,871,342 

1329,188 

Gchmond 


Rtgitler. 


.  fe)  2,574,510 


Legal 

74,018 

130,904 

72,660 

107,422 

44,784 

104,468 

67,368 

62,608 

65,562 

128,170 

52,080 


541,069  5,386,598  1,067,486 

432,292  3,584,742  139,538 

125,062  1,768,592  37,520 

557,354  5,353,334  177,058 

158,424  3,724,266  1,291,542 

353,290  2,755,144  139,762 

232,034  1,308,306  194,992 


58,268 

137,347 

1,176 

196,791 

22,000 

94,536 


78,025 

33,152 

3,430 

36,582 

68,236 

26,054 

25,200 


25,200 


13,300 

70,434 

1,001 

84,735 

38,318 


28,826 

33,998 

6,643 

40,641 


(Legal  included  in  claaaified) 
239,230  2,156,178  179,102 

(Legal  included  in  claesifled) 


LOUISIANA 


tieiaadria . 

. . .  Team  Talk . . . 

. (e) 

8,091,496 

898,086 

6,293,770 

758,730 

140,910 

logaluaa . 

...Ktwi . 

. (e) 

1,040,340 

55,595 

915,109 

55,748 

13,888 

(From  May  10,  1948  through  December  31, 1948) 

ftoirley . 

.  .  .Signal . 

. (e) 

2,069,960 

324,856 

1,806,980 

200,148 

78,050 

lafayette . . 

, . .  Adeertieer . . . , 

. (e) 

4,547,354 

626,836 

3,327,814 

536,984 

55,720 

Sew  Iberia _ 

. . .  Iberian . 

. (e) 

2,132,158 

347,676 

1,373,442 

145,040 

280,000 

toeton . 

. .  .Leader . 

. (e) 

2,296,420 

300,000 

1,719,564 

75,432 

201,404 

MAINE 

Augueta . 

Kennebec  Journal .  (m) 

4,455,864 

607,698 

3,423,756 

424,410 

(Legal  included  in  local) 

Biagor . 

.  Commercial. . . 

3,662,078 

139,594 

2,585,492 

936,992 

(Legal  included  in  local) 

Biddefoid . 

.  .Journal . 

. (e) 

3,349,318 

441,014 

2,580,606 

284,158 

43,540 

Uwiaton . 

. . Sun . 

- (m) 

6,344,324 

841,680 

4,646,264 

856,380 

Journal . 

. (e) 

6,210,134 

841,498 

4,528,146 

840,490 

Total . 

...  (me) 

12,554,458 

1,683,178 

9,174,410 

1,696,870 

(Legal  included  in  local) 

Weterville  .  . 

Sentinel . 

- (m) 

5,444,656 

488,306 

4,565,540 

390,810 

(Legal  included  in  local) 

MARYLAND 

Anaainlii 

.  .Capital . 

. (e) 

2,996,098 

370,701 

1,946,230 

356,685 

106,047 

Cambridge . 

..Banner . 

. (e) 

2,818,410 

303,254 

2,103,920 

307,398 

103,838 

Cunbertand.... 

.  .T’imei-Newi. . 

...(me) 

8,489,231 

742,149 

6,644,694 

1,102.388 

Timet . 

,....(S) 

2,421,029 

128,039 

2,102,576 

190,414 

Total . 

. .  (meS) 

10,910,260 

870,188 

8,747,270 

1,292,801 

(All  advertising  morning  and  evening  eombination. 

Figures 

)>ed«ick . 

given  for  evening  paper  only.  Legal  included  i 

n  local) 

..Poet . 

. . . .  (m) 

4,835.565 

526351 

3,642,296 

643370 

23,548 

Hero . 

. (e) 

4,875,605 

526,351 

3,610,040 

690,092 

59,121 

Total . 

...(me) 

9.711.170 

1,062,702 

7,252,336 

J,323,46I 

82,670 

editor 

&  PUBLISHER  for 

April  2, 

1949 

MARYLAND— Continued 


City  1 

Paper 

TotRl 

lith«d  Llnag« 

Display 

National  Local 

Ctasai- 

fled 

Legal 

Hagerstown _ 

. .  Herild . 

..(m) 

7,328370 

865,298 

5,486,348 

976,724 

Van . 

..(e) 

7,272,594 

854,8.54 

5,502,532 

915,208 

Total . 

.(me) 

14,600,964 

1.730.152 

10,988,880 

1,891,932 

Salisbury 

(Legal  included  in  classified) 

Timet.  . .  . 

-  .(e> 

6,841,520 

676.214 

5.191,718 

857.262 

116,326 

MASSACHUSETTS 

Athol . 

iV.us . 

-  -  (e; 

1,961,838 

17,832 

1,6??.586 

300,000 

21,420 

Beverly . 

. .  Timet . 

..(e) 

2,817,666 

225.424 

2,401,720 

141,083 

49.439 

Boston . 

. .  Chrietian  Science 

J^onitor . 

..(e) 

8,104,983 

1,586,331 

6,078,816 

439,836 

Brockton . 

(Legal  included  in  classified) 

..Enterpriee  A  rim<s.(e) 

8,198,106 

851,872 

5,820,346 

1,003,730 

84,113 

Fall  River . 

.  Herald’-Sem . 

..(e) 

10,097,289 

1,778,670 

7,443,806 

795,342 

79,471 

Fitchburg . 

.  .Sentinel . 

..(e) 

6,619,032 

773,934 

4,687,706 

1,099,126 

58,266 

Gardner . 

.  .Keite . 

..(e) 

4,176,766 

321,747 

3,273,147 

572,379 

Gloucester . 

(Legal  included  in  local) 

..rimes . 

..(e) 

3,395,126 

483,910 

2,329,404 

581,812 

(Legal  included  in  classified) 

Greenfield . 

.  .Recorder-Gaiette. . 

..(e) 

6,297,844 

590,492 

5,262,502 

372,818 

72,003 

Holyoke . 

.  .Tramcrift-TReijramle) 

8,.545,684 

1,113,993 

6,585,223 

777,336 

69,133 

Hyannis . 

.  .Cape  Cod  Standard^ 

Timet . 

..(e) 

3,381,490 

278,488 

2,487,254 

576,842 

38,906 

Lowell . 

..(Sl 

1,604,092 

2,960,888 

MariborowHudson  .  RrJerprite  and  Sun .  (e) 

289,576 

2,671,312 

(Marlboro  Enterprise  and  Hudson  Sun  sold  only  in  combina- 

tion. 

Classified  and  legal  included  in  local) 

Newburyport . . . , 

..fi’evi . 

..(e) 

2,505,468 

347,542 

1,548,750 

265,083 

344,093 

Xorth  Adams..., 

..Tranicript . 

.■(e> 

5,616,086 

440,902 

4,425,680 

749,504 

(Legal  included  in  local) 

•Vorth  Attleboro. 

..Chronicle . 

..(e) 

3,873,122 

781,003 

2,500,539 

566,802 

24,778 

Pittsfield . . 

. .  Berkshire  Eagle . . 

..(e) 

9,793,980 

1,001,490 

7,007,714 

1,552,201 

78,414 

(84,150  readers  included  in  total) 

Springfield . 

. .  Vnion . 

(m) 

11,151,280 

2,299,962 

6,821,794 

2,029,524 

(Legal  included  in  local) 

..(e) 

10,886,106 

2,805,782 

HepuUican . 

..(S) 

592,914 

1,583,106 

629,762 

24,843,168 

5,328,124 

Taunton  .  . 

,  .Ornette . 

..(e) 

911,613 

3.787,485 

627,026 

(I.egsl  included  in  local) 

Waltham 

.Veiri-Tribune 

..(e) 

5,247,2.55 

:10.5.024 

4,467,925 

393.442 

80,864 

MICHIGAN 

.Adrian . 

, .  Tele  ram . 

..(e) 

5,741,750 

461,384 

4,380,978 

899,388 

93,744 

Albion . 

. .  Recorder . 

.  .fe) 

2,049,544 

212,92) 

1,. 547, 154 

2)2,000 

37,464 

Alpena . 

.  ..Veirs . 

..fe) 

3,4.57,356 

307,048 

2,458,470 

574,714 

117,134 

Ann  Arbor . 

..Newe . 

..(e) 

10,562,048 

718,284 

7,443,240 

2,400,524 

(Legal  included  in  local) 

Battle  Creek. ... . 

.  .Enquirer  and  ,Vewt. (e) 

10,612,280 

1,059,674 

7,489,664 

2,014,054 

48,888 

Sunday  edition . . 

..(S) 

2,892,512 

111,538 

2,324,896 

456,078 

ToUl . 

.(eS) 

13,504,792 

1,171,212 

9,814,560 

2,470,132 

48,888 

Bay  City . 

..Timet . 

..(e) 

9,874,494 

937,958 

7,319,662 

1,603,504 

13,370 

Sunday  edition . . 

..(S) 

2,756,922 

132,160 

2,298,786 

325,556 

420 

Total . 

.(eS) 

12,531,416 

1,070,118 

9,618,448 

1,929,060 

13,790 

Benton  Harbor  . 

.  .A’etr«>FaUadtum.. 

..(e) 

6,757,576 

745,920 

4,701,508 

1,219,414 

90,734 

Big  Rapids . 

.  .Pioneer . 

..(e) 

2,282,184 

206,404 

1,865,780 

210,000 

(Legal  included  in  classified) 

Cadillac . 

,  .S'eui . 

..(e) 

3,365375 

359,055 

2,676,044 

216,529 

113,747 

Cheboygan . 

.Tribune . 

..(e) 

2,361,200 

200,200 

2,006,000 

105.000 

50,000 

Dowagiac . 

.Kowi . 

..(e) 

2,338,126 

220,682 

1,686,020 

357,210 

74,214 

Escanabs . 

.Press . 

..(e) 

4,628,848 

446,684 

3,783,990 

347,816 

50,358 

Flint . 

,  .Journal . 

..(e) 

16,359,532 

1,633,268 

10,893,008 

3.833,256 

Sunday  edition . . , 

..(S) 

4,293,142 

166,642 

3,311,196 

815,304 

Total . 

.(ed) 

20,652,674 

1,799,910 

14,204,204 

4,648,560 

Grand  Haven . . . . 

.Tribune . 

..(e) 

3,862,978 

271,992 

2,972,774 

515,270 

102,942 

Greenville . 

.ATsifs . 

..(e) 

2,841,069 

232,078 

2,157,743 

393,232 

58,016 

Hillsdale . 

.ATews . 

..(e) 

3,738,308 

315,238 

2,836,960 

534,996 

51,114 

3,571,022 

334,628  3,236,394 

(Classified  included  in  li 

ical) 

Ionia . 

.Ser.tinel-Standari. 

..(e) 

2,177,364 

272,292 

1,635,858 

223,118 

45,193 

Iron  Mountain. . . 

.S'eui . . 

..(e) 

4,046,616 

433,146 

3,031,420 

548,142 

33,908 

Ironwood . 

.Globe . 

..(e) 

3,936,871 

491,218 

2,921,097 

455,280 

69,276 

Jackson . 

.Cittssa  Patriot... 

..(e) 

12,496,336 

1,140,429 

8,610,614 

2,549,358 

85,096 

Sunday  edition. . . 

.(S) 

3,195,434 

143,224 

2,646,718 

511,056 

4,878 

Total . 

,(eS) 

15,691,770 

1,284,150 

11,257,232 

3,060,414 

89,974 

Kalamasoo . 

.Oaiette . 

..(e) 

12,371,282 

1,318,828 

7,880,908 

3.171,546 

Sunday  edition . . . 

.(S) 

3,392,858 

176,540 

2,463,090 

753,228 

Total . 

(eS) 

15,764,140 

1,495,368 

10,343,998 

3,924,774 

(Legal  included  in  local) 

Lansing . 

.State  Journal . 

,(eS) 

20,140,421 

1,622,376 

14,427,749 

4,085,144 

5,082 

Ludington . 

.Ntvi . 

..(e) 

3,151,528 

303,716 

2,385,222 

407,598 

54,992 

Manistee . 

.Ntu^.idtocate..., 

..(e) 

2,431,870 

281,890 

1,905,302 

205,058 

39,620 

Marshall . 

.Chronicle . . 

..(e) 

2,097,774 

210,070 

1,388,128 

429,436 

70,140 

Menominee . 

.Herali-Leader . 

..(e) 

3,422,902 

261,030 

2.803,822 

309,498 

48,553 

Midland . 

.ATstfs . 

..(e) 

4,308,192 

371,980 

3.013,542 

n4,312 

148,358 

63 


i 


MICHIGAN— Continued 


Pub- 

Total 

Display 

Clasai- 

City 

Paper 

lished 

Linage 

National 

Local 

tied 

Legal 

Monroe . 

.aVetri 

.<t) 

I>,82$,<.I48 

510,020 

5,08)1,512 

1,102,402 

1.3.3,014 

Mt.  lleAftant . 

.  /mM/s  CoutUy 

T imtn-S’etci . . . 

.  .(e) 

I,t)24.li31 

236,644 

1,6)16,796 

51,191 

Muakegun  . 

.  Chnmidt  . 

..(e) 

15,233,250 

1,234,034 

10,785,740 

3,207,554 

5,922 

Niles . 

Star 

-  (e) 

3,340,974 

355,628 

2,159,710 

768,614 

57,022 

Owoeeo . 

.ArgwHrfM 

(el 

5,51.3,440 

477,400 

4,480,698 

511,500 

43.848 

Petoekey . 

\ev8 

.  (e; 

2,557,977 

324,795 

1,434,019 

714,680 

84,483 

Pontiac . 

.  Prtu 

..(e) 

16,008,186 

1,078,364 

12,579,602 

2,950,220 

(I,rgal  included  in  (ia&sified) 

Port  Huron . 

.  rimej<-i/fraW 

(e) 

7,805,224 

8(8),742 

5,766,082 

1,094,310 

144,088 

Sunday  edition 

iS) 

1,604,988 

82,560 

1,328,894 

193,536 

Total 

.(eS) 

9,410,212 

7,094,976 

883,)I02 

1,287,846 

144.088 

RoynlOnk . 

.Triitufu 

.  (e) 

7,220,584 

419,314 

4,557,266 

2,157,876 

86,128 

Saginaw . 

.  Sev8 ... 

(e) 

13,254,024 

1,4.54,670 

8,800,456 

2,876,692 

122,206 

Sunday  edition  . 

(S) 

3,443,664 

186,984 

2,717,120 

539,504 

56 

Total . 

(eS) 

16,697,688 

1,641,654 

11,517,576 

3,416,196 

122,262 

St.  Joaeph . 

Herald  i  rtM 

(e) 

4,599,952 

750,400 

3,029,194 

736,344 

84,014 

Sault  Ste.  Marie. 

.  Nerr 

.  fei 

3,886,222 

366,191 

2,979,011 

482,489 

58,531 

South  Haven . 

.  Triune 

..(ei 

2,262,199 

258,832 

1,516,797 

432,096 

54.474 

Sturgis . 

.  Journal 

(e) 

3,655,664 

349,595 

2,617,622 

642,412 

46,035 

Threr  Rivrrs . 

.  Commercial 

..,(e) 

2,815,3:WI 

255,738 

2,127,020 

376,124 

56,448 

Ypailanti . 

.  Frees 

(e) 

4,070,598 

267,120 

3,048,528 

697,662 

.57,39. 

MINNESOTA 

Austin . 

.Herald  . 

..(e) 

5,077,940 

423.584 

)1,681,790 

855,778 

116,788 

Remidji . 

hioaetr 

.(e) 

3,300,515 

373,310 

2,499,644 

317,618 

109,943 

Rrainrrd . 

.  Dispatch  . . 

..(e) 

3,218,642 

383,MII 

2,05)1,996 

686,679 

94,01)6 

Crookston . 

.Tiwies 

(e) 

1,837,528 

273,434 

1,-292,1)«) 

140,798 

131.166 

Kainnont . 

Sentinel 

..(e) 

3,082,940 

227,948 

2,347,618 

412,062 

95,312 

Faribault . 

.AIrtri . 

..(e) 

3,450,258 

320,670 

2,526,524 

517,062 

86,002 

Fergus  Falls . 

.Joun.al  . 

..(e) 

3,724,168 

640,234 

2,543,632 

426,034 

114,268 

Hibbing . 

.Tribute . 

...(e) 

3,545,142 

483,476 

2,603,482 

328,936 

1-29,248 

International  Falbs/eumnl  . 

...(e) 

2,174,012 

295,985 

1,666,532 

134,911 

76,584 

Little  Falls . 

.  Tranocriri  . 

...(e) 

2,158,292 

237,248 

1,654,716 

154,244 

62,006 

(Total  includes  50,07 

8  lines  of  reader  advertising) 

Mankato . 

.  Frte  Prrm  . 

..(e) 

5,847,450 

606,312 

4,296,964 

826,210 

64.246 

New  I'lm . 

.Journal 

..(e) 

2,817,178 

348,152 

2,054,696 

385,938 

28.392 

Owatonna . 

.  People's  I’ress . . , 

(mS) 

2,272,857 

284,579 

1,704,374 

302,140 

98,648 

Red  Wing . 

.RtpiMican  Fade 

(e) 

2,837,590 

371,294 

1,828,344 

553,224 

84,7-28 

Rochester . 

.Po^-BuUeUn  .... 

...(e) 

7,819,056 

751,814 

5,735,156 

1,177,302 

154,784 

St.  Cloud . 

.Timn  . 

..(e) 

6,780,928 

645,288 

5,340,230 

670,670 

124,740 

South  St.  Paul . . . 

Reporter  . 

(e) 

1,480,149 

139,188 

1,133,426 

92,203 

115,332 

Virginia . 

Meoali  A'ctrs ... 

...(e) 

3,197,828 

424,184 

2,281,734 

270,893 

221,017 

Winona . 

.  RepaHican-Herald  .(e) 

5,997,621 

652,890 

4,133,864 

1,118,040 

92,827 

Worthington . 

Globe 

..(e) 

3,630,060 

298,466 

2,931,992 

332,710 

66,892 

MISSISSIPPI 

BUoxi-Gulfport... 

.Herald . 

...(e) 

5,593,245 

710,346 

3,899,791 

832.916 

150,192^ 

('olumbus . 

.  Costs  erctal- 

Diepatek 

(eS) 

4,469,224 

416,640 

3,793,024 

259,560 

(liCgal  included  in  classified) 

Greenville . 

.  Delta  Democrat 

Timet . 

...(e) 

3,086,888 

453,028 

2,054,584 

485,562 

93,714 

Sunday  edition 

..(S) 

1,423,066 

86,456 

1,222,718 

113,498 

394 

ToUl . 

.(eS) 

4,509,954 

539,484 

3,277,))02 

599,060 

94,108 

Greenwood . 

.CommoMiteidIk 

...(e) 

2,021,775 

288,043 

1,552,628 

181,104 

(Legal  included  in  local) 

Hattiesburg . 

.  American  . 

...(e) 

6,336,992 

538,216 

5,294.342 

436,170 

68,264 

Laurel . 

.Loader-Call 

(e) 

5,916,652 

471,912 

4,890,956 

412,860 

140,924 

Meridian . 

.Star . 

.  (eS) 

6,290,942 

784,728 

4,413,444 

1,019,256 

73,514 

Tupek) . 

.Journal . 

.  (ro) 

4,029,093 

399,497 

3,455,643 

124,515 

49,438 

West  Point . 

.  Times  Leader 

..(e) 

2,352,112 

410,000 

1,631,112 

311,000 

iLegal  included  in  classified) 

MISSOURI 

Boonville . 

.ATetrs . 

..(e) 

1,948,661 

208,215 

1.366,260 

261,520 

112,666 

Cape  Girardeau . . 

.Soutkeaet 

Mittourian... 

.(et 

4,676,196 

492,408 

3,084,606 

300,160 

48,622 

Carthage . 

.Preu . 

..(e) 

3,366,776 

259,812 

2,566,844 

449,540 

90,580 

ChiUicothe . 

.  CoiutUutioti- 

Tribune . 

..(e) 

2,456,272 

315,868 

1,776,544 

363,860 

Columbia . 

.  Mittourian . 

..(e) 

2,949,982 

315,868 

2,220,218 

405,426 

6,146 

rrtfrare . 

..(e) 

4,709,768 

476,224 

3,499,650 

655,326 

78,568 

Exrelsior  Springs 

Standard . 

.(eS) 

1,689,800 

210,000 

1,190,000 

280,000 

9,800 

Fulton . 

,  .Saa-Gosntr  _ 

..(e) 

17,222,730 

247,205 

1,205,708 

225,680 

43,687 

Hannibal . 

,  .Courier-Post. . . . 

..(el 

4,043,172 

530,152 

3,154,788 

331,940 

26,29-2 

Independence. . .. 

, .  Examiner . 

..(ei 

4,116,420 

249,928 

3,087,924 

700,014 

78.554 

Jefferson  City... 

.  .Capital  News  and 

Post-Tribune.  (meS) 

4,377,982 

649,068 

2,965,508 

684,684 

78,722 

Joplin . 

,  Globe  . 

.  (m) 

4,985,106 

974,442 

3,223,850 

773,710 

13,104 

Nemt-Herald _ 

...(e) 

5,390,266 

1,127,756 

3,124,282 

1,132,432 

5,796 

Globe  . 

...(S) 

2,594,368 

214,690 

1,972,992 

403,494 

3,192 

Total . 

(meS) 

12,969,740 

2,316,888 

8,321,124 

2,309,636 

22,092 

(*These  are  financial  linage  figures) 

Kirkavine . 

.Mtprttt  A  Sevt 

..(eS) 

3,398,682 

3.33,788 

2,828,210 

198,212 

38,472 

I/efaanon . 

..Record . 

...(e) 

1,736,957 

124,325 

1,612,6)12 

MISSOURI — Continued 


Pub- 

ToUl 

Display 

Clasai- 

City 

Paper 

lished 

Linage 

National 

Local 

lied 

Lagd 

leCxiuRton  . 

.Idwr/wer-.NVun 

(ei 

2.334, 4IHI 

285,300 

l,833,5IX) 

140.000 

75.606 

Marshall . 

...(e) 

2,917,889 

341.494 

2,305,398 

203,741 

67,-256 

Maryville 

Forum 

.  ■  (e) 

2,909,536 

297,010 

2,193,814 

374,836 

44,422 

Mexico 

Leduer  . 

...(e) 

3,139,528 

282,114 

2,625,042 

219,184 

13.188 

Moberly 

Monitor-Index . . 

.  fe) 

3,613,022 

398,846 

2,612,260 

543.494 

58,4-22 

Nettsho 

Democrat . 

. . .fe) 

2,093,000 

196,448 

1,896,552 

186,000 

(I,egal  ineluded  in  classified) 

Nevada 

Mail  . 

...^e) 

2,536,352 

300,216 

1,843,128 

301,994 

75,964 

Poplar  Bluff 

.4meriraN  RepuMtr.  (e) 

4,154,150 

371,644 

2,819,180 

875,518 

87,808 

St.  ('harles 

,  Cosmos-Monitor 

,  fe) 

1,303,905 

70,137 

701,288 

25,862 

.506,618 

>t.  Joseidi 

Gazette . 

.  Vm) 

4,408,404 

1,161,069 

2,562,840 

619,297 

63,539 

Sews-Fress . 

, .  fe) 

8,119,538 

1,163,848 

5,374,033 

1,553,6-29 

22,421 

Sews-Press 

...(S) 

2,893,772 

322,693 

2,189,173 

373,933 

1.561 

Total  . 

(meS) 

15,421,714 

2,647,610 

10,126,046 

2,546,859 

87,521 

(Txiral  readers  included  in 

total)  (m)  1,659  lines;  (e)  5.607 

lines)  (S)  6,412  lines)  total  13,678) 

Sedalia 

('ai>ital . 

. .  (m) 

3,999,534 

416,542 

3,092,530 

437,528 

54,334 

Democrat . 

. .  -  fe) 

3,999,534 

416,542 

3,092,5.30 

437,528 

54,3.34 

Sunday  edition 

...(S) 

1,701,812 

129,192 

1,412,852 

142,436 

17332 

Total 

(meS) 

9,700,880 

962,276 

7,597,912 

1,017,492 

126,000 

Sikeston 

,  Standard . 

..(e) 

3,330,212 

316,792 

2,833,096 

148,918 

21,406 

Springfield 

.  .News . 

. . .  (m) 

7,824,145 

1.1-25,635 

5,130,874 

1,564,633 

3,003 

Leader  and  Prett . . .  (e) 

7,844,928 

1,119,881 

5,121,949 

1,564,647 

38,451 

News  and  Iseader.  .(S) 

3,690,176 

241,689 

2,787,624 

657,461 

3,402 

Total . 

(meS) 

19,359,249 

2,487,205 

13,040,447 

3,786,741 

44,856 

Trenton 

Republican  Timet,  .(e) 

2,349,228 

221,228 

1,811,376 

244,622 

72,002 

Warrensburg 

.  Star-Journal _ 

....(e) 

2,164,843 

17,.581 

123,512 

10,746 

2,794 

West  Plains  . 

.Duill . 

. .  - fe) 

861,000 

215,250 

516,600 

120,540 

8,610 

Quill . 

.  .(sw) 

837,-200 

669,760 

100,464 

41,860 

25,116 

Total 

(es*-) 

1,698.200 

885,010 

617,064 

162,400 

33,726 

MONTANA 


Billings 

Gazette  . 

.  (me) 

8,286,325 

1,202,095 

5,806,688 

1,277,542 

Sunday  edition 

...(•S) 

1,935,440 

)18;i,t01 

1,-2-22,897 

3-29,442 

Total 

(.meS) 

10,221,765 

1,58.5,196 

7,029,585 

1,606.984 

(Legal  included  in  classified) 

Boaenuin  _ 

. . .  Chronicle . 

.(mS) 

2,728,040 

337,484 

2,066,946 

257,026 

66,584 

Butte  . 

.  Standard . .  . 

(m) 

5,875,002 

1,217,474 

3,637,550 

969,444 

51,534 

Pott . 

...(e) 

4,969,510 

1,121,666 

2,904,930 

909,118 

33,796 

Standard . 

..(8) 

1,842,918 

223,118 

1,292,830 

316,974 

2,996 

Total . 

(meS) 

12,687,430 

2,581,258 

7,835,260 

2,195,536 

88,326 

Great  Falls . 

.  Tribune . 

(m) 

6,301,253 

995,764 

4,348,750 

901,978 

54,761 

Leader . 

. .  .fe) 

3,276,308 

1,043,070 

2,077,292 

79,492 

76,454 

Trib-tne 

.  IS) 

2,188,235 

-265,825 

1,688,694 

-232,134 

1,582 

Total 

(meS) 

11,765,796 

2,304,659 

8,114,736 

1,213,604 

132,797 

Hamilton 

Raialli  Republican,  (e) 

6.32,100 

96,656 

5.35,444 

107,184 

(I.«gBl  included  in  classified) 

Helena . 

Independent- 

Record . 

..(eS) 

4.002.46U 

616,868 

2,709,301 

542,213 

134,078 

Kalisiiell . 

. . .  Interlake . 

...(e) 

3,057,754 

353,038 

2,442,118 

243,264 

19334 

Livingston 

Enter}  rite 

. . . (e) 

2,224,964 

243,754 

1,784,748 

149,128 

47334 

Miles  City... . 

. . .  Star . 

. .  .fe) 

1,806,840 

320,250 

1,064,112 

394,688 

27,790 

Sunday  edition 

...(8) 

1,141.630 

88,452 

763,168 

270,270 

19,740 

Total . 

. .  (e8) 

2,948,470 

408,702 

1,827,280 

664,958 

47,530 

Missoula 

. .  MissouUan* 

• 

Sentinel . 

. .  (me) 

3,950,954 

715,078 

2,378,908 

856,968 

Sunday  edition 

.  ^8) 

1,312,3.32 

143,278 

1,012,396 

1.56,660 

Total  . 

.  (meS) 

5,263,286 

858,356 

3,391,304 

1.013.626 

(I,cgal  included  in  classified) 

NEBRASKA 

1 

Columbus . 

.  Trlejram. 

- : . (e) 

3,664,710 

312,326 

2,974,328 

272,020 

106,036  1 

Fremont . 

.Guide  and  Tribune. . (e) 

5,628.014 

466,518 

4,224,035 

850,588 

86,873  1 

Grand  Island  .  . 

Itidependent 

.  fe) 

5,629,736 

686,756 

4,178,538 

636,958 

127,484 

Hastings . 

.  Tribune . 

..  (e) 

5,854,744 

609,854 

4,296,390 

842.786 

105,714 

Holdrege . 

.  Citizen 

(e) 

844,386 

149,856 

562,160 

89,670 

42,700 

Kearney . 

Hub . 

...(e) 

4,400,900 

3'90,768 

3,660,062 

28)1,738 

66,332 

Lincoln . 

Journal  i,  Star 

.  (me) 

7,444,912 

1,236,730 

4,385,506 

1,738,244 

84.432 

Sunday  edition 

...(S) 

2,952,033 

260,715 

2,172,159 

519,138 

21 

Total  . 

(meS) 

in.-.196,945 

1,497,445 

6,557,665 

2,257.;i82 

84,453 

McCook 

Gatetle . 

.  fe) 

2,030,602 

316,559 

1,683.878 

(Classified  included  in  local 

Legal  carried  on  ca.<ih 

oasis,  no 

linage  recorded) 

Nebraska  City . 

*  .Sews-Press 

..(cS) 

1,957,154 

301,784 

1,431,342 

189.280 

34,748 

Weus 

..(e) 

3,454,752 

472,892 

2,244,312 

698,950 

;18,5«8 

North  Platte  . . 

. .  Tdepraph-Bullelin  .  (e) 

4,071,214 

494,998 

2,703,568 

713,244 

159,404 

4,746,898 

.530,642 

3,677,562 

492,352 

■  46,032 

York . 

.  \eu's-Times  . 

..(e) 

-2,085,172 

218,6.38 

1,579,604 

207,732 

79.H8 

NEVADA 

Elko . 

.  Free  Prett . 

....(e) 

2,014,635 

226,624 

1,559,774 

183.768 

44,489 
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NEW  HAMPSHIRE 


Pub- 

Total 

Display 

Classi- 

City 

Paper 

liahed 

Linage 

National 

Local 

find 

Legal 

CbROiunt 

Eatiie . 

(e) 

4,208,0()ti 

433,172 

3,255,812 

519,022 

/Lesal  included  in  classified) 

(VjOford 

Monitor^Patriot 

. . .(e) 

5, 978,40(1 

714,700 

4,788,196 

370,776 

104.734 

Kwaf 

Sentinei 

.(e) 

4,090,982 

467,390 

3,369,458 

258,034 

»■ 

1 1.egal  runs  in  weekly  |>aper) 

Uconis 

Citiun . 

..(e) 

5,498,275 

355,782 

4.769.296 

•297,637 

70.560 

]>Wtaiiuutl> 

Herald  . 

(e) 

:<.:)04,UU4 

576,734 

2.469,320 

149,100 

41.062 

(50,80b  lines  display  and 

16,1*82  lines  readers  included  in 

total) 

NEW  JERSEY 

Atbury  I’ark 

Frets 

.  (eS) 

8,913,988 

949,516 

6,520,318 

1,341,306 

102.848 

Attanlii’  City 

Press-rritoti 

,  /me) 

8,054,263 

1,217,493 

5,316,901 

1,320,994 

81.863 

Press  . 

...(S) 

1,895,918 

77,611 

1,423,053 

371,954 

89 

Total 

(meS) 

9,950,181 

1,295,104 

6,739,954 

1,692,948 

81,952 

(117,012  (m) 

lines  and  23,211  (S)  lines 

.  fioannal. 

included 

in  total) 

World . 

.  .(m) 

2,057,672 

103,663 

1,785,207 

103,047 

65,755 

Bndgeton  . 

.  AVwa . 

...(e) 

4,683,840 

481,264 

3,771,222 

363,972 

67,382 

HKkensack 

Bergen  Record  . 

...(e) 

9,369,024 

1,254,442 

6,396,544 

1,718,038 

(lieRal  included  in  classified) 

loOR  Branch 

Record . 

. . . /e) 

4,105,962 

425,068 

2,849,182 

744.394 

87,318 

Minvuif . 

.  RepuUifan . 

...(e) 

3,207,722 

313,852 

2,580,326 

271,712 

41,832 

Morristown . 

Record . 

...(e) 

5,051,612 

510,090 

3,990,224 

439,600 

111,698 

N>w  Brunswick . . 

.Daily  Hart  Stvi  and 

Sunday  Times 

(eS) 

9,665,152 

1,291,724 

6,395,452 

1.678,222 

177,314 

PMsaic . 

.  HeraU-.Vfira _ 

...(e) 

10,495,454 

1,469,446 

7,238,869 

1,695,601 

91,538 

Perth  Amboy 

Seut . 

...(e) 

8,095,560 

985,521 

5,871,963 

1,146,213 

91,863 

Plainfield 

Courier^Sewt. . . 

...(e) 

10,404,184 

1,023,120 

7,805,462 

1,470,084 

105,518 

Ridgr»n<id 

News . 

...(S) 

2,335,310 

148.654 

1,801,446 

364,000 

21,210 

Trenton 

Prentonian . 

(m^ 

3,979,785 

105,212 

2,859,412 

1,013,209 

1,952 

. . .  (S) 

930.216 

803.796 

126.420 

Times  Journal  . 

..(e) 

4,966,556 

423,644 

3,633,851 

871,658 

37,403 

NEW  MEXICO 

rarlshnd . 

CurrenUArgus . . 

..(eS) 

5,0.58,984 

341,278 

4,178,818 

481,712 

57,176 

Hobbs 

S'evy-Sun . 

- . . fe) 

4,274,158 

357,910 

3,265,696 

542,514 

108,038 

Us  Veims 

Optic . 

...(e) 

1,807,602 

324,272 

1,392,680 

28,000 

62,650 

Portales . 

Africa . 

. . . (e) 

2,457,028 

115,136 

2,089,640 

243,322 

48,930 

Raton . 

Range . 

. .  -  (e) 

2,618,604 

250,798 

2,120,748 

132,776 

114,'282 

Roswell 

Dispatch  . 

(mS) 

6,289,304 

156,086 

4,985,652 

1,035,930 

111,636 

Record . 

. . .fe) 

6,066,844 

444.2-20 

4,867,842 

669,424 

85,358 

Santa  Fe . 

•Vea  Meiiean  . . 

...(e) 

5,110,742 

486,472 

3.845,884 

671,790 

106,596 

Tucumcan 

.Xeufs . 

.  (eS) 

2,542,050 

325,892 

2,028,824 

136,444 

50,‘'48 

NEW  YORK 

Anuiterdam . 

Recorder . 

...(e) 

6,240,731 

602,409 

4,847,136 

735,858 

55,3-28 

Auburn . 

.Citi»n-Adterliiirr..  (ei 

5,265,428 

554,750 

4,263,280 

339,892 

107,506 

Batavia . 

Mewi. . 

. .  .(e) 

5,956,062 

518,448 

4,626.380 

741,304 

69,930 

CanandsiKua 

Meuenger 

.  (e) 

2.509,192 

249,858 

1,914,556 

316,442 

28,336 

Corning . 

.  Leader . 

...(e) 

5,639,949 

540,673 

4.742,430 

232,605 

23,702 

Cortland 

Standard 

...(e) 

4,458,697 

412,370 

3,437,431 

533,851 

75,045 

Dunkirk . 

Ohurter . 

...(e) 

5.964.457 

403,599 

5,103,987 

406.‘220 

50.t)5l 

Elmira 

Advertiser 

(m) 

4,073,510 

1,147,048 

1.448,230 

1,4'29,3.30 

48,902 

St ir-(iarelle 

fe) 

8,380.1)50 

1,126,874 

5,764,220 

1,415,372 

73„584 

Telegram 

...(S) 

2.063,348 

268,884 

1,566.432 

■2-28,032 

Total . 

(nie.^) 

14,516,908 

2,542,806 

8,778,882 

3,072,734 

122,486 

Endicott . 

BuUetin  ...  . 

..(e) 

5,133,047 

313,775 

3,946,883 

845,866 

26,5>3 

Cieneva . 

T ime$  .  . . 

. .  .fej 

4,304,188 

363,818 

3,542,840 

371,826 

25,704 

Gloversville _ _ 

Herald . 

, . .  (m) 

5,135,620 

512,456 

3,813,474 

751,086 

58,604 

Leader-Republican  (e) 

5,557,622 

511,924 

4,227,496 

753,536 

64,666 

Total . 

.(me) 

10,693,242 

l.(r24,380 

8,040,970 

1.. 504,622 

1-23,270 

Herkimer . 

Teleyram 

.  .  (e) 

3.593,359 

288,847 

3,006,452 

204,050 

94,010 

Homell 

Tribune 

.  -  fe) 

3,543,105 

390,424 

2,875,138 

2.59,098 

18,445 

Hudson  . 

Register 

.(e) 

2.689,598 

384,816 

1,856,274 

331,016 

117,492 

Star . 

.  (m) 

2,792,174 

.369,712 

1,944,936 

391,160 

86,366 

Ithaca . 

Journo/ 

(e) 

5,455,100 

459,914 

4.'298,826 

648,970 

47,390 

KiniEston . 

Freeman  . 

...(e) 

6,146,224 

838,334 

4,659,984 

542,934 

104,972 

Little  Falls 

Timet . 

...(e) 

2,814,402 

259.280 

2,.356.0«4 

93,632 

105.4(8i 

Loekport 

rnton-fcSun  if 

Journo/  .  . 

. . .fe) 

6.094,984 

473,214 

4,689.048 

664,594 

268,1-28 

Malone 

Telegram . . 

,(e) 

2..566,368 

307,496 

1,929,186 

264,726 

64.960 

Middletown 

Times  Herald 

(e) 

5,906,382 

503,988 

4,683,536 

679,883 

38,975 

Newburgh'Bpat'on .  Sev$ . 

...(e) 

6,873,266 

816,473 

5.265,545 

736,465 

54,782 

New  York 

Journal  of  Com- 

mene 

(m) 

7,117,682 

3,189,576 

142,353 

3,607,812 

177.941 

/3,501,()47  lines  of  classified  is  disiday  classified) 

Morning  Trlegraph(m) 

375,868 

95,435 

187,796 

92.637 

N<^h  Tonawanda 

..Veioa 

./e) 

4,680.422 

342,866 

3,904,474 

372,449 

60.633 

Norwich . 

Sun . 

...(e) 

2,420,741 

350,491 

1,913,870 

126,924 

29,456 

^'y»rk 

JournoZ-iVeiei  . 

...(e) 

3.767,406 

368,631 

2.520.825 

769,788 

107.302 

OidenaburK 

Journo/ 

..(e) 

2,926,536 

327,110 

2,393,892 

153,524 

52,010 

Advance-News 

(h) 

265,076 

21,784 

136.304 

21,966 

85.0-22 

Total  . 

.  .(eS) 

3,191,612 

348.894 

2..V10.196 

175,490 

137,032 
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City 

Pub- 

Total 

Claaai- 

Paper  lished 

Linage 

National 

Local 

fled 

Legal 

(Wean 

Tin  eg  Herald  .  (e) 

6,245.148 

608.160 

4,816,784 

757,512 

62,69-2 

Oneida 

Disjntck . (e) 

2.451,7-24 

261,793 

1,940,022 

229,455 

20,454 

Oneunta 

8tar  ..  (m) 

5,309.671 

314.061 

3,9-28,605 

1,032,837 

34,168 

Obwexu 

Palladium-Times  .  fe) 

4.838,519 

420,581 

3.901.401 

397,614 

118,9-23 

Plattsbureh 

Press-Republican. .  (ra) 

3,1.35,046 

416,514 

2,311.842 

337,256 

69,434 

Port  Jervis  . 

Vnion  datette . (e) 

2,832.628 

-2-25,685 

2,155,174 

451,769 

'Legal  included  in  elaasified) 

PuuKhkee()sie 

See  Yorker  ..  feS' 

5,097,636 

470,647 

3,721,843 

866,763 

38,083 

Ridge -wivsl, . 

.  Long  Island  Daily 

Adrocate  . fe) 

1.775,000 

301,000 

1,280,000 

180,000 

14,000 

Rome 

Sertinel . (n 

5,924,494 

644.139 

4,602,919 

571,931 

105,505 

Salamanca 

RepMiran-hrem  .  (•) 

3.440.612 

197,9,32 

-2,931,740 

310,828 

(Legal  included  in  riaesified) 

Saratoga  S/.-jniw 

■Sfiro/o.non  .  .(e) 

4.194,260 

409,1-22 

3,130,078 

558,418 

96,64-2 

Wellsville 

Reporter . fel 

2,378,912 

21-2,632 

1,9.39,323 

205,135 

21,822 

NORTH  CAROLINA 


Asheville 

Citiien . 

. .  (m) 

7,195.162 

''43,602 

5,482,862 

768,698 

Timet . 

.  .(e) 

7,064,903 

945,013 

5,372,122 

747,768 

Citiien-Times . . 

...(S) 

2,827,356 

257.208 

2.125,438 

444,710 

Total  . 

(meS) 

17,087,421 

2,145,823 

12,980,422 

1.961,176 

(Legal  included  in  local) 

Burlington 

Timet'-Sewt  . . . 

...(e) 

5,583,107 

481,772 

4,240.877 

837,172 

23,286 

Cnncord  . 

rrt6une . 

. . . (e) 

3,249,44-2 

221,396 

2,604.490 

380,002 

43,554 

F^iinday  edition 

...(8) 

1.. 338.974 

41,440 

1,176,434 

121,100 

Total . 

..(eS) 

4,588,416 

262,836 

3,780,924 

501,102 

43,554 

Durham 

Herald  . 

. .  .(m) 

6,798,736 

905,100 

4.950.820 

942,816 

Sun . 

...(e) 

6,778,338 

903.924 

4.957,568 

916.846 

HeraH-Sun  . . . 

...(8) 

2,370,060 

138,194 

1,900,962 

330.904 

Total  . 

(me8) 

15,947,134 

1,947,218 

11,809,350 

2,190,566 

(Legal  included  in  local) 

Elixal  rth  City 

Advance . 

.  fe) 

2,462,318 

387,048 

1,947,698 

119,441 

8.131 

Fayetteville 

Obterter . . . . 

...(e) 

6,853,574 

683,830 

5,723.816 

397,166 

48,762 

Gastonia 

Oaiette . 

...(e) 

5,576,564 

477,274 

4,668,748 

378,490 

52,052 

Goldsboro 

Seutt- Argus.  . 

..  (e) 

3,553,760 

453,432 

2,86-2,580 

210,294 

27,454 

Greensboro 

News . 

.  (m) 

7,697,487 

1,207,962 

4,735,906 

1,753.619 

Record . 

...(e) 

9,159,276 

1.294,888 

6,075,209 

1,789,179 

News . 

...(8) 

.3,765,461 

290,766 

3,059,767 

415,016 

Total . 

(meS) 

20,622,224 

2,793,616 

13,870,794 

3,957,814 

flaesal  included  in  classified) 

Henderson 

Dispatch . 

(e) 

2,6.33,290 

315,084 

2,072,168 

205,158 

40,880 

Hendersonville 

Times-Sews  ... 

(e) 

2,902,118 

321,0-20 

2,318.372 

228,300 

34,426 

HicKory 

Record . 

...(e) 

4,234,64-2 

430,382 

3,-205,878 

567,020 

31,362 

Hinh  Point 

Erterprise . 

..(eS) 

6,933,276 

757,190 

4.818,898 

1,312,038 

45,150 

Kannapolis 

Independent  . . . 

.  (e) 

3,699,389 

180,041 

3,105,.536 

413,812 

Sunday  edition . 

(8) 

2,029,455 

53,495 

1,841,196 

134,764 

Total . 

.(eS) 

5,728,844 

233,536 

4,946,732 

548,576 

(LcRal  included  in  classified) 

Kinston 

Free  Press . 

...(e) 

.3,4.52,708 

376,950 

2,832.620 

165,984 

n,154 

leenoir 

\evs-Topic 

..(e) 

1.73.5,104 

149.954 

1.400,266 

123,858 

61,026 

T.e\ington . 

Dispatch . 

.(e8) 

2,006,116 

119,098 

1,830,934 

56,084 

(Legal  included  in  classified,  .^emi-weekly  until  September  6, 

1948.  Daily  (except  Sunday)  thereafter.  Figures  for  entire 

year) 

Teumberton . 

Rohesonian 

(e) 

2,450,392 

•239,:«)-2 

2,028,614 

145,600 

36,876 

New  Bern 

Sun-Journal . . 

.  (m) 

2,295,930 

295,260 

1,8.37,150 

124,922 

38,598 

sSun-foumal  . 

...(e) 

2,584,106 

308,756 

2,065,966 

153.818 

55,566 

Sunday  edition 

...(S) 

•288,176 

13,496 

-228,816 

28,896 

16,968 

Total . 

fmeS) 

5,168.212 

617,512 

4,131,932 

307,636 

111,132 

RileiRh . 

News  and  Ob- 

serv’er  . 

.  (m) 

6,552,960 

1.145.U40 

4,459,154 

910,532 

38,234 

Sunday  edition. 

.  (8) 

3,836,67? 

302,148 

3,143,518 

386,960 

4,046 

Total 

(mS) 

10.389,632 

1.447,188 

7,602,672 

1,297,492 

42,280 

Times  . 

.fe) 

4,183,7-28 

323,932 

3.113,026 

532,770 

143,542 

Roanoke  Rapids. 

Herald  . 

.  fe) 

784,18)0 

53,900 

7-30,800 

16,500 

5,614 

(Daily  started  September  13,  1948.  Report  covets  September 

13  to  December  31,  1948) 

Rockv  Mount 

Tele  tram . 

. .  fe) 

.5.827.?38 

520,205 

4,69u.649 

563.682 

48,202 

?hilisburv 

Post . 

...(e) 

4.849,474 

4.50,744 

3,623,130 

716,380 

59,220 

S  tndav  edition 

.  (S) 

2,1 18,48-2 

107,7-30 

1,741,320 

299,264 

168 

Total 

(eS) 

6,997,956 

558,474 

5,364,450 

1,015,644 

59,388 

Shelbv 

■S/ir 

.  ,(e) 

3,8-25,303 

246,064 

3,374,196 

205.142 

'Legal  included  in  classified) 

Statesville 

Record  . 

....(e) 

2,405,480 

14-2,800 

2.167,144 

30-)80 

15,470 

Wilrninitton 

Star 

.  (ra) 

5,.543,6.59 

819,947 

3,707,676 

1,016,036 

SeTs  . 

. .  .  fe) 

5,012.487 

816,693 

3,421,278 

774,516 

Star  News 

...(8) 

•2,33.5.141 

12-2,861 

1.845,326 

366,954 

Total . 

(meS; 

l-2,891,-287 

1,759,501 

8,974,280 

2,157,506 

(lae^l  included  in  classified) 

Wilson  . 

T  imes  .  . 

...(e) 

3,158.690 

563.283 

2,303,653 

215,631 

71,1-23 

Winston- ^’Mem 

Journal . 

(m) 

7,81-2,056 

1,284,934 

5,041,778 

1,402,422 

82,922 

Seatiaed  . 

....(e) 

6,84.5.69-2 

1,236,970 

5,592,272 

16.450 

Jo  irn\l-V*ninel 

1,  (S) 

3,871,948 

331,014 

3,030,052 

507,864 

5,978 

Total 

.  (meS» 

13,53  >,6-»6 

2.85-I.'»48 

13.561,112 

1,910,286 

105,350 
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NORTH  DAKOTA 


City 

Paper 

Pub-  Total 
lialied  Linage 

Oiaplay 

National  Local 

Claasi- 

fled 

Legal 

Biamank 

Tribune . 

...(e) 

4.033.428 

713,300 

2,986,164 

622,426 

111,9.38 

Dickinaun . 

...Pr«s . . 

...(m) 

2,182,192 

299,080 

1,787,128 

82,880 

97,064 

Farao  .. 

Forum . 

. . .  (m) 

6,029,916 

1,073,199 

3,729,409 

1,229,738 

1,614 

Forum . 

6,769,929 

1,089,209 

3,891,499 

1,697,973 

126,844 

Sunday  edition . 

...(S) 

2,729,192 

240,381 

2,016,454 

472,289 

32 

Total . 

(meS) 

19,920,993 

2,402,749 

9,633,398 

3,399,996 

128.490 

Grand  Forlu 

Herald . 

.  (m) 

9,911,632 

697,342 

3,723,734 

1,044,596 

89,960 

Hrrald . 

...it) 

9,722,869 

681,982 

3,790,936 

1,209,946 

84,000 

Sunday  edition 

(S) 

2,98.3,112 

112.112 

1,943,338 

936,662 

Total . 

(meS) 

13,817,609 

1,491,436 

9,409,008 

2,787,204 

169,960 

MandsD 

. . .  f-ionetr . 

...(e) 

2,798,309 

689,306 

1,796,948 

217,309 

96,078 

Minot  . 

. 

(e) 

(3,604  Readers  included  in  total.) 
9,118,330  691,014  3,387,342  972,440 

107,934 

Valiev  City. . . . 

. .  .Tiwei  Rfcord 

'e) 

2.39Z142 

,302,414 

1,6,39,946 

364, 

8.5,166 

WiUiflt4)D 

HernU 

(e) 

1.949,02* 

>98,034 

1,442,952 

24R.O:iH 

29.932 

Aihland . 

,..T  imti-GatelU. . . 

...(e) 

OHIO 

9,392,443 

391,967 

4,016,498 

884,660 

59,318 

Athena . 

, .  Memenger . 

. .  (eS) 

6,163,482 

492,886 

4.360,078 

1,261,397 

49,161 

Bellefuotaine.  . 

...Eiamirur . 

...(e) 

4,720,090 

429,977 

3,721,338 

518,517 

90,218 

Bellevue . 

..  Gaat.'e . 

...(e) 

1.931,797 

169.430 

1,519,082 

159,687 

61,568 

Bo« ling  Green. 

.  Sentind^Tr^une 

.  (e) 

3,490,934 

281.404 

2,901,768 

585.396 

82,376 

Buryrus. . 

. .  TtUgraph-Forvm . . .  (e) 

3,273,060 

386,982 

2,115,869 

722,421 

48,188 

Cambridge . 

..Jeftruonian . 

...(e) 

4,893.760 

492,191 

3,377,091 

964,695 

69,863 

Canton . . 

.  .Repoiitory . 

...(e) 

16,473,163 

1,932,974 

11,109,122 

3,238,116 

177,380 

Sunday  edition. . 

..(8) 

9,438,286 

472,094 

1,083,120 

881,888 

2,184 

ToUl . 

.(eS) 

31,8)1,478 

2,404,668 

19,187,242 

4,120  n04 

179,964 

Celins . 

.  .Standard . 

..(e) 

2,309,632 

230,963 

1,613,943 

349,844 

119,282 

Chillicnthe . 

..Gan  tie. . 

..(e) 

6,076,219 

907,199 

4,109,934 

1,373,313 

69,769 

Cirrleville . 

. .  Herald . 

..(e) 

3,343,9.2 

284,032 

2,629,382 

388,010 

42,918 

Coehocton . . 

..Tribune . 

..(e) 

9,994,798 

919, .908 

3,909,974 

1,116,646 

56,630 

Defiance..  .  ... 

.  Crrore'M-.Voiri _ 

..(e) 

3,020.780 

293,938 

2,449,142 

237,980 

44,520 

DeUware . 

.  .Gatette . 

..(e) 

2,902,788 

289,320 

2,199,442 

397,294 

60,732 

Dover . 

.  RejmtfT . 

..(e) 

4,800,180 

343,644 

3,967,046 

845,460 

44,030 

East  Liverpool . . 

. .  ReeUir . 

..(e) 

9,092,946 

704,172 

6,605,088 

1,600,978 

143,108 

Findlay . 

.  Repobliran- 
Courier . 

.(m) 

7,112,798 

968.078 

9,198,930 

1,289,284 

100,506 

Foatona . 

..Retieir-Timee - 

..(e) 

4,296,308 

392.534 

3,967,368 

303,602 

27,804 

Ftemont  . 

.  .Setre-Meeeenaer. . 

..(e) 

6,098,778 

466,620 

9,266,976 

307,636 

57,946 

(98,016  lines  of  readers  included  in  local) 
Gallon . /ufutrer . (e)  3.132,718  292,078  2.930,190  390,490 


Gallipolia. . . . 

....Tribune . 

...(e) 

2,370,846 

(l.egal  included  in  classified) 
208,320  1,953,772  169,890 

38,864 

Greenfield . . . 

. ...  Times . 

...(e) 

1,614,600 

101,000 

1,300,000 

210,000 

3,600 

Greenville. .. 

...(e) 

3,863,916 

399,128 

2,928,590 

494,592 

81,606 

Hamilton.... 

. . .  .JeumaUSein  . .. 

...(e) 

10,287,096 

1,110,248 

7,838,736 

1,176,846 

161,266 

Ironton . 

. ..  .Neva . 

...(m) 

2,344,684 

138,974 

1,712,270 

405,889 

87,555  ^ 

Sunday  edition . 

...(8) 

871,896 

30,803 

797,710 

82,871 

472  ' 

Total . 

(mS) 

3,216,940 

169,777 

2,469,980 

488,756 

88,027 

Kenton . 

- A'eve  it  RejmUican  (e) 

3,076,416 

230,468 

2,637,544 

171,024 

37,380 

Tmncaater . 

. . . .  BafiU.GateUe . . . 

...(e) 

6,476,666 

584,892 

4,757,116 

1,025,682 

108,976 

Lima . A'eirt. . (e)  10,377,416  960,398  7,631,484  1,710,296  79,278 


Sunday  edition  ... (S)  3,384,416  170.814  2.97aj80  611,492  27,860 

Total . (eS)  1.3.761,832  1,131,172  10,205,734  2,321,788  103,138 


Loean . . 

. .  Neil . 

...(e) 

2.874,410 

242,480 

2,256,044 

333,394 

42,932 

Lorain . 

. .  .Journal . 

...(ei 

8,731,121 

766,230 

6,321,679 

1,939,349 

103,863 

Mansfield . 

Setp$^0umal . . 

...(e) 

8,546,580 

778,057 

9,941,289 

1,719,256 

107,982 

Sunday  edition 

(8) 

2.319,411 

106,309 

1,743,904 

463,961 

2,037 

Total . 

..(eS) 

10,861,991 

884,366 

7,684,789 

2,182,817 

110,019 

Marietu . 

, . .  Tunes . 

...(e) 

9.396,734 

433,440 

4,080,994 

785,940 

97,160 

Marion . 

.  .Star . 

. . . (e) 

10,417,190 

781,410 

7,928,234 

2,016,910 

90,636 

Martins  Ferry 

.  .Timee-Loadtr  . 

...(e) 

6,469,746 

531,916 

9,011,370 

829,780 

92,680 

Marysville . 

..  Tribune . 

..  (el 

2,068,798 

185,430 

1,692,306 

202,426 

28,596 

Mechanicabiirg 

. .  Tdejnm . 

...(e) 

974,825 

322,400 

637,000 

9,320 

6,105 

Middletown . . . 

.  .Journal . . 

..(eS) 

10,867,220 

864,402 

7,790,494 

2,199,234 

53,130 

Mount  Vernon . 

.  .A'eire . 

.  (c) 

4,483,920 

429,390 

3,413,102 

598.080 

47,348 

Newark . 

.  .4dsan<e  . 

...(e) 

8,834,616 

676,046 

6,287,820 

1,790,026 

80,724 

New  Philadelphia.  Timee . 

...(e) 

4,661,888 

398.986 

3,359,188 

839,300 

65,114 

Niles . 

..Times . 

...(e) 

4,103,224 

225,978 

3,234,168 

592,802 

96,336 

Piqua . 

.Call . 

...(e) 

4.383,806 

427,784 

3,926,684 

385,698 

43,680 

Portsmouth . 

.  Ttm,e . 

...(e) 

10,790,906 

897,640 

7,981,680 

1,857,492 

94,094 

Ravenna . 

..Rtetrd . 

...(e) 

5,116,064 

370,066 

3,632,734 

1,026,196 

87,108 

balem . 

.  .A’wi, . . 

...(e) 

9,139,624 

435,790 

3,911,516 

742,4.34 

49,924 

Sandusky . 

.  RejiiierSiar  VeiM.  (e) 

6,422,724 

660,632 

4.393,326 

1.280,804 

87,962 

Sidney . 

. .  A'ewt . 

,...(e) 

9,191,742 

362,306 

4,501,431 

279,587 

48,418 

Springfield  _ 

.  .Sun . 

. . .  (m) 

9,773,022 

1,144,998 

6.404,202 

2,154,972 

69,650 

A’ewe . 

...(e) 

9,819,806 

1,143,352 

6,429,482 

2,149,098 

97,874 

Newa4tun . 

...(8) 

2,319,408 

281,974 

1,575,378 

461,062 

994 

Total . 

(roeS) 

21,908,236 

2,969,924 

14,409,062 

4,764,732 

168,918 

Steubenville. . . . 

.  .Herald-Slar . 

...(e) 

12,422,690 

961,912 

9,693,972 

1,640,576 

126,630 

(lioral  inrl  idea  13,361  lines  of  readers) 


Tiffin . 

...  Adsrrtuer-Trifcune 

(e) 

4,628,321 

471,401 

3,592,638 

907,685 

96,597 

Troy . 

_ A'eme . 

(e) 

3.206,904 

302,091 

2.605,760 

253,680 

45.413 

Crhana . 

_ Citiam  . 

(e) 

3,082,872 

347,284 

2,334,234 

373,814 

27,540 

Van  Wert 

.  .  7*im«  BuUfiin  . . 

(e) 

1,050.469 

360,920 

326,673 

310,r’2 

92,094 

Warren 

....  Tribune  Ckrenide 

(e) 

13..V3fl.91fi 

87n..848 

10.662,400 

1,876,238 

121,730 
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City 

Paper 

Pub-  Total 
lished  Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

WashinKtoii  C. 

H.  Hecord^Hertdd. 

. (e) 

4,421,109 

320,781 

r,605.022 

463,790 

3l.99t 

Wellston . 

_ .^e.-itinel . 

1,272,640 

272,990 

630,800 

Wilmington .  . 

. .  .\eui  Journal. 

4.989,932 

296,948 

3,902,682 

331,142 

39,l«o 

Woo8t«r 

.  Record . 

5,277,739 

390,082 

4,294,934 

592,723 

Xenia . 

.  Gautte . 

....(e) 

4,704,266 

( i.egal  included  in  classified) 
421,398  3,610,838  639,390 

36,681 

Zanesville 

Times  Recorder. . .  (m) 

6,388,998 

765,352 

4,216,196 

1,348,410 

39,080 

Signal . 

. . . . (e) 

6,388,998 

769.352 

4,216,156 

1,348,410 

99,080 

Times  Signal 
Total 

..(8) 

(meS) 

1,613,626 

14.391,622 

87,444 

1,618,148 

1,205,484 

9,837,796 

320,698 

3,017,918 

118,100 

Ada 

OKLAHOMA 

(e)  3,328,994  392.34U 

2.968,199 

282,989 

89,470 

Sunday  edition 

..  (S) 

1,632,404 

152,820 

1.407,567 

68,958 

3,091 

Total . 

...(eS) 

4,960,998 

.■■45,160 

3,975,762 

351,547 

88.920 

Anadsrko . 

. .  .Neiot . 

...(eS) 

2,562,130 

249,792 

2,312.378 

.Ardmore . 

. . .  Ardmoreite . . . . 

...(eS) 

5,504,842 

497,910 

4,656.176 

298,142 

92.611 

Chiokaaha . 

. .  .Exi)Tet:i . 

....(e) 

4,96.5,352 

389,718 

4,176,004 

363,972 

39,698 

CUremore . 

.  ..rrogrett . 

....(e) 

1,980,000 

380,000 

1,300,000 

300,000 

72,800 

Clinton . 

. .  .A'etci . 

....(e) 

2,996,310 

350,000 

2.224,656 

330,298 

51.394 

Sunday  edition. 

....(8) 

737,850 

16,.538 

556,164 

165.148 

Total . . 

...(eS) 

3,6'>4,'60 

366,938 

2,780,820 

495,446 

51,390 

Cushing . 

. .  Ciluen . 

...(eS) 

2.722,888 

16,106 

151,886 

23,500 

3,020 

Duii<'an . 

.  .  Banner . 

....(e) 

2,728,166 

270,767 

2,034,977 

391,272 

31,194 

Sunday  edition. 

...(8) 

881,097 

65,107 

723,994 

01,882 

154 

Total . 

...(eS) 

3.609,263 

335,874 

2,758,931 

483,194 

31,304 

EI  Reno 

.  Tribune . 

,...(e) 

2,189.581 

224,602 

1,824,228 

160,428 

49,736 

Sunday  edition . 

...(8) 

809,333 

65,968 

613,676 

58,576 

1,680 

Total . 

..(eS) 

2,998,914 

290,570 

2,437,904 

219,004 

91,436 

Enid 

News . 

...(m) 

5,232,203 

612,813 

3,760,666 

606.346 

292,378 

Eagle . 

,...(e) 

5,232,203 

612,813 

3,760,666 

606,346 

292.378 

News . 

...(8) 

2  471,512 

99,830 

1,942,626 

423,990 

43,106 

Total . 

(meS) 

12,n3.>.91S 

1,285,456 

9,463,958 

1,638,642 

547,862 

Guthrie  . 

I.ead?r . 

..(eS) 

2,510.130 

272,664 

1,887.158 

323,024 

23,284 

Henryetta 

Free-Lance . 

..(eS) 

2.431,918 

125,500 

2,118.294 

184,220 

33,000 

Holden\ille 

JVcics . 

...(e) 

2,465,470 

296,611 

1,896,230 

127,323 

143,306 

tjftwton.  . 

.  .Camtit  .turn _ 

..(eSi 

6,176,728 

.584,862 

9,330,962 

200.8S6 

60,018 

MeAlcster  .... 

. .  A'eu’s-Capitfll . . . 

....(e) 

4,197,074 

501,830 

3,266,714 

391.748 

28.782 

Miami . 

A'eirs-RecorJ _ 

...(e) 

3,331,286 

255,304 

2,630,719 

389,284 

55,979 

Sunday  edition . 

...(S) 

1,458,436 

65,898 

1,117,298 

269,850 

3,390 

Total . 

..(eS) 

4,789.722 

321,202 

3,748,017 

659,134 

6U69 

Muskosee 

Phoenia . 

..(m) 

3,6.3,613 

639,929 

2,220,813 

808,724 

24,146 

Timee-Demoerni. 

...(e) 

4,975,579 

753.970 

3,344,733 

811.132 

63,744 

Phoeni* . 

...(8) 

1,475,726 

121,562 

1,143.464 

208,092 

2,807 

Total . 

(meS) 

10,144.918 

1.919,461 

6,709,010 

1.827,948 

92,408 

Norman . 

Transcript _ _ 

..(eS) 

5.436,634 

294,196 

4,744,.572 

331,976 

66,200 

Nowata . 

.  .Star . 

...(e) 

1,778,000 

185,000 

1,325,000 

126,000 

42,000 

Okmulgee 

Times . 

..(ml 

2.694,342 

318,640 

1.745,828 

529,648 

100,226 

Sunday  edition . 

...(8) 

1,199.464 

67.186 

949,406 

189,542 

1,330 

Total . 

.(m8) 

3,893,806 

385,826 

2,631,234 

715.190 

101,396 

Paula  Valley 

.  Democrat . 

...(e) 

2,075,044 

263,080 

1.430,037 

329,269 

96,698 

Sunday  edition . . 

,..(S) 

592,208 

7,106 

476,679 

108,423 

Total . 

,  .(e8; 

2,667,252 

270,186 

1,906,716 

433,692 

98,698 

pAwhuska . 

.  Journal-Capital. 

..(e8) 

12,530,084 

245,046 

12,930,084 

37,440 

2,940 

Ponea  City . 

.VeiPf . 

...(e) 

4,125,520 

418,796 

3,006,836 

644,798 

99,090 

Sunday  edition. . 

,..(8) 

1.502,648 

92,940 

1,191,982 

214,732 

3,794 

Total . 

..(eS) 

9.628,168 

911,336 

4.198.418 

899,930 

58,884 

Pryor 

TimethDemocrai . 

...(e) 

2,904,890 

216,890 

2,184,000 

504,000 

Sapv'pa 

Hercdd . 

...(e) 

2,294.481 

(Legal  included  in  classified) 

204,919  1,979,930  99,326 

14,700 

Sunday  edition . . 

..(8) 

364,739 

1,533 

390,096 

13,146 

Total . 

.(eS) 

2,659,216 

206,052 

2,329,992 

108,472 

14,700 

Seminole 

Producer . 

..(e) 

(Sunday  issue  only  since  April  18,  1948) 
1,895,598  234,890  1,331,288  299.890 

33,530 

Sunday  edition . , 

..(8) 

922,.'i02 

85,442 

734,258 

100,994 

1,848 

Total . 

.(eS) 

2,818,060 

320,292 

2,069,946 

396,844 

39,378 

Shaw'ie 

NewB-,Star . 

..(m) 

3.699,132 

418,866 

2,464,028 

772,968 

39,270 

Sunday  edition . . 

..(8) 

1,603,294 

98,294 

1,300,992 

202,776 

1,232 

Total . 

(mS) 

5,298,426 

517,160 

3,765,020 

975,744 

40,502 

Stillwater 

A'etsr-Press . 

..(e) 

3,317,391 

310.860 

2,290,645 

695,639 

20,599 

.Sunday  edition. , 

..(8) 

1,481,536 

43,318 

1,286,040 

150,724 

1,288 

ToUl . 

.(eSi 

4,798,927 

354,178 

3,976,689 

846,363 

21,847 

Wewoka 

Ttmee-Deiro'fai  . 

(eS' 

2,143,316 

261,990 

1,669.860 

159,908 

95,998 

.Albany . 

Dewoerat-Herald. 

OREGON 

..(e)  4,300,788  524,384 

3,044,790 

670,222 

61,398 

.Astoria . 

'.Aidorian-Budgct. . 

..(e/ 

3,796,962 

633,426 

3.163,936 

435,962 

82,011 

Bend . 

.Bulletin . 

..(e) 

3,982,258 

968,806 

2,885,170 

469,098 

79,184 

Cooe  Bay-North 
Bend . 

.  T  imes . 

..(e) 

4,8f  4,498 

570,178 

3,497,076 

749,028 

114,701 

Corvallis . 

.Oaiette- Timee. . . . 

..(e) 

3,989,054 

438,907 

2,829,604 

67S.I60 

43,183 

Grants  Pass . 

.Courier . 

..(e) 

3,747,170 

464,128 

2,123,632 

1,050,784 

108,621 

Klamath  Falls 

BerM  and  Yetrt. 

...(e) 

6,756,176 

941,269 

4,756,633 

939,400 

118,874 

La  Grande  . 

Observer  . .  . 

(e) 

2,974,925 

390,699 

1,636,058 

473,424 

94,344 

Oregon  City . 

Enterprise . 

(mS) 

2,513,274 

316,734 

1,980,687 

471,982 

143,871 
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OREGON— Continued 

Pul>-  Total  Display  Classi- 

City  Papsr  lished  Unaga  National  Local  fled  Lsgal 

. t'au  Oregonian . (e)  3,950,307  637,263  2,685,424  595,224  32,396 

BMebure  Xeui-Senew . (*)  5,456,094  554,169  4,015,193  760,711  120,512 

(5,509  readers  included  in  total) 

Salem..  .Copilol  Journal...  .(e)  6,694,777  913,607  4,753,159  890,341  45.467 

Salem  Orraon  Stateanian 

(mS)  6,049,942  495,670  4,229,937  1,256,299  68,036 

(Readers  included  in  claasified) 

PENNSYLVANIA 

AlleDtuan  Chrouidt . (e)  15.696,352  1,785.966  11,966,164  1,876,210  68,012 

. (m)  13,098.806  1,626,296  9,387,084  1,891,848  lOS.r'i'S 

Call . (S)  3,335,500  161,196  2,819,740  353,612  952 

Total . (mS)  16,434,306  1,787,492  12,206.824  2,245,460  194,530 

Ahoona . Mirror . (e)  12,044.312  1,179,535  9,150,015  1,714,762  . 


City 

Uninntown . 


Vanderarift . . . 

Warren . 

Waynesboro. . 
West  Chester. 


PENNSYLVANIA— Continued 

Pub-  Total  Display  Classi- 

Papsr  llshsd  Linage  National  Local  fled  Legal 

Standard . (e)  7,312,494  567,140  5,589,543  1,064,588  91,224 

(Same  linage  appeared  in  the  Morning  Herald) 

,.Vewi . (e)  2,867,914  347,284  2,307,858  191,632  21,140 

.nma-Mirror . (e)  5,428,607  457,286  4,591.118  277,547  102,656 

.Retorl-HerM . (e,  3,640,448  289,500  2,969,848  258.841  42,259 

.Local  Xeve . (e)  4.878,306  718,956  2,882.500  1,276,850  . 

(Local  included  in  classified) 

•  Gaaette*  Bulletin  (m)  5,469,268  729,838  3,635,954  1,103,676  . 

Sun . (e)  7,579.586  732,452  5,743,458  1,103,676  . 


Tribune . (m) 


1,785,966 

11,966,164 

1,876,210 

68,012 

Total . 

....(me) 

13.048,854 

1,462,090  9,379,412  2,207,352 

1,626,296 

9,387,084 

1,891,848 

193,:';8 

(Legal  included  in  classified) 

161,196 

2,819,740 

353,612 

952 

Orit . 

. (8) 

2,132,374 

196,540  1,871,850  63,984 

1,787,492 

12,206.824 

2,245,460 

194,530 

(Legal  included  in  classified) 

1,179,535 

9.150.015 

1.714,762 

York 

Ditpatch  . . . 

. fe) 

14,852,837 

1,0'23,648  12,303,118  1.148,270 

(Legal  included  in  cLssified) 

(Also  252,675  lines  of  rjadets) 

Ambridge . CUiun. 


275,212  4,068,344  522,424 

(l«gal  included  in  claasified) 


Bradford . Era . 

Brownsville . Tdegrafk. 

Butler . Eople . 

Carliale . Sentinel.,. 

Chester . Times _ 

Clearfield . Projrttt. . 

Conoellsville . Courier. . . 

Carry . Journal... 

Danville . News . 


.(e) 

3,946,039 

283.874 

3.072,267 

545,706 

44,192 

.(e) 

8,868,398 

485,828 

7.688,100 

603,386 

91,084 

.(«/ 

10,733,394 

1.^34,086 

8,054,424 

1,360,912 

83,972 

,(m) 

5,385,282 

466,355 

4.261.654 

609,868 

47,125 

.(e) 

3,420,102 

210,336 

2,826,978 

343,028 

39,760 

.(e) 

9,245,079 

610,411 

7,088,690 

1,436.904 

109,074 

.(e) 

4,469,209 

265,365 

3,814,693 

323,967 

65.184 

.(e) 

11,117,176 

764,190 

8,210,034 

2.037.700 

105,252 

.(e) 

4,867,814 

309,050 

4,112,122 

355,628 

91,014 

.(e) 

5,113,268 

316,901 

4,280,987 

472,638 

42,742 

.(e) 

3,510,626 

219,366 

2.978,668 

281,694 

30,898 

(m) 

2,153,301 

225,897 

1,707,076 

195,823 

24,505 

.(e) 

1,773,842 

167,531 

1,428,140 

178,171 

Gaiette  and  Daily  (m)  5,992,056  273,630  4,198,180  1,520,246 

Illegal  included  in  classified^ 

RHODE  ISLAND 


.Newt . 

..(e) 

6,900,831 

554,695 

5,983,155 

362,981 

(Lesa)  included  in  loetl) 

.Sun . 

..(e) 

3,502,124 

242,410 

2,931,568 

328,146 

Sunday  edition . . 

..(3) 

592,175 

25,795 

500,601 

65.779 

Total . 

.(eS) 

4,094,299 

268,205 

.3,432,169 

393,925 

(Legal  included  in  local) 

.  Pawturet  Valley 

Timet . 

.  .(e) 

2,090,495 

164,951 

1,820,839 

77,635 

.CaU . 

.  .(e) 

7,888,745 

1,066,468 

6,439.953 

382,324 

(Legal  included  in  classified) 


Doylestown . Intelligencer . (c) 

EUwood  City . Ledger . (e) 

Franklin . Newt-Herald . (e) 

Gettysburg . Times . (e) 

Hanover . Sun . (e) 

Homestead . Meteenger . (e) 

Huntingdon . Newt . (e) 

Indiana . Gazette . (e) 

Jeannette . Newe-Diipatch . (e; 

Kane . RepuUican . (e) 

Eittanning . Simpsen’r  Leader- 

Times . (e» 

Lancaster . Intelligencer  Journal 

New  Era . (me) 

News . (8) 

Total . (meS) 

Lanadale . North  Lean  Re¬ 
porter . (e) 

Lsnaford . Record . (e) 

Lehighton . Leader . (e) 

Lewistown . Sentinel . (e) 

Lock  Haven . Ezpreu . (e) 

McKeesport . Newt . (e) 

Makanoy  City _ Record- American. . .  (e) 

Mauch  Chunk _ Times-.Veu  s . (e) 

Meadrille . Tribune  Republican 

Republican _ (me' 

Milton . Standard . (e) 

Moneasen . Independent . (e) 

Mount  Carmel _ Item . (e) 

New  Castle . Newt . (e) 

Norristown . Timet  Herald . (e) 

Oil  City . Derrick  Blittard. .  (me) 

Philipsburg . Journal . (e) 

Fboenixville . . Republican . (e) 


(Legal  included  in  classified) 
511.336  1,663,914  197,946 

300,534  2,794,372  369.194 


SOUTH  CAROLINA 


Pottatown . Mercury . 

Pottsville . Journal. . 


378,707 

3,679,007 

148,008 

36,131 

Pharleston  . . 

News  ,t  Courier.,  .(m) 

6,715,426 

1,433,211 

4,227,000 

997,696 

57,519 

287,344 

2,883,965 

226,926 

41,797 

Poxl . 

,...(e) 

9,516,333 

1,739,487 

6,651,652 

1,047,121 

78,073 

353,024 

4,568,704 

580,286 

45,290 

News  A  Courier. .  .(S) 

3,585,271 

395,380 

2,878,461 

290,655 

20,775 

244,409 

3,154,674 

184.866 

25,354 

Total . 

.  (meS) 

19,817,030 

3,568.078 

13,757,113 

2,335,472 

156,367 

179,888 

4.101.566 

174,184 

78,461 

Greenville 

-News . 

. .  (mS) 

10,966,586 

1,416,663 

7,394,000 

2,155,923 

364,735 

5,795,898 

392,255 

42,844 

Piedmont . 

....(e) 

10,707,149 

1,343,980 

7,339,663 

2,023,506 

235,412 

3,528,850 

430,329 

16,286 

Total . 

.  (meS) 

21,673,735 

2,760,643 

14,733,663 

4,179,429 

247.473 

2,461,878 

67,129 

15,857 

(Legal  included  in  local) 

Orangeburg . 

. .  Times  A  Democrat(m) 

3,544,030 

337,116 

2,880,010 

277,522 

53,382 

455,826 

3,985,163 

357,798 

131,299 

Sumter . 

Hem . 

...(e) 

3,445,610 

342,784 

2,751,388 

351,438  , 

(Legal  included  in  classified) 

1,653,260 

6.954,518 

2,704,719 

117,574 

Rock  Hill 

Herald 

fe) 

3,300.934 

2.53,078 

2,646,784 

371,672 

29,400 

1-23,392 

1,17.5,633 

472,033 

165 

1,770,652 

8,130,151 

3,176,752 

117,739 

SOUTH  DAKOTA 

241,740 

2,946,114 

470,901 

32,020 

Aberdeen  . 

. .  Ameriean-Xewi, 

...(e) 

3,983,742 

562,170 

2,534,630 

735,238 

137,970 

226,856 

3,282.524 

132,300 

1,960 

Sunday  edition . 

...(S) 

1,974,882 

150,570 

1,612,380 

208,754 

196 

191,215 

3,220,152 

96.626 

Total . 

..(eS) 

5,958,624 

712,740 

4,147,010 

943,992 

138,166 

446,768 

6,526,926 

460,446 

Huron 

Huronite  and 

(Legal  included  in  local) 

Plainsman. . . 

..(eS) 

4.154.878 

510,692 

2,754,976 

786,408 

102,788 

310,150 

3,279,024 

109,550 

39,902 

Lead  and  Dead* 

743,772 

10,161,767 

1,409,842 

87,793 

wood . 

. .  Deadwood  Pioneer 

271,791 

2,698.803 

149,006 

61,486 

Timet  (e.S)  and 

107,024 

2,144,189 

34,544 

50,740 

Lend  DaUy  CaU .  (eS) 

2,168,544 

215,712 

1,689,856 

178,918 

86,058 

(Published  in  comlxnation;  all  advertising  appears  in  both 

481,537 

6,225,422 

879,130 

115,206 

newspapers) 

171,153 

1,984,267 

161,169 

'9,990 

Mitchell . 

..Republic . 

...(e) 

4,117,540 

495,264 

2,489,130 

1,092,966 

40,180 

263,076 

3,273,301 

284,347 

29,039 

Pierre . 

.  .Capital  Journal. 

...(e) 

1,023,960 

38,263 

368,649 

2,765,616 

118,067 

40,992 

Rapid  City . 

.  .Journal . 

...(e) 

5,848,668 

733,474 

4,158,714 

788,662 

133,616 

608,-236 

9,756,636 

934,978 

90,578 

(34,174  lines  of  readers  included  in  total) 

1,095,834 

6,555,780 

1,261.412 

81,654 

Sioux  Fails. . . 

.  .irtut-Leader . . . 

...(e) 

6,901,216 

1,063,454 

3,789,478 

1,858,640 

189,644 

605,424 

5,299,718 

629,976 

43,021 

Sunday  edition . 

...(S) 

2,346,844 

198,418 

1,786,078 

362,348 

142.338 

1,249,906 

128,100 

Total . 

..(eS) 

9,248,060 

1,261,872 

5,575,556 

2,220,988 

189,644 

(Legal  included  in  classified) 

Watertown . 

.  Pullic  Opinion.. 

...(e) 

4,032,159 

512,532 

2,847,236 

566,565 

105,826 

532,616 

2,368.002 

292,026 

Yankton . 

.  Press  A  Dakotan 

...(e) 

2,994,068 

360,052 

2,023,182 

527,744 

83,090’ 

Republican . (e) 


Punimitawney _ Spirit . . 

Beaoro . Record. 

fit  Marys . Press. . 


(Legal  included  in  classified) 

I  680,064  6.483,974  1,050,098 

I  288.036  5,761,448  374,640 

(Legal  included  in  claasified) 
271,026  5,961,284  180,180 

1,863  lines  of  readers  included  in  total) 


TENNESSEE 


Sharon . Herald.... 

Sisnandoah . Herald. . . , 

S“xroct . American. 

Strondsborg . Record _ 

^•bary . Hem . 


Tewanda . Review. 


Herald . (e) 


..(e) 

3,284,793 

303,974 

2,579,762 

.(e) 

931,947 

76,818 

829,559 

..(e) 

1,684,822 

233,969 

1,344,302 

..(e) 

4,975,481 

533,932 

3,809,477 

.(e) 

10,384,710 

754,334 

7,329,392 

.(e) 

4.736,784 

373,772 

4,135,796 

.(m) 

3,300,443 

221,434 

2,689,274 

(m) 

4,713,394 

432,782 

3,709,524 

..(e) 

5,204,252 

556,253 

4,195,898 

..(e) 

8,070,620 

217,360 

6,694,998 

(m) 

2,203,132 

228,242 

1,594,978 

(I.egal  included  in  class 

(e) 

2,549,628 

251,217 

2,108,589 

HER  for 

April  2, 

1949 

Times . (m) 

Newt-Free  Press _ (e) 

Times . (S) 

Total . (meS) 


8,382,807  1,401,231  5,554,195  1,427,381 

11,693,792  1,384,938  8,891,069  1,417,785 

4,084,188  515,369  3,196,851  371,968 

24,160,787  3,301,538  17,642,115  3.217,134 

(Legal  included  in  classified) 


Columbia . 

. . .  Herald . 

. . .  (e) 

2,703,708 

395,400 

2,107,308 

280,000 

21,000 

Elixabethton . . . 

...Star . 

..(eS) 

3,033,996 

214,158 

2,434,992 

261.912 

122,934 

Jackson . 

..  .Sun . 

..(eS) 

8,324,111 

642,038 

6,785,996 

841,734 

54,343 

Johnson  City. . 
Kingsport . 

. . .  Press-Chronicle .  (meS) 

. . .  Timet  (e).  News  (m) 

6,657,028 

660,940 

5.229,532 

755,440 

11,116 

Times-News.  .(meS) 

6,332,130 

500,318 

5,114,480 

674.723 

42,609 

Maryville . 

...Timet . 

. . .  (e) 

3,016,594 

200,550 

2,420,936 

361,550 

33.558 

Murfreesboro  . 

...NeutJoumdl... 

,..(eS) 

3,050,877 

193,802 

2,625,728 

219,758 

11,592 

Shelbyville.  . . . 

. . .  Timei-Gatette. . . 

....(e) 

1,897,532  195,692  1,556,128  120,862  24,850 

(80,570  lines  classified  display  included  in  local) 

Union  City. . . 

.  Hfeeeenger. . . . 

(e) 

1,769.760 

407,022 

1,286,222 

51,730 

24.786 

67 

j 


TEXAS 


Pub-  ToUl 

Display 

Clatsi- 

City 

Paper 

liahsd  Unags 

National  Local 

fiad 

Legal 

Abilene . 

. .  RetMMter-Newjf 

1.  (m) 

6,527,318 

782.320  4.062,968 

l,664,2.V) 

17,780 

BepsrIer-.Vnrs . 

....(e) 

6,522,208 

777,056  4,070,920 

1,650,460 

23,772 

.Sunday  edition 

(8) 

3,101,924 

122,654  2,531,844 

444,332 

3.094 

Total 

(meS) 

16,151,450 

I,682.a30  10,665,732 

3,759,042 

44.646 

Alice  . 

. .  Echo . 

(eS) 

2,495,862 

286.514  1,910,524 

298.824 

(Legal  included  in  classified) 

Amarillo  ... 

. . .  News  .  .  . 

.  (m) 

8,407,980 

1,497,734  5,131,252 

1,778,994 

Globe 

...(e) 

9,559,298 

1,497,776  6,282.472 

1,779,050 

News-Glube 

(8) 

4.566,562 

404,628  3,538,794 

623,140 

ToWl 

(meS) 

22,533,840 

3,400,138  14,952,518 

4,181,184 

(Leetl  included  in  local) 

Austin  . 

.American . 

. . .  (ro) 

9,365,860 

1,368,668  5,908,210 

2,088,982 

.Slalesmon 

.  (e) 

9.258.844 

1,363,950  5.829,698 

2,065,196 

Amcrican-Suteik* 

^man  . 

....(8) 

4,350,332 

280.098  3,307,4:10 

762,804 

Total 

(meS) 

22,975,036 

3,012,716  15,045,338 

4,916,982 

(Legal  included  in  classified) 

Bayinwn 

. 

.fe) 

3,977,344 

302,708  3,481,758 

192,878 

( Legal  included  in  local) 

Beaumont 

Enterprise  ... 

...(m) 

9,421,067 

1.491.607  5,921,588 

1,995,829 

12,043 

Journal . 

....(e) 

9,421,422 

1,491,554  5,902,6:17 

2,012,518 

14,713 

FInterprise . 

....(S) 

2.719,010 

296,359  2,028,792 

393,061 

798 

Total . 

.(meS) 

21,561,499 

3.279,520  13,853,017 

4,401,408 

27.554 

Big  Spring 

Herald . 

...(eS) 

5,614,224 

600,160  4,062,156 

945,728 

6,174 

Brenham . 

. .  Banner-Prett  . 

....(e) 

1.583,722 

258,524  1,207,304 

108,164 

9.730 

Brownwood  .  . 

. . .  Bhlletin 

.  (e.S) 

4,359,992 

449,190  3,064.082 

846,720 

(Legal  included  in  classified) 

Childress . 

. . .Index . 

...(e) 

2,357,314 

271,525  1,831,220 

254.469 

Sunday  edition 

...(8) 

817,202 

39,667  726,244 

51,291 

Total . 

.  (eS) 

3,174,416 

311,192  2,557,464 

305,760 

(Legal  included  in  classified) 

Corpus  Cbristi . 

. .  .Caller . 

, . .  (m) 

11,159,456 

1,498.322  7,242,998 

2.404,010 

14,126 

Time* . . 

...(e) 

11,144,350 

1,497,062  7,219,786 

2,391,774 

35,728 

Caller-Tiroes  . 

(8) 

3,332,966 

282,310  2,557,296 

491,834 

1.526 

Total . 

(meS) 

25,636.772 

3,277,694  17,020.080 

5.287,618 

51.380 

Dalhart . 

. . .  rexon  . 

...(e) 

2,442,272 

133,490  1.943,508 

312,928 

52,346 

Denton . 

. . .  Retord.CkronicU 

(e) 

3,548,986 

336,224  2,651,824 

549,444 

11,494 

Sunday  edition 

...(8) 

1,585,976 

47,460  1.425.452 

110.278 

2,786 

ToUl . 

.  (eS) 

5,134.962 

383,684  4.077,276 

659,722 

14.280 

Rdinburg . 

. .  Review . 

.  .(m) 

1.980.167 

213,258  1,460,487 

306,421 

Sunday  edition . 

...(8) 

216.699 

8,890  167,447 

40,362 

Total 

(mS) 

2,196,866 

222,148  1,627,934 

346,783 

(I'«gal  included  in  classified) 

Galveston . 

. .  News . 

..(m) 

7.158.807 

1,053.528  4.522,324 

1,582.955 

rr»6ufie . 

..(e) 

8.230.491 

1.223,650  5,378,374 

1,628.467 

News . 

. . .  (8) 

2.594.089 

229,132  2,039,783 

325,174 

ToUl 

(meS) 

17,983.387 

2.506,310  11,940,481 

3,536,596 

(Legal  included  in  classified) 

Greenville . 

.  Banner . 

...(e) 

2,583,987 

293.454  1,981,644 

298,839 

•  e 

Sunday  edition . . 

...(8) 

1.074,724 

95,816  914,550 

64,358 

ToUl . 

.(eS) 

3,658,711 

389,270  2,906,194 

363,197 

Herald . 

(mS) 

3,939.703 

363.075  2,872,697 

603,979 

49.942 

Hillsboro . 

Virror . 

2,042,096 

360,948  1,472,926 

208,222 

(Legal  included  in  classified) 

Kilgore  . 

Sevi^HenUi _ 

..(eSi 

5,137,630 

414,886  4.200,140 

522,604 

(l/egal  included  in  dassified) 

Lftinesa . 

.  Reporter . 

(eS) 

706,000 

91,000  520,000 

95,000 

1  These  figures  for  August  29,  1948  to  December  31,  1948. 

Lanieaa  Daily  Reporter  beaan  publk’atkin  as  a  daily  August 

29,  1948.  Legal  included  in  classified) 

l.arrdo 

.  T  imet . 

.  (e) 

3,118,248 

488,166  2,240.364 

85,106 

Sunday  edition . . 

..(8) 

1,414.140 

121.912  1,205,722 

391,118 

ToUl  . 

.(eS) 

4,532,388 

610,078  3,446,086 

476,224 

(Legal  included  in  classified) 

Lul-hoik  . 

.  .Avalanche . 

(m) 

8.960,238 

898,114  5,711.244 

2,350,880 

Journal . 

(e) 

8,951,782 

93S,6'20  5.660,760 

2.355.402 

Avalanche-Journal  (S) 

4.599,756 

298,578  3,747,576 

553.602 

Total  .  fmeS) 

22,511,776 

2,132,312  15,119,580 

5,259,884 

(l,egal  included  in  classified) 

Lufkin . 

.  S’en  * . 

feS) 

3,070,382 

459..354  2.408,000 

194,229 

8,799 

Marshall 

Seve^Menoei  per 

.(e) 

3,515,526 

447,818  2,585.394 

471,968 

10,346 

Sunday  edition 

w 

2.147,712 

106.064  1.833.006 

196,994 

11,648 

Total  . 

.(eS) 

5,663,238 

553.882  4.418.400 

668,962 

21,994 

MexU  . 

.  ..A'etrs  .  . 

(eS) 

2,339,.365 

248..359  1,787,654 

303,352 

(Legal  included  in  local) 

Midland . 

Soforter-Teiearam  (eS) 

6,274,660 

531,034  4,582,074 

1,135,092 

26.460 

Mineral  Wells  . . 

.  Index.. 

feS) 

1,958,838 

320,988  1,394.904 

242,946 

(liCgBl  included  in  classified) 

Nacogdoches . 

.Sentinti . . 

.(eS)  31,742,129 

679,.558  24,007,681 

7,031,240 

23,650 

Odessa  . 

.Aniertcaa . 

..(e) 

4,376,717 

488,823  2,913.379 

931,451 

43,064 

Sunday  edition . . 

..(8) 

2,166,228 

108,139  1,805,118 

249,008 

3,963 

Total . 

.(e8) 

6.542,945 

596,962  4,718,497 

1.180.459 

47,027 

Palestine . . 

.Herald  dt  Preu 

(e) 

2,218.958 

232,4181  1.762,768 

223,790 

Sunday  edition  . 

(8) 

850.822 

95.256  704,088 

51,478 

Total  . 

(eS) 

3.06I.780 

327,656  2.466,856 

275,269 

( \*3a\  inrhidnl  in  dimifir.l) 


Ixiimn  HrraldJournal  .  (r)  H,95«.988  385,770  3,133,116  438,102 

included  in  classified) 

Oudcn  Standard  Examiner  (r)  7,342,536  930,150  5,856,354  *449,400  *106,632 

Sunday  edition...  (8)  3,073,303  187,642  1,496,537  *1,384,098  *5,026 

Total . (eS)  10,415,839  1,117,792  7,352,891  *1,833,498  *111,658 

(*I2  lines  to  inch  in  classified  and  legal) 

.Salt  I.akc  City  Dereret  S'eifx . (e)  7,948,680  1,846,063  4,198,892  1,826,025  77,700 

Sunday  edition....  (8)  2,085,178  438,420  1,261,286  376,877  8,595 

Total . (eS)  10,033,858  2,284,483  ,5,460,178  2,202,902  86,295 

VERMONT 

Barrc  Timet  . (e)  3,551,565  505,967  2,733,585  312,013 

(Legal  included  in  classified) 

Bennington  Banner  . (ei  3,709,188  445,326  2,937,606  326,256 

(Legal  included  in  classified) 

Brattlehoro  «e/ornier . (e)  4,747,806  469,994  4,010,202  267,610 

(Legal  included  in  classified) 

Burlington  Free  IVess  .  .  .  .(m)  7,336,339  1,623,979  4,795,747  888,931  19,036 

(8,646  lines  of  readers  in  addition  to  above) 

.Vers  . (e)  2,589,022  350,742  1,974,151  264,129  . 

.SndayeJition....(8)  768,339  16,640  701,484  50,215  . 

Total  .  (eS)  3,357,362  367,382  2,675,635  314,344 

(T<egal  included  in  classified) 

Montiielicr  .4r;M»  (e)  2,557,548  664,020  1,728,452  128,520  38,556 

Xewiiort  Ezprett  .  (e)  2,386,385  328,751  1,813,038  228,146  16,450 

Rutland  Herald  (m)  6,913,738  982,849  4,917,578  1,013,311  . 

(Legal  included  in  classified) 


St.  Johnsbury  Caleitonian-Heeord  (t)  3,023,426  407,932  2,384,158  173,726  57,610 

VIRGINIA 

Bristol  Herald-'^o  irier.  (m.S)  6,474,076  692,244  5,127,472  654,360  . 

(No  evening  record  compiled.  Legal  included  in  classified) 

rharlotteBville..../’ri)/rfjs  . (e)  5.715,283  501,487  4,782,652  402,080  29,064 

Clifton  Forge  . . .  Rerie  r  (e)  1,532,776  132,832  1,315,129  76.552  8,263 

Covington  Fir, ini  in  (e)  2,602,670  274,956  2,198,784  128,930  . 

(Legal  included  in  classified) 

Danville  Register . (m)  4,693,248  890,932  3,168,046  605,430  28,846 

•  Bee  . (e)  7,432,600  1,021,244  5,634,622  760,522  16,213 

Re-lister . (S)  2,789.556  164,682  2,460,906  157,822  6,146 

Total  (meS)  14,915,404  2,076,858  11,263,574  1,523,774  51.196 

Fredericksburg  Free  Lanet-Stir  .  (e)  5.093,825  419,141  4,324,680  327,108  22,896 

Harrisonburg  .  News-Record  (m)  4,452,070  324,940  3,719,912  295,386  111.83! 

Lynchburg . News  fmS)  8,973,524  965,972  7,295,428  712,124  . 

Adtanee . (e)  8,748,138  951,818  7,218,148  578,172  . 

Total . (meS)  17,721,662  1,917,790  14,513,576  1,290,296  . 

(Legal  included  in  local) 
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VIRGINIA — Continued 


Pub- 

Total 

Display 

Claati- 

City 

Paper 

liahed 

Linage 

National 

Local 

Red 

Legal 

Mutiim'illr . 

,  Bulletin . 

...le) 

4,267, TSt) 

423,458 

3.410,088 

404,312 

20,11-22 

Norfoll  . 

Virginian-Pilot 

.  (ml 

1A,S48,36U 

2,034,228 

1.251.104 

2,237,872 

I45.8:}8 

Ledorr-DUpatch . 

...(e) 

13,112,838 

2,382,562 

1,124,410 

-2.204.048 

110,080 

Virginian-Pilot 

...IS) 

5,615,428 

470.556 

678,174 

436,-206 

41.832 

Total . 

(roeS) 

32,576,626 

4.806.346 

3.053,778 

4,878,216 

:107.6.50 

Prtjnbunt 

Projrest  Index.. 

. . .^e) 

5,743,864 

652,330 

4.403,034 

508,500 

5^inday  edition 

.  (S) 

2,088,100 

105,140 

1,872,556 

110,404 

Total  . 

feS) 

7,831,064 

757,470 

6,365,590 

70S,',KI4 

ll-egal  included  in  Iwal) 

Porwiouth 

Star . 

.. .fe) 

8,520,002 

773.641 

6,874,825 

872.526 

Sunday  edition 

. .  IS) 

2,028,236 

‘♦4.024 

2,675,700 

158,412 

Total . 

. .  (eS) 

11,440,228 

867.675 

9,.550.6I5 

1,030,038 

fLeeal  included  in  Im'al) 

puhiki 

.'^outhtvettt  Tirne^. 

,  .  (e) 

1.862,224 

210,012 

I..548,89() 

03.4-22 

Sunday  edition 

..  IS) 

.54.098 

703,4.50 

34,230 

Total  . 

(eS) 

2,744,1)02 

274,610 

2.342.340 

127,65-2 

fLeital  included  in  claaaified) 

Radford  . 

.WfilR  JouTMI 

.  fe) 

2,0IH),062 

222,885 

1,687,027 

7S,S»K) 

ii),;it>o 

StssBton . 

.  News-Teatler  . 

.  tmS) 

4,041,078 

.551,434 

3,140,854 

264,-2-20 

^.5,470 

( 

No  rei  ord  ke|)t  on  evening  imper) 

«iMk . 

. .  Se*»»^Herald 

,feS) 

2,630,710 

279, ‘.♦8H 

1,871, HI  )0 

359,177 

28,745 

'^Sunday  e<lition  started  l)e< 

.  5.  FiRurea  included  in  eveninit) 

WiywshorH 

.  .S^ewe-Viruinian 

. . . fe) 

3,127,305 

2.53.456 

2,656,107 

100,281 

-27,361 

Wirhoster 

Star. 

fe) 

4.303,404 

501.18)4 

3,666,642 

1S.5,.5.5« 

40,292 

WASHINGTON 

Ahrdwn 

..World . 

fe) 

6.23:i.n:ts 

7rt(i,s7l 

4.552,030 

014,137 

IseiJil  ill* 

duded  in  local) 

Balinsham 

Hrredd . 

...(e) 

5,573,148 

815,038 

3,480,442 

1.18-1.280 

04,388 

Sunday  edition 

...IS) 

1,745,240 

112.:«)8 

1.356.>02 

275.380 

1,260 

Total . 

feS) 

7,318,388 

027,346 

4,836.734 

1,458,660 

05,648 

BidDerton . 

..Sun  . 

.  Je) 

8,124,165 

701,343 

5,:t55,5S1 

1.8!53,1,52 

124,080 

C«tralia-(’ticfiali»  Chroniclr  . 

.  fe) 

4  234,433 

54ti..5(»0 

3.130,802 

513,468 

43,603 

Elmiburi! . 

.  Record . 

. . .fe) 

2,S;13,315 

3.53,705 

1,852,186 

586,474 

40,050 

E«rett . 

Htrald . 

.  .  fe) 

!I,IK)7,133 

6!iO,11.8 

6,050.127 

1,203,244 

203,644 

Hiquian) 

Grays  Harlior 

\V  ashintttoniuii.^  mS) 

2,570,157 

340,284 

1.836.101 

344.408 

58,184 

lomvirw . 

. .  iVfira . 

. . .(e) 

7,l)«»0.:i4'.) 

767.7H;t 

5,855,038 

1,317,710 

48,018 

Mauit  Vernon 

Herald . 

. . .(e) 

4.460,444 

:i29,HS2 

3.358,476 

634,704 

56,882 

(Hinpia 

(Hi/mpian  . 

.  fe) 

4,074,746 

665,840 

3.000.300 

1,144,704 

64.722 

Sunday  edition 

(S) 

1,383,102 

82,558 

1,017,828 

275,576 

7,140 

Total . 

.  ,  feS) 

6,357,848 

748,308 

4,117,218 

1,4-20,370 

71,862 

Pod  Angeles 

.  .  .Vfir* . 

.  ,  fe) 

4,231,805 

443.161 

:t.2Ss.95« 

457.604 

42,084 

Virouver . 

ro/um^tan  d*  Su 

n  .(e) 

5,804,764 

7I8),‘.8H) 

4.001,710 

990, S7» 

111,276 

A'lh  Walls 

rnion-Bi  lletin 

.  (tn) 

5,140,028 

724.S22 

3.570.054 

818,776 

-26.376 

Vnion-BuUetin 

(e) 

5,145,462 

718,306 

3,556,700 

81S,4!I6 

51,870 

Sunday  edition . 

...(S) 

1,18)0,780 

,56.010 

1.. 502,0-20 

-250,050 

Total 

fmeS) 

12,106,170 

1.500,128 

8.7-20,574 

1,888,-222 

78,246 

Wflwchee . 

World . 

(e) 

5,004,234 

640,740 

4.573,030 

507,660 

83,804 

Yihma . 

Herald 

(mS) 

0,201,000 

1.211,718) 

6.107,))82 

1,836,35-2 

46,-256 

Republic 

(e) 

8.457,064 

1.098.920 

.5..50.5.1.50 

1,724.184 

12S,MM) 

WEST  VIRGINIA 

Hbton . 

.  .Sewn . 

. . .fe) 

1,706,354 

211,218 

1,354,82-2 

205,184 

2.5,130 

Margantown 

l)<miinion-New8. 

.  (m) 

4,733.010 

4SH,lf»0 

3.860, 585 

385,174 

Post 

...(e) 

5,588,057 

516,872 

4,6ig),571 

410.614 

Total  . 

(niS) 

10,321,076 

1.(8)5.032 

8,521.156 

705.788 

"Tseftal  incl'ided  in  cl-usufieJ) 

i^MkersbuTK 

News  . 

(ni) 

6,731,480 

078,846 

5.332,740 

634,606 

85,288 

.Se'ifinW  .  . 

,(e) 

8,550,646 

781,410 

6,016,600 

76-2,126 

00,420 

News . .  . . 

.  (S) 

2.1.54,18)8 

144,130 

1.877,-246 

127,5>.)6 

5,036 

Total . 

fnieS) 

17.446,034 

1.1814,386 

14,1-26,676 

1.524,328 

100.644 

PoiH  Pleasant 

Re  lister . 

(e) 

1,520,004 

140,206 

1,I‘M),9:JS 

180,7t-)0 

flaeual  incltided  in  classified) 

Weitlon . 

. .  Timr* . 

(e) 

.5.470.516 

270,244 

4,853.5-20 

346,752 

'Tseital  included  in  classified) 

Weltk . 

.  .Yea  s . 

fe) 

4,456,600 

376,180 

3.868.018 

105.644 

IOfi,S4^ 

Willianison . 

.  .VfMR  .  . 

(e) 

4,448.708 

460,336 

3,337,432 

642.a30 

(Iseisu)  inc|ud('d  ip  classified) 

WISCONSIN 

Antiw) . 

Journal 

(e) 

2,S87.01)S 

270.288 

2,172,402 

401,478 

42,840 

Appleton . 

. .  Post~Cresrent 

fe) 

032,666 

56,602 

604,624 

162,722 

18,718 

Ashlaid . 

.  Press . 

(0) 

3,042,760 

206.628 

-2.301,6.51 

318,265 

36,224 

Beaver  Dam _ 

.  rihVn  ..  . 

(e) 

2,4I3,'2I)0 

341,410 

2,071,700 

112,700 

Beloit . 

. .  Seufs . 

..  (e) 

6,640,748 

671.846 

4,-275,726 

1,702.176 

fLeical  included  in  classified) 

Clippewa  Falls. 

.  Herald-Telegram.  .  fe) 

.3,141,2.50 

201,018 

2,m3,356 

760,566 

37,310 

Eau  (Taire.  . 

. .  leader  and 

TeleRram . 

(iner.) 

6,563,116 

761,712 

4,252,556 

1,357,734 

191,114 

Fort  Atkinson  . . 

.  -Jrfferton  County 

('nton  . 

. .  fe) 

2,151,366 

176,848 

1,401,484 

515,760 

57,274 

JuesvUle  . 

.  Cojefle . 

...(e) 

6,688,233 

662,405 

4,574,704 

1.348.38:1 

102,651 

Koiosha 

.  S no . 

...(«■) 

8.000,504 

861,224 

5,456,052 

1,611,806 

71,512 

editor 
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WISCONSIN— 

Continued 

Pub- 

Total 

Oieplay 

Claasi- 

City 

Paper 

liehed 

1  Linage 

National 

Local 

Red 

Legal 

Lat'rtksse 

Tribune 

Ve) 

7,551.936 

S2S,HS4 

5,563,824 

1,150,2-28 

Sunday  edition 

.  ..(S) 

2,240.001) 

00,408 

1,725,192 

415,310 

Total  .  ... 

.  (eS# 

0,701,036 

028,382 

7,289,016 

1,574,538 

(1,.egal  int 

*1  ided  in  local) 

Madison . 

Capital  Times. 

(e) 

8,188,740 

1.408,651 

4,716,005 

1.863,757 

110.3-27 

Sunday  edition 

.  (S) 

3,221.099 

2:15,844 

•2.613,947 

368,949 

2.:i50 

Total  . 

eS) 

11.400,830 

1,734.40.5 

7,320,052 

2.232.706 

11-2,686 

H’ircoi  Rin  State 

JourneU 

.  (e) 

8,107,002 

l,4>o,07S 

4.504,611 

1.848.4-Jt1 

•208.313 

Sunday  edition 

(S) 

3,365,586 

->•24.441 

•->,742.810 

,  375.676 

•22,6.50 

Total 

eP) 

11,4:2,678 

1,680,U9 

7.3:17,421 

2,2-24,H)6 

•2:10,072 

Marinette  . 

Eade-Star  . 

fe) 

4.704.047 

:194,S99 

3,610,488 

I■l6•2.l58 

‘Hi.  592 

Marshfield  . 

Xriir-Herald 

. .  W) 

4.16h,97fi 

:V27.4lt4 

3,2:15,032 

553,924 

51.7lfi 

Merrill 

Herald 

.  (e) 

-2,331,140 

•256,088 

1,685,804 

359,4.50 

29,79S 

Monroe 

Tines 

<e) 

2,553,382 

•257,845 

1,817.170 

:ioi,5:i8 

H(i,8t)9 

Neenah  . 

Sens-Times 

fe) 

2,366.252 

14.5.008 

1,806,044 

201,056 

31.444 

Oshkosh . 

SoTtkwestern 

fe) 

7,1-24,768 

•.t:i9.20S 

.5,530,234 

524,().57 

l-22,-2llO 

Racine 

Journal-Times 

- .  (e) 

10,453.086 

l,l()-2.962 

7.400.009 

1.563,842 

310.613 

Sunday  edition 

.  ,  iS) 

.524,104 

441,714 

82,390 

Total 

. . (eS) 

I0,977,I1H) 

l.|02,'.Hi2 

7.<.gl8.:183 

1,646,2:12 

310,613 

Rhinelander 

.Vc»rR 

.  (e) 

2,040.402 

264,614 

i,o->2,:ii-> 

;152,688 

106,  >>48 

Shawano 

Leader 

(e) 

2.i65.2t4 

146,002 

1.301.460 

387,786 

63.2.52 

Sheboygan 

Press  . 

e) 

10,700.542 

l)0l,St>H 

S.4V2,902 

1.200,136 

•2\.5,;106 

Stevens  Point 

Journal 

fe) 

6,734,210 

367.542 

.5,30.5.-202 

863,296 

\t»S.9S9 

Superior  . . 

Telegram  . . . . 

.  .fe) 

5,720,148 

722,582 

4.157, sm 

704,-3-26 

i:i.5,436 

Watertown  ,  - 

Times 

fe) 

3.253,356 

318,018 

•>.682,-’m 

2-27,444 

2.5,6«8) 

Waukesha 

Freeman 

(e) 

.1,459.052 

27fi.444 

2,656,1.50 

;178.168 

US.S'Hl 

Wausau 

Record-Herald .  . 

fe) 

8,460,6.50 

940,040 

0.579.992 

1.140,034 

103,0.54 

Wisconsin  Rapiiis. 

Tribune 

'e) 

4.066.132 

;t90.s44 

2.902.91  S 

640,432 

5*>,9:{> 

WYOMING 

Casper .  . 

TtU/une  Htrald 

. .  (e) 

6,26:1,804 

660,2M 

4,8:10,784 

59S,026 

165,200 

f'lieyenne 

Wyoming  Kagle 

(m) 

5,729.7H0 

8i:i,3l6 

:i, 085,082 

8.33.  S68 

06,614 

Wvomin;/  .Si  ifc 

Tribune  . . . . 

eS) 

.5, .545,218 

s54,010 

3.6:13,->24 

007,326 

1.50,052 

Total  ... 

inie^l 

11,-274,008 

1.667,032 

7.610.206 

1,741,104 

246.666 

Laramie . 

Bulletin . 

fm) 

2,510,655 

:IS4,092 

1,777,4:1:1 

319.'.t90 

28,6:10 

Republican- 

Boomerang .  . . 

. .  te) 

2..51I1.737 

:186.6.52 

1.680,500 

324,068 

100.527 

Total  .  . . 

me) 

5,(112.302 

771.:i44 

3,467,023 

644,868 

1-20,157 

Rawlins  . . 

Times 

-m) 

2.017.07H 

240,500 

1..517.202 

156,268 

29.49S 

Ruck  Springs 

RiM'ket 

'm) 

2,i:w.<.«)2 

36:1,412 

1,477,909 

lS1,8fi0 

in,7-’o 

Miner 

(S) 

658,003 

41,167 

.5.5,8,614 

41,072 

17,240 

Total 

mS) 

2,792,9S'i 

4m,570 

2.(K15,614 

22;i.s;i2 

l2S.9rt9 

Sheridan . 

Press 

fe) 

:),010,2I6 

467.:i:i() 

:t,047,775 

275.747 

12H.:16> 

Worland 

Northern  Wyoming 

News 

rm) 

1,726,7:13 

•202,:142 

1.345.0)2 

12S.949 

,50.3.50 

ALASKA 

Keti'liikan  . 

News 

(III) 

1,70:1.002 

177.:124 

1,. 5-24.278 

10,5(81 

42.tM)9 

NEWSPAPERS  MEASURED  BY  ADVERTISING 
LINAGE  SERVICE 


ARKANSAS 


Pub- 

Total 

Display 

Classi- 

City 

Paper 

lished 

Linage 

National 

Local 

Red 

Legal 

Tittle  Rock.  .. 

.  Democrat . 

...(e) 

0,.510,.522 

t, -284,262 

6,169,4.50 

1,945,566 

111,244 

Sunday  edition 

. .  tS) 

2.90-2..542 

180,066 

2,314.410 

486,808 

1..358 

Total . 

. .  feS) 

12,503,064 

1,474,228 

8,483,860 

2,432,374 

11-2.602 

Oarette  . 

. .  fm) 

n.r»:it>,fi79 

1,:L54,768 

7,082.500 

2,202,763 

‘.6.540 

Sunday  eilition 

..  (ff) 

4.414,4:10 

587,841 

3,103,004 

627,78.5 

5.719 

Total 

m^) 

16.051,100 

1,042.600 

11,17.5,684 

•2,830..54>> 

10-2,268 

CALIFORNIA 

Tong  Beach 

Indt  pendent  .  . 

(ni) 

13,248,400 

.541,7,80 

4,770.102 

4.052,03.5 

224,140 

Sunday  edition 

...(S) 

3,718,000 

57,-2tH) 

1,500,216 

1,235,5:18 

0,701 

Total 

fmS) 

16,066,40;) 

.500,070 

6,288,318 

5,288,473 

•>•.13.841 

Press  Tflejram 

..  fe) 

12,064,050 

1,716,477 

6,061,241 

3,380,50:1 

u.KlS 

isunday  edition 

fS) 

4,138,722 

6))4.:104 

•>.4S4,3tM) 

1,040,860 

168 

Total 

feS) 

16,202,781 

2,320,871 

0.445..541 

4.430,36:1 

6,006 

l*asadena 

Independent  . 

(m) 

II.(II4.:I56 

434.544 

.5.237,408 

5,272,243 

70,161 

Sunday  edition 

(S) 

3,997,062 

.56,:t07 

2.014.760 

1,904,024 

•>•’,781 

Total . 

.  1  m.S) 

15,01-2,318 

4*H).>I4I 

7,25-2,168 

7.176.267 

02,042 

CONNECTICUT 

Meriden . . 

_ Record  . 

.  (m) 

6,703,760 

733,571 

5,080,214 

850,613 

:io,37l 

Journal . 

..(e) 

3,991,064 

236,055 

3,314,235 

414,383 

-25,491 

Total . 

(me) 

l(),604,8.^3 

070..5-26 

8,:)04,440 

1. -264.096 

64,862 

69 


INDIANA 


Pub- 

Total 

Display 

Clasal- 

1  City 

Papar 

llthad 

1  Unage 

National 

Local 

fi«d 

Legal 

Hamniond 

.  Timet . 

....(e) 

9,831,641 

894,602 

6,800,276 

2,049,450 

87,313 

Sunday  edition . 

...(S) 

3,435,867 

118,211 

2,824,822 

491,947 

887 

I 

Total . 

..(eS) 

13,267,508 

1,012,813 

9,625,098 

2,541,397 

88,200 

i 

LOUISIANA 

Shreveport  . . 

....Journal . 

...(e) 

10,583,173 

1,204,603 

7,171,337 

2,112,227 

95,006 

Times . 

..(m) 

9,253,426 

1,375,131 

5,397,20f 

2,447,797 

32,087 

Sunday  edition. 

...(S) 

4,470,003 

408,944 

3,110,142 

951,347 

696 

Total . 

.(mS) 

13,723,429 

1,784,075 

8,507,247 

3,399,144 

32,783 

i 

j 

MASSACHUSETTS 

t  Haverhill . 

_ OttteUe . 

...(e) 

5,943,437 

614,615 

4,235,597 

1,052,403 

40,822 

<  Lftwrence . 

_ Eatde . 

.(m) 

9,399,428 

1,115,874 

6,695,814 

1,534,348 

53,392 

Tribunt . 

...(e) 

9,374,935 

1,115,874 

6.695,814 

1,534,348 

28,899 

Total  . 

(me) 

18,774,363 

2,231,748 

13,391,628 

3,068,696 

82,291 

Lowell . 

. .  -  Sun . 

...(e) 

7,979,827 

1,112,013 

5,219,869 

1,564,405 

83,540 

Lynn . 

.  lUm . 

(e) 

6,558,879 

736,325 

4,879,357 

860,856 

82,341 

1 

TiUgram-Sevt. . 

...(e) 

5.431,100 

346,276 

4,002,506 

1,017,946 

64.372 

Sunday  edition . . 

,..(8) 

1.588,216 

58,324 

1,275,778 

2.54,114 

; 

Total . 

.(eS) 

7,019,316 

404,600 

5,278,284 

1,272,060 

64.372 

MICHIGAN 

Orand  Rapids. 

. . .  Herald . 

.  (mS)  12,970,972  1,129,870  8,830,122 

MISSISSIPPI 

2,805,922 

205,058 

Jackson . 

. .  .Clgrion-I.edger 

....(m)  8,407,266  1,162,626  4,967,626 

2,172,675 

104,339 

Sunday  edition 

...(S)  3,850,944  357,740  2,978,931 

513,264 

1,009 

Total . 

..(mS)  12,258,210  1,520,366  7,946,557 

2,685,939 

105,348 

i 

Xeut . 

....(e)  8,141,160  1,140,289  4,656,064 

2,210,849 

133,958 

i 

Sunday  edition 

...(8)  3,674,257  362,867  2,792,025 

517,617 

1,748 

Total . 

.  (eS)  11,815,417  1,503,156  7,448,089 

NEW  JERSEY 

2,728,466 

135,706 

Elisabeth . 

. .  .Joamol . 

..(e)  11.550,803  1,328,213  8,158,539 

1,842,206 

221,845 

Paterson . 

...CaU . 

...(m)  11,112,286  494,870  7,145.602 

3.351,465 

120,349 

:iij 

News . 

.  .  (e)  13,615,256  1,613,946  8,891,745 

NEW  YORK 

2,973,062 

136,503 

Jamestown _ 

. .  .Poit-Jtpmal... 

...(e)  10,115,091  938,420  6.707,470, 

NORTH  CAROLINA 

2,308,236 

160,96* 

1  Charlotte . 

o..S€V$ . 

...(e)  10,375,386  849,394  7,165,690 

2,337,552 

22,750 

Observer . 

..(m)  13,016,843  2,094.360  7,708,105 

3,189,053 

25,325 

Sunday  edition . 

...(8)  5.910.583  926,927  3,867,548 

1,112,880 

3,226 

(  ; 

Total . 

(mS)  18,927,426  3,021,287  11.575,653 

OREGON 

4,301,933 

28,553 

'Eugene . 

..RtnitUrJGmrd. 

...(e)  9,852,789  1,007,667  6,671,287 

2,071,837 

101,998 

Sunday  edition . 

..(S)  2,.506,199  138,958  1,817,094 

546,744 

3,403 

Total . 

(eS)  12,358,988  1,146,625  8,488,381 

PENNSYLVANIA 

2,618.581 

105,401 

Wilkes-Barre... 

..Record . 

..(m)  9,703,456  *1,702,806  6,672,288 

*1,258.292 

70,070 

Tima-Uader-Stuii  (e)  12,886,286  *1,703,450  9,890,846 

*1,235,990 

56,000 

Total . 

(me)  22,589,742  3,406,256  16,563,134  2,494,282 

(*8old  in  combination) 

126,070 

Independent. . . 

..(S)  3,151.730  153,557  2,860,168 

SOUTH  CAROLINA 

100,758 

37,247 

1  Columbia.. . 

.  .State . 

..(m)  7,602,089  1,465,095  4,132,955 

1,808,913 

129,634 

1  \ 

Record . 

..(e)  t.937,9ll  1,748,278  4.327,286 

1,772,350 

34,597 

1  ' 

SUte . 

..(8)  3,685,219  369,019  2,585,087 

693,838 

25.442 

r 

Total.. . 

meS)  19,225,219  3.582.392  11,045.328 

WEST  VIRGINIA 

4,275,101 

189,673 

Bluefidd . 

.  .Telegraph . 

..(m)  4,001,905  909,979  2,547,114 

506,716 

38.096 

i  t 

Sunday  edition . 

..(8)  2,415,989  327,347  1,870,503 

210,667 

7,472 

- 

Total . 

(mS)  6,417,894  1,237,326  4.417,617 

717,383 

45,568 

i 

(Advertising  linage  carried  in  the  Sunset  News  is  not  included 

:i 

in  the  foregoing  report  as  this  linage  is  not  tabulated.  How¬ 
ever,  practically  all  the  advertising  appearing  in  the  Tele¬ 
graph  is  repeated  in  the  Sunset  News  except  legals) 

I  Charleston . 

..Gasette . 

.(m)  10,359,014  1,671,065  5,869,894 

2,606,247 

211,808 

Sunday  edition . 

..(S)  3,348.800  479,779  2,169,595 

695,103 

4,323 

1  1 

Total . 

(mS)  13,707,814  2,150,844  8.039,489 

3,301,350 

216,131 

1  ' 

Mad . 

..(e)  9,086,162  841,090  5,469,477 

2,589,895 

185.700 

1 

Sunday  edition . 

..(S)  2,772,228  163,551  1,918.431 

687,941 

2,304 

■  1  Food  du  Ijoe .... 

Total . 

.CsmsieatMaRA 

(eS)  11,858,390  1,004,641  7,387,908 

WISCONSIN 

3,277.836 

188,004 

1  ' 

RejmUr . 

..(e)  6.857,728  765,530  5,181,423 

737,217 

173,558 

DOMINION  OF  CANADA 


ALBERTA 


City 

Papar 

Pub¬ 

lished 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Lsgd 

Calgary . 

.  .  .Albertan . 

....(m) 

5,255,969 

1,050,743 

3,003,303 

1,153,871 

'48,051 

Herald . 

. (e) 

11,040,527 

2,624,850 

5,224,861 

3,132,682 

68,131 

Edmonton 

. . . .  Bulletin . 

7,631,422 

1,571,851 

3,949,554 

2,030,288 

79,78 

Journal . 

. (t) 

10,131,032 

2,592,925 

4,765,245 

2,707,788 

65,071 

Lethbridge . . . 

. . . .  Herald . 

. (e) 

5,297,350 

1,251,445 

3,167,448 

833,504 

44.95) 

BRITISH  COLUMBIA 


Nelson  . 

...(m) 

2,803,768 

976,327 

1,346,184 

481,257 

(Legal  included  in  classified) 

Trail . 

_ Timet . 

...(e) 

2,365,120 

768,178 

1,491,351 

98,804 

6.781 

Vancouver. . . . 

_ News-Herald . . . 

.(m) 

6,419,694 

1,545,642 

2,918,660 

1,396,696 

70.6U 

Province . 

. .  -  (e; 

16,536,346 

3,419,645 

6,844,799 

6,219,247 

52,651 

Sun . 

. . .  (e/ 

18,489,842 

3,218,110 

7,449,526 

7,753,088 

69, lU 

Victoria . 

_ Daily  Colonist. . 

.(m) 

8,636,859 

1,548,792 

3,486,945 

3,601,122 

Sunday  edition . 

..,{S) 

2,8.39,872 

463,792 

1,439,662 

936,418 

Total . 

(mS) 

11,476,731 

2,012,584 

4,926,607 

4,537,540 

Tiw<e$ . 

...(e) 

8,452,993 

1,546,915 

4,838,471 

2,058,515 

9,091 

MANITOBA 

Brandon . 

_ Sun . 

...(e) 

2,956,351 

892,599 

1,841,230 

214,404 

8,111 

Portage  La  Prairie .  Graphic . 

...(e) 

1,279,304 

365,022 

638,610 

275,672 

(Legal  included  in  claasified) 

Winnipeg . 

. . . .  Citiien . 

..(m) 

2,960,431 

210,838 

2,005,716 

743,877 

(National  legal  is  included  in  national.  Local  legal  ii  in¬ 
cluded  in  local) 

Free  Prat . (e)  13,067,417  3,041,892  6,015,979  3,958,240 

Tnbune . (e)  11,679,481  2,721,429  5,840,451  3,117,601 

(Legal  included  in  local) 


53,304 

67,674 


NEW  BRUNSWICK 


.Timee . (m)  3,250,172  1,422,287  1,727,645  100,240 

Tranicript . (e)  5,741,971  1,456,766  3,967,675  317,530 

Total . (me)  8,992,143  2,879,053  5,695,320  417,770 

(Legal  included  in  claasified) 


NOVA  SCOTIA 


391 


Amherst . NeiriStnlinil . (e)  1,531,306  623,924  789,292  77,126 

Halifax . Herald . (m)  6,984,573  2,452,999  3,107,357  1,424,217  . 

Mail . (e)  10,265,989  2,451,623  6,408,657  1,405,709  . 

Total . (me)  17,250,562  4,904,622  9,516,014  2,829,926  . 

Note:  The  four  Halifax  newspapers  were  merged  Jsnuar; 
1,  1949  into  one  morning  paper  (Chronicle-Herald)  and  ok 
•  evening  paper  (Mail-Star) 


New  Glasgow  . 

. .  .Np»m . 

..(e) 

3,483,477 

707,214  2,451,636  324,627 

(Legal  included  in  local) 

Sydney . 

.  Poet-Hecord 

.  .(e) 

6,088,712 

1,394,058  4,148,101  546,553 

(Legal  included  in  local) 

Truro . 

...Nevi. 

(e) 

2,248,624 

491,806  1,756,818  . 

(417,027  words  of  classified  not  included  in  total) 


ONTARIO 


Belleville . 

. . .  Intdlisencer .... 

...(e) 

4,813,228 

1,330,952  3,093,342  388,9.34 

Brantford . 

...Szpodtor . 

..(•) 

8,386,042 

(Legal  included  in  classified) 
1,697,388  5,513,004  1,175,650 

Brockville . 

. .  Recorder  i  Timet,  .(e) 

3,351,729 

(Legal  included  in  classified) 
1,133,065  1,945,259  273,405 

Chatham . 

.  ..A'eirs . 

...(e) 

7,479,836 

(Legal  included  in  local) 

1,614,900  5,177,326  687,610 

Cornwall . 

. .  .Standard-FreehoUer  (e) 

4,623,836 

(Legal  included  in  claasified) 
1,121,148  3,013,514  489,174 

Fort  William... 

. .  Ttmei-Joumal.. , 

..(e) 

8,049,272 

(I.iegsl  included  in  claasified) 
1,592,010  5,568,892  888,370 

Galt . 

..Reporter . 

..(e) 

7,925,720 

L197,415  5,799,499  899,881 

28,911 

Guelph . 

.  .Mercury . 

..(e) 

6,407,823 

1,322,911  4,292,605  761,479 

30,S» 

Hamilton . 

.  .Spectator . 

..(e) 

15,525,301 

3,166,863  9,018,474  3,278,481 

61,4a 

Kingston . 

. .  Whig-Standard. . , 

..(e) 

7,311,696 

1,785,233  4,464,292  1,062,171 

Kirkland  Lake. . 

.  .Northen  Daily 
Neat . 

..(e) 

2,481,537 

(Legal  included  in  classified) 

891,449  1,354,172  235,916 

Kitchener- 
Waterloo . 

.  .The  Record . 

..(e) 

8,352,183 

(Legal  included  in  classified) 

1,858,929  5,345,912  1,147,342 

Niagara  Falla . . . 

..Reviev . 

..(e) 

5,996,225 

(Legal  included  in  local) 

1,270,999  4,147,986  577,240 

North  Bay . 

.  .Nugget . 

..(e) 

3,727,485 

(Legal  included  in  claasified) 
1,097,363  2,346,628  283,494 

(^hawa . 

. .  Timet-Gaiette _ 

..(e) 

4,519,516 

(Legal  included  in  classified) 

984,139  2,985,152  550,225 

(Legal  included  in  classified) 
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ONTARIO — Continued 


CHy 

Piper 

Pub- 

lithad 

Total 

Linage 

Diaplay  Claaai- 

Natlonal  Local  fled 

Legal 

ritiaen . 

.(me) 

11,340,468 

2,206,824  6,688,587  2,409,802 

35,255 

Journal . 

..(me) 

12,417,120 

2,805,075  7,338,990  2,273,055 

41,120 

Lt  Droit . 

- . . (e) 

6,406,968 

1,428,516  3,614,536  1,358,574 

(Legal  included  in  claasified) 

Oien  Sound 

Sun-Ttmet . 

...(e) 

4,624,900 

1,165,808  3,138,198  320,894 

(Legal  included  in  claasified) 

Piurborough  — 

.  .Examiner . 

.  - .  (e) 

7,078,549 

1,806,111  4,102,754  1,169,684 

(Legal  included  in  classified) 

Pbrt  Arthur . 

,  .ATeun-CAronide.. 

...(e) 

7,218,347 

1,513,752  4,881,280  779,373 

43,942 

FW«  Hope . 

Etenini  Guide. . 

...(e) 

1,125,527 

414,362  609,430  90,342 

(Legal  included  in  claasified) 

jjl.C»tharine*. . . 

.Standard . 

...(e) 

10,422,118 

1,590,863  7,987,322  805,157 

38,776 

8t  Thonia* . 

.  Time$  Journal. . 

...(e) 

5,713,963 

1,387,205  3,509,984  816,774 

(Legal  included  in  classified) 

SiniU . 

.  Canadian  Obeerter. .  (e) 

5,666,131 

1,387,630  3,634,803  643,698 

(Legal  included  in  claasified) 

£4iilt  Ste.  Marie. 

Star . 

...(e) 

5,523,672 

1,247,736  3,696,056  579,880 

(Legal  included  in  classified) 

Sntford 

.  Beacon-Herald. . . 

...(e) 

4,569,374 

1,357,006  2,507,911  704,457 

(Legal  included  in  classified) 

Sidbury . 

.  Daily  Star . 

..(e) 

5,469,905 

1,569,640  3,365,005  508,746 

26,514 

TauninB . 

ffdland . 

.treie . (e) 

.  Wetland-Port  Colborne 

4,310,209 

1,306,272  2,029,354  565,587 

54,948 

Tribuno . 

.  .(e; 

5,222,339 

1,111,560  3,653,840  431,847 

25,092 

Wudstoek . 

.SentinH-Rerieu. . 

.  (e) 

4,772,152 

1,154,790  3,187,926  429,436 

(legal  included  ir  classified) 

PRINCE  EDWARD  ISLAND 

Oariuttetown. .  .  .Guardian . (m)  4,632,786  1,127,812  3,279,668  225,306 

(Legal  included  in  local) 


QUEBEC 


Giuby . 

.  .La  Voiz  de  I’Eet.. 

..(e) 

2,087,182 

675,339  1,411,843 

lliiDtreal . 

.  Le  Canada . 

(m) 

2,658,787 

1,097,855  1,464,343 

96,589 

(Legal  included  in  local) 

Le  Devoir . 

..(e) 

2,024,345 

696,302  1,268,350 

59.693 

(Legal  included  in  claasified) 

Le  Petit  Journal. 

..(S) 

1,174,470 

556,094  018,376 

Montreal-Matin. . 

.  .(m) 

1,528,200 

736,628  791,572 

Photo-Journal .  (Thur.) 

240,651 

119,919  120,732 

Ckronide-Tdegraph  (e) 

3,028,129 

1,074,050  1,645,092 

235,110 

L‘ Action  Catholique  (e) 

5,985,660 

1,323,300  3,353,800 

1,308,560 

(Legal  also  included  in  local) 

L'Evenement- 

Journal . 

(m) 

4,223,742 

2,544,968  4,503,013 

175,761 

Le  Soleil . 

..(e) 

9,522,302 

2,544,968  5,274,491 

1,702,843 

Total . 

(me) 

13,746,044 

5,089,336  6,777,504 

1,878,604 

(Legal  included  in  local) 

Shsbrooke 

Record . 

..(e) 

4.187,465 

1,373,124  2,659,459 

154,882 

(Legal  included  in  local) 

La  Tribune . 

(e) 

5,023,406 

1,617,247  3,088,910 

317,249 

(legal  included  in  local) 

Tsii  Rivieres 

.  Le  Houvdliete _ 

..(e) 

5.650,755 

1,612,567  3,451,613 

586,575 

(Legal  included  in  local) 

SASKATCHEWAN 


Hme  Jaw _ _ 

. . .  Timet  Herald. . . 

...(e) 

3,6.51,734 

1,079,954  2,136,734 

435.(N6 

22,175 

(Legal  also  included  in  classified) 

Place  Albert. . 

...Herald . 

...(e) 

2,069,032 

788,491  983,487 

297,054 

Regiia . 

. . .  Leadtr-Potl . 

...(e) 

8,413,291 

2,292,092  4,538.850 

1,582,349 

(Legal  included  in  local) 

fiadstoon . . 

. . .  Slar-PAoenii _ 

...(e) 

7,292,084 

2,165,190  3,908,414 

1,191,182 

27,298 

NEWFOUNDLAND 

StJohn'a . TtUjram . (e»  6.559,896  416,248  5,977,.398  166,250 


Matrimonial  Bureau 
Ads  Held  Unlawful 

Portland,  Ore.  —  Attempts  to 

get  matrimonial  bureaus  started 
ere  will  receive  no  assistance 
from  the  classified  advertising 
•ections  of  local  newspapers,  ac- 
nr^ng  to  a  ruling  handed  down 
W  Virgil  Langtry,  chief  deputy 
dty  attorney. 

The  ruling  was  requested  by 
TO  Better  Business  Bureau  after 
U  had  been  queried  concerning 
TO  acceptance  of  ads  calling  for 


replies  to  be  sent  to  Vancouver, 
Wash. 

Langtry  said,  “It  is  the  opinion 
of  this  office  that  it  is  unlawful 
for  any  person  to  advertise 
either  for  himself  or  for  some¬ 
one  else  in  any  way  that  would 
lead  a  reader  to  believe  that  the 
advertismeent  is  an  effort  to 
bring  people  together  for  matri¬ 
monial  purposes. 

“This  relates  to  advertising 
within  the  city  regardless  of 
whether  the  advertiser  may  be 
asking  for  answers  to  be  sent 
elsewhere.” 


Lincoln  O'Brien 
Buys  2  Dailies 
In  New  Mexico 

Santa  Fe,  N.  M.  —  Lincoln 
O’Brien,  former  New  England 
publisher,  has  bought  two  New 
Mexico  dailies  and  says  he  plans 
to  build  a  statewide  group  of 
newspapers. 

Mr.  O’Brien  and  two  others 
have  formed  a  corporation.  New 
Mexico  Newspapers,  Inc.  Part¬ 
ners  are  his  wife,  Frances  Eliot 
O’Brien,  and  Alfred  Gardner  of 
Boston. 

The  new  owner  announced 
that  Ralph  Blagden,  former 
managing  editor  of  the  St.  Louis 
(Mo.)  Globe-Democrat,  will  be¬ 
come  publisher  of  the  Tucum- 
cari  Daily  News.  Paul  Daley 
will  remain  as  publisher  of  the 
Las  Vegas  Optic. 

Mr.  Blagden  eventually  will 
move  to  Santa  Fe  as  "general 
editor.” 

Mr.  O’Brien,  42,  formerly 
owned  the  Claremont  (N.  H.) 
Daily  Eagle,  the  Athol  (Mass.) 
Daily  News  and  the  Cape  Cod 
(Mass.)  Daily  Colonial.  He  was 
publisher  of  the  Boston  Tran¬ 
script  when  it  was  in  receiver¬ 
ship  in  1938  and  1939. 

*  •  • 

ARNOTT  WIDSTRAND,  JR.,  has 
leased  the  La  Farge  (Wls.) 
Enterprise  and  become  editor 
and  publisher.  He  completed  a 
course  at  the  Southern  School 
of  Printing  in  Nashville,  Tenn., 
last  summer. 

•  •  • 

LANG  SANDS,  publisher  of  the 
Abbotsford,  Sumas  &  MatsQui 
News  at  Abbotsford,  B.  C.,  for 
the  past  11  years,  has  sold  the 
paper  to  Cecil  Hacker,  former 
editor  of  the  Chillieack  Prog¬ 
ress.  The  Abbotsford  paper  is 
marking  its  25th  anniversary. 

•  «  • 

DONALD  A.  SMITH,  formerly 
manager  of  the  Greenville 
(Mich.)  Daily  News,  has  pur¬ 
chased  the  weekly  Holt  (Mich.) 
Recorder  from  Mr.  and  Mrs. 
Fred  A.  Birchfield.  The  sale  was 
handled  by  the  Dial  Agency, 
Detroit  newspaper  broker. 

•  •  • 

THE  Dahlonega  (Ga.)  Nugget, 
which  has  been  in  court  re¬ 
ceivership  since  Jan.  5,  has  been 
sold  to  Jack  Parks,  who  has 

been  editing  the  paper.  Mr. 


Parks  is  a  former  reporter  for 
the  Jacksonville  (Fla.)  Journal 
and  for  two  years  he  published 
the  Lake  City  (Fla.)  Report. 

•  •  « 

OWNERSHIP  of  the  Algonac 
( Mich. )  Courier  has  passed 
from  A.  G.  Reynolds  to  the  St. 
Clair  Printing  and  Publishing 
Co.,  Inc.,  headed  by  John  M. 
Cannon  and  Charles  J.  Hasse, 
both  of  Detroit.  The  sale  was 
negotiated  by  the  Dial  Agency, 
Detroit. 

•  •  •  • 

ROBERTA  R.  LEAMAN  and 
Thomas  P.  Leaman,  publisher 
and  editor  respectively  of  the 
San  Jacinto  (Calif.)  Valley  Reg¬ 
ister,  have  purchased  the  Perris 
(Calif.)  Progress  from  Thomas 
and  Rosalie  Liggett.  Included 
in  the  purchase  is  the  Alessan¬ 
dro  Valley  News.  Both  papers 
are  weeklies. 

•  •  • 

LANETT,  Ala.  —  East  Alabama 
Publishing  Co.  has  purchased 
the  West  Point  (Ga.)  Publish¬ 
ing  Co.  from  Mr.  and  Mrs.  O.  W. 
Coffee.  The  West  Point  com¬ 
pany  has  been  publishing  the 
Chattahoochee  Valley  Times 
since  1914  and  the  West  Point 
News  since  1920.  President  of 
the  East  Alabama  Publishing 
Co.  and  publisher  of  the  Alexan¬ 
der  City  (Ala.)  Outlook  is  J.  C. 
Henderson,  president  of  the 
Alabama  Press  Association. 

*  «  « 

THE  Cullman  (Ala.)  Banner,  a 
weekly,  has  been  sold  by 
H.  H.  Kinney  to  Alexander  B. 
Millar  and  Hudson  C.  Millar,  Jr., 
formerly  of  East  Orange,  N.  J. 
•  •  • 

ALEX  DE  BAKCSY,  formerly 
manager  of  California  News¬ 
paper  Advertising  Service,  has 
purchased  the  Port  Hueneme 
( Calif. )  Herald-Express. 

0  0  0 

SALE  of  the  Watts  (Calif.) 

Advertiser  Review  by  J.  L. 
Liggett  to  H.  A.  Howard,  who 
immediately  changed  its  name 
to  Star-Review,  has  been  ef¬ 
fected. 


Magyar  Doily  Sold 

The  New  York  Hungarian 
daily,  Amerikai  Magyar  Nep- 
szava,  has  been  purchased  by 
Zoltan  Gombos,  Cleveland,  O., 
publi^er  of  Szabadsag,  and  of 
other  Hungarian-language  pub¬ 
lications.  Laszlo  Boros  has  been 
publisher  of  the  New  York  daily. 


VIRGINIA 
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EXCLUSIVE 
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1 


INDIANA 


Pub-  Total 

Display 

Class)- 

City 

Papsr 

llshed  Linage 

National 

Local 

fled 

Legal 

HAxniiionci 

Timet . 

...(e) 

9,831,641 

894,602 

6,800,276 

2,049,450 

87,313 

Sunday  edition. 

...(S) 

3,435,867 

118,211 

2,824,822 

491,947 

887 

Total . 

..(eS) 

13,267,508 

1,012,813 

9,625,098 

2,541,397 

88,200 

LOUISIANA 

Shreveinrt  . . . 

...Journal . 

...(e) 

10,583,173 

1,204,603 

7,171,337 

2,112,227 

95,006 

Times . 

..(m) 

9,253,426 

1,375,131 

5,397,20f 

2,447,797 

32,087 

Sunday  edition. . 

..(S) 

4,470,003 

408,944 

3,110,142 

951,347 

696 

Total . 

.(mS) 

13,723,429 

1,784,075 

8,507,247 

3,399,144 

32,783 

MASSACHUSETTS 

Haverhill . 

. . .  Oatetit . 

...(e) 

5,943,437 

614,615 

4,235,597 

1,052,403 

40,822 

Lawrence . 

. .  .Eagle . 

.  (m) 

9,399,428 

1,115,874 

6,695,814 

1,534,348 

53,392 

Tribune . 

...(e) 

9,374,935 

1,115,874 

6,695,814 

1,534,348 

28,899 

Total . 

(me) 

18,774,363 

2,231,748 

13,391,628 

3,068,696 

82,291 

Lowell . 

. 

...(e) 

7,979,827 

1,112,013 

5,219,869 

1,564,405 

83,540 

Lynn . 

.  Item . 

(e) 

6,558,879 

736,325 

4,879,357 

860,856 

82,341 

TdegTam~\eirt.. 

...(e) 

5,431,100 

346,276 

4,002,506 

1,017,946 

64,372 

Sunday  edition . . 

...(S) 

1,588,216 

58,324 

1,275,778 

254,114 

Total . 

(eS) 

7,019,316 

404,600 

5,278,284 

1,272,060 

64,372 

MICHIGAN 

Orand  Rapids 

Herald . 

(mS) 

12,970,972 

1,129,870 

8,830,122 

2,805,922 

205,058 

MISSISSIPPI 

Jackson . 

. . .  Clarion-I.edger. , 

...(m) 

8,407,266 

1,162,626 

4,967,626 

2,172,675 

104,339 

Sunday  edition. . 

..(S) 

3,850,944 

357,740 

2,978,931 

513,264 

1,009 

Total . 

.(mS) 

12,258,210 

1,520,366 

7,946,557 

2,685,939 

105,348 

Keui . 

...(e) 

8,141,160 

1,140,289 

4,656,064 

2,210,849 

133,958 

Sunday  edition. . 

..(8) 

3,674,257 

362,867 

2,792,025 

517,617 

1,748 

Total . 

(eS) 

11,815,417 

1,503,156 

7,448,089 

2,728,466 

135,706 

•¥ 

NEW  JERSEY 

Chsabcth . 

.  .Journal . 

..(e) 

11,550,803 

1,328,213 

8,158,539 

1,842,206 

221,845 

Paterson . 

..CaU . 

.  (m) 

11,112,286 

494,870 

7,145,602 

3,351,465 

120,349 

News . 

..(e) 

13,615,256 

1,613,946 

8,891,745 

2,973,062 

136,503 

NEW  YORK 

Jamestown . 

.  .Pool^oitmal . 

...(e) 

10,115,091 

938,420 

6,707,470, 

2,308,236 

160,96* 

NORTH  CAROLINA 


Charlotte . 

...  .A'stts . 

....(e) 

10,375.386 

849,394 

7,165,690 

2,337,552 

22,750 

Observer . 

...(m) 

13,016,843 

2,094,360 

7,708,105 

3,189,053 

25,325 

Sunday  edition . 

...(S) 

5,910,583 

926,927 

3,867,548 

1,112,880 

3,22i 

Total . 

.  (mS) 

18,927,426 

3,021,287 

11,575.653 

4,301,933 

28.553 

OREGON 

'Eugene . 

...RtgitUrJJuard. 

...(e) 

9,852,789 

1,007,667 

6,671,287 

2,071,837 

101,998 

Sunday  edition . 

...(S) 

2,.')06.199 

138,958 

1,817,094 

546,744 

3,403 

Total . 

..(eS) 

12.358,988 

1,146,625 

8.488,381 

2.618,581 

105,401 

PENNSYLVANIA 

Wilkes-Barre... 

...Record . 

. . .  (m) 

9,703,456 

•1.702,806 

6,672,288 

•1,258,292 

70,070 

Timet-Ltadtr-Siwi  (e) 

12,886,286 

•1,703,450 

9,890,846 

•1,235,990 

56,000 

Total . 

.  (me) 

22,589,742 

3,406,256 

16,563,134 

2,494,282 

126,070 

(•Sold  in  combination) 

Independent . . . 

...(S) 

3,151,730 

153,557 

2,860,168 

100,758 

37,247 

SOUTH  CAROLINA 

Columbia . 

..  .State . 

..(m) 

7.602,089 

1,465,095 

4.132,955 

1,808,913 

129,634 

Record  . 

...(e) 

t,937,911 

1,748,278 

4,327,286 

1,772,350 

34.597 

SUte . 

...(8) 

3,685,219 

369,019 

2,585,087 

693,838 

25,442 

Total . 

(meS) 

19.225,219 

3,582,392 

11,045,328 

4,275,101 

189,673 

WEST  VIRGINIA 

Blueficid . 

. . .  Telegraph . 

..(m) 

4,001,905 

909,979 

2,547,114 

506.716 

38,096 

Sunday  edition . 

...(8) 

2,415,989 

327,347 

1,870,503 

210.667 

7,472 

Total . 

.(mS) 

6,417,894 

1,237,326 

4.417,617 

717,383 

45,568 

(Advertiiinc  linwR  carried  in  the  Suniet  Neva  is  not  included 
in  the  foregoinx  report  as  this  linage  is  not  tabulated.  How¬ 
ever,  practically  all  the  advertising  appearing  in  the  Tele¬ 
graph  is  repeated  in  the  Sunset  News  except  legals) 

Charleston . Gasette . (m)  10.350, OU  1,571,065  5,860,894  2,606,247  211,808 

Sunday  edition....  (8)  3,348,800  479,779  2,169,595  695,103  4,323 

Total . (mS)  13,707,814  2,150.844  8.039,489  3,301,350  216,131 

ttai . (e)  9,086,162  841,090  5,469,477  2,589.895  185.700 

Sunday  edition.... (S)  2,772,228  163,551  1,918,431  687,941  2,304 

Total . (eS)  11,858,390  1,004.641  7,387,908  3,277,836  188.004 

WISCONSIN 

Fond  du  Lae . CamaioaweaitA 

Rtrmter . (e)  6,857,728  765,530  5,181.423  737,217  173,558 


DOMINION  OF  CANADA 


ALBERTA 


Pub- 

Total 

Display 

Class!- 

City 

Papsr 

lishad 

1  Linage 

National 

Local 

fled 

Lsgtf 

Calgary . 

.  ..Albertan . 

..(m) 

5,255,969 

1,050,743 

3,003,303 

1,153,871 

’  48,051 

Herald . 

. . . (e) 

11,040,527 

2,624,850 

5,224,861 

3,132,682 

58,134 

Edmonton  ... 

_ Bulletin . 

.  - .  (e) 

7,631,422 

1,571,851 

3,949,554 

2,030,288 

79,721 

Journal . 

...(e) 

10,131,032 

2,592,925 

4,765,245 

2,707,786 

65,074 

Lethbridge . . . 

. . . .  Herald . 

. . . (e) 

5,297,350 

1,251,445 

3,167,448 

833,504 

44,951 

BRITISH  COLUMBIA 

Nelson  . 

..(m) 

2,803,768 

976,327 

1,346,184 

481,257 

(Legal  included  in  classified) 

Trail . 

. . . .  Time* . 

...(e) 

2,365,120 

768,178 

1,491,351 

98,804 

8,787 

V'sncouver.... 

_ News-Herald . . . 

..(m) 

6,419,694 

1,545,642 

2,918,660 

1,396,696 

70,6U 

Prorince . 

...(e) 

16,536,346 

3,419,645 

6,844,799 

6,219,247 

52,651 

Sun . 

.. .(e/ 

18,489,842 

3,218,110 

7,449,526 

7,753,088 

69,1U 

Victoria . 

_ Daily  Colonist. . 

..(m) 

8,636,859 

1,548,792 

3,486,945 

3,601,122 

Sunday  edition . 

..,(S) 

2,8.39,872 

463,792 

1,439,662 

936,418 

Total . 

.(mS) 

11,476,731 

2,012,584 

4,926,607 

4,537,540 

riiftf* . 

...(e) 

8,452,993 

1,546,915 

4,838,471 

2,058,515 

9,091 

MANITOBA 

Brandon . 

.  .  .  .sSuft . 

. .  - (ej 

2,956,351 

892,599 

1,841,230 

214,404 

8,111 

Portage  La  Prairie .  Graphic . 

. . .  (e) 

1,279,304 

365,022 

638,610 

275,672 

(Legal  included  in  classified) 

Winnipeg . 

_ Citizen . 

..(m) 

2,960,431 

210,838 

2,005,716 

743,877 

(National  legal 

is  included 

in  national. 

>  Local  legal  is  in- 

eluded  in  local) 

Free  Pre$t . 

...(e) 

13,067,417 

3,041,892 

6,015,979 

3,956,240 

53,304 

Tribune . 

...(e) 

11,679,481 

2,721,429 

5,840,451 

3,117,601 

97,875 

(Legal  included  in  local) 


NEW  BRUNSWICK 


Moncton . 

....(m) 

3,250,172 

1,422,287 

1,727,645 

100,240 

Tranicripi .... 

5,741,971 

1,456,766 

3,967,675 

317,530 

ToUl . 

...(me) 

8,992,143 

2,879,053 

5,695,320 

417,770 

(Legal  included  in  classified) 


NOVA  SCOTIA 

Amherst . Neit$-S€ntind . (e)  1,531,306  623,924  789,292  77,126  391 

Halifax . Herald . (m)  6,984,573  2,452,999  3,107,357  1,424,217  . 

Matl . (e)  10,265,989  2,451,623  6,408,657  1,405,709  . 

Total  . (me)  17,250,562  4,904,622  9,516,014  2,829,926  . 

Note;  The  four  Halifax  newspapers  were  merged  Jsnuar; 
1,  1949  into  one  morning  paper  (Chronicle-Herald;  and  oai 
.  evening  paper  (Mail-Star) 


New  Glasgow  . 

. .  .jVp>pf . 

.  (e) 

3,483,477 

707,214  2,451,636  324,627 

(Legal  included  in  local) 

Sydney . . 

,  Poid'Record 

.  ..(e) 

6,088,712 

1,394,058  4,148,101  546,553 

(Legal  included  in  local) 

Truro . 

..S'evt. 

(e) 

2,248,624 

491,806  1,756,818  . 

(417,027  words  of  classified  not  included  in  total) 


ONTARIO 


Belleville . 

. . .  Iruriligeneer . 

(e) 

4,813,228 

1,330,952  3,093,342  388,934 

(Legal  included  in  classified) 

Brantford . 

..  .Rzposilor . 

.(6) 

8,386,042 

1,697,388  5,513,004  1,175,650 

(Legal  included  in  classified) 

Brockville . 

. . . Recorder  A  Timet. 

.(e) 

3,351,729 

1,133,065  1,945,259  273,405 

(Legal  included  in  local) 

Chatham . 

. .  .Ntirt . 

.(e) 

7,479,836 

1,614,900  5,177,326  687,610 

(Legal  included  in  classified) 

Cornwall . 

. .  .Standard-Freeholder  (e) 

4,623,836 

1,121,148  3,013,514  489,174 

(Ijegal  included  in  classiGed) 

Fort  William.,. 

. . .  Ttmei-Joumal.. . . 

.(e) 

8,049,272 

1,592,010  5,568,892  888,370 

Galt . 

...Reporter . 

.(e) 

7,925,720 

L197,415  5,799,499  899,881 

28,911 

Guelph . 

. . .  Mercury . 

.(e) 

6,407,823 

1,322,911  4,297,605  761,479 

30,8)1 

Hamilton . 

...Spectator . 

.(e) 

15,525,301 

3,166,863  9,018,474  3,278,481 

61,48 

Kingston . 

Kirkland  Lake . . 

, .  .Whit-Standard.... 

.  .Northen  DaUy 

.(ej 

7,311,696 

1,785,233  4,464,292  1,062,171 

(Legal  included  in  classified) 

Kitchener- 

Neva . 

.(S) 

2,481,537 

891,449  1,354,172  235,916 

(Legal  included  in  classified) 

Waterloo . 

..The  Record . 

.(e) 

8,352,183 

1,858,929  5,345,912  1,147,342 

(Legal  included  in  local) 

Niagara  Falls. . . 

..Reriev . 

.(s) 

5,996,225 

1,270,999  4,147,986  577,240 

(Legal  included  in  classified) 

North  Bay . 

.  .Nugget . 

.(s) 

3,727,485 

1,097,363  2,346,628  283,494 

(Legal  included  in  classified) 

Oshawa . 

. .  Timee^oMette . 

.(e) 

4,519,516 

984,139  2,985,152  550,225 

(Legal  included  in  classified) 
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ONTARIO— Continued 


1 

m  ) 

o« 

,134 

,7a 

,074 

,«3> 


.0« 


949 


. CaTtadian  Oburver.  .(e) 

Suit  8te.  Marie.  Star . (e) 

Sntford  ..Beacon-Herald . (e) 


Silbury. 


(l^eKsl  included  ip  claeeified) 


PRINCE  EDWARD  ISLAND 


(Wlott«town. 

.  .Guardian . 

..(m) 

4,632,786 

1,127,812  3,279,668 

225,306 

(Legal  included  in  local) 

QUEBEC 

Gnoby . 

. .  La  Voix  di 

..(e) 

2,087,182 

675,339  1,411,843 

Itaitml . 

.  Le  Canada . 

.(m) 

2,658,787 

1,097,855  1,464,343 

96,589 

(Legal  included  in  local) 

Le  Dtvrir . 

..(e) 

2,024,345 

696,302  1,268.350 

59.693 

(Legal  included  in  classified) 

Le  Petit  Journal. 

..(S) 

1,174,470 

556,094  618,376 

Montreal-Matin. 

.  .(m) 

1,528,200 

736,628  791,572 

Photo-Journal .  (Thur.) 

240,651 

119,919  120,732 

QiAer 

Chnnide-Tdegrapk  (e) 

3,028.129 

1,074,050  1,645,092 

235,110 

L’ Action  Catholiguc  (e) 

5,985,660 

1,323,300  3,353,800 

1.308.560 

(Legal  also  included  in  local) 

L’Evenement- 

Journal . 

(m) 

4,223,742 

2,544,968  1,503,013 

175,761 

LeSolcU . 

..(e) 

9,522,302 

2,544,968  5,274,491 

1,702,843 

Total . 

(me) 

13,746,044 

5,089,336  6,777,504 

1,878,604 

(Legal  included  in  local) 

SMroolit 

Record . 

(e) 

4,187,465 

1,373,124  2,659,459 

154,882 

(Legal  included  in  local) 

La  Tribune 

(e) 

5,023,406 

1,617,247  3,088,910 

317,249 

(T^eical  included  in  local) 

Tm  Rivieres. . 

..  .Le  NouMiete — 

..(e) 

5,650,755 

1,612,567  3,451,613 

586,575 

(Legal  included  in  local) 


SASKATCHEWAN 


CHy 

Paper 

Pub¬ 

lished 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

Ottawa 

Citiaen . 

(me) 

11,340,468 

2,206.824 

6,688,587 

2,409,802 

35,255 

Journal . 

.(me) 

12,417,120 

2,805,075 

7,338,990 

2,273,055 

41,120 

L«  Droit . 

. . . (e) 

6,406,968 

1,428,516 

3,614,536 

1,358,574 

(Legal  included  in  classified) 

Osen  Sound  . 

Sun^T%me$ . 

...(e) 

4,624,900 

1,165,808 

3,138,198 

320,894 

(Legal  included  in  classified) 

Piterboruugb . . . 

.  .Examiner . 

. .  ■  (e) 

7,078,549 

1,806,111 

4,102,754 

1,169,684 

(Legal  included  in  classified) 

Pbrt  Arthur - 

.  .h’euio-Chronide.. 

...(e) 

7,218,347 

1,513,752 

4,881,280 

779,373 

43,942 

Pwt  Hope . 

.  .Evenim  Guido. . 

...(e) 

1,125,527 

414,362 

609,430 

90,342 

(Legal  included  in  classified) 

St  Catharines. . 

. .Standard . 

.  •  - (e) 

10,422,118 

1,590,863 

7,987,322 

805,157 

38,776 

St  Thomas . 

. .  Timei  Journal. . 

...(e) 

5,713,963 

1,387,205 

3,509,984 

816,774 

(Legal  included  in  claaeifiedj 
5,666,131  U87,630  3,634,803  643,698 

(Legal  included  in  claaaified) 
5,523,672  1,247,736  3,696,056  579,880 

(Legal  included  in  claeeified) 
4,569,374  1,357,006  2,507,911  704,457 

(Legal  included  in  claeeifiedl 


.  Daily  Star . 

..(e) 

5,469,905 

1,569,640 

3.365,005 

508,746 

26,514 

Jreu . 

..(e) 

4,310,209 

1,306,272 

2,029,354 

565,587 

54,948 

.  Welland-Port  Colbome 

Tribune . 

.  .(e; 

5,222,339 

1,111,560 

3,653,840 

431,847 

25,092 

Sentinel-Rerieio. . 

.  .(e) 

4,772,152 

1,154,790 

3,187,926 

429,436 

Mmm  Jaw . 

. . .  Timet  Herald. 

. (e) 

3,651,734 

1,079,954  2,136,734 

435.m6 

22,175 

(Legal  also  included  in  classified) 

bate  Albert . . 

...Herald . 

. (e) 

2,069,032 

788.491  983,487 

297.054 

Begna  . 

. .  .Leader-Poet. . . 

. (e) 

8.413,291 

2,292,092  4,538.850 

1,582,349 

(Legal  included  in  local) 

Saakstoon . 

. . .  Star-Phoenix . . 

. (e) 

7,292,084 

2,165,190  3,908,414 

1,191,182 

27,298 

NEWFOUNDLAND 

3t  John's . 

..Teleiram . 

..(e) 

6.559,896 

416,248  5,977,398 

168.250 

Lincoln  O'Brien 
Buys  2  Dailies 
In  New  Mexico 

Santa  Fe,  N.  M.  —  Lincoln 
O’Brien,  former  New  England 
publisher,  has  bought  two  New 
Mexico  dailies  and  says  he  plans 
to  build  a  statewide  group  of 
newspapers. 

Mr.  O’Brien  and  two  others 
have  formed  a  corporation,  New 
Mexico  Newspapers,  Inc.  Part¬ 
ners  are  his  wife,  Frances  Eliot 
O’Brien,  and  Alfred  Gardner  of 
Boston. 

The  new  owner  announced 
that  Ralph  Blagden,  former 
managing  editor  of  the  St.  Louis 
(Mo.)  Globe-Democrat,  will  be¬ 
come  publisher  of  the  Tucum- 
cari  Daily  News.  Paul  Daley 
will  remain  as  publisher  of  the 
Las  Vegas  Optic. 

Mr.  Blagden  eventually  will 
move  to  Santa  Fe  as  "general 
editor.” 

Mr.  O’Brien,  42,  formerly 
owned  the  Claremont  (N.  H.) 
Daily  Eagle,  the  Athol  (Mass.) 
Daily  News  and  the  Cape  Cod 
(Mass.)  Daily  Colonial.  He  was 
publisher  of  the  Boston  Tran¬ 
script  when  it  was  in  receiver¬ 
ship  in  1938  and  1939. 

•  •  • 

ARNOTT  WIDSTRAND,  JR.,  has 
leased  the  La  Farge  (Wis.) 
Enterprise  and  become  editor 
and  publisher.  He  completed  a 
course  at  the  Southern  School 
of  Printing  in  Nashville,  Tenn., 
last  summer. 

0  0  0 

LANG  SANDS,  publisher  of  the 
Abbotsford,  Sumas  &  Matsqui 
News  at  Abbotsford,  B.  C.,  for 
the  past  11  years,  has  sold  the 
paper  to  Cecil  Hacker,  former 
editor  of  the  Chillieack  Prog¬ 
ress.  The  Abbotsford  paper  is 
marking  its  25th  anniversary. 

•  •  • 

DONALD  A.  SMITH,  formerly 
manager  of  the  Greenville 
(Mich.)  Daily  News,  has  pur¬ 
chased  the  weekly  Holt  (Mich.) 
Recorder  from  Mr.  and  Mrs. 
Fred  A.  Birchfleld.  The  sale  was 
handled  by  the  Dial  Agency, 
Detroit  newspaper  broker. 

•  •  • 

THE  Dahlonega  (Ga.)  Nugget, 
which  has  been  in  court  re¬ 
ceivership  since  Jan.  5,  has  been 
sold  to  Jack  Parks,  who  has 

been  editing  the  paper.  Mr. 


Parks  is  a  former  reporter  for 
the  Jacksonville  (Fla.)  Journal 
and  for  two  years  he  published 
the  Lake  City  (Fla.)  Report. 


0  0  0 


OWNERSHIP  of  the  Algonac 
(Mich.)  Courier  has  passed 
from  A.  G.  Reynolds  to  the  St. 
Clair  Printing  and  Publishing 
Co.,  Inc.,  headed  by  John  M. 
Cannon  and  Charles  J.  Hasse, 
both  of  Detroit.  The  sale  was 
negotiated  by  the  Dial  Agency, 
Detroit. 

•  0-0 

ROBERTA  R.  LEAMAN  and 
Thomas  P.  Leaman,  publisher 
and  editor  respectively  of  the 
San  Jacinto  ( Calif. )  Valley  Reg¬ 
ister,  have  purchased  the  Perris 
(Calif.)  Progress  from  Thomas 
and  Rosalie  Liggett.  Included 
in  the  purchase  is  the  Alessan¬ 
dro  Valley  News.  Both  papers 
are  weeklies. 

•  *  • 

LANETT,  Ala.  —  East  Alabama 
Publishing  Co.  has  purchased 
the  West  I^int  (Ga.)  Publish¬ 
ing  Co.  from  Mr.  and  Mrs.  O.  W. 
Coffee.  The  West  Point  com¬ 
pany  has  been  publishing  the 
Chattahoochee  valley  Times 
since  1914  and  the  West  Point 
News  since  1920.  President  of 
the  East  Alabama  Publishing 
Co.  and  publisher  of  the  Alexan¬ 
der  City  (Ala.)  Outlook  is  J.  C. 
Henderson,  president  of  the 
Alabama  Press  Association. 

0  0  0 

THE  Cullman  (Ala.)  Banner,  a 
weekly,  has  been  sold  by 
H.  H.  Kinney  to  Alexander  B. 
Millar  and  Hudson  C.  Millar,  Jr., 
formerly  of  East  Orange,  N.  J. 
•  •  • 

ALEX  DE  BAKCSY,  formerly 
manager  of  California  News¬ 
paper  Advertising  Service,  has 
purchased  the  Port  Hueneme 
(Calif.)  Herald-Express. 

0  0  0 

SALE  of  the  Watts  (Calif.) 

Advertiser  Review  by  J.  L. 
Liggett  to  H.  A.  Howard,  who 
immediately  changed  its  name 
to  Star-Review,  has  been  ef¬ 
fected. 

■ 

Magyar  Doily  Sold 

The  New  York  Hungarian 
daily,  Amerikai  Magyar  Nep- 
szava,  has  been  purchased  by 
Zoltan  Gombos,  Cleveland,  O., 
publisher  of  Szabadsag,  and  of 
other  Hungarian-language  pub¬ 
lications.  Laszlo  Boros  has  been 
publisher  of  the  New  York  daily. 


Matrimonial  Bureau 
Ads  Held  Unlawful 

Portland,  Ore.  —  Attempts  to 

get  matrimonial  bureaus  started 
ere  will  receive  no  assistance 
from  the  classified  advertising 
iections  of  local  newspapers,  ac- 
mding  to  a  ruling  handed  down 
w^Virgil  Langtry,  chief  deputy 
dty  attorney. 

The  ruling  was  requested  by 
|m  Better  Business  Bureau  after 
it  had  been  queried  concerning 
the  acceptance  of  ads  calling  for 


replies  to  be  sent  to  Vancouver, 
Wash. 

Langtry  said,  "It  is  the  opinion 
of  this  ofifice  that  it  is  unlawful 
for  any  person  to  advertise 
either  for  himself  or  for  some¬ 
one  else  in  any  way  that  would 
lead  a  reader  to  believe  that  the 
advertismeent  is  an  effort  to 
bring  people  together  for  matri¬ 
monial  purposes. 

“This  relates  to  advertising 
within  the  city  regardless  of 
whether  the  advertiser  may  be 
asking  for  answers  to  be  sent 
elsewhere.” 


VIRGINIA 

NORTH  JERSEY 

DAILY 

WEEKLY 

PROFITABLE— ABC 

PROFITABLE— PLANT 

EXCLUSIVE 

EXCLUSIVE 

$75,000 

$33,000 

SMALL  PROPERTIES  DIVISION 

THE  SMITH  DAVIS  CORPORATION 

SMITH  DAVIS,  President  ALBERT  ZUGSMITH.  Eseeutiva  Vica-Praildant 

1  317  South  Sixteenth  Street 

Phone:  Kingsley  6-1132  1 

1  Philadelphia  2,  Pa.  | 
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Henry  N.  Hall 
Dies;  Reported 
Cancer  Victory 

Henry  Noble  Hall,  76.  famed 
reporter  and  correspondent, 
author  of  “How  I  Was  Cured  of 
Cancer  by  Radioactivity,”  died 
of  a  stroke  in  New  York  City, 
March  26. 

Courageous  Experiment 

Mr.  Hall  voluntarily  submitted 
to  experimental  treatment  of  a 
throat  cancer  with  radioactive 
iodine,  and  up  until  the  time  of 
his  death  cooperated  with  doc¬ 
tors  in  objectively  reporting  the 
effects  of  the  medication.  An 
autopsy  will  be  made  in  the 
interest  of  further  information, 
at  his  request  and  his  wife's. 

He  covered  many  big  assign¬ 
ments  in  his  career.  Born  in 
Penge,  England,  he  worked  on 
French  newspapers  from  1890 
to  1901.  He  married  in  1893 
Suzanne  Arot,  who  died  in  1919. 

He  went  to  the  West  Indies 
in  1901,  worked  for  the  Trini¬ 
dad  Magazine,  and  came  to  the 
United  States  when  the  political 
regime  he  had  supported  failed. 

In  the  United  States  he  was 
on  the  staffs  of  the  Philadelphia 
( Pa. )  North  American  and  the 
New  Orleans  ( La.  t  Item.  He 
also  was  editor  of  Broadway 
News  in  New  York. 

International  Reputation 

He  returned  to  Latin  America 
in  1907  to  edit  El  Diario  de 
Panama  and  the  English  edition, 
the  Panama  Journal,  became 
then  a  correspondent  for  the 
New  York  World  and  served  a 
decade  on  its  staff.  At  the 
World  he  acquired  a  world  wide 
reputation. 

He  was  a  war  correspondent 
in  1914,  serving  the  London 
Times,  and  was  a  Washington 
correspondent  from  1917  to 
1925.  In  1920  he  married  Miss 
Jean  Oertel  of  Morganton,  N.  C., 
who  survives  him. 

From  1925  to  1930  he  was 
public  relations  officer  of  the 
International  Chamber  of  Com¬ 
merce.  From  then  until  1939  he 
handled  British  propaganda  in 
France,  was  in  charge  of  infor¬ 
mation  at  the  British  Paris  Em¬ 
bassy  in  1940.  In  1940  and  1941 
he  did  French  welfare  work  in 
London.  From  1941  to  1946  he 
was  American  correspondent  of 
The  News  of  the  World. 

He  was  a  commander  of  the 
Order  of  the  British  Empire, 
an  officer  of  the  Legion  of 
Honor,  an  officer  de  Linstruction 
Publique.  a  Knight  of  the  Order 
of  Leopold,  member  of  the  Na¬ 
tional  Press  Club  in  Washing¬ 
ton,  Overseas  Press  Club,  Silur¬ 
ians,  Lotos  and  Dutch  Treat 
clubs.  Adventurers  and  Amer¬ 
ican  Platform  Guild. 


NLRB  Delays  Hearing 

Washington — National  Labor 
Relations  Board  has  postponed 
from  April  5  to  April  21  oral 
argument  on  the  Rockville  Cen- 
4  ter  (N.  Y. )  Nassau  Daily  Re- 
i  view-star  case,  involving  a  trial 
examiner's  findings  that  Inter¬ 
national  Typograohical  Union 
violated  the  Taft-Hartley  Act. 
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ROGER  W.  FORE.  26.  telegraph 

editor  of  the  Galveston  ( Tex. ) 
News,  recently,  at  a  Galveston 
hospital.  He  had  been  with  the 
Corpus  Christi  (Tex.)  Caller, 
Dallas  (Tex.)  News,  San  An¬ 
tonio  (Tex.)  Express  and  Asso¬ 
ciated  Press. 

Robert  Grant  Douglas,  Sr., 
76,  who  had  been  editor  and 
publisher  of  the  Benedict  (Neb.) 
News-Herald  and  owner  of  the 
Osceola  ( Neb. )  Record,  recent¬ 
ly,  at  Lincoln,  Neb. 

Jesse  Allen,  publisher  of  the 
Harrison  ( Mich. )  Clare  County 
Cleaver,  recently.  Among  his 
survivors  is  a  son,  Ray  Allen, 
editor  of  the  Hudson  (Mich.) 
Post  Gazette. 

Henry  I.  Porter,  73,  manager 
of  the  Stockton  (Calif.)  Record 
branch  at  Manteca  more  than 
25  years  and  with  the  Record 
30  years,  March  19,  at  Oakland, 
Calif. 

Mrs.  Maude  Tillotson  Utter. 
69,  who  became  telegraph  editor 
of  the  old  Fond  du  Lac  (  Wis.  i 
Commonwealth  in  1900,  and  tel¬ 
egraph  editor  of  the  Wausau 
(Wis.)  Record-Herald  in  1926, 
March  21,  at  Fennimore.  Wis. 
She  retired  in  1928. 

Nora-Frances  Henderson,  who 
came  to  Canada  from  England 
in  1913,  became  a  reporter  with 
the  old  Hamilton  (Ont. )  Herald, 
later  was  women's  editor,  March 
23,  at  Hamilton.  A  champion  of 
women’s  rights,  she  was  the  first 
woman  in  Canada  elected  to  a 
city  governing  body. 

Walter  W.  Chase,  64,  retired 
editor  of  the  old  St.  Paul 
(Minn.)  Daily  News,  March  26, 
at  Encinitas.  Calif.  He  has  also 
been  with  the  St.  Paul  Pioneer- 
Press  and  Dispatch. 

Charles  J.  Bangert,  77.  who 
established  the  old  Falls  Creek 
(Pa.)  Herald  and  old  Dubois 
(Pa.)  Morning  Herald.  March 
19,  at  his  home  in  Scott’s  Bluff, 
Neb. 

■ 

J.  E.  Montgomery  Dies; 
Indiana  Publisher 

Indianapolis — James  E.  Mont¬ 
gomery,  61,  editor  and  pub¬ 
lisher  of  the  New  Albany  (Ind. ) 
Tribune,  died  here  March  26 
after  being  stricken  while  at¬ 
tending  a  meeting  of  the  In¬ 
diana  Republican  Editorial  As¬ 
sociation. 

Born  in  Noblesville,  Ind.,  Mr. 
Montgomery  lived  as  a  boy  in 
the  old  James  Whitcomb  Riley 
Homestead  in  Greenfield.  He 
attended  Butler  University  and 
later  was  graduated  from  Stan¬ 
ford  University.  He  began 
newspaper  work  on  the  Indian¬ 
apolis  Star.  Later  he  went  to 
Greenfield  to  work  for  his 
father,  who  published  the  Re¬ 
publican  there. 

Leaving  newspaper  work  for 
a  time,  he  moved  to  Oregon 
where  he  worked  in  the  Coos 
Bay  Bank  and  also  headed  the 
telephone  company.  His  father 
moved  to  New  Albany  to  pub¬ 
lish  the  Tribune,  and  his  son 
took  over  the  paper  15  years 
ago. 


Ad  and  Sales 
Clinics  Mark 
Brand  Day 

New  challenges  facing  brand 
names  and  advertising  with  the 
return  of  the  buyers’  market 
will  be  discussed  by  26  leaders 
in  the  fields  of  national  sales 
promotion,  retailing,  research, 
employe  education  and  com¬ 
munity  promotion  at  five  topical 
clinics  during  Brand  Names 
Day,  April  12.  at  the  Waldorf- 
Astoria,  New  York,  it  has  been 
announced  by  Ivor  Kenway  of 
American  Broadcasting  Co., 
chairman  of  the  Brand  Names 
Day  Committee. 

Sponsored  by  Brand  Names 
Foundation  in  connection  with 
the  annual  meeting  and  election 
of  officers  for  1949,  the  clinics 
will  take  place  during  the  after¬ 
noon  session  of  this  third  an¬ 
nual  all-day  conference. 

The  five  clinics  will  run  sim¬ 
ultaneously,  and  each  will  be 
led  b.v  a  moderator  and  a  panel 
of  five  executives.  Among  the 
participants  will  be: 

John  W.  Hubbell.  Simmons 
Company;  Elmer  Reibold. 
Cluett,  Peabody  &  Co..  Inc.; 
Arthur  L.  Scaife,  General  Elec¬ 
tric  Co.;  Vrooman  Freer.  Bris¬ 
tol-Myers  Co.;  Charles  B.  Dul- 
can.  Sr.,  Hecht  Co.,  Washing¬ 
ton,  D.  C.;  E.  B.  Weiss,  Grey 
Advertising  Agency;  Carl  H. 
Henrikson,  Research  Director, 
J.  M.  Mathes.  Inc.;  Dr.  Vergil  D. 
Reed.  J.  Walter  Thompson  Co.; 
Prof.  Darell  B.  Lucas,  New  York 
University;  A.  W.  Lehman,  Ad¬ 
vertising  Research  Foundation; 
Dr.  Henry  C.  Link,  Psycholog¬ 
ical  Corp. 

■ 

Akron  Club  Proclaims 
'Power  of  Advertising' 

The  Advertising  Club  of 
Akron.  Ohio,  with  the  coopera¬ 
tion  of  the  Akron  Beacon-Jour¬ 
nal,  is  sponsoring  a  “Power  of 
Advertising”  week,  April  18 
to  25. 

Third  annual  program,  the 
campaign  is  designed  to  pro¬ 
mote  all  aspects  of  advertising 
by  showing  product  displays  in 
retail  store  windows  throughout 
the  area  and  to  show  how  the 
national  economy  is  geared  to 
the  power  of  advertising. 

Theme  of  the  event  is  “Ad¬ 
vertising  expands  markets — 
creates  jobs!” 

Also  cooperating  are  the 
area’s  secondary  schools,  and 
civic,  cultural,  social,  labor  and 
religious  groups. 

■ 

London  (Ont.)  Paper 
Observes  Centennial 

The  London  ( Ont. )  Free  Press 
this  year  marks  its  centennial, 
having  been  founded  in  1849, 
and  purchased  by  Josiah  Black¬ 
burn  in  1852.  It  is  stlU  In  the 
Blackburn  family.  W.  J.  Black- 
bum.  grandson,  carries  on  as 
president'  and  managing  direc¬ 
tor. 

The  paper  started  with  a  cir¬ 
culation  of  400  copies,  now  has 
over  71,000  circulation  daily, 
with  a  staff  of  350  full-time  em¬ 
ployes.  The  newspaper  also 
operates  radio  stations. 


Rogers  Buys  Weekly 

Lawrence,  Mass.  —  Irving  E. 
Rogers,  president  and  treasurer 
of  the  Eagle-Tribune  Publishing 
Co.  here,  has  purchased  Consoli¬ 
dated  Press,  Inc.,  of  Andover, 
Mass.,  including  a  commerciai 
printing  plant  and  a  weekly 
newspaper,  the  Andover  Towns¬ 
man. 


Classified  Ads 

SITUATION  WANTED 
(Cash  with  Order) 

I  time — $.50  per  line 
4  times —  .40  per  line 

HELP  WANTED  AND 
ALL  OTHER  CLASSIFICATIONS 

1  time — $1.00  per  line 

2  times —  .90  per  line 
4  times —  .80  per  line 

3  lines  minimum 

OoDDt  epproximately  fire,  5  lettar 
words,  one  line. 

Forms  close  Wednesday  noon. 

There  is  Bin  additional  charqe  of 
15  cents  for  the  use  of  a  box  num¬ 
ber  on  each  order.  Postage  charges 
incurred  for  forwarding  PACKAGES 
wil  be  billed. 

WHEN  ANSWERING  BLIND  ADS. 
please  address  them  as  follows:  Box 
Number,  EDITOR  &  PUBLISHER.  1475 
Broadway.  New  York  18,  N.  Y. 


NEWSPAPER— BROKERS 

.MIV.Wr.VUKOl  S  AND  KXCU’SIVK 
AITKAISKD  WK.'iTKKN 
NKWSl'APKKS 

.Miiriiis  (iriffin  &  Assoriales 
427  \V.  .)tli  .St..  Los  Angeles  i;).  Calif. 
(  AiJKOK.ViA  IIAILIKS.  WEEKLIES 
.1.  Siiyiler,  9980  Hraddock  Drive 

_  Culver  City.  California 

COXEIDENTIAL  INEOR.aTaTIO'jT’ 
Daily  Newspaper  Properties 
W.  H.  (ildver  Co.,  Ventura,  California 

“TiTiETtis  HouuHT  and  .soiTd  “ 

1.,  PARKER  LIKELY 
Times  Mldt:  .  St.  Petershiirit.  Elorids 

EXCLl’iSIVE  CALIEUR.NIA  WEEK¬ 
LIES  that  will  soon  (trow  into  dailies. 

.1.  R.  GAHHERT 
:t9:i7  Orantte  St.,  Riverside.  Calif, 

EXCLI'SIVE  newspaper  brokers  for 
27  years  —  Our  motto:  ‘Mlways  a 
M|uare  tleal  for  buyer  and  seller." 

LEX  EEIGHXER  AGENCY 
Hox  .-12.  Ml.  Pleasant.  Miehiiian 
t'LORID.A  ilailies  anil  weeklies  biunrlit 
and  sold.  The  R.  H.  Herx  Cti.,  Uox 
Melbourne.  Florida.  _ 

FOIT  lli  YI.NG*OR~s'EL'LI.NG  in  rich 
Iowa  tield,  advise  with  Herman  H. 
Koeli.  ‘2t)  10  Nebraska  St,.  Sioux  City. 
Iowa.  Former  publisher. 

★  ★  L«>t  nio  liel])  you  find  a  sound 
pr«)|»orfy  in  llu*  VVoKt.  Arthur  W. 
Sty|t»‘s.  H’i.'i  Markot  Si..  San  Fran 
ciscfi  (’allfornin.  _  _  _ 

M AV  MKOTHKKS.  Hinirhamton.  N.  Y. 
KstablislhMl  1914.  N»*wspapor»  bought 
and.  sold  without  piiblirity.  _ 

We  havi*  bt*tr**r  buya  from  $20,000  to 
$2. (MM), OOP. 

ODKTT  &  ODKTT.  Hrokcrs 
PiiblisluTs  for  many  y»*arH 
IV  ().  Hox  027,  San  Fornan«io,  Calif. 


PUBLICATIONS  FOR  SALE 

9  VK.\K  01^1)  orticial  weekly  in 
^rowiriK  eity  of  5,000  population  ir 
shadow  of  Nation  Vs  capital.  (iroH»rd 
22M  in  *4K.  up  4M  from  ’47.  P»id 
circulati(»n.  No  plant.  Price  includes 
office  himI  mailing  equipment,  Rinill 
stationery  inventory  and  accounts  re¬ 
ceivable  at  time  of  sale.  Ideal  iu»n 
aiMl  wife  setup.  $12,500  ca.sh.  Kcho. 
Kails  (’liiirch.  Viririnia. 


EDITOR  &  PUBLISHER  for  April  2,  1949 


PUBLICATIONS  FOR  SALE 


■t  YE  VK  OLD  North  California 
ivekly.  Full  *12,000.  Jack  L. 

Stoll.  Box  8408,  Los  Angeles  16, 
California. _ 

eVTALOOCE  No.  20,  Newspapers  For 
Sale.  Now  ready.  Write  for  copy.  May 
Hrn.<..  Binghamton,  New  York.  _ 


5\K0TA  daily.  8,000  town,  very  large 
geld.  Gross  $123,000;  price  with  big 
littildiuk  $1.'>0,000  cash.  It’s  goodi 
pjAL  agency.  Detroit  1.  .Michigan . 
technical  magazine 
rt)R  SALE 
High  Class  monthly,  published  in  city 
over  a  niUlion.  Established  1919. 
Nets  over  $10,000  per  year.  Can 
easily  be  increased  with  little  effort. 
Stand  thorough  investigation.  Books 
open.  Knowledge  of  editorial  work 
nKcssnry.  Reference  required.  Age 
ind  ill-health  reason  for  selling.  No 
brokers.  Box  2996,  Editor  &  Publisher. 


★  ★★For  The 

LARGER  INVESTOR 

We  offer 
3  proven 

CALIFORNIA 

NEWSPAPERS 

— all  in  good  climate  areas 

it  $750.000 — Southern  California 

semi-metropolitan. 

tt^B.  $600,000 — Central  California 
requires  $150,000  down. 

^^★★C.  $400,000 — Northern  Cali¬ 

fornia  County  Seat.  30%  down. 

Give  financial,  character  and  experi- 
rnce  qualifications  with  first  letter — 
please.  No  information  given  over  tele¬ 
phone. 

ARTHUR  W.  STYPES 

625  Market  Street 
San  Francisco  5.  California 


PUBLICATIONS  WANTED 

'  $20,000  CASH  ■ 

Ready  us  down  payment  on  small 
faily  or  exclu.>.ive  county  seat  weekly 
vest  of  Mississippi  River.  Box  3002, 
Editor  &  Publisher. 

■ECHANICAL  EQUIPMENT  FOR  SALE 


5  S8  Linotypes 
Model  A  Intertype 
S-page  E  Duplex  Press 
Flat  beef  Miehle  ★  Babcock  Presses 

NORTHERN  MACHINE  WORKS 
Marshall  &  Jefferson  Streets 
Philadelphia,  Pennsylvania 


POXY  .\utoplste  Caster  23  9/16" 
liie.  good  shape.  Also  hand  casting 
outfit  for  22%"  size.  Box  561,  Nampa. 
Idaho. 


GOSS  MAT  ROLLER  for  sale.  Now 
is  use,  but  being  replaced  with  new 
■schine.  Ideal  as  auxiliary,  chain 
driven,  3  horsepower.  Make  an  offer. 
8tar  Publishing  Company,  Shelby, 
North  Carolina. 


FOR  SALE 

Duplex  Model  E  equipped  with  10 
h.  p.  A  C  drive,  two  (2)  sets  of  rol¬ 
lers.  24  chases.  Available  June  1st. 
THE  M'EZO-STEELE  COMPANY 
400  W.  Madison  St.,  Chicago  6,  Ill, 

DUPLEX  TUBULAR  16  page  press. 
Duplex  20  page  press.  Goss  24  page 
press.  Hoe  and  Goss  unit  type  pres¬ 
ses,  Stereotype  equipment,  let  me 
know  your  needs.  George  C.  Oxford, 

Box  903,  Boise,  Idaho. _ _ 

UNOTYPE  AND  INTERTYPE  MATS 
tI*''**  assortment  of  72  channel  and 
Liao.  34  channel  Aux.  mats.  Send  for 
lilt.  Matrix  trays  *3  each.  M.  Car¬ 
bone,  1214  Tasker  St.,  Philadelphia  48, 
Pennsylvania.  HO-8-1363. 


MECHANICAL  EQUIPMENT  FOR  SALE 

FOR  SALE 

1  Dui>lex  tubular  finishing 
machine,  in  good  condition. 

.1C  motor  . $750.00 

1  Duplex  tubular  hand  page 

ca.sting  box,  water  cooled  $100.00 
1  Goss  ster(-otyi)e  fiat  saw 

and  trimmer.  .1C  motor.  .. $250.00 
14  Linotype  pig  molds  with 

ears  . $3.00  each 

1  Electric  buronieter  for 

metal  put  control  . $100.00 

6  Turtles  (three  metal  tops, 
wooden  legs,  tliree  metal 
tops,  steel  legs)  all  bearing 

i-asters  . $  22.50 

BREMERTON  SUN.  545  Fifth  Ave., 

Brenierlon.  Wasliington. 

ONE  MODEL  4  LINOTYPE — Serial 
No.  13416.  220  volt,  single  phase, 

two  magazines.  Good  operating  con- 
tlition.  One  Viindercook  page  size, 

band  operateil  ]>roof  press.  Also,  22 
rolls  15  Vg"  standard  white  newsprint 
at  attraetive  price.  G.  R.  Benedict, 
Evansville  Printing  Corp.,  Evansville, 
Indiana. 

LINOTYPE  MATS  7  point  Ioni«  No.  i 
5  with  bold  face  $2,  16  fonts;  7  point  , 
Ionic  No.  5  with  Italics,  2  fonts;  $95 
per  font.  Write  Evening  Star  Newspa¬ 
per  Go.,  Washington,  D.  0.  Attention: 

C.  J.  Berry,  Jr. _ 

16  PAGE  CK)SS  MODEL  3C  Straight- 
line  Rotary  Newspaper  Press.  Com- 
|>lete  with  all  stereotype  equipment. 
AC  motor  equipment.  8  ft.  high;  19 
ft.  6  inches  long;  5  ft.  6  inches  wide. 
Available  at  once.  Can  be  inspected. 
Reasonably  |>riced.  Can  make  all  ar¬ 
rangements  for  installation.  Turner 
Printing  Machinery.  Inc..  2630  Payne 
Avenue.  Cleveland  14.  Ohio.  TOwer 
1-1810.  Branches:  Chicago — Detroit. 
FOR  SALE 

Duplex  tiat-bed  press.  8-page,  good 
condition.  Price  reasonable.  Write 
Pawtuxet  Valley  Daily  Times,  West 
Warwick.  Rhode  Island. 

FOR  S.ILE — 32-Page  Hoe  Highspeed 
•Straightline  Press  with  extra  color 
and  comiilete  platemaking  equipment,  i 
all  in  first-class  condition.  Can  de¬ 
liver  immediately.  Box  3019,  Editor 
A-  Publisher. 

HOE  ;i  UNIT  with  rolls  on  each  end. 
22-yi"  ciit-off.  .VC  drive,  straight  pat¬ 
tern.  to'  high.  George  C.  Oxford. 
Nampa.  Idaho. 

CUTLER  HAMMER  40  3  H  P.  two 
motor  full  automatic  newspajier  press 
drives  anil  control  panels.  220  v.  3 
ph.  60  cy.  .VC.  comiilete  with  resistors 
and  push  button  stations.  Used,  serv¬ 
iceable.  now  available.  Two  are  face¬ 
plate  type,  equipped  to  parallel;  two 
are  cross  heail  type,  will  also  parallel. 
Hand  casting  stereo  equipment.  21-1^ 
inch  cutoff,  .several  pieces,  list  on  re¬ 
quest.  The  EASTERN  COLOR  PRINT 
IXG  CO..  Waterbury  91.  Connecticut. 


FOR  S.VLE — New  equipment.  Directo- 
mat.  Monoinelt.  Morrison.  Saw-s.  Ro¬ 
tary.  Shavers.  Radial  Arm  Routers. 
■Stereotype  Supplies.  Chases.  I’orm 
Tables,  etc.  The  Mezo-Steele  Company. 
400  West  .Madison  St.,  Chicago,  Ill. 

Hoe  Condensed  Unit  Type  Sextuple, 
48-paqe  press  with  23  9/16  inch 
cut-off.  GE  drive,  lOO-HP  mofor  AC, 
60-cycie,  220  volts.  Paper  roll  hoist 
end  roll  fed.  In  excellent  condition. 
Used  daily  for  27,000  circulation. 
Available  in  six  months.  Stereotype 
equipment  for  this  press  also  avail¬ 
able. 

Hoe  Sextuple  48-paqe  press  with 
23  9/16  inch  cut-off  with  two  units 
on  the  floor  and  one  unit  superim¬ 
posed.  Used  as  a  standby  press. 
Top  deck  could  be  removed  and 
used  as  a  quad.  Paper  roll  hoist,  end 
fed,  GE  drive,  50  HP  motor,  60- 
cycle,  220  volts.  Complete  push-but¬ 
ton  electric  control.  In  qood  condi¬ 
tion.  A  oood  press  for  daily  news¬ 
paper  with  sma.ll  circulation.  Can  bo 
seen  in  operation. 

BERKSHIRE  EVENING  EAGLE 
Pittsfield.  Massachusetts 


editor  S  publisher  for  April  2,  1949 


MECHA^AL  EQUI^ENT  FOR  SALE 

LINOTYPE  MATS,  5%  point  Ionic 
with  bold.  6  point  Century  expanded 
with  bold.  614  point  Ionic  S5  with 
bold  face  :2.  7  point  Ionic  with  bold. 
Men  Sliiilman.  Inc..  137  Gould  St., 
Rochester,  New  York. 

HOE  FULL  P.VGE  Flat  Newspaper 
■Shaver;  690U  lb.  Ostrander  and  8000 
lb.  Hoe  Metal  Furnaces,  with  or  with¬ 
out  pum|>s;  .-Vutomatic  Plate  Finishing 
.Machines  for  all  standard  sheet  cut¬ 
offs;  Curved  Casting  Boxes,  all  sizes: 
Hoe  radial  arm  Flat  Router;  Hoe 
Eleetrotyi>er's  12"  Book  Plate  and 
Job  Shaving  Machine;  18*4"  Hoe 
Planing  or  Roughing  Machine;  Hoe 
Dry  Slat  Holler;  New-  Hall  Form 
■Tables  and  Dump  Trucks;  DURAL 
light-weight  Stereotype  Chases;  Power 
Cutter,  both  new  and  used.  Thomas 
W.  Hall  Company,  Inc.,  120  West 
42iicl  St..  New  York  18. _ 

40-PAGE  HOE  two-decks,  double  width, 
22  %"  cut-off.  Uses  67",  50",  38H", 
1644"  rolls.  Two  units  four  pagee 
wide,  one  unit  two  pages  w-ide.  Press 
now  printing  more  than  25,000  copies 
daily.  30  h.  p.,  d.  c.,  220  volt  motor. 
Motor  driven  paper  hoist.  For  full  in¬ 
formation,  w-rite  Box  2942,  Editor  & 
Publisher. 


LINOTYPES  .Available  For  Sale.  Two 
Model  8’s.  serial  29509  and  25499, 
Intertype  CSM,  serial  3812.  All  ex 
cellent  condition.  Can  be  seen  in 
daily  operation.  Immediate  delivery  on 
model  8’s.  delivery  in  May  on  Inter¬ 
type.  Contact  Superintendent,  Ledger 
Enquirer.  Columbus,  Georgia. 


FOR  SALE 

HOE  yUAD  PRESS 
22 -'i"  cutoff;  AC  motor  drive  and 
stereo  equipment. 


HOE  SEXTUPLE 

Black  and  White  or  color.  21*4"  cut 
off.  ilouhle  folder,  end  feed. 


MECHANICAL  EQUIPMENT  FOR  SALE 

COMPLETE  NEWSPAPER  PLANT. 
Nothing  else  to  buy.  Conaiata  of  good 
Rotary  Newapaper  Preaa^  four  Lino¬ 
types,  Ludlow,  type  eabineta,  all  in 
exceptionally  good  condition.  Going 
out  of  businesa  and  must  vacate  prem¬ 
ises.  Low  price.  Box  2830,  Editor  A 
Publisher. 


NEWSPRINT  FOR  SAU 


Newsprint  (Quebec)  LteJ. 
Suppliers  erf  Quality  Paper 

1200  St.  Alexander  St. 

Montreal.  Canada 
Cable — PAPERPRINT 


Very  Best  Quality 
NEWSPRINT 
Alfred  Bunge  Company 

45  West  45  St..  New  York  19.  LUx- 

emburg  2-4174. _ 

NEWSPRINT,  ANY  QUANTITY” 

AT  AHRACTIVE  PRICES 

S.  B.  Behrens  A  Co.,  54  E.  Otk  8t., 
New  York  City,  Tel;  ORehard  4-6400 
WILL  NEGOTI.ATE  NEWSPRINT 
MILL  contracts.  Box  3026,  Editor  & 
Piihlisher. 


BOOKPLATES 


B(X)KPLATES:  Have  yon  any  book 
plates  1  I  have  about  2.000  in  my  col¬ 
lection  and  will  either  buy  or  sell. 
Addre.ss  L.  R.  Box  2943,  Editor  A 
Publisher. 


NEWSPAPER  PRESS  ENGINEERS 


WALLMAN  and  BAILEY 


GOSS  OCTUPLE 

23  9  16"  cutoff;  with  spot  colqr.  .VC 
motor  drive,  complete  stereo  equip- 
iiient. 


8.P.VGE  GOSS  COMET 


8  PAGE  DUPLEX  FLATBED 
•Vngle  bar  model.  .Vvailable  June  1st. 


16  PAGE  .SCOTT  ROTARY 
23  9  16"  cut-off;  -VC  drive,  stereotype 
c  qiii|iinent. 

BEN  SHULMAN 

500  Fifth  .Vve..  New  Y'ork  18,  N.  Y. 

Suite  1724.  Phone:  BRyant  9-1132 
Cable  Address:  “Shiilpress  New  York” 

CRAWFORD  SINGLE  WRAPPER. 
Model  for  periodicals  in  production. 
United  Lutheran.  Philadelphia,  reports 
suh.stantini  savings.  Write  Eelmond- 
son.  1.522  Callowhill  St.,  Philadelphia 
30,  Pennsylvania. _ 


Machinery  Rebuilders  Erecting 
Dismantling.  Moving  and  Maintenance 
Of  Printing  Presses  Nation  Wide 


E.  P.  Wallman 
975  X.  Church  St. 
Rockford.  Illinois 
Phone:  3-4164 


E.  L.  Bailey 
452  Bluff  St. 
Alton.  Illinois 
Phone:  2-1729 


LOYAL  S.  DIXON  CO. 

NEWSPAPER  PRESS  ERECTORS 


Dismantling — Moving — Erecting 
Newspaper  Conveyor  Installations 
Service  Nationwide 
738  X.  Victory  Blvd.,  Burbank,  Calif. 


NEWSPAPER  PLANTS  allied  equip¬ 
ment.  dismantled,  moved,  erected,  local 
and  long  distance  service. 

W.  J.  CASEY  TRUCKING 
&  RIGGING  CO..  Inc. 

660  Bergen  St..  Brooklyn  17,  N.  Y. 
Tel:  MAin  2-2231 


TWO  DUPLEX  TUBULAR  four  page  I 
decks  with  aide  frames  and  balloon  { 
former.  These  are  from  a  twenty  fonr  i 
page  press  we  have  porchased  and  ' 
we  need  only  sixteen.  Press  is  mn- 
ning  and  equipment  U  in  exeellent 
condition.  | 

Daily  American  Republic 
Poplar  Blnff,  Missouri 


■M.ACHINISTS — Dismantling,  moving 
assembling  entire  newspaper  plants, 
repairs,  maintenance,  service  nation 
wide. 

LORENZ  PRINTERS 
MACHINISTS  COMPANY 

3626  31  St.,  Long  Island  City,  N.  Y. 
STillwell  6-0098-0099 


WHAT  HAVE  YOU  GOT  TO 
SELL? 

(Or  Will  Buy) 

Duplex  or  Goss  Flatbeds,  Duplex 
Tubulars  and  Stereotype,  Duplex 
Goss,  Hoe  or  Scott  semi-cylindrical 
presses. 


MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat-Bed  Experts 

We  will  move,  erect  or  repair  presses 
ANYWHERE 

28  East  4th  St.,  New  York  3,  N.  Y. 
Phone:  SPring  7-1740 


Fur  a  quick  sale,  let  Charlie  Brown, 
formerly  with  Duplex  for  25  years, 
sell  it  for  you. 

Have  waiting  clientele 
Contact  me. 

CHARLES  H.  BROWN 

1  North  Main  Street 
Fond  du  Lac,  Wisconsin 


MECHANICAL  EQUIPMENT  WANTED 

ROTARY  PRESS  WANTED;  cutoff 
23  9/16  or  longer,  to  handle  tabloid 
page  of  five  13-em  columns.  News¬ 
paper  or  magazine  eqnipment  required 
that  would  give  half-page  (tabloid) 
fold.  Capacity.  16  pages  or  more. 
THE  POtJLTRYMAN,  Vineland.  N.  J. 


16PAGE  ROTARY  NEWSPAPER 
Press;  full  stereo  equipment, 
folder  a  must.  Box  2990,  Editor  A 
Publisher. 
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MECHANICAL  EQUIPMENT  WANTED 


CASH  FUR  EQUIPMENT 
Our  clienu  need  the  following  for  re- 
organixationt  we  are  carrying  out: 
72-00  Linotypa  with  iplit  and  full 
niagx,  model  O  Intertype; 

Modern  Ludlow  and  Elrod  with  Mat- 
ricea,  Cabineta  and  Moldi: 

8  and  10-foot  make-up  Tablet ; 

Dump  Banka,  Correction  Btonea,  Ual- 
leya.  Steel  Bate,  Saa'a,  etc.; 

Electric  Newa  Proof  Preaa;  Electric 
Page  Storage  Cabinet ;  Stereo  Flat 
Shaver. 

J.  J.  HARRINGTON  ASSOCIATES. 
General  Management  Service  for  the 
Independent  Newapaper,  441  Lexing¬ 
ton  Ave.,  New  York  17,  New  York 
Murray  Hill  2-0195. 


PRESS — 24  page,  atnglo  width,  com¬ 
plete  atereo  equipment. 

LUDLOW  MATS— Bodoni  Bold  24  to 
48  pt.,  B.  B.  Italic  18  to  42  pt. 

LINOTYPE  MATS — B.  B.  Oond.,  86 
pt. 

TTie  Robeaonian,  Lnmberton,  M.  0. 


16  PAGE  NEVMSPAPER  PRE^SS 
Single  Width  or  Tubular 
Box  3021,  Editor  A  Publicher. 


WANTED 

Newapaper  preaaet  of  every  deaerip- 
flen.  Linotypea  and  latertypea. 

Northern  Machine  Works 

Marahall  A  Jeffereoa  Sta^  Philadel¬ 
phia  22.  PeBaaylvaaia. 


WANTED  TO  BUY— Wood  Pony  An- 
toplate  with  22  H  inch  cut  off.  Box 
2065,  Editor  A  I^biiaher. 


WANTED 

Rotary  and  Flatbed 
Newspaper  Presses 
Magazine  &  Gravure  Presses 

BEN  SHULMAN 

500  Fifth  Ave.,  New  York  18 
Telephone:  BRyant  0-1132 


WANTED:  MODEL  8  LINOTYPE. 
Three  magaaine  machine.  Oai  or  elec¬ 
tric  pot.  Must  be  complete  and  in 
operating  condition.  Will  pay  reason¬ 
able  price  for  good  machine.  Box 
3040.  Editor  A  Publisher. 


GOSS  Press  single  width  (two  pages 
wide.)  13%  inch  printing  diameter, 
21H  inch  cnt-off  or  deck  for  same. 
Give  full  details  and  pricea.  Box  1042, 
Editor  A  Publisher. 


16  PAGE  NEWSPAPER  PRESS. 
Preferably  Hoe  with  Color  attachment 
to  Print  4  Pages  in  2  Colors.  Box 
3022,  Editor  A  Publisher. 


DUPLEX  FLATBED  PRESSF.S 
Models  A  and  E 
Box  3020,  Editor  A  Publisher. 


BOOKS— (or  sale 

BOOK — ‘‘Fat  Man  la  a  Phono  Booth” 
by  Niver  Boamaa.  Trao  aewspaper 
adventnras  by  ax-city  editor  PiUitaer 
Prise  winning  paper.  For  atadent,  eab 
or  old-timer.  $2.50.  Miaaioa  PabUca- 
tioas,  San  Femaado,  Oaliforala. 


CORRESPONDENTS  AND 
REPRESENTATIVES 


FEATURES  FROM  ISRAEL  .  .  .  Cor- 
respondent  leaving  for  year  ia  Israel 
wants  assignments.  Box  2095,  Editor 
A  Publisher. 


PROFESSIONAL  basiaess  writar-pho 
tographer,  traveling  entire  South,  in 
vitas  eorrespoadenoe,  assigameats 
from  trade  Joarasla,  house  organs, 
magakihu  editors.  B«m  $0$.  Ohattaa- 
oogs  1,  Teaneesee. 


FEATURES 

COUNTRY  LAWYER  is  a  column 
geared  to  rural  thiahlBg  well  tested 
aad  proven  by  exteadod  use  in  rural 
weekllee.  Discussing  aatlenal  news  and 
problems  it  aees  both  trees  aad  forest. 
Free  Trial.  Walter  Johasoa,  Heaths- 
ville,  Virginia. 


NEWSPAPER  SERVICES 


CARTOONS  DRAWN  TO  ORDER 
Advertising,  Editoriai,  Strips,  Etc„  in 
all  sixes.  Box  2808,  Editor  A  Pub¬ 
lisher. 


PRESS  TAGS 

Available  for  Auto  License 
$1.00  (6  for  $5.00) 

J.  D.  Fitx,  hlorganton.  North  Carolina 


SALESMEN  — 
CARTOON  SYNDICATES 
DON’T  BE  UNDERPAID 
National  Company  Opening  new  ter¬ 
ritories.  50%  commission  +  bonus. 
EXPERIENCED  MEN  ONLY.  15  of 
best  merchants'  services  in  America. 
Publishers  cooperate.  Replies  held  in 
confidence.  1010  S.  La  Brea  Ave., 
Los  Angeles  35,  California. 


QUICK  SURE  WAY  TO 
MORE  WANT  AD  PROFITS  I 


Parish  A  Pickett  Service  is  your  quick 
sure  way  to  more  Want  Ad  profits. 
Each  month’s  issue  brings  you  practi¬ 
cal  staff-training  material,  sound  man¬ 
agement  tips,  sell-on-sight  campaigns, 
promotional  aids.  Personalised  counsel 
on  YOUR  problems  at  no  additional 
cost,  tool  Write  today  for  FREE 
sample  of  the  Want  Ad  Service  that 
Makes  Yon  More  Money. 


PARISH  A  PICKETT 
Tested  Want  Ad  Selling  Plans 
News  Tower,  Miami  36,  Fla. 


HELP  WANTED— ADVERTISING 


ADVERTISING  DIRECTOR.  Medium 
siaed  mid-west  Daily.  Excellent  oppor. 
tunity.  Good  salary.  Furnish  full  de¬ 
tails.  Box  2909,  Editor  A  Publisher. 


ADVERTISING  MANAGER  wanted 
for  suburban  Chicago  weekly  chain. 
Exceptional  opportunity  for  export- 
encea  man  capable  of  handling  depart¬ 
ment  and  doing  promotional  work  for 
circulation,  etc.  Give  experience,  age, 
salary  requirements.  Bax  2041,  Editor 
A  Publisher. 


ADVERTISING  SALESMAN  —  For 
fast  growing  Florida  Gulf  Port  city. 
Yonng  man  with  minimum  of  two 
years'  experience  in  display  advertis¬ 
ing  who  can  sell,  make  layouts  and 
write  copy.  Most  be  dependable  and 
have  good  background.  Good  oppor¬ 
tunity  in  a  large  newspaper  organi¬ 
sation  for  one  desiring  a  permanent 
connection.  Give  full  details  with  sal¬ 
ary  expected.  W.  B.  Brarewell,  Pana¬ 
ma  City  News-Herald,  Panama  City, 
Florida. 


CLASSIFIED  MANAGER.  Evening 
paper  in  town  over  50,000.  Must  have 
experience  and  know  how  to  sell. 
Good  opportunity  (or  young  man  now 
on  classified  sales  staff  of  larger 
paper.  Times.  Raleigh,  North  Carolina. 


HELP  WANTED  ADVERTISING 


HELP  WANTED— MECHANICAL 


WANTED  EXPERIENCED  DISPLAY  LINOTYPE  operator,  experienced 
advertising  salesman  with  southern  only,  straight  copy  work.  Write  Paw. 
background.  Must  be  tops  in  copy  and  tuxet  Valley  Daily  Times,  West  War. 


layout  as  well.  Handle  key  accounts. 
Contact  E.  A.  Schafer,  Meridian,  Miss., 
Star  vis  letter  at  once. 


wick,  Rhode  Island. 


WE  WANT  to  add  to  our  staff  an 
alert,  ambitious  salesman — one  who 
is  particularly  good  on  ‘‘spot”  sell¬ 
ing — special  pages,  special  sections, 
special  editions.  Our  field  presents 
fertile  soil  for  that  sort  of  cultivation. 
Salary  and  commission  arrangement 
under  which  your  earnings  can  be 
what  you  make  them.  Beckley  News¬ 
papers  Corporation,  Beckley,  West 
Virginia. 


YOUNG  LADY  with  layout  and  sales 
ability  wanted  for  Display  department. 
Prefer  one  with  flair  (or  writing  copy 
for  8boppers‘  Column.  Give  full  de¬ 
tails  and  references.  Leader-Oall, 
Laurel,  Mississippi. 


HELP  WANTED— EDITORIAL 


CAN  YOU  WRITE— SELL! 

Can  you  write  good  editorial  copy  and 
sell  advertising!  If  so,  we  have  several 
exclusive  territories  open  for  leading 
Southern  Business  Papers.  Must  have 
car  and  be  willing  to  travel.  Good 
pay  for  right  man.  Write  Box  2071, 
Editor  A  Publisher. 


COMBINA-nON  DESK  assistant  and 
photographer,  woman  preferred.  After¬ 
noon  and  Sunday  paper.  University 
town.  Give  full  details  of  background, 
experience,  references,  salary  expect- 


STEREOTYPE  FOREMAN,  thorodii: 
ly  experienced,  for  long  establi^ed 
New  England  daily  nearing  40,000 
circulation.  Modern  plant  in  every 
detail.  37^  hour  week.  Good  scale 
and  working  conditions.  Write  immedi. 
ately.  Box  2838,  Editor  A  Publisher 


4  SYNDICATE  SALESMEN.  PrSer 
men  who  are  now  in  California  so  con. 
tact  or  interview  made  “soonest”. 
Must  have  had  actual  syndicate  ex¬ 
perience  in  sale  syndicated  newspaper 
features;  and  bona-fide  entree  or  rea¬ 
sonably  broad  acquaintanceship  U.  8. 
publishers,  to  handle  exclusive  new 
feature  of  pre-tested  saleability.  Te 
right  men:  commensurate  your  past 
sales  record  and  reference  strength, 
will  meet  current  levels,  this  field, 
either  salary  or  commission,  expense 
account.  MORO  PRODUCTIONS,  3353 
Primera  Ave.,  Hollywood  28,  Calif.  If 
by  phone:  Mr.  Moro,  OLadstone  6523. 


SALESMAN 

Newspaper  inks,  gr^hie  arts  experi¬ 
ence  necessary.  Well  •  establiaheil 
company.  Pennsylvania,  Delaware  and 
Southern  Jers»  territory.  Salary  and 
commission.  Replies  confidential.  Oar 
employes  know  of  this  advertlseasat. 
Box  2032,  Editor  A  Publisher. 


COPYREADER 

rge  upstate  daily. 

Only  experienc 

considered.  Go 

sk  man  will  be 

r.  Box  3032,  Edi- 

tor  A  Publisher 

DISPLAY  ADVERTISING  HAN  with 
sales  and  layout  ability.  Salary  and 
bonus.  Outstanding  newspaper  In  city 
of  30,000.  Write  ^Ily,  Wausau,  Wis¬ 
consin,  Record  Herald. 


IMMEDIATE  OPENING  FOR  ALERT 
ad  salesman  with  Ideas,  layout  and 
copy  experience.  Good  salary,  commis¬ 
sions.  on  afternoon  dally.  Permanent. 
Complete  details,  references  in  first 
letter.  .Tos.  F.  Ellis,  Jr.,  Daily  Press, 
Clarksdsle,  Mississippi.  _ 


OFFSHORE  AMERICAN  DAILY,  clr 
culstion  50,000,  wants  advertising 
sales  director.  Must  be  aggressive,  ex¬ 
perienced.  capable  assuming  complete 
charge  all  ad  sales  in  tough  competi¬ 
tive  situation.  Early  replies  appreci¬ 
ated.  Box  3029,  Editor  A  Publisher. 


RETAIL  AD  SALESMAN:  Who  can 
write  and  sell  hardware  and  furniture 
ropy,  on  one  of  Southwest  Florida’s 
fastest  growing  newspapers.  No  va¬ 
cationist  or  high  pressure  salesman 
nerd  to  apply.  Box  3038,  Editor  A 
Publisher. _ 

SALESMEN — Supplement  income  by 
selling  space  in  America’s  Newest 
Philatelic  Weekly.  Representation 
needed  in  your  local  area.  Commission. 
Write  Southern  Philatelist,  Miami  42, 
Florida. 


EDITOR,  weekly  publication  for  fore¬ 
men.  Newspaper  or  industriai  house 
organ  experience,  familiar  with  em¬ 
ployee  relations.  New  York  City.  Some 
traveling.  Give  full  resume  and  salary 
desired.  Box  3044,  Editor  A  Publisher. 


EXPERIENCED  rewrite,  desk,  heads, 
proof  reading.  Must  have  I.T.U.  card. 
San  Francisco  Bay  area.  Please  state 
qualifications  by  letter.  P.  O.  Box 
527,  San  Francisco,  California. 


EXPERIENCED  newsman  needed  for 
combination  county  news-farm  page. 
State  qualifications.  Managing  Edi¬ 
tor.  Merced  Sun-Star,  Merced,  Calif. 


NEWS  EXECUTIVE 
Mid-west  daily  of  25,000  has  oppor¬ 
tunity  for  experienced  man  able  to 
direct  staff  and  get  out  strongly  local 
paper.  Write  fully,  experience,  refer¬ 
ences;  salary  expectations  to  Box  3042, 
Editor  A  Publisher. 


NEWS  WRITER — house  organ.  News- 

fiaper  or  industrial  house  organ  exper- 
ence.  Upper  New  York  State.  Give 
full  resume  and  salary  desired.  Box 
3043,  Editor  A  Publisher. 


REPORTER  wanted  for  general  news 
coverage.  Must  be  able  to  cover  small 
time  sports.  College  graduate  will  be 
acceptable.  Give  full  details  and  refer, 
enees.  Leader-Call,  Laurel,  Mississippi. 


SOUTHERNERS  PLEASE  NOTE 
If  yon  have  bad  considerable  bnsiness 
paper  experience,  know  how  to  write, 
edit,  paste-up,  dummy,  handle  complete 
magasine  to  printer  and  have  the 
‘‘know  how”  to  sell  an  ad  or  two 
when  called  on  to  do  so— then  yon  are 
our  man.  Position  open — Associate 
Editorship  on  leading  bosineas  paper 
in  the  South.  Write  Box  2072,  Editor 
A  Publisher. 


WANTED  CITY  BEAT  REPORTER 
for  only  daily  in  northwestern  Mont¬ 
ana.  Beautiful  city  of  16,000  located 
in  mountains.  Starting  salary  75  dol¬ 
lars  per  week.  Wire  age,  reference  and 
send  full  particulars  by  air  mail  spe¬ 
cial  delivery.  Daily  Inter  Lake,  Kali- 
spell,  Montana. 


_ LimART  AGENCY  SERVia 

NEWSPAPERMEN’S  AGENCY.  Arti¬ 
cles,  Books,  Fiction,  Plays  market^. 
Bertha  Klausner,  130  E.  40th  St.,  N.  Y. 


SITUATIONS  WANTED- 
ADMINISTRATIVE 


EDITORIAL  executive  with  outstand¬ 
ing  record  plus  extensive  background 
in  peraonnel,  labor  and  industrial  re¬ 
lations  in  mid-west  and  southwest 
seeks  a  wider  opportunity.  Will  wake 
initial  investment  up  to  $10,000  if  de¬ 
sired.  Salary  open.  Box  2841,  Editor 
A  Publisher. 


SUCCESSFUL  EXPERIENCE  atatee 
1020  in  all  3  departmenta.  Have  ex¬ 


aging  and  promotion  against  toagh 
competition.  Now  administrative  aa- 
sistant  on  D  A  S  in  %-miilion  mar¬ 
ket;  it ‘a  a  good  Job  but  a  dead-end. 
In  no  hurry,  but  I  want  a  apot  with 
higher  ceiling;  sixe  of  town  Immater¬ 
ial.  Have  good  education,  good  appear¬ 
ance,  good  personality,  poise;  healthy, 
alert,  vigorous,  informed.  Age  85, 
married;  now  in  middle  west,  free  to 

f'o  anywhere.  Box  2000,  Editor  A  Fab- 
isher. 


SrrUATIONI  WANTID- 
ADVERTISING 


ADVERTISING  MANAGER— twenty 
years’  experience  selling,  handling 
salesmen;  2Vi  years'  metropolitan 
daily.  College  graduate.  Excellent  ref¬ 
erences.  Want  Job  with  future,  look¬ 
ing  toward  purchase  of  interest  in  or 
all  of  solid  type  weekly  or  smaller 
city  daily.  Eugene  F.  Corbin,  1415 
43rd  St.  Sacramento,  California. 


CLASSIFIED  Manager,  excellent  re¬ 
cord,  wide  experience.  Seeks  changa 
Sound  builder,  organiser,  promoter 
who  serves  best  interests  of  publisher, 
advertisers  and  readers.  Medium  or 
large  newspaper  anywhere.  Salary  not 
first  objective.  Unlimited  references 
Communications  confidential.  Box 
3010,  Editor  A  Publisher. 


DISPLAY  SALESMAN — 14  yearn’  «• 
perience;  age  37;  married;  capable; 
ambitious;  $70-$80.  Box  2086,  Editer 
A  Publisher. 


HELP  WANTED— MECHANICAL 

MECHANICAL  SUPERINTENDENT. 
Thoroughly  qualified  all  phases  of 
newspaper  production.  Medium  eised 
Midwest  daily  now  building  and  equip¬ 
ping  new  plant.  Permanent  position. 
Top  salary.  Ideal  living  conditions. 
Box  30$6,  Editor  A  Publisher. 


i-- — — MR.  PUBUSHER: 

—MECHANICAL  increase  your  profits  with  a 

PERINTENDENT.  well  balanced  classified  advertielM 
id  all  phases  of  section.  Young,  aggressive  classiW 
on.  Medium  eised  advertising  manager  desires  positlw 
miiding  and  equip-  on  progressive  dally.  Excellent  resort 
srmanent  position,  on  small  daily.  Married,  sober,  bm 
living  conditions,  worker.  Salary,  bonus.  Prefer  W^ 
Publisher.  Coast.  Box  2851,  Editor  A  PnblUher. 
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SITUATIONS  WANTED— 

ADVERTISING _ 

^ADVEKTISINQ  SALES- 
deiires  job  with  good  newspaper 
^  tooth  or  far  west,  layout,  copy 
iTfitsr  with  15  years*  experience,  sober 
.b1  esn  furnish  reference.  Write  P. 
0  Box  64.  Warren,  Ohio. 


PUBLICATION  deskman,  experience 
It  years  display  and  classified.  Also 
Isriiat,  copy  production.  Available 
u>«  Tork  to  Florida.  Can  be  inter- 
ricwed  in  New  York.  Box  3025,  Edi- 

,„r  k  Publisher. _ 

wiKTED — Opportunity  to  build  up 
neflMted  classified  department,  on  20,- 
000  or  larger  daily.  Now  employed. 
Kut.  Age  30.  Details,  references  fur- 
aiih^-  3003,  Editor  &  Publisher. 


SITUATIONS  WANTED— 
ARTISTS 


ignST,  Advertising  Agency  and  Pro 
BOlion  experience,  fiair  for  sophisti 
estid  Cartoon  spots.  Seeks  position 
lliti  requires  the  use  of  my  creative 
ttlats.  Ability  to  do  complete  job 
tititl  to  finish.  Box  2849,  Editor  A 
Pt  Wisher. 


SITUATIONS  WANTED— 
CARTOONISTS 


SPORTS  Cartoonist  permanent,  free 
iMce.  Anywhere  immediately.  Box 
told,  Editor  A  Publisher. _ 


SITUATIONS  WANTED— 
CIRCULATION 


attention  CALIFORNIA 
PUBLISHERS 

Are  you  satisfied  with  your  boy 
eerier  circulation  department! 

I  am  convinced  you  will  be 
(reed  to  adopt  an  adult  carrier  sys- 
laa  in  the  next  few  years. 

Oive  me  a  few  minntea  of  your 
tiae,  and  I  am  sure  I  can  convince 
yei  too. 

I  am  capable  of  installing  and 
hailing  an  organisation,  to  give  you 
hailsrhe-free  circulation. 

I  am  now  and  have  been  for  the 
Isit  12  years  an  agent  on  a  southern 
Csifornia  daily,  experienced  on  an 
idilt  system,  prior  to  that.  41  years 
old— married  with  family.  Reply  to 
Boi  2984,  Editor  A  Publisher. 


CIIOULATION  manager.  Mature,  sea- 
losod,  with  record  successfui  achieve- 
iM  on  well  known  eastern  papers. 
30  years  small  city  and  metropolitan 
ixyirienee  —  home  delivery,  news 
itsids,  mail,  distributors,  office  detail, 
etc.  Capable,  dependable,  conscien- 
tioH.  Write  now  to  Box  3036,  Editor 
k  hiblisher. 


OIICULATION  Manager  or  assistant, 
to  years*  experience.  No  arm  chair 
itntegist,  exceptional  ability  handling 
net  and  boys.  Experienced  street 
isle,  newsstand.  Little  Merchant 
Fin.  Seek  position  with  aggressive 
yspr  having  strong  competition.  Pre- 
(tr  eastern  metropolitan  area.  Box 
SOU,  Editor  A  Publisher. 


OIICDLATION  EXECUTIVE  with  or- 
{ssisation  would  like  to  change  em- 
ploynent  where  outstanding  perform- 
•BCt  is  appreciated.  Experience  on 
aebopolitan  newspaper,  yearly  con¬ 
tract  it  necessary,  80  day  notice  to 
prennt  publisher.  Box  8000,  Editor  A 
Fiblisher. 


SITUATIONS  WANTED— EDITORIAL 


i  CUB  position  sought  by  veteran, 
•iagic.  Harvard  *48,  on  small  or  medi- 
ja-aised  daily  anywhere.  Training  In 
mgllsh,  finance,  small  experience  on 
wly.  Ambitions,  not  afraid  of  work. 

Box  2887,  Editor  A  Publisher. _ 

ALERT  college  sports  editor — seeks 
vritiBg  position  of  any  kind,  anywhere 
—knowledge  of  heada,  rewrite,  etc. — 
svsilabie  immediately.  Box  2060,  Edi- 
l«  A  Pnblisher. 


Available  Sept.  l;  editor,  80,  pro- 
PMaivs  Ohio  weekly;  college  gradn- 
will  consider  advertising  or  pub- 
pcity;  best  references.  Box  2055,  Edi- 
lor  A  Publisher. 

RWWN  Graduate  (Engliah)  seeks 
position  general  reporting,  aports.  Go 
•sywhere.  Salary  secondary.  School 
c^rioaet.  Box  2927,  Editor  A  Pnb- 


SITUATIONS  WANTED— EDITORIAL  I  SITUATIONS  WANTED— EDITORIAL  |  SITUATIONS  WANTED— EDITORIAL 


6  GOOD  REASONS  FOR  HIRING 
ME.  (1)  3  years*  experience  trade 
weekly  editor;  (2)  Want  daily  ex¬ 
perience  more  than  money;  (3)  Don’t 
care  where  I  start  on  your  staff;  (4) 
Or  where  your  paper  is;  (5)  College 
graduate;  (6)  Plus  youth,  ambition 
and  veteran,  too.  Box  3015,  Editor  A 
Publisher. 


A  GOOD  NEWS  EDITOR 
WANTS  GOOD  DESK  JOB  ON 
NEW  YORK  STATE  DAILY 
Fast,  competent,  extremely  productive, 
dependable,  excellent  slot  man.  Box 
3013,  Editor  A  Publisher. 


AVAILABLE  NOW— Young  journal¬ 
ism  graduate  who  desires  reporting 
or  rewrite  job  with  newspaper  or  mag- 
axine.  Some  free  lance  experience. 
Will  go  anywhere.  Salary  aecondary. 
Box  2063,  Editor  A  Publisher. 


CAN  spare  one  or  two  evenings  week¬ 
ly  in  New  York  City  for  publicity, 
makeup,  any  editorial  work.  Now  in 
responsible  job.  Box  3001,  Editor  A 
Publisher. 


CAPABLE  news  editor,  29,  8  years 
wire,  city  desks  large,  small  dailies, 
seeks  news,  copy  editorship  on  large 
daily.  Makeup,  newsplay,  copy  spe¬ 
cialist  with  proven  ability  to  direct 
staff.  Permanent  position  only.  Box 
3033,  Editor  A  Pnblisher. 


CHANGE  to  midwestern  daily  desired 
by  press  service  sports  editor,  25, 
degree,  previous  desk  experience.  Can 
handle  general  news.  Car,  top  refer¬ 
ences.  Box  3000,  Editor  A  Publisher. 


CHIEF— PHOTOS  and  NEWS  open  to 
Sunday  feature  or  magasine  post.  Ex¬ 
cellent  background,  references.  Box 
3031,  Editor  A  Pnblisher. 


CIRCULATION  slipping  t  Surefire, 
tight  copy,  ideas  will  pick  It  up  fast. 
Reporter-writer.  4  years  top  experi¬ 
ence.  Wire  service,  national  features, 
business,  trade  news.  B.  A.  New  York. 
Box  3027,  Editor  A  Publisher. 


CITY  EDITOR  California  earning 
$100  weekly.  Congenial  here.  Would 
move,  with  adequate  notice,  for  sub¬ 
stantially  bigger  congenial  job,  start¬ 
ing  $150.  Chief  recommendation  is 
present  effort,  to  which  I*d  ask  you 
to  subscribe  for  week  or  month  while 
I  send  references.  Would  take,  even 
prefer,  top  reporting  job.  Box  2997, 
Editor  A  Publisher. 


EDITORS!  Accurate  and  dependable 
Chicago  news  coverage.  Retain  re- 
porter-rewriteman  on  daily  as  your 
correspondent.  Box  3008,  Editor  A 
Publisher. 


EXPERIENCED  newsman,  city  editor 
a.  m.  paper  100,000  city  four  years, 
seeks  return  to  p.  m.  field  where  he 
was  city,  managing  editor,  editor  12 
years.  Age  37,  married,  MU  graduate, 
sound  training  all  fields  daily,  Sunday 
3,500  to  50,000.  Make  good  junior  ex¬ 
ecutive  large  paper,  top  man  smaller 
one.  Wants  permanent  job  with  future 
any  sise  city  where  ability  counts. 
Box  3028,  Editor  A  Publisher. 


FORMER  CITY  EDITOR — 
of  small-town  daily  with  backlog  of 
top  news  wire  experience  in  New  York 
City.  Seeks  spot  with  metropolitan 
daily.  29,  single.  Box  3035,  Editor 
A  Publisher. 


INDIANA  Graduate,  New  Englander, 
25,  single,  veteran,  ambitious,  jour¬ 
nalism  background  at  school,  wants  to 
start  newspaper  career.  Starting  sal¬ 
ary  secondary,  go  anywhere.  Box 
3011,  Editor  A  Pnblisher. 


IF  YOU  want  a  good,  fast  copyreader- 
makeup  man  capable  handling  wire, 
here  he  is.  I  am  26,  married  with 
six  years  top  metropolitan  experience 
and  a  desire  to  stay  put.  Box  2840, 
Editor  A  Publisher. 


JOURNALISM  Graduate,  New  York 
Universitjr,  sports  and  feature  train¬ 
ing.  Available  for  general  reporting 
now.  Will  go  anywhere.  Ned  Schnnr- 
man, .  646  Argyle  Road,  Brooklyn  80, 
New  Tork.  -  . 


LEAVING  for  France  in  July  -to  re¬ 
main  indefinitely.'  Deairo  editorial  or 
secretarial  work  in  foreign  -office  of 
American  firm.  Will  pay  own  '  fare. 
Magasine  staff -writing,  -  college  grad., 
fluent  French.  Excellent  referencea. 
Box  2837.  Editor  A  Publisher. 


LIVE-WIRE  seeks  position  writing 
sports,  general  news  on  small  daily. 
Some  experience.  Salary  secondary. 
Box  3006,  Editor  A  Publisher. 

H**  man,  27,  has  dsyside 
ds  overnight  desk  or  beat. 
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phases.  Top  reader,  copy- 

illege.  Box  3007,  Editor  A 

EDITORIAL  ASSISTANT 
Young  woman  wants  absorbing  job  in 
any  medium.  Comprehensive  news 
background  includes  political-econom¬ 
ic  subjects,  national  and  state  legis¬ 
lation.  features,  top  general  reporting 
assignments.  Columbia  graduate.  Box 
2079,  Editor  A  Publisher. 


EDITOR,  leading  wire  service,  seeks 
job  as  telegraph  editor,  city  editor,  re¬ 
porter  on  medium  sised  newspaper. 
Forty-one,  18  years*  experience,  coi- 
lege  graduate.  Go  anywhere.  Box 
2867,  Editor  A  Pnblisher. 


EDITOR-Editorial  Writer.  Washing¬ 
ton,  European  experience.  A  good  cap¬ 
tain  or  teammate  for  somebody  want¬ 
ing  the  best.  Send  for  this  man’s  out¬ 
standing  record.  Box  2058,  Editor  A 
Pnblisher. 


EXPERIENCED  reporter,  accurate,  in¬ 
telligent,  reliable,  B.A.  in  journalism, 
now  working  for  large  midwestern 
daily.  Looking  for  change,  will  go 
anywhere.  Not  yet  80.  Box  3018,  Edi¬ 
tor  A  Pnblisher. 


EXPERIENCED  NEWSPAPERMAN 
desires  publicity  post  or  allied  field. 
Single,  29,  now  employed.  Box  3005, 
Editor  A  Publisher. 

FACILE  writer-editor.  Oxford  gradu¬ 
ate,  early  thirties.  Excellent  magasine, 

fmblic  relations  and  book  experience 
n  London  and  New  York.  Skilled  re¬ 
write  and  picture  stories.  Direct  ac¬ 
cess  bo  grapevine  publishing  intelli¬ 
gence  in  England.  Available  here  or 
abroad.  Box  2868,  Editor  A  Pnblisher. 


Need  a  Reporter! 

I  NEED  A  JOB 

June  *49  graduate  (B.A.  pol.  science); 
6  mos.  experience  (miowest  daily), 
some  public  relations  and  radio  work; 
24;  ex-infantry  officer;  excellent  refer¬ 
ences;  consider  any  offer  with  future 
for  man  who  can  produce.  Write  JIM 
ELLIOTT.  Gen.  Delivery,  Williams¬ 
burg.  Virginia. 


NEWS  EDITOR,  married,  two  child¬ 
ren,  wants  position  as  managing  edi¬ 
tor  small  daily  in  attractive,  growing 
community.  West  preferred.  Will 
consider  investment  up  to  $15,000 
with  first  option  to  buy.  Box  8034, 
Editor  A  Pnblisher. 


NEWS  editor  available;  experienced 
desk  man,  features,  editorials.  Single, 
sober,  steady.  Large  or  small  city. 
Now  Atlantic  Coast.  Good  references. 
Box  3016,  Editor  A  Pnblisher. 


SPORTS  EDITOR 

Experienced  sports  editor,  writer 
available  in  two  weeks  for  job  with 
future,  midwest  daily.  B.  A.  degree, 
better  than  average  ability.  Referen¬ 
ces,  tear  sheets.  Write  Box  3004,  Edi¬ 
tor  A  Publisher. 


SPORTS  Writer,  9  months  experience 
Metropolitan  Daily,  some  editing,  25, 
single,  A.  B.  Degree,  go  anywhere. 
Box  3039,  Editor  A  Pnblisher. _ 


SPORTS  STAFF  position  on  medium 
or  large  daily  in  East  or  Mid-West 
sought  by  able  young  newsman  with 
degree.  All-around  experience  in  news¬ 
rooms  of  two  small  dailies.  Singly 
car,  25.  Box  2865,  Editor  A  Publisher. 


WANTED:  New  England  weekly  which 
can  use  the  part-time  services  of  col¬ 
lege  graduate,  former  reporter  on  met¬ 
ropolitan  daily,  now  business  man. 
Objects:  budget  balancing;  study  of 
weekly  operation.  Box  3037,  Editor  A 
Publisher.  _ 


RECENT  college  graduate,  veteran, 
B.S.  English  l»jor  seeks  position  as 
reporter,  small  or  medium  daily.  7 
years*  experience  school  publications. 
Prefer  East.  Box  2836,  Editor  A  Pub¬ 
lisher. 


REPORTER,  recent  graduate  Univer¬ 
sity  of  Florida.  B.  A.  Public  Adminis¬ 
tration.  journalism.  Experienced  radio 
news  and  feature  writing.  lOO  mile 
radius  of  New  York  City.  530  Lafay¬ 
ette  Ave.,  Brooklyn,  N.  Y.  MA-2-6440. 


REPORTER,  two  years*  experience  on 
Eastern  daily  in  town  of  25,000.  Spe¬ 
cialty,  local  government  and  political 
reporting.  Also  has  covered  all  phases 
of  news  in  town-wide  best.  26,  single. 
Desires  job  with  a  future  on  larger 
paper.  Box  8017,  Editor  A  Pnblisher. 

PROOFREADER  now  working  morn¬ 
ing  daily  wishes  change  to  afternoon 
daily.  Over  six  years*  experience 
newspaper  and  six  months  job  shop. 
Two  years  college.  Reply  Box  8041, 
Editor  and  Publisher. _ 

STREET-deak  man  wants  permanent 
day  job  Florida  or  California.  Box 
2948,  Editor  A  Pnblisher. 


Weekly  managing  editor,  editorials, 
features;  wire;  string  direction;  art 
editing;  makeup;  knows  circulation, 
ad  problems;  northeast;  stats  salary, 
staff  set-up.  Box  2848,  Editor  A  PnV 
lisher.  _ 


WOMAN  REPORTER-REWRITEB  for 
daily  or  reporter-editor  for  weekly. 
Turn  out  accurate,  readable  copy.  Now 
in  West.  Box  2844,  Editor  A  Pub¬ 
lisher.  _ 


WRITER,  girl,  28.  wants  woman’a 
page,  feature,  trade  paper  or  publicity 
work.  Experience  airline  publicity, 
wire  service,  assignments  national 
magasine.  Jonrualism  degree.  Box 
2907.  Editor  A  Publisher. _ _ 


YALE  GRADUATE,  Age  28.  experience 
on  college  magasines  (Yale  Record) 
and  Army  newspapers,  desires  posi¬ 
tion  with  newspaper  or  magssii^,  any¬ 
where.  Salsrv  secondary.  John  Dubois, 
15  Cornell  Rd.,  Bala-Cynwyd,  Penna. 


YOUNG  REPORTER 
Cover  any  beat.  Diversified  experience 
wire  service,  midwest  daily.  Capable 
handling  desk.  Columbia  graduate. 
East  preferred.  Box  3024,  Editor  A 
Publisher.  _ 


YOUNG  journalism  graduate,  desk  ex¬ 
perience  large  daily,  seeks  reporting 
or  desk  reporting  job  on  small  or 
medium  daily  anywhere.  Box  3014, 
Editor  A  Publisher.  _ _ 


YOUNG  college  graduate,  B3  in  Jour, 
nalism,  wants  reporting  job  on  daily. 
Will  travel.  Box  3012,  Editor  A  Pub¬ 
lisher. 


SITUATIONS  WAirriD— 
MECHANICAL 


FOREMAN — Makeup  aecks  aitnation 
with  daily  newspaper.  Several  years 
experience^  Best  references.  Fast. 
Member  I*rU.  Address  Box  2008,  Edi¬ 
tor  A  Publisher.  _ _ 


FOREMAN  OB  SUPERINTENDENT 
— Dally  or  morning,  evening  and  Sun 
day  experience.  Capable  makeup,  oper¬ 
ator,  machinist,  or  ads.  Present  em 
ployed  bnt  free  on  short  notiM.  Mar 
ried,  middle  age.  dependable.  8.  Sing- 
ley.  878  Myrtle  Ave..  Bridgeport. 
Connecticut.  _ 


THREE  years  school  of  Joumallsin, 
two  years  photo-engraving.  (waUfled  te 
operate  one  man  plant  and  build  ph^ 
to-engraving  department.  Box  2070. 
Editor  A  Publisner. 


SITUATIONS  WANTED— 
PHOTOGRATHERS 


SITUATIONS  WANTED— 
_ PUBLIC  RELATIONS _ 

REPORTER-rewriter,  woman,  experi¬ 
ence  gained  on  medinm-sised  dailies, 
seeks  publicity  work  where  prime  re¬ 
sponsibility  is  preparing  and  handling 
accurate  and  readable  copy.  No  previ¬ 
ous  publicity  experience.  Now  in  West 
but  no  objection  to  other  location. 
Available  immediately.  Box  2008,  Edi¬ 
tor  A  Pnblisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


THE  SOiNGSHARKS  are  still  at 
it — taking  money  away  from 
a  gullible  public  and  planting 
stories  with  gullible  editors. 

In  our  Sept.  7,  1946,  column, 
we  reported  on  how  this  racket 
was  being  worked.  Sydney 
Berman,  editor  and  publisher  of 
The  Songwriter's  Review,  gave 
us  the  dope.  Mr.  Berman  now 
tells  us  the  racket  is  still 
Nourishing. 

A  newspaper  clipping  from 
the  midwest  reports  “Mrs.  Hall's 
First  Song  'Nancy'  Is  Off  the 
Press.”  The  song  “inspired  by 
her  daughter”  of  that  name  was 
published  by  a  “publishing  com¬ 
pany”  in  Hollywood.  Calif.  The 
story  reports  Mlrs.  Hall  “has  con¬ 
tracts  for  several  other  songs 
which  are  to  be  published  in  the 
near  future”  by  that  company. 
It  also  reported  the  publishing 
company  is  “endeavoring  to  get 
Frank  Sinatra  to  introduce  the 
song  over  the  air. "  Some  one 
on  the  paper  should  have  re¬ 
member^  that  Sinatra  record¬ 
ed  a  hit  tune  by  that  name 
about  his  own  daughter  a  few 
years  ago. 

Back  in  1946,  this  outfit  was 
offering  to  publish  any  song  for 
$66  per  300  copies.  Today  the 
price  is  $110. 

Songwriter's  Review  states 
that  in  the  1947  Catalog  of 
Copyright  Entries  this  one  com¬ 
pany  is  listed  as  having  copy¬ 
righted  1,372  songs  that  year. 
Six  of  them  had  the  same  title 
— two  of  them  under  the  same 
name  were  copyrighted  the 
same  day.  On  a  five-day  week, 
that  company  had  to  publish  five 
songs  a  day  during  the  year. 

The  Review  listed  six  other 
companies  in  the  same  racket. 

No  legitimate  music  publisher 
charges  a  fee  for  publishing  a 
song,  the  Review  states.  A  pub¬ 
lisher  seldom  publishes  more 
than  five  songs  a  year  and  no 
legitimate  publisher  has  ever 
attempted  to  publish  .songs  at 
the  rate  of  one  a  day  or  five 
a  day. 

These  songsharks  usually 
plant  a  story  with  a  newspaper 
when  a  local  citizen  has  “signed 
a  contract”  to  have  his  or  her 
song  published.  There  rarely 
is  any  mention  of  the  fact  that 
it  is  costing  them  money  to  have 
it  done. 

Newspapermen  should  beware 
of  these  pihoneys  and,  instead  of 
printing  what  seems  to  be  a 
good  local  human  interest  story 
which  only  drums  up  more  suck¬ 
ers  for  the  so-called  music  pub¬ 
lisher,  they  should  expose  the 
racket  for  what  it  is. 

•  *  • 

WHILE  the  New  York  Times 
and  the  Herald  Tribune  are 
locked  in  vigoious  debate  with 
the  Saturday  Review  of  Litera¬ 
ture  and  numerous  book  pub- 
li^ers  over  methods  of  com¬ 
piling  and  the  relative  accuracy 
of  value  of  the  “best  seller” 
lists,  a  little  publicized  skirmish 
has  been  going  on  between  a 
Texas  book  reviewer  and  a 
Boston  publisher.  The  subject: 


we  sent  you  15  books  last  year, 
you  only  reviewed  five  of  them, 
books  cost  money,  etc. 

That  argument  will  go  on 
through  the  years  usually  start¬ 
ed  by  publishers  who  forget 
there  are  others  turning  out 
books,  or  perhaps  mistakenly 
believing  their's  are  the  only 
books  worth  reviewing. 

Carl  Victor  Little,  conductor 
of  the  “By-the-Way”  column  for 
the  Houston  Post,  received  a 
letter  from  the  public  relations 
director  of  Houghton  Mifflin  in 
Boston  reciting  the  15  books 
sent  and  the  five  reviewed  and 
recalling  “these  days  of  mount¬ 
ing  costs,”  and  “our  quota  of 
review  copies  is  limited.”  There 
didn't  seem  to  be  any  protest, 
but  a  request  to  “set  up  a  re¬ 
view  copy  procedure  which  will 
produce  the  maximum  benefit.” 

Mr.  Little  took  column  in 
hand  and  wondered  if  one  out 
of  three  isn’t  a  fair  break  noting 
the  relative  cost  of  each  book 
( “about  $1 )  and  what  advertis¬ 
ing  space  comparable  to  the  five 
reviews  would  have  cost  the 
publisher. 

“We  review  books,  not  pub¬ 
lishers,”  he  wrote. 

It  was  a  good  column,  but 
Mr.  Little  only  came  close  to 
nailing  the  real  problem  down 
when  he  mentioned  the  “happy 
relationship”  he  has  with  Dou-  - 
bleday.  Rinehart,  etc.,  naming 
17  different  publishers.  He 
didn't  even  name  half  of  them. 
There  is  the  problem. 

In  addition  to  their  Sunday 
book  sections  which  carry 
dozens  of  reviews,  the  Times 
and  Herald  Tribune  ( and  lots 
of  other  papers)  review  at' least 
one  book,  sometimes  two.  every 
day.  On  top  of  that  they  carry 
a  list  daily  of  “books  published 
today.”  On  Wednesday,  for -in¬ 
stance.  the  Herald  Tribune  list¬ 
ed  20  books,  the  Times  13. 
Some  of  them  will  be  reviewed 
in  the  Sunday  section.  Others 
may  not  be. 

Most  book  publishers  forget 
the  number  of  books  flowing  in¬ 
to  a  reviewers  office  every  day 
in  addition  to  their  own  output. 

If  a  newspaper  attempted  to  re¬ 
view  every  one  of  them  there 
wouldn't  be  any  space  left  to 
print  any  news.  We  have  the 
same  problem  at  E  &  P. 

Reviewing  is  a  matter  of  se¬ 
lection  and  book  publishers 
must  take  their  chances  along 
with  the  others  or  put  out  books 
of  such  outstanding  excellence 
that  they  can't  be  ignored. 

•  *  * 

THE  LATEST  in  publicity  re¬ 
leases  hits  a  new  high  (or  a 
new  low,  depending  on  how 
you  look  at  it)  in  frankness. 

Promoting  the  “newest  craze 
in  kiddiewear”  the  release 
plugged  the  illustrated  chil¬ 
dren’s  shirts  carrying  pictures 
of  a  five-cent  candy  bar  (Toot¬ 
sie  Rolls )  and  the  character 
“Captain  Tootsie”  used  in  comic 
advertising  for  the  product. 

The  so-called  “story”  stated 
these  “stupendous,  unusual. 


E  &  P  CALENDAR 

April  4-6 — New  York  State 
Circulation  Managers  Assn., 
DeWitt  Clinton,  Albany. 

April  6-8  —  American  As¬ 
sociation  of  Advertising 
Agencies,  meeting,  Green¬ 
brier  Hotel,  White  Sulphur 
Springs,  W.  Va. 

April  8-9  —  North  Dakota 
Press  Assn.,  convention, 
Clarence  Parker  Hotel,  Mi¬ 
not,  N.  D. 

April  8  —  Advertising 
Women  of  New  York,  din¬ 
ner-dance,  Hotel  Astor,  N.  Y. 

April  10 — Oklahoma  Press 
Assn.,  annual  circulation 
meeting,  Biltmore  Hotel,  Ok¬ 
lahoma  City. 

April  11 — ^Audit  Bureau  of 
Circulations.  35th  anniversary 
luncheon,  Bellevue-Stratford 
Hotel,  Philadelphia. 

April  20-22  —  National 
Newspaper  Promotion  Assn., 
19th  annual  convention.  Hotel 
Roosevelt,  New  York  City. 

April  21-23 — American  So¬ 
ciety  of  Newspaper  Editors, 
meeting,  Statler  Hotel,  Wash¬ 
ington,  D.  C. 

April  21-23 — South  Texas 
Press  Assn.,  annual  conven¬ 
tion,  San  Antonio. 

April  22-24 — ^National  Edi¬ 
torial  Assn.,  spring  meeting, 
Statler  Hotel,  New  York. 

April  24— Oklahoma  Press 
Assn.,  News  Clinic,  Biltmore 
Hotel.  Oklahoma  City. 

April  25 — Associated  Press, 
meeting,  Waldorf  -  Astoria, 
New  York  City. 

April  25-28  —  ANPA  con- 
*  vention,  Waldorf-Astoria. 

colorful,  illustrated,  sanforized, 
mercerized,  vat-dyed  broad¬ 
cloth  shirts,”  add  infinitum,  hit 
the  market  on  March  17. 

Dolores  Ann  Campbell,  re¬ 
porter  for  the  Wichita  ( Kan. ) 
Morning  Eagle,  who  called  this 
to  our  attention,  says  the  idea 
of  letting  youngsters  innocently 
advertise  a  product  isn’t  new, 
but  the  “news  release”  openly 
lays  bare  the  plot  as  follows: 

“And  when  these  little  ‘walk¬ 
ing  billboards'  pass  you  on  the 
street — you,  too,  will  undoub¬ 
tedly  say — ‘Yes,  only  here  in 
America  can  it  happen — these 
evidences  of  American  ingenu¬ 
ity,  originality  and  smart  ap¬ 
parel  designing.  Advertising 
the  kiddies’  favorite  confection 
right  on  their  own  backs,  and 
making  them  pay  for  it,  is,  in¬ 
deed,  a  fitting  tribute  to  Amer¬ 
ican  enterprise  and  proof  con¬ 
clusive  that  American  boys  and 
girls  are  different.”  It  might 
have  added  “and  suckers.”  It 
would  have  fit  in  with  the 
theme. 

We  don’t  know  of  any  news¬ 
paper  that  used  this  release, 
but  we'll  bet  sales  of  that  shirt 
didn’t  jump  any  when  mothers 
who  do  the  buying  read  that 
their  little  darlings  were  going 
to  be  “walking  billboards.” 

■ 

John. Martin  Dies 

John  Miartin.  the  “uncrowned 
king”  of  South  Africa  who 
started  his  career  as  an  adver¬ 
tising  salesman  and  became 
head  of  the  Argus  group  of 
newspapers,  died  March  28  at 
Capetown. 


Want  Ad  Week 
April  17  to  23, 
Well  Supported 

This  year's  National  Want  A« 
Week  will  be  one  of  the  tno® 
outstanding  national  weeks  eve 
undertaken,  it  was  stated  thii 
week  by  Jerry  Clark  of  th 
Bremerton  (Wash.)  Sun,  chab 
man  of  the  event,  as  he  an¬ 
nounced  the  date  —  April  i; 
through  23. 

The  17th  annual  promotion 
sponsored  by  the  Association  o( 
Newspaper  Classified  Advertii- 
ing  Managers,  is  being  support¬ 
ed  by  a  majority  of  ANCAM* 
more  than  600  members,  Clark 
said. 

Theme  for  1949  is  “Want  Adi 
— The  People’s  Market  Place" 

“The  experience  of  the  wit 
years,”  said  Chairman  Clark, 
“proved  that  the  want  ads  an 
truly  the  market  place  of  tin 
people.  Nor  did  their  popularity 
diminish  with  the  end  of  hoi- 
tilities.  More  people  use  want 
ads  than  ever  before.” 

A  “much  larger  participation" 
is  expected  than  ever  before, 
Clark  said,  in  the  contest  for 
the  ANCAM  Want-Ad  Week 
trophy,  given  for  the  best  pro¬ 
motional  effort.  The  competi¬ 
tion  is  open  to  all  newspapen. 
whether  they  are  ANCAM 
members  or  not. 

■ 

Metro  Provides  Aid 
For  Want  Ad  Promotion 

Want  ad  pages  of  newspapers 
are  being  dramatized  as  the 
doorway  to  opportunities  for 
buyers  and  sellers  alike  in  the 
April  issue  of  Metro  Newspaper 
Service,  to  help  subscribers  pro¬ 
mote  classified  advertising. 

The  illustration  specially  de¬ 
signed  for  the  purpose  is  the 
result  of  a  suggestion  from 
Jerry  Clark,  classified  advertis¬ 
ing  manager  of  the  Bremerton 
( Wash. )  Sun  and  chairman  of 
National  Want  Ad  Week,  spon¬ 
sored  by  the  Association  of 
Newspaper  Classified  Advertis¬ 
ing  Managers. 

The  illustration,  being  matted 
to  subscribers  in  both  five-col 
umn  and  three-column  sizes, 
shows  an  attractive  woman 
opening  a  door  that  is  made  out 
of  a  photograph  of  a  typical 
want  ad  page. 

■ 

Wallace  Suspended 
By  Cuban  Society 

Havana — ^Henry  Wallace,  free¬ 
lance  journalist,  said  this  week 
he  has  been  suspended  from  the 
Cuban  Reporters  Association 
for  40  days  because  of  a  six- 
page  spread  in  Life,  March  21. 
describing  his  varied  career. 

Local  newspapers  attacked 
Mr.  Wallace  for  giving  opinions 
“injurious  to  Cuban  woman¬ 
hood.”  He  said  he  had  been 
threatened,  his  car  had  b«n 
stoned  and  tires  punctured.  He 
shipped  his  dog,  Prio,  to  the 
home  of  his  sister,  Augusta  Wal¬ 
lace  Hendel,  editorial  writer 
for  the  Louisville  (Ky.)  Cour¬ 
ier-Journal,  because  of  threate 
to  kill  it.  Cuba's  president  is 
Carlos  Prio  Socarras. 
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Raze  80  acres  of  slums 

-and  make  31,000  people  happy! 


n 


ONE  of  the  biggest  single  housing  de¬ 
velopments  ever  undertaken  is  now 
nearing  completion  in  New  York  City’s 
lower  East  Side.  It  is  the  result  of  joint 
cooperation  between  private  enterprise, 
the  State,  and  the  City. 

Four  years  ago,  the  80  acres  now  oc¬ 
cupied  by  Peter  Cooper  Village  and  the 
adjacent  Stuyvesant  Town  were  bur¬ 
dened  with  shabby,  ugly  tenements  and 
factories,  many  vacant  and  dilapidated. 
The  plan  carried  out  by  a  leading  life  in¬ 
surance  company  has  transformed  this 
blighted  slum  area  into  a  dream-city 
within  a  city  .  .  .  modern,  roomy  living 
quarters  for  3 1,000  people  . .  lots  of  sun 


and  air  .  .  .  parks,  trees,  flowers,  and 
peaceful  contentment. 

This  is  a  good  example  of  what  can  be 
done  to  attack  the  housing  shortage— 
and  an  example  of  what  is  being  done  in 
many  parts  of  the  nation.  Steel  and 
cement  are  plac  ing  a  vital  part  in  most 
of  these  projects. 

Meanwhile,  demand  for  steel  comes 
from  many  other  quarters.  Steel  is  going 
into  badly  needed  railroad  equipment, 
community  improvements  such  as  sew¬ 
age  disposal  plants,  waterworks,  bridges 
and  tunnels,  into  great  new  highways 
from  coast  to  coast.  Steel  is  needed,  too, 
for  national  defense,  for  farm  imple¬ 


ments  .  .  .  and  for  products  you  use  in 
your  home. 

Nothing  else  can  do  what  steel  can  do. 
In  the  year  just  closed.  United  States 
Steel  plants  made  more  steel  than  ever 
before  in  peacetime  history.  And  the  900 
million  dollar  United  States  Steel  im¬ 
provement  program  currently  going  for¬ 
ward.  is  adding  still  more  steel-making 
capacity  to  serve  the  nation. 

Helping  to  build  a  better  America  is 
United  States  Steel’s  number-one  job. 

This  label  is  your  guide  to  quality  Steel. 


UNITED  STATES  STEEL  CORPORATION  SUBSIDIARIES 

UNITED  STATES  STEE L 

to  a  ^^Seiter^/^/meric 


IhlM  lo  . . .  Th*  ThMtr*  Guild  un  thu  Air,  prrunied  mrYSuadartrmng  by  Vnited  States  Steel.  .Imeriraa  Broadcastiap  Co.,  c.iasi-to.coatt  network.  Consult  your  newspaper  for  time  and  station. 
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••ruuud  in  u.  S.  A. 


Unlike  many  metropolitan 
morning  papers  (especially 
tabloids)  the  News  is  largely 
home  carrier  delivered 
to  Denver's  best  homes 
and  is  read  by  all 
members  of  the  family. 


SOMETHING  HAS  HAPPENED  IN  DENVER 
.  .  .  IT  WILL  PAY  TO  LEARN  MORE 
ABOUT  THE  CHANGED 

NEWSPAPER  PICTURE! 


AND  REACHES  A  LARGER  NUMBER  OF  PERSONS 
IN  ITS  FIELD  THAN  DO  MANY  OF  THE  NATION'S 
LEADING  MORNING  PAPERS! 


• 

PAPER 

Metropolitan 

Population*** 

City  Zone 
Circulation^ 

Ratio  to 
Population 

Atlanta  Constitution  .... 

498,109* 

89,737 

5.6% 

New  Orleans  Times-Picayune  .  . 

601,608* 

107,237 

5.6 

Denver  Rocky  Mountain  News 

471,460* 

79,0041: 

5.9 

,  Denver  Rocky  Mountain  News 

471,460* 

76,443 

6.2 

Dallas  News . 

470,052* 

77,892 

6.0 

Seattle  Post  Intelligencer  .  .  . 

602,910* 

92,779 

6.5 

Rochester  Democrat  &  Chronicle  . 

463.915* 

70,288 

6.6 

Houston  Post . 

678,000** 

95,545 

7.1 

Cincinnati  Enquirer . 

929.100** 

106,306 

8.7 

Washington,  D.  C.,  Post  .  .  . 

1,205,220* 

136,744 

8.8 

Baltimore  Sun  (Morn.)  .... 

1,306,040* 

147,172 

8.9 

Cleveland  Plain  Dealer .... 

1,431,500** 

160,791 

8.9 

Philadelphia  Inquirer  .... 

3,372,690* 

379,983 

8.9 

St.  Louis  Globe-Democrot  .  .  . 

1,584,044* 

166,379 

9.5 

Detroit  Free  Press . 

2,702,398* 

266,689 

10.1 

*1947  Census  Bureau  Est.  **1948  Soles  Management  Est.  (no  census  available) 
***Most  city  zone  areas  and  Census  designated  Metropoliton  areas  are  identical, 
as  in  Denver.  In  some  places  they  are  not  identical  but  closely  related. 

^All  circulation  figures  A.B.C.  Publisher's  Statements,  period  ending  Septem¬ 
ber  30,  1948,  for  City  Zones,  except  os  otherwise  described. 

^ Rocky  Mountain  News— 4th  Quarter  1948— and  still  going  up. 


SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK  ....  WorM-retegrom  COlUMBUS . Citizen 

aEVKANO . Preti  ONaNNATI . f>oit 

PITTSMJROH . Preii  KENTUCKY . Poit 

SAN  FRANQSCO . News  Covington  edition,  Cincinnati  Pott 

INDIANAPOLIS . Timei  KNOXVILLE . Newi-SenM 


DENVER  ......  Rocky  Mt,  Newt 

MRMINOHAM . Post 

MEMPHIS  •  •  •  ,  Commercial  Appeal 

MEMPHIS . Preu-Scimilar 

WASHINOTON . Newt 


EVANSVILLE . Preu 

HOUSTON . Preu 

FORT  WORTH . Preu 

ALBUQUERQUE . Tribune 

EL  PASO . Herold  Potl 
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